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Brewers Spending $1.50 Per Barrel 
on Ads, Compared with $1.40 in ‘53 


Expenditures Now About 
$125,000,000, Research | 
Co. of America Reports | 


New York, June 10—The brew- 
ing industry is currently spending 
about $125,000,000 for advertising 
and promotion or an average of 
about $1.50 per barrel. This com- 
pares with about $1.35 to $1.40 a 
year ago. 

This was told to AA by Edwin 
Fein, managing director of Re- 
search Co. of America, which next 
Monday will release its 13th annual 
edition of “Brewing Industry Sur- 
vey.” 

Some of the highlights of the 


Government Moves 
Set Two Business 
Censuses for ‘55 


WASHINGTON, June 9—Three im- 
portant actions by Congress and 
the administration this week raised 
the possibility that the government 
will completely rehabilitate its 
“stock” of basic market informa- 
tion during the coming year. 

The actions are intended to 
carry out recommendations of a 
special committee of marketers and 
economists, who warned Commerce 
Secretary Sinclair Weeks last win- 
ter that failure to take new cen- 
suses of business, manufactures 
and agriculture in the near future 
will deprive government and busi- 
ness of accurate statistics needed 
for planning purposes. 

The evaluating committee 
pointed particularly to the fact 


144-page study, which gives factual 
and special research data covering 
production, distribution and con- 
sumption of beer in the U.S., Can- 
ada and Mexico, are: 


U. S. (see accompanying table) 
sold 61.3% of the nation’s total 
beer volume in 1953 compared 
with 60.2% in 1952 and 57.7% in 
1951. 

Total beer sales for 1953 were 
86,027,931 bbl. compared with 84,- 
819,892 bbl. in 1952 and 83,718,067 
bbl. in 1951. 

Per capita consumption in gal- 
lons in ’53 was 16.7 compared with 
16.8 in both ’52 and ’51. 


= The step up in advertising ex- 
penditure has been caused by sev- 
eral things, Mr. Fein said. Among 
these have been increased use of 
television, radio spots, point of 
purchase advertising and greater 
use of other media, particularly 
newspapers. 

The big brewers, he said, have 
developed an increasing conscious- 
ness of the importance of advertis- 
ing and sales promotion to keep 
out in front because of stiffer com- 
petition, and also as a result of the 
strike last summer in Milwaukee. 

In this year’s study, Mr. Fein 
points out that the brewing indus- 
try is becoming more competitive. 
Individual breweries can survive, 
he says, only through use of sound 
management and aggressive mar- 
keting methods. “Beer is more than 
holding its own in competition with 
other beverages for the consumer’s 
dollar,” he says. “Beer is now 
served in about two out of every 
three homes. Its popularity has 


that Congress refused funds for the 
censuses of business, manufac- | 
tures and mineral industries) 
which were scheduled to be taken 
in 1954, covering 1953. Warning 
that business planners will be) 


(Continued on Page 4) 


nearly doubled since 1940. 


= “Between 1948 and 1952 the es- 
timated total consumption in the 
U. S. shows that beer consumption 
dropped 1%; coffee, 0.7%; milk, 


‘sia Soft drinks during the same 


(Continued on Page 76) 


Showmanship Gets Firestone’s ‘Voice’ 
for ABC; Kintner Reviews TV Progress 


NEw York, June 10—The Amer- 
ican Broadcasting Co. has used 
showmanship plus to attract the 
radio-television business of Fire- 
stone Tire & Rubber Co. 

The piece de resistance in the 
network’s presentation to Fire- 
stone was the offer to turn over 
the New York Paramount movie 
theater to the sponsor as an origi- 


| EDT, the box office will be re- 


opened for paying movie cus- 
tomers. 


# Announcement of the musical 
program’s switch to another net- 
work was made officially this 
week on the closing simulcast on 
NBC, which asked the 25-year-old 


nation point for the “Voice of | 
Firestone.” Starting June 21 the | 
theater will be closed on Mondays | 
from 10 a.m. to 5 p.m., EDT, for | 
rehearsals of the 30-minute musi- 
cal simulcast. At 5 the show’s re- 
hearsal will break and the 3,664- 


seat theater will open for movie} 


series to move out to make way 
for a new Sid Caesar show. There 
will be no break in the program’s 
continuity, with the ABC sign-on 
immediately following the NBC 
sign-off. 

For one week the “Voice of 
Firestone” will be simulcast from 
an ABC studio while the tv facili- 


business. With the completion of ‘ties are readied in the Paramount. 


the feature film and other attrac- 
tions, Firestone’s announcer will 
take over the mike and welcome 
the movie audience as the stage 
is set for the “Voice of Firestone” 
and the sponsor’s special guests 


Sweeney & James Co. is the 
agency for the tire company. 

In his sign-off remarks on the 
NBC series, Raymond C. Firestone, 
exec. v.p. of Firestone, told “Voice 


come into the block of seats es-| 
pecially set aside for them. When 
the simulcast concludes at 9 p.m., 


of Firestone” fans why the show 
was leaving NBC. He said: 
“On our program last Monday 
(Continued on Page 46) 


The 25 leading brewers in the 


0 Palin? oe seer afineenmiaes Be 
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FOR HOUSEWIVES—Kennecott Copper 
Corp., Waterbury, Conn., has this 
ad in the current This Week Maga- 
zine to start_a new campaign 
stressing the theory that electrical 
appliances work better with ade- 
quate wiring. Ads in The Saturday 
Evening Post and This Week 
throughout the year and a series of 
spreads in nine business publica- 
tions also will be used through 
Cunningham & Walsh. 


Advertising Not 
Lobbying, Top 


Court Decides 


Supreme Court Upholds 
Lobbying Registration 
Act; Ads Get Clean Bill 


WASHINGTON, June 9—The Su- 
preme Court has upheld the va- 
lidity of the Federal Lobbying 
Registration Act, but it has indi- 
cated that the mere use of ad- 
vertising to influence public opin- 
ion is not to be considered lobby- 
ing within the meaning of the 
law. 

For the court’s five-member 
majority, Chief Justice Warren 
ruled that the lobbying regulated 
by the act should be construed 
as “lobbying in its commonly ac- 

(Continued on Page 73) 
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Poliak, Material 
Handling Institute 
Plan Separate Shows 


New York, June 10—It may 
take a fork-lift truck to straighten 
this one out. 

Officials of the Material Hand- 
ling Institute, Pittsburgh, whose 
71 members include some of the 
country’s largest organizations in 
this estimated $1.25 billion indus- 
try, announced this morning that 
MHI will organize and sponsor a 
Material Handling Show in Cleve- 
land June 4 to 7, 1956. 

This follows by approximately 
one month an announcement from 
the offices of Clapp & Poliak, New 
York, “the firm which founded 
and produces the event,” that they 
would sponsor and manage a Ma- 
terials Handling Exposition in 
Chicago during the week of May 
16, 1955. 


= Back of these competitive an- 
nouncements is a basic difference 
of opinion between the two organ- 
izations as to the frequency with 
which one of America’s largest 
industrial exhibits should be held. 

The first such show was held 
in 1947, and attracted 96 exhibi- 
tors. The following year 195 par- 
ticipated, while 220 companies 
took space in 1949. Following that 
exhibit, it was agreed that shows 
should take place biennially, with 
the result that the 1951 show 
signed up 250 booth-holders, and 
last year 341 took part in the Phil- 
adelphia exposition. 

During the six-year period from 
its inception to last year, the show 
was managed by Clapp & Poliak, 
and many of MHI’s member-com- 
panies were among the exhibitors. 
In 1953, for example, of the 341 
organizations taking booths, 60 
were MHI members. 


s With some members of the in- 
|stitute expressing discontent with 
the alternate year schedule, Wal- 
| (Continued on Page 73) 


Last Minute News Flashes 


Sullivan, Stauffer Gets Lever’s Vim 
NEw York, June 11—Lever Bros. Co. has appointed Sullivan, Stauf- 


fer, Colwell & Bayles to handle advertising for Vim, its new low-suds- 
ing detergent (AA, May 31). The product is expected to be test mar- 
keted within a month, to compete with Colgate-Palmolive’s Ad and 
Procter & Gamble’s Dash, both of which are currently in test areas. 
SSC&B also handles Lifebuoy and Silver Dust for Lever. 


Consolidated Royal Chemical Goes Back to R&R 


CHICAGO, June 11—Consolidated Royal Chemical Corp. and its af- 
filiate, Liquinet Corp., have named Ruthrauff & Ryan to handle ad- 


vertising for Liquinet hair preparation, Krank shave cream and other 


products. R&R handled the accounts until 1952, when it took on several 
Helene Curtis products (mow handled by Earle Ludgin & Co.). Since 


then the account has been handled by Schwimmer & Scott, Ross Roy) 


Inc. and Dancer-Fitzgerald-Sample. 


Dobberteen Expected to Join Bryan Houston 


New York, June 11—Harold H. Dobberteen, who has left Foote, 
Cone & Belding where he was v.p. in charge of media, is expected to 
announce shortly a new affiliation with the media department of 
Bryan Houston Inc. Paul E. J. Gerhold, v.p. in charge of research, has 
assumed Mr. Dobberteen’s duties. 


(Additional News Flashes on Page 77) 


Magazine Publishers Rebel Against 
‘Smears’ by Post Office Department 


Magazines May Face 
‘Still Tougher Times,’ 
MPA Members Warned 


WHITE SULPHUR SPRINGS, W. VA., 
June 8—Albert L. Cole of Reader’s 
Digest, chairman of the general 
operations committee of the Maga- 
zine Publishers Assn., voiced the 
sentiment of the publishers in at- 
tacking the Post Office Depart- 
ment for what he called the smears 
it has used against users of second- 
class mail because of their opposi- 
tion to rate increases proposed by 
the department. 

“Any business man must recog- 
nize,” said Mr. Cole in his report 
to MPA at its 35th annual meeting 
yesterday, “that a $3 billion op- 
eration of long established and 
built-in inefficiency cannot be 
turned around overnight. What is 
perhaps more distressing than the 
failure to bring costs down in the 
admittedly short period of 18 
months has been the fact that as 
this failure became more and more 
evident, it has been accompanied 
by attacks on the customers of the 
Post Office because they would 
not cheerfully submit to efforts to 
increase their rates. 


a “The main attack has been di- 
rected at us and all other users of 
second-class mail. During the time 
when the present administration 
has been in power, Post Office of- 
ficials have not only glorified their 
own accomplishments in the field 
of reduced costs and improved 
service, but again and again they 
have attacked—and we have evi- 
dence that they have hurt—the 
good reputation of the magazine 
publishing industry. 

“The time has come, it seems to 
me, when such smears should stop. 
It is up to the members of the 

(Continued on Page 74) 


Cross-Couponing 
Deals Are Under 
Inquiry by FTC 


WASHINGTON, June 9—The Fed- 
eral Trade Commission has re- 
vealed that it is conducting an ex- 
tensive investigation of tie-in cou- 
pon deals, to determine whether 
they involve unfair practices or 
restraints prohibited by the FTC 
and Clayton Act. 

, Commonly known as “cross cou- 
| poning,” the deals are widely used 
by leading soap and flour firms. 
A typical deal involves Quaker 
Oats and Detecto scales, each the 
product of a separate firm. Anoth- 
er involves Aunt Jemima flour 
and Log Cabin syrup. 

_ The investigation was sparked 
by complaints forwarded from the 
Senate small business committee, 
and the information that an in- 
vestigation is under way became 
| public as a result of a letter which 
FTC chairman Edward F. How- 
(Continued on Page 8) 
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FTC, FDA Agree 
on False Claims 
Jurisdiction 


WASHINGTON, June 8—In an at- 
tempt to eliminate duplicated ef- 
fort, the Federal Trade Commis- 
sion and the Food and Drug Ad- 
ministration today agreed to con- 
sult each other before proceeding 
against advertising or labeling that 
falls into the border-line zone 
where both agencies have jurisdic- 
tion. 

For the past several years both 
agencies have professed to be on 
close working terms with the oth- 
er. Today’s development is in the 
form of a formal agreement, signed 
by FTC chairman Edward F. How- 
rey and the Secretary of Health, 
Education and Welfare, Oveta 
Culp Hobby. 

The statement says the FTC has 
primary responsibility with re- 
spect to the regulation of the truth 


Necchi ‘53 Sales 


Were $50,000,000; 
Future Looks Rosy 


Sewing Machine Sales Corp. 

Retail sales of Necchi last year, 
Mr. Jolson reported, totaled $50,- 
000,000, and during 1954 the com- 
pany anticipates a 15% to 20% in- 
crease in the sales of its Necchi 
and Elna sewing machines. And 
Mr. Jolson doesn’t expect the rest 
of his industry to duplicate this 
sales goal. 

The $50,000,000 figure represents 
the sale of approximately 128,000 
Necchi and Elna sewing machines. 


® Bolstering his optimism for the 
1954 sales outlook, Mr. Jolson said 
that 50% of the sewing machines 
in American homes today are 
obsolete and that about 4% of the 
machines found in U. S. homes are 
there on a rental basis. He forecast 
a “golden horizon of sales awaiting 


New York, June 8—Some hand- 
some sales figures and a rosy fu-. 
ture were outlined this week by 
Leon Jolson, president of Necchi_ 


of all advertising (other than la-,/Promotionally minded sewing 
beling) of food, drugs, devices and| Machine distributors and dealers. 
cosmetics, and that FDA has pri- It can’t be done by faith, hope and 
mary responsibility to prevent Charity. Increased advertising 
misbranding of foods, drugs and, Space in newspaper sections where 


cosmetics shipped in interstate Sewing and home appliance appeal 
commerce. |is best suited is the answer. 

Mr. Jolson illustrated his com- 
# In borderline cases, where pany’s continuing interest in auto- 


either agency appears to have au-|matic developments by revealing 
thority, the statement promises ac-| that Necchi has in the experi- 
tive liaison to promote uniformity | mental stage a sewing machine 
and consistency of action. In some which will permit changing thread 
highly unusual cases, the public/color by the flick of a finger. 
interest may require action by|Called “automatic dyeing,” the de- 
both agencies, the statement says.|yvice uses principles similar to 
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NEW PIES—Mark Cox, advertising director of Wilson & Co., Chicago, 
shows one of the new Jane Wilson beef pies to James D. Cooney, 
president of Wilson. 


Wilson & Co. Tests New Line of Meat Pies 


Cuicaco, June 9—One of the na-| will be sold at a price “comparable 
tion’s leading meat packers will to that charged by frozen pie 
jump into the pre-packaged meal makers,” Wilson said. Frozen pies 
department next month. | (which are mostly in the eight- 

The packer is Wilson & Co., and ounce package size) are priced in 
the product which it will start the 33-39¢ bracket. 
test marketing in Syracuse in July; Full-color newspaper ads and 
is a line of beef and turkey pies television spots will be used in 
which will bear the new Jane Wil- | Syracuse. Extension of the cam- 
son label. |paign to other markets will de- 

The pies are made under a Pan- pend on results of the Syracuse 
Pac process developed by Wilson|test, Wilson said. 
and can be stored on the pantry) Needham, Louis & Brorby is the 
shelf. They weigh one pound and agency. 


| 
| 
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Justice Dept. 
Blasts D.C. Fair 


Trade Proposal 


WASHINGTON, June 9—The De- 
partment of Justice told a Senate 
committee today that “so-called 
fair trade laws” eliminate the very 
core of competition, and are incon- 
sistent with the philosophy of the 
anti-trust laws. 

The department’s hard-hitting 
attack on fair trade was aimed 
initially at proposals to establish 
resale price maintenance in the 
District of Columbia. 

However, the argument against 
local fair trade was broadened by 
the department into an all-out as- 
sault on the motives and morality 
of fair traders. 


# Signed by Deputy Attorney 
General William P. Rogers, the 
statement was at least as strong 
as any the department issued 
against fair trade during the 
Roosevelt and Truman adminis- 
trations. 

The statement was filed at the 
request of the Senate committee on 
the District cf Columbia, which has 
been under heavy pressure from 
local business men who contend 
that Washington has become a 
haven for discount houses and 
price cutters who mail fair-traded 
goods to customers throughout the 
country. 

The committee has requested 
views from the Federal Trade 
Commission. While there have 


Generally, however, there will 
be an effort to avoid duplication. 
It cited as cases of interest to both 
agencies: 

1. Those where the same or sim- 
ilar claims are found in both la- 

(Continued on Page 6) 


913 TV Stations 
by 1960, TV Execs 


Predict in Survey 


CHIcaGco, June 9—The 379 tv 
stations now in operation in the 
U. S. can look forward to 534 ad- 
ditional competitors five years 
from now. 

That is the consensus of opin- 
ions of nearly 200 tv station and 
network executives surveyed by 
the radio-television department of 
Columbia College of Chicago. 
Their predictions of the total 
number of tv stations on the air 
by 1960 averaged out at 913, ac- 
cording to Norman Alexandroff, 
president of the college. 

Setting aside the question of 
future sales competition, the sur- 
vey posed, as its major problem 
arising from this huge expansion, 
the need for additional personnel. 


ms Based on the tv executives’ | 


judgment that nuraber of em- 
ployes per station will shrink 
slightly by 1960, Mr. Alexandroff 
estimated that 37,000 qualified 
people will have to be found to 
man the new stations. This mass 
influx would raise industry em- 
ployment to about 80,000, he said. 

Color television was not con- 
sidered too big a personnel prob- 
lem by the tv operators. By a 109- 
to-70 vote, they judged that color 
tv was not likely to enlarge “sub- 
stantially” the personnel require- 


ments of stations (other than 
those originating network color 
programs). 


As a way out of the help-short- 
age dilemma, most of the execu- 
tives gave first place to in-service 
training by the stations them- 


selves. The second most popular | 
source of new personnel was the 


those used in ball point pens with 
color-fast dyes. 

| 

‘© The Necchi president said 
‘automatic dyeing is a_ possibility 
\for 1956 and that it may be at- 
‘tached to current models. The at- 
| tachment is reportedly so simple 
that it is expected to become a 
‘chain store item. 

| The youth market also occupies 
‘the interest of Necchi. Results of 
|a survey made for Necchi by the 
/Youth Research Institute indicates 
|that among the girls interviewed, 
‘only 46.7% think boys who sew 
jare sissies, “a tribute to the 
‘growing maturity of young peo- 
ple.” 

As part of its advertising pro- 
| gram—which totals more than $2,- 
000,000 this year—Necchi plans a 
special summertime promotion for 
sewing machine buyers. 


| Cecil & Presbrey is the agency. 


| 
_Hochhauser Heads Promotion 

| Edward Hochhauser Jr., a v.p. 
of Muzak Corp., New York, has 
been named to direct merchan- 
'dising, promotion and advertising 
for Muzak. 


JAMES P. FALVEY has been elected 
president of Electric Auto-Lite Co., 
Toledo. Formerly v.p. in charge of 
jemploye relations and the com- 
\pany’s legal department for the 


;past 11 years, Mr. Falvey was 


named exec. v.p. early in May fol- 


sister medium of radio. Training | 0wing the death of Royce G. Mar- 


in schools and college tv courses 
was relegated to third place. 


tin, former chairman of the board 
and president. 


Tax Service Rules 
on Entertainment, 
Travel Allowances 


WASHINGTON, June 8—The In- 
ternal Revenue Service has ad- 
vised its staff that travel and en- 
tertainment expenses are not to 
be disallowed merely because the 
taxpayer is unable to produce doc- 
umentary evidence’ establishing 
the precise amount of personal 
funds spent for business purposes. 

In a ruling printed in this week’s 
edition of the “Internal Revenue 
Bulletin,’ the Internal Revenue 
Service said “due consideration 
should be given to the reasonable- 
ness of the taxpayer’s stated ex- 
penditures for the claimed pur- 
poses in relation to this reported 
income, to the reliability and ac- 
curacy of his records in connec- 
tion with other items more readily 
lending themselves to detailed re- 
cord keeping, and to the general 
creditability of his statements in 
the light cf the entire record of 
the case.” 

While the ruling adds that the 


service does not intend to allow 


a percentage or arbitrarily-com- 
puted portion of deduction of this 
character merely for the purpose 
of settlement, it states that any ef- 
fort to throw out items which are 
not precisely supported by docu- 
mentation “ignores commonly- 
recognized business practice as 
well as the fact that proof may 
be established by creditable oral 
testimony.” 


gs The ruling is directed at situa- 
tions where individuals claim de- 
ductions invclving a_ substantial 
number of small expenditures, 
such as those incurred in travel 
and entertainment, which cannot 
be documented. 

It points out that these items can 
often be approximated by recon- 
struction, through reliance on sec- 
ondary sources of infcrmation. 
Rail or plane fares can be ascer- 
tained with exactness, it points 
out, and auto expense computed on 
the basis of mileage covered. 

“A reasonable approximation of 


meals and lodging might be based 
cn receipted hotel bills or by ap- 
plying a daily rate (determined 
on the basis of actual costs pre- 
vailing in the particular commun- 
ity fer comparable accommoda- 
tions) to the provable days of 
travel. Items such as tips, taxi 
fares and the like can be based 
upon a reasonable appropriation.” 


WGN-TV Antenna 
to Top Chicago 
Prudential Building 


CuHIcaco, June 9—WGN-TV’s 
transmitter installation on the 
Prudential Insurance Mid-Amer- 
ica Bldg. now being constructed on 
Chicago’s lake front, will include 
the latest refinements in color 
transmission, a_ robot-controlled 
camera to provide a_ bird’s-eye 
view of Chicago, and a high-speed, 
electronic coler film developer, 
Frank P. Schreiber, manager and 
treasurer of WGN Inc., announced 
at a luncheon today. 

The new WGN antenna will em- 
brace a 325-foot tower atop the 
601-foot building, the tallest in 
Chicago. The building is supposed 
to be completed in the late spring 
of 1956 and WGN plans to begin 
transmission from the tower late in 
1955. 

With the new tower, 316 feet 
higher than the present antenna 
atop Tribune Tower, WGN-TV 
will boost its effective radiated 
power from 120,000 to 316,000 
watts, the maximum permitted for 
v.h.f. stations above Channel 6. 


Fleco Corp. Names Hosler 

Fleco Corp., Jacksonville, Fla., 
maker of tractor tools for land 
clearing, has named Hosler Ad- 
vertising, Peoria, IIll., to handle its 
space advertising, direct mail and 
dealer aids. 


Hopkins to Mohawk Brush 
Len Hopkins, formerly with 

Robert W. Orr & Associates, has 

joined Mohawk Brush Co., New 


and sales promotion. 


York, as director of advertising 


been signs that the new majority 
of the FTC is inclined to soften 
the commission’s traditional op- 
position to fair trade, the vigor of 
(Continued on Page 79) 


Florida Citrus Group 
Will Splurge $49,000 
on Build-Up Drive 


LAKELAND, FLa., June 9—The 
Florida Citrus Commission, which 
will put over $1,500,000 into radio 
and tv shows slated to go on the 
air next month, voted today to 
provide a $49,000 budget for audi- 
ence build-up promotions. 

The Tom Moore radio show, 
“Florida Calling,’ will receive 
$800,000 of commission funds and 
will be heard five days weekly on 
the Mutual network for 52 weeks, 
beginning July 5. The “Twenty 
Questions” tv show will be heard 
on the ABC network Tuesdays at 
8:30 p.m. for 44 weeks. Beginning 
July 6, the tab on this 30-minute 
show is $720,000. 


= Jack Forshew of J. Walter 
Thompson Co. said that the tenta- 
tive budget for the $49,000 promo- 
tion item includes a $6,500 pub- 
licity program; 13 weekly inser- 
tions in TV Guide at a cost of $17,- 
000 in behalf of “Twenty Ques- 
tions”; and $25,000 in newspaper 
advertising for the “Florida Call- 
ing” show, which will offer free 
trips to Florida as a part of the 
program. 

In addition, Mr. Forshew said, 
the networks are planning promo- 
tional work for the two shows, and 
the regular commission newspaper 
advertising will carry mentions 
of the programs. 


Metro Names Chandler Bates 

Chandler Bates Jr., formerly 
with Farm Journal Inc., has 
joined the New York sales staff of 
the Metropolitan Sunday Maga- 
zine Group. 


Provus to Gillette Publishing 
Gillette Publishing Co., Chicago, 
has appointed Severn Provus, for- 
merly with the U. S. Bureau of 
Census, as director of its market ey 
research departinent.  * 
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Advertising Age, June 14, 1954 


Candy Makers Eye Calorie-Conscious 
with ‘Eat Candy and Lose Weight’ Ad Theme 


Cuicaco, June 9—Sweet words|been excluding candy from their 
fell on the ears of the nation’s | diets, believing it would only add 


candy makers this week when they more poundage. But now the can-| 


were given a new sales pitch—|dy and sugar industries have come 


“eat candy and lose weight.” 


For years, rotund people have 


Want to lose weight? 


il 


ye 


between meals 


Eanng 2 picve oF twe of Andes Candies beewoen meals will 
tee your bioodsugar level Leading research scientists 
agree that when your blond sugar ewe! & high vou ane more 


qisckly «tified with fewer calories, Try it! 


forth with research which they 


scious people by making it possible 
for them to reduce while still sat- 
isfying their sweet tooth. 


under the auspices of Sugar Assn. 


tions program to dispel the fears 
of overweight people who shy 
away from eating sugar and sugar 
products. 


a Ernest W. Greene, president of 
the Sugar Assn., said the $600,000 
a year ad and public relations cam- 
paign is based on research con- 
ducted by Harvard University’s 
school of public health. 

Some candy companies already 
have included the “lose weight” 
theme in their advertising and 
others are expected to get on the 
bandwagon shortly. 

According to Mr. Greene, re- 
search has proved that sugar and 
sugar products keep blood sugar 
level high, which means the appe- 


claim will hearten calorie-con-| 


During the National Confection- | 
ers Assn. convention, it was point- = 
ed out that Sugar Information Inc.,, %& 


Inc., has embarked on an educa-| 
tional advertising and public rela-| 


tite is satisfied with fewer calories. 

“Sugar raises the blood sugar 
level faster than any other com- 
mon food,” Mr. Greene told the 
candy makers. “Hence, to keep 
from over-eating a healthy person 
should eat the good foods that con- 
tain sugar. Taken before or be- 
tween meals,  sugar-containing 
foods reduce the appetite, make 
it easier to eat less of everything. 
This fact can be useful to the 
healthy person who has sound rea- 
son to reduce. 


THERE'S AN ANDES CANDY SHOP HANDY 


EARLY START—Andes Candies, Chi- 
cago, got an early start in the 
“eat candy and lose weight” ad 
theme which is just being under- 
taken by the candy industry. This 
is one of a series of three ads being 
run in the Chicago Tribune. 


Norge Sets Ad Budget 
at $3,500,000; Seeks 
2,000 More Dealers 


CuicaGco, June 9—The Norge di- 
vision of Borg-Warner Corp. is 
planning to keep its present sales 
gains (50% ahead of last year in 
the first five months of 1954) and 
capture a bigger share of the home 
appliances market. 

This effort will be strengthened 
by a $3,500,000 ad budget and the 
addition of 2,000 more dealer out- 
lets to its present dealer force of 
10,000. 

Norge’s present solid sales posi- 
tion is attributed by Judson S. 
Sayre, its new president, to a 50% 
increase in advertising expendi- 
tures, reduction of Norge’s refrig- 
erator line from 12 to four models 
to permit a greater turnover for 
dealers and more intense selling. 


“Sugar is assimilated into the 


gy faster than any other food. It 
relieves hunger because it raises 
the blood sugar level almost im- 
mediately. 

“A sensible, workable, palatable 
reducing diet must include all of 
the basic foods needed for a bal- 
anced diet. A balanced diet means 
eating the right foods in the right 
quantities. Sugar and sugar-con- 
taining foods have a rightful place 
in a balanced diet because they 
supply quick energy; they make 
other good foods more palatable; 


ories—only 18 calories per tea- 
spoonful of sugar—and they can be 
an important ally in the battle 
against obesity or overweight. 
Another effective use of sugar is 
(Continued on Page 34) 


= Norge is spending $1,000,000 to 
develop a new line of kitchen 
ranges and also is working on a 
combination washer-dryer. 

At the distributor level, Norge 
reports, the sales picture is rosy. 
Sales of automatic washers during 
the first five months have been 
triple those of a year ago and in- 
dications are that this will con- 
tinue through August. Sales of 
refrigerators were up 165% in the 
first five months and _ water 
heaters 114.7%. 

The company’s executives re- 
ported Norge dealers’ position con- 
tinued strong, although industry- 
wide sales are off about 10% from 
a year ago. They said that 90% and 
more of sales are on the instal- 
ment credit plan and instalment 
sales have slowed somewhat. 

J. Walter Thompson Co. is the) 
Norge agency. 


FALSE CONCLUSION—Rubber Fabrics 
Co. says falsies are being replaced 
by products such as Brafoam, a 
fabric coated with a thin layer of 
foam rubber. Brafoam, the com- 
pany reports, already contributes 
to the support of more than 15,- 


Studio Adds Robert Cosier 


Robert Cosier has joined Pho- 
as | 


tography ninosrna ag oe (000,000 bosoms. The young lady 
sales representative. He 10 ty above sports a strapless sun bra 


was sales representative for Harry s 
Watts Photographic Studio, New |™a@de by Lovable Brassiere Co. 
York. from Brafoam. 


blood stream and generates ener- 


they contain surprisingly few cal-| 


ANOTHER “WORLD FIRST" from NASH! 
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WASH MOTORS, © ) RPERICAN BOTONE CORPORATION iy 


we & 
eee om ws 


COOLING THOUGHT—This full-color 

ad breaks in Time June 21 and 

later in Newsweek. It features 

Nash Motors’ new air conditioning 

unit for its passenger cars. Geyer 

Advertising, New York, is the 
agency. 


Pabst Blends New 
Westinghouse Show 
into Fight Lineup 


Cuicaco, June 9—Thanks to a 
four-way tie involving two adver- 
tisers, a network and a _ sports 
/promoter, Wednesday night tv 
viewers are going to have some 
|'Broadway blended into their ac- 
‘customed “fight night” boxing 
| fare. 

Effective Sept. 15, Pabst Brew- 
_ing Co., which holds the CBS-TV 
10 p.m., EDT, time slot for its Blue 
|'Ribbon boxing bouts, will relin- 
'quish one Wednesday each month 
to Westinghouse Corp. Westing- 
house will color televise a series 
‘of Broadway plays and musicals, 
/picked from among the standouts 
of the last three decades. 

| Also involved in the deal adding 
-one more’ sponsor to CBS’s 
crowded nighttime lineup was the 
|International Boxing Club, which 
books the matches for Pabst. IBC 
stands to lose some tv “gate” 
,money in the deal, but it was ap- 
parently convinced by Pabst’s 
argument that, with more money, 
the sponsor can put on more 
‘championship fights. 


,@ Pabst, which has been besieged 
iby other advertisers for a slice of 
its valuable time segment, did a 
lot of thinking before signing the 
| Westinghouse “Best of Broadway” 
| Series as entertainment of a type 
that could “blend” with its weekly 
tussles. 

An earlier attempt to share time 
| with General Motors’ “Motorama” 
|show failed to work out because 
the latter was “too much advertis- 
|ing, not enough entertainment,” a 
Pabst spokesman told AA. 


| Under the new arrangement, 


-| Pabst and Westinghouse will ex- 


\change “tune in next week” plugs 
|at the end of their shows. The two 


§|/shows will be carried over CBS-. 


_TV’s largest live network to date— 
|101 stations. 


| Capper Appoints OC den 


| Capper Publication: [nc., Tope- 
ka, Kan., has appoir °c William | 
M. Ogden manager of ts new De- 
| troit office at 540 New c iter Bldg. 
Mr. Ogden, formerly — [ etroit ac- 
‘count executive for ( sppel, Mac- 
Donald & Co., will re resent Cap- 
_per’s Farmer in the D ‘r it-Toledo 
area. 
‘May to United Ad =: ising 
| Arthur May, forme © n charge 
of advertising sales . : etropoli- 
'tan New York and n_ | ern New 
Jersey for Nation’s } iess, has 
_ been named a v.p. 1% account 


,executive of United 
Agency, Newark, N. J 


\ ivertising 


NBC, CBS Cross Swords on Who Has 


For hundreds of dollars tess! 


Put Spot Radio on a Bargain Basis 


medium and was contrary to the 
best interests of radio stations and 
networks.” 

A CBS spokesman fired back 
|the country’s top-grossing | with the reply that his network 
| chains. ‘is interested “in preserving good 
In Chicago a couple of weeks ago programming for radio and not in 
‘CBS Radio affiliates were out- selling shows six different ways 


| New York, June 11—A lively 
| argument as to who is sticking net- 
work radio with the “bargain base- 


two 


i/spokenly bitter against National with multi-messages and spot an- 
== | Broadcasting Co. for “endangering nouncements.” 


| He asserted that 
spot revenue” with its new par-|CBS Radio is constantly pouring 
ticipating plan. At that time CBS | new money into building top grade 
stations in attendance at the shows. 
broadcasters’ convention agreed to| 
go along with a 15% to 20% night- | @ In announcing that NBC would 
time rate cut to keep CBS from|meet the competition on evening 
countering the NBC sales strategy. time prices in the fall, Sylvester 
'L. Weaver Jr., president of the 
= In New York this week it was company, said: 
NBC’s turn to bemoan the fate the) “NBC network radio is on the 
competition’s action had set in mo- way up as a result of our policies. 
tion for radio. The network an- We have been taking affirmative 
nounced it would meet the com- and constructive steps in support 
petition by cutting evening time of network radio by developing 
about 20% through a revision of new values for the medium, its 
discounts, the same method to be clients and its audience through 
used by CBS. In the same breath, network participation opportun- 
without mentioning CBS by name, |ities and programming geared to 


NBC deplored the “act of despera- 
tion,” which made NBC’s fall cut 
“unavoidable.” NBC charged that 
the competition’s action in “initiat- 
ing a third price cut in four years 
was depreciating the value of 
America’s basic communications | 


present interests. The results speak 
‘for themselves. Since last Dec. 1, 
/we have registered new radio sales 
‘in excess of $9,000,000, an increase 
of 357% over the comparable six 
months period a year ago. [This 
(Continued on Page 78) 


Captain Midnight 
or Jet Jackson?— 
It's All the Same 


New York, June 11—Wander 
Cc., maker of Ovaltine, and Screen 
Gems, tv film firm, have hit on an 
unusual solution to a cost problem 
in television. 

The problem arose when Wan- 
der Co., which has owned the 
rights to the “Captain Midnight” 
series for many years, decided to 
give the show high class film treat- 
ment for televisicn. Wander had 
sponsored the program for several 
seasons on radio and had been us- 
ing the title character in the series 
as host for some old westerns on 
tv. 

Ovaltine wanted to televise its 
“Captain Midnight” adventures in 
only about 60 videc cities. Since 
this would leave about 120 tv mar- 
kets untapped, it was suggested 
that the films be made available 
for syndication in areas outside 
Wander’s marketing area. This, of 
course, would tend to reduce the 
cost for Wander. 


m The sponsor had one cbjection 
to this proposal: It wanted exclus- 
ivity on “Captain Midnight” for 
merchandising reasons. The dil- 


| 


| 


} 


FRANCE 


IN WESTCHESTER-A new 
| travel poster in the commuter sta- 
tion in Westchester, New York, is | 
|examined by Norman Reader, pub- 


information director of the 


| lic 

French Government Tourist Office. 
Transportation Displays Inc. 
| handling the campaign. 


is | 


‘emma was finally resolved with 


the decision to film two separate 
versions of the drama, one as 
“Captain Midnight” for Wander’s 
sponsorship, another as “Jet Jack- 
son” for sale on a syndication ba- 
sis. 

Each would be exactly alike ex- 
cept for titles and name mentions 
of the leading character, in which 
scenes separate takes would be 
made for the two series. 

On that basis Screen Gems got 


an okay frcom Wander and its 
agency, Tatham-Laird, to. start 
filming. “Captain Midnight” has 


been booked on CBS-TV for Sat- 
urdays at 11 a.m., EST, starting 
in September. 


New Sugar-less Soda 
Gets Test in N. Y. 


New YorK, June 9—American 
Beverage Co., manufacturer of 
Dr. Brown’s Sodas since 1869, is 
introducing its new product, Slim- 
Ray, a sugar-free product, in the 
New York metropolitan market. 

Test advertising on radio and 
television was launched this week. 
About 200-300 radio and tv spots 
will be used weekly for 26 weeks. 
Also some small newspaper space 
will be tested. 

The new product is said to be 
“a sugar-free beverage with a 


oe |Sugar beverage taste.” It is being 
* |marketed locally in five flavors: 


cola, black cherry, root beer, gin- 
ger ale and vanilla. 

Ranko-Shank Advertising Co. is 
the agency. 


|Milwaukee Ad Guild Elects 


Lester Olsen, president, Olsen 


|Publishing Co., has been elected 
|president of the Graphic Arts and 
|Advertising Guild of Milwaukee. 
m@ Other officers elected are Harry 


Hoffman, Hoffman & York, and 
Peter Olsen, Olsen Publishing Co., 
v.p.s; Carl Becker, Becker Electro- 
type Co., secretary, and B. J. 
Paulson, Paulson-Gerlach & Asso- 


ciates, treasurer. 


Academy Film Names Vainrib 

Academy Film Productions 
Inc., Chicago producer of tv and 
industrial films, has appointed 
Stan Vainrib a v.p. Mr. Vainrib, 
formerly with Storer Broadcast- 
ing Co., Birmingham, will direct 
the production planning division 
and general sales. 
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full census of agriculture to be|originally scheduled for 1953. 
Government Moves taken next year. Previously, the} He explained that approval of 
’ House had refused to provide funds censuses covering 1954 does not 
Set Two Business 'for this census. | change the basic plan for censuses 
Censuses for "55 Final action on all these census|of business and manufactures at 


requests would enable the census five year intervals, for the years 


(Continued from Page 1) bureau to collect an entirely new| ending in “3” and “8”. But he 
seriously handicapped unless they|supply of economic information| pointed out that the nation would 
receive up-to-date information in| during 1955, covering every phase| go without fresh data in these 
these fields, the evaluating group, | of trade and activity. The informa- fields until after the 1958 censuses 
under Dr. Ralph Watkins, director tion would be in sufficient detail to| unless a census is taken at this 
of research of Dun & Bradstreet, | indicate sales by product and lines | time. 
said an effort should be made to of trade down to the smallest 
take these censuses at the earliest | political subdivisions. 
possible date. 


Naegele Advertising Co. 


; ae _ |to Build Milwaukee Plant 
# The special legislation for busi-| Naegele Advertising Co., Minne- 
s This week, Congress put the ness and manufacturing censuses | apolis-St. Paul, has announced 


finishing touches on_legislation| moved rapidly through both houses | plans to build a $1,000,000 branch 
authorizing special censuses in 1955 | with strong endorsement from the| outdoor advertising plant in Mil- 
covering manufacturing, mineral committees of Congress responsible | waukee. Associated with Robert O. 
industries, retailing, wholesaling for census affairs. It passed both|Naegele, head of the company, in 
and service trades for 1954. Shortly houses without debate. — the expansion program is W. L. 
afterwards, President Eisenhower | When the enabling bill reached|McKnight, former president and 
followed up the congressional ac-|the Senate floor this week, Sen. present chairman of the board of 
tion by requesting $8,400,000 to get Frank Carlson (R., Kan.), chair- Minnesota Mining & Mfg. Co., St. 
the work under way. man of the Post Office and civil! Paul. 

Meanwhile, the Senate appro- service committee (which handles} Mr. McKnight has reported that 
priations committee, over-ruling legislation), explained that adop- his association with Naegele Co. is 
an earlier decision by the House, tion of this bill merely substitutes a personal and not related to his 
voted to provide $16,000,000 for a/1954 census for the censuses position with Minnesota Mining. 


More printers use 


than any other bond paper 


Prints better! 


Printers know from experience that 
Hammermill Bond gives sharp, clear 
results time after time. For uniformity 


and dependability, they count on Ham- 
mermill Bond. 


Looks better! 


Businessmen like the inviting reada- 
bility that Hammermill Bond’s bril- 
liant blue-white lends to their letters. 
And, for special uses, there is the choice 
of twelve colors that provide handsome 
backgrounds for ink and type. 


Secretaries find it’s easier to turn out 
neat, easy-to-read letters on Hammer- 
mill Bond. They like the ease with 
which its firm surface takes erasures 
that are almost invisible. 


Types better! 


You can obtain business printing on Hammermill Bond wher- 
ever you see the Guild shield on a printer's window. 


FOR OVER 40 YEARS...AMERICA'S 
MOST USED BOND PAPER 


Advertising Age. June 14, 1954 


Brewers’ spending averages $1.50 
per barrel, up 10¢ to 15¢ from a 
year ago, Research Co. of Ameri- 
ca reports in a study that esti- 
mates total beer advertising at 
ig 0 er Page 1 

Advertising isn’t lobbying, Su- 
preme Court rules in upholding 
the Lobbying Registration Act, 
defining lobbying as direct con- 
tact with members of Con- 
rt oe ee Page 1 

Federal Trade Commission and 
Food & Drug Administration 
agree to get signals straight in 
cases where both agencies have 
jurisdiction over false product 
POPE eee eee Pe Page 2 

Reach for a sweet—to reduce—is 
the approach taken now by can- 
dy makers, the reasoning being 
that raising the blood sugar level 
helps curb over-eating ..Page 3 

“Bargain basement” hassle rages 
as NBC and CBS, after cutting 
network radio rates, each com- 
plain that actions of the other 
make price-cutting  neces- 
SOUS (dt ccvsaeaawnsameat Page 3 

Eastman fair trade system is legi- 
timate, says a FTC examiner, 
despite the fact that the company 
sells through retailers and also 
through factory-owned retail 
GUE 6 Ook dai scetunses Page 16 

Newspapers need better quality at 
lower cost to meet competition, 
Richard W. Slocum, ANPA pres- 
ident, tells production execu- 
tives; adds that otherwise news- 
papers’ future is dark ..Page 24 

Aluminum foil is credited by Chi- 
cago ice cream firm with boost- 
ing it from 16th to third in pack- 
age sales through added eye 
WOES 6.5 6.6.4.9:6:44 88S Page 36 


Otto Guenther, perhaps the last of 
the advertising “pioneers” still 
active, is dead at 78 after nearly 
59 years in the business founded 
by tis father 2.6.55. Page 48 

Schwegmann leads a parade to 
Baton Rouge, but fails to con- 
vince Louisiana lawmakers that 
the state’s fair trade laws en- 
acted in 1936 should be re- 
re a es: Page 52 

Mrs. Hobby complains, tells Con- 
gress that her Children’s Bureau 
gets stuck for the cost of free 
baby books, but doesn’t get a cut 
of the profit from the sale of the 
SAMOS DOGS ood css ccces Page 53 

Senate comics book probe comes 
up with the suggestion that un- 
ion printers be urged to refuse 
to produce horror and sex books 
aimed at the kid market. Page 55 

Window displays in agency office 
help provide first-hand mer- 
chandising experience for the 
agency staff, pleases clients, too, 
Albert Frank-Guenther Law 
ERENT es er er Mere Page 58 

Summer repeats of filmed shows 
have disadvantages, says the 
Eye and Ear Depariment, but all 
in all, if the show is good, no- 
body minds repeats but the crit- 
1G on sn tieseneaacanaseu Page 62 

F. Bourne Ruthrauff replies to the 
Creative Man, says the latter has 
a faulty memory and has con- 
fused a 17 gasoline road test with 
an 18 gasoline test on the Indy 
WON <00c5 i caecdns cane Page 66 

Ad war breaks in Britain as Uni- 
lever uses big-budget tactics to 
give its blue detergent, Omo, 
more of the market now con- 
trolled by P&G’s Dreft, Tide 
OU. TIE ac vecvectane Page 68 


REGULAR FEATURES 


Advertising Market Place... .78 
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(ADVERTISEMENT) 


| ... selling cars in Norwalk, Conn. 


Here you see Robert R. Newell, 
a senior vice president and di- 
rector of our advertising agency, 
getting some selling tips from 
Ed Cary, President of Ed Cary 
Pontiac, Inc. 

Why is he interested in learn- 
ing how a dealer moves new and 
used automobiles? Because he 
knows that the time spent on the 
show room floor, the used car lot 


The man from Cunningham & Walsh 


and in the service department 
will give him first hand knowl- 
edge of a dealer’s problems .. . 
a better understanding of why 
men and women buy cars. 

We believe we create better ad- 
vertising because all our creative 
people work at the retail level 
for at least one week a year. 

Cunningham & Walsh, Inc., 260 
Madison Ave., New York 16,N. Y. 
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» ‘The written message is the one 


that LIVES 


It didn’t matter what had become of that original piece of crude paper upon which 
A. Lincoln had written the message that began: “‘Fourscore and seven years ago. . . .” 
Sensing the impermanence of spoken words, Lincoln himself declared: “The world 
will little note nor long remember what we say here. . . .” But his words were caught 
and preserved for all time by the newspaper presses of the nation. 


Nor did it matter that the singing words of Homer, his /liad and Odyssey, were 
bo , spoken from memory, for there were scribes who wrote them down and kept 
iS eS ee 7 them fresh and living for all mankind. 

| ee . . me Yes, the written message, and chiefly the printed message, is the one that lives. But more 


than that, the written message is tangible as well as permanent. You can return again and 
again to it, study it, clip it out, pass it on to others. 


Without wishing to profane Limcoln’s glorious words, or the ancient classics, This Week 
Magazine asks you to consider the proposition that the written message is the one 
that lives in terms of advertising. 


The printed page, rich in detail, exact in its message, can be studied by the reader 
. . . not fifteen seconds, not a minute—but for an hour if the reader so wishes. 


But, more importantly, from the psychological point of view, the printed advertisement 
is a message read willingly. When Mrs. Smith sits down with her magazine, she is asking 
to be sold; she wants to know about the new cake mix. And Mr. Brown wants to study 
the features of the new cars. Paid 


This Week Magazine, one of America’s foremost representatives of the printed medium, 
pays distinct homage to the other media for their massive and ceaseless services to cur 
nation. But This Week asks you, the advertiser, the merchant, the businessman, the 
financier, to remember that the written message is the one that lives . . . lives not only 
in terms of time, but in reality, clarity, memorability. This Week wishes to remind you 
of the basic wisdom of building your campaign around visual, printed media. In other 
words, if you want your message to work and to /ast, put it in print first. 


* * * 


A Written Advertisement That Lived—The February 15, 1953, issue of This Week contained 
a Knox Gelatine advertisement which achieved a noteworthy record in terms of both effective- 
ness and longevity. It was a two-column, black-and-white insertion with a coupon. During 
the first week following the appearance of the ad, 35,896 coupons were received. By the end of 
eee the second week, the return was 53,118. And returns continued to pour in; in the 26th week 
This Week Magazine ae ; :. : a after the ad ran, 170 replies were received! The grand total was 64,580 responses for this single 
shares the power and prestige — aa a insertion, substantial evidence of the fact that the written message does live. 
of these 34 great newspapers 
which distribute it. 


The Baltimore Sunday Sun 
The Birmingham News 
Boston Sunday Herald 
The Charlotte Observer 
Chicago Daily News 
The Cincinnati Enquirer 
Cleveland Plain Dealer 
The Dallas Morning News ri : 
Des Moines Sunday Register te z a. BR Mee Se Sot ee 
The Detroit News % : 
The Houston Post n - , MAGAZ I. Ez. 
The Indianapolis Star n! a os ie AT, 2 Pec ae epee rt cay 2a fe ee 
The Jacksonville Florida ae ee ; 
Times-Union ' 
Los Angeles Times : SAS . ° 
The Memphis Commercial Appeal ae oe ie NN im This Week 
Miami Daily News ————————— ae 
The Milwaukee Journal 


Minneapolis Sunday Tribune 5 ‘ 
The New Orleans-Times- Be : c in 10, 600, 000 homes 
Picayune States 4 ~ * . 

New York Herald Tribune 
Norfolk Virginian-Pilot 
The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 
The Pittsburgh Press 
Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 
The Salt Lake Tribune 
San Antonio Express and Sunday News 
San Francisco Chronicle 
The Spokane Spokesman-Review 
The Washington Sunday Star 


oe a, ie aa 


Your messages 


throughout America ! 
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to increase sales . . . and decrease costs 


advertise more in the biggest 


and best medium NEWSPAPERS 


because... 


The $2,472,800,000 Spent Last Year For Newspaper Advertis- 
ing Again Crowned Newspapers As The Most- Widely-Used 
Ad Medium. 


IN ONE DAY... More U. S. Newspapers Are Sold Than 
Major League Baseball Tickets in 3 Years! 


IN ONE DAY... People Buy More Copies Of U. S. Daily 
Newspapers Than Bars Or Packages Of Soap! 


— 


FTC, FDA Agree 
on False Claims 
Jurisdiction 


(Continued front Page 2) 
-beling and advertising; 
2. Where written, printed or 
graphic material may be construed 


| panying labeling, 
the circumstances; 
3. Where the article is a drug 
/or device that appears to be mis- 
branded solely because of the in- 
| adequacy of directions for use in 
ithe labeling or conditions for 
| which the article is offered in ad- 
vertising generally disseminated 
| to the public. 


depending on 


# The duplication of interest has 
_ developed to a considerable extent 
,as a result of the use during re- 


Selling to industry? Stand firm. Make no ~~ 
commitments on your advertising schedules 


until you see 


Continuing Study 


RG eR ie Bie Ss. ose 


i Se ee igi ag 


i Neha si 


F] 


of Executive Audiences 


The most authoritative study of executives’ read- 
ing ever attempted. 


Cuts through the jungle of little statistics. 


Gives a clear-cut view of the 


2,348,676 men who manage America’s Industry 


This huge audience is represented by a huge 
research sample, unprecedented in size, a sample 
of 100,000 executives in all—making this re- 
search more inclusive, more conclusive, more 


informative than any such survey ever before 
attempted. 


Research organized, supervised and conducted 
by Erdos & Morgan Research Service. 


Preliminary report Aug. 15. 


he; 
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‘as either advertising or accom-| | 


BURTON G. (DOC) WASSER, exec. V.p. 
of Rogers & Smith, Chicago, Kan- 
sas City and Dallas, has been 
named general manager in charge 
of the new Rogers & Smith, Potts- 
Turnbull organization in Kansas 
City recently formed by the merger 
of the two agencies (AA, May 31). 


cent years of the Food and Drug 
Administration’s ‘squeeze play.” 
Under this system, FDA considers 
a product improperly labeled if it 
fails to provide full directions for 
use to treat all illnesses for which 
it is recommended in advertising. 
Since courts have approved this 
line of argument, FDA has been 
able to move in situations where 
FTC had little success in establish- 
ing a false advertising case. 

The statement pcints out that 
the FTC is specifically barred 
from regulating labels. It explains, 
however, that the Food and Drug 
Act includes, as labeling, any writ- 
ten, printed or graphic matter 
which accompanies a food, drug, 
device or cosmetic while in inter- 
state commerce, or while held for 
sale after shipment in interstate 
commerce. 


a “Written, printed, or graphic 
matter descriptive of a food, drug, 
device or cosmetic may at one time 
be used as advertising and at 
another time accompanying the 
article and thereby become label- 
Jing,” the statement said. 

Meanwhile, FTC chairman How- 
rey has also announced approval 
of a plan for a “systematic and 
continuing check of compliance” 
with orders issued by the commis- 
sion. Chairman Howrey said FTC 
issued over 4,500 cease-and-desist 
orders but has no way of knowing 
whether these orders are being 
obeyed. 

The new plan involves screening 
of existing orders and stipulation 
agreements, and the frequent use 
of follow-up reports by firms sub- 
ject to FTC actions. 


Taylor-Pearson Bows in L. A. 


Taylor-Pearson, an advertising 
agency, has been fcrmed in Los 
Angeles, with offices at 1127 Wil- 
shire Blvd. Principal officers are 
Harry P. Taylor, previously with 
The Boston Store, Providence, R. I., 
president; Warren A. Pearson, for- 
merly v.p. for merchandising and 
sales promotion of The Bostcn 
Store, and still a minority owner 
of the store, v.p., and Charles K. 
Pearson, who also served in a man- 
agement capacity with The Boston 
Store, treasurer. 


‘Argosy’ Gets Two from ‘True’ 

Michael Slater, formerly senior 
midwestern advertising represent- 
ative for True, has been named 
western advertising manager of 
Argosy. Wendell K. Jacobson, who 
formerly covered several midwest 
states for True, has been named 
western representative of Argosy. 
Mr. Slater succeeds Jefferson E. 
Aldrich, and Mr. Jacobson replaces 
Malcolm B. Crofford, both of 
whom resigned. 


Higgons Joins ‘Seventeen’ 

Jack Higgons, formerly with the 
retail sales staff of Deezing, Milli- 
ken & Co., has joined the sales 
staff cf Seventeen, New York. 
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oA. E. De As the electrical dis- 


tributors who met last week in Atlantic 


City* know, only 3% of homes have 


air conditioners, only 14% have freez- 


ers, millions need new washers. The 


market is wide open for advertisers 


who get to the families that buy. And 


the place for that is the weekly mag- 


azine where readers pay the most 


The Kids Who Go Camping 
on Crutches 


By STEVEN mM. SPENCER 
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AA mistakenly said that Westing- | Brake had bought the earthmoving |, 
of Westinghouse Air Brake house Air Brake had bought R. G.| machinery yong business | 
In a story May 17 on the promo- | LeTourneau Inc. a year ago and and plants of a Ill., Tocca, | 
tion of Joe H. Serkowich to direc- has been operating it as LeTour-|Ga., and Rydalmere, Australia, | 
tor of advertising and publicity |neau-Westinghouse, a subsidiary. | from R. G. LeTourneau Inc., which | 
for Westinghouse Air Brake Co.| Actually, Westinghouse Air|continues to operate as an inde-| 
pendent manufacturer of heavy-| 
‘duty electrically powered and 
controlled equipment, with head-| 
| quarters in Longview, Tex. | 


LeTourneau Not Subsidiary | 


How to Get Things Done Quicker and Befter 


Advertising Age, June 14, 1954 


' Cross-Couponing 


~ Deals Are Under 
_ Inquiry by FTC 


(Continued from Page 1) 

‘|rey has written to Sen. Edwin 
© | Thye (R., Minn.), chairman of the 
| small business committee. Ordi- 
| narily, FTC makes no statement 


| about its investigations unless they 
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ae eee) BOARDMASTER Visual Control! | Time Inc. Names Three | 
‘i ote 2 Saves You Time, Money. | Fred R. Smith, associate editor 
= m6 & ~Gives Graphic Picture of Your ‘of True; Jo Ahern of Women’s 
Operations at a Glance. Wear Daily, and Peggy Jeramaz, 
* Simple to Operate, Type or write | reporter for Life, have been named 
on Cards, Snap in Grooves. ‘to the staff of Time Inc.’s new 
* Ideal for Production, Traffic, ‘sports weekly. They will be re- JOHN ROPER has been promoted to 
Sales, Inventory, Scheduling, Etc. sponsible for “The Sporting Look” promotion manager of Magnavox 
*® Made of Metal. Compact and 


section of the book. 'Co., Fort Wayne, Ind. Mr. Roper 


has been district sales manager in 
_Transitads Opens New Office | the eastern division. 


National Transitads Inc., Chica-_ 
go, has opened a new office at 211. 
Poledor Bldg., South Bend, Ind. Rossman Named KXL S.M. 
| John Nolan, formerly with Hoover| Wally Rossman, formerly sales 
'Co., has been named an account;manager of KVAN, Vancouver, 


executive and head of the South Wash., has been named sales man- 


‘Bend office. ‘ager of KXL, Portland, Ore. 
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reach the state of a formal com- 
plaint. 


= The couponing problem has 
been on the small business com- 
mittee docket since last summer, 
when a subcommittee on retail- 
ing and distribution, under Sen. 
James H. Duff (R., Pa.), began 
receiving complaints about cou- 
poning activities. Some of these 
complaints were from small man- 
ufacturers who protested that the 
tie-in deals placed them in im- 
possible competitive positions. 

Other complaints originated 
with retail grocers who protested 
against the burden and expense 
involved in redeeming coupons. 
One Oregon grocer tried 15 drama- 
tize his irritation by offering to 
pay a portion of his taxes in re- 
deemed coupons. 

Sen. Duff stated that prelim- 
inary investigations by his sub- 
committee indicated the coupon 
campaigns were having adverse 
effects upon small-business com- 
petition. 

“I am particularly concerned,” 
he said, “over the so-called cross- 
couponing practice whereby a big 
company offers with the purchase 
of its product a coupon redeem- 
able only upon the_ purchase 
of a product manufactured by 
another large, although unaffili- 


ated, company. These tie-in sales 
are alarming in that they permit 
two large concerns to combine 
their resources in a common effort 
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against independent competition.” 


s Chairman Howrey reported that 
FTC’s preliminary investigation 
ran into difficulties when some 
firms refused to cooperate on a 
voluntary basis. He told Sen. Thye 
that the commission has formally 
docketed an “application for com- 
plaint” against several major com- 
panies, and has adopted a resolu- 
tion authorizing the use of the 
commission’s full compulsory pow- 
ers to continue the investigation. 

He indicated that the commis- 
sion is currently limiting its at- 
tention to the jurisdictional issue 
—whether couponing practices, as 
carried out, conflict with section 5 
of the FTC Act or section 2 of the 
Clayton Act, and result in “unfair 
stifling or injuring of independ- 
ent competition.” 

Section five of the FTC Act out- 
laws unfair or decertive acts in 
commerce while section 2 of the 
Clayton Act bars discriminatory 
prices and advertising allowances. 


Fewell Elected President 

P. C. Fewell has been elected 
president of Rogers & Smith, Chi- 
cago, to succeed the late Walter 
E. Smith. Mr. Fewell formerly 
was a v.p. of the agency. Ray H. 
Reynolds will continue to head the 
Chicago office, Randall E. Brooks 
remains in charge of the Dallas 
office, and Burton G. Wasser con- 
tinues as manager of the Kansas 
City office. 


Two Join NBC Spot Sales 
Joseph C. Amaturo, formerly 
with Headley-Reed Co., has been 
added to the New York radio staff 
of NBC Spot Sales. At the same 
.time, Edward H. Macaulay, now 
on the staff of NBC’s San Francis- 
/co station, KNBC, has been shifted 
'to the San Francisco office of the 
‘network-owned representative. 
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PROOFING ancMsH 


is a precision operation. Color plates 

are proofed on the finest multi-color proof 

presses built in America. . Details of reproduction, 
registration, and color are checked and double-checked 
before the progs go to the production man. The rule of 
our shop is: “Be sure”. This is how we .ave time and make 
deadlines for agencies and advertisers from coast to coast 


and from Canada to the Gulf. 


Have you seen our highly praised color movie, “THE PIC- 
TURE’S THE THING”, which shows how we make fine en- * a! dintat’ Phat having Plant, 


gravings? Arrange for an early showing by writing to us now. 
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This photograph was taken in the predawn dark, entirely 
by the flash of an A-Bomb seven miles away. 


A symbolic light, you might say. For just as it took the 
teamwork of many brilliant minds to produce it, so it also 
spotlights the fact that this complex world of today im- 
poses the need for teamwork of many trained specialists 
in every major enterprise. You see that in science, busi- 
ness, marketing. 


It is a requirement no less essential in journalism, the 
narrator of this complex world. 


Newsweek, the magazine of news significance, acknowl- 
edges this by bringing to bear on its unique and vital news 
service the talents and intuitiveness of many news 
specialists. It is a team unmatched for experience and 
accomplishment in the profession of news interpretation. 


Where conventional news coverage, necessarily, 
gleans only the quick facts of the event, Newsweek 
gets them in depth... through the facilities of 10 
bureaus and 100 correspondents, specially trained 
to track down the meaningful clues. 


And where other news media stop at digesting the 
news, Newsweek’s headquarters editorial team goes 
beyond... weighs the significant pros and cons, the 
influence of related events. And by this enlightened 
appraisal, estimates the likely aftermath. 


The value of this service and its influence on the nation’s 
thought may be gauged by its audience. Newsweek’s 
current circulation —its all-time high—is one million. 
And is compacted almost exclusively among people of 
influence and decision in business, industry, government 
and the professions. 


Even More of the Best 
The quality of NEWSWEEK’s circulation has kept pace 
with growth to NEWSWEEK’s record million. 


During the past ten years, this magazine’s circulation 
among administrative executives has increased 109.8%. 


NEWSWEEK’s concentration among executives, excep- 
tionally high to start with, is now at its all-time high.. 


‘he Magazine of News Significance 
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The Inherent Interest in Advertising 


From time to time, we have expounded on the thesis that there is 
an inherent interest in products, and in their advertising, that makes 
it unnecessary to strain for attention. Now comes Roy Eastman, the 
editorial researcher, with similar comments, much better expressed 
than we can do it. 

“The idea that we hear frequently expressed that readers don’t 
like to read advertising and have to be tricked or teased into reading 
it strikes us as excruciatingly funny,” Mr. Eastman says. 

“We think this idea springs largely from what we might call ‘the 
inferiority complex of the advertiser,’ which we can partly under- 
stand. For the advertiser’s product, and everything pertaining to it, 
is such old stuff to him that it is somewhat hard for him to appreciate 
that it can be new and of vital interest to other people. Also that the 
product he is so anxious to sell can only be sold if there are customers 
who are equally anxious to buy... 

“It is true that in every reader audience we have ever dealt with 
there are some who have no interest in advertising. These have al- 
ways been greatly in the minority. The advertiser who strains to cap- 
ture the attention of this small unresponsive group is wasting his shot. 

“We have often analyzed the kind of exposure of the readers to the 
advertising and have almost invariably found that the intentional 
exposure materially outweighs the accidental. 

“Also we feel quite safe in saying that most of the advertisements 
will get more reading, from those people who have any interest in the 
product, than any part of the editorial content. 

“And speaking generally, the greater the volume of the advertising, 
the greater the interest and attention that the readers will give to it. 

“From where we sit there are only three things the advertiser 
needs to be concerned about: 

“First, whether the publication is being read. 

“Second, whether it is reaching encugh of the kind of people who 
can buy his goods to make his advertising pay. 

“Third, and perhaps most important, whether he is telling the peo- 
ple who want to read his ads the things they want to know. 

“If more advertisers were governed by these simple elementary 
facts they would make their advertising job a lot easier, and we 
would have better advertising, better publications and better reader- 
ship.” 


The Pittsburgh Story 


No city in America, and perhaps in the world, has made such 
giant strides at self-improvement in the postwar years as has Pitts- 
burgh. 

The prewar visitor who has not been in Pittsburgh for the past eight 
or nine years is amazed at the enormous face-lifting job which has 
been undertaken by a city which once wore the unhappy label of the 
dirtiest city in the world. The whole face of Pittsburgh has been 
changed. Blocks of decrepit buildings and slums have disappeared, to 
be replaced with magnificent new skyscrapers, parks, wide thorough- 
fares, a nearly-smoke-free atmosphere, and best of all—a new kind of 
civic consciousness and pride. 

It is a shame that in recent months these magnificent achievements 
have been overshadowed by a series of strikes which have had a 
serious effect on Pittsburgh business and industry. We don’t know 
very much about these strikes and their causes, and we have no idea 
whether they are justified or not. 

But it is a sad thing to see a city with so magnificent a recent civic 
record suffering from strike paralysis, and we hope the end is clearly 
in sight. The strikes have hurt the city; their end should enable it to 
go on with the program which has already been carried to such ex- 
citing lengths. 


“| just apply it after hours. 


It's a competitive account.” 


What They're Saying 


Just About Everything 

This is a book about what Scot- 
land makes and where she makes 
it. So perhaps it should begin with 
the comment that Scotland makes 
just about everything—Clydeside 
ships, Kilmarnock shoes, Edin- 
burgh sealing wax, headsquares 
for the sheikhs of Araby, clay to- 
bacco pipes for West Indian sugar 
cane cutters, jute looms for Pakis- 
tanian weavers, whisky for Chi- 
cago convention roysterers, lager 
for Singapore merchants, hydro- 
electric power plant for North 
Canadian pioneers, carpets for 
Zealand newly-weds, ice-cream 
cabinets for Argentinian purvey- 
ors, kippers for Australian sheep 
farmers, bicycles for Malayan rub- 
ber growers, horse leather for 
German glove makers, industrial 
belts for Dutch engineers, perfume 
bottles for Californian chemists, 
Edinburgh crystal-ware for Cana- 
dian collectors, cantilever cranes 
for Egyptian dockers, lignum vitae 
bowls for Australian sportsmen, 
sewing machines for Jugo-Slavian 
garment makers, rolling mills for 
Turkish steel makers, clothes 
wringers for Portuguese hotel 
keepers, tweeds for German coun- 
trymen, footballs for Danish pig- 
breeders, golf clubs for South 
American miners, paper-making 
plant for Swedish manufacturers, 
alarm clocks for Swiss mechanics, 
firebricks for Japanese foundry- 
men, locomotives for Greek rail- 
men, wrist watches for Norwegian 
transport managers, cash registers 
for Indian shop-keepers, Christmas 
cards for French peasants, screw 
nails for South American carpen- 
ters, typewriters for Brazilian 
stenographers, adding machines 
for New York actuaries, bronze 
propellers for Dutch boat-builders, 
razor blades for Belgian textile- 
operatives, refinery machinery for 
West Indian plantation owners, 


'an householders, even brass coffin 

furnishings for deceased Italians. 
—Introduction to “Scottish Industry,” 
edited by C. A. Oakley, published by 
the Scottish Council 
Development). 


‘Newspaper Economics 


media spend buckets of money to 
get some kind of guess about the 
audience they reach, as of a given 
moment, or for some particular is- 
sue. 

Newspapers don’t need to guess. 


domestic refrigerators for Canadi-| 


(Industry and} 


It is an astonishing thing. Other 


| 


Of all major media, newspapers 
and newspapers only can get an 
exact answer from their own cir- 
culation list. And with this major 
asset in their own offices, they 
don’t even bother to use it. 

Instead of studying their own 
reader families, and wherein they 
differ from other families—dif- 
ferences that may be of profound 
interest to advertisers—newspa- 
pers prefer to emulate the Census 
Bureau in the production of statis- 
tics on counties and cities. 

Thus it is not surprising that even 
the most elementary principles 
of market and media evaluation 
are misunderstood at the highest 
echelons of the advertising world. 
Nor is it surprising that newspaper 
advertising is not used as efficient- 
ly, and therefore as extensively, 
as we would wish. 


—David T. Bryan, publisher, Rich- 
mond Times-Dispatch and News- 
Leader, speaking before the Institute 
of Newspaper Comptrollers and Fi- 
nance Offers in Richmond. 


Business Comes First 

Government is largely out of the 
picture. What any company can 
achieve today depends primarily 
upon its own initiative, ingenuity, 
push and judgment. 

The companies that will emerge 
as winners in the competitive race 
will be those that have decided 
that in their offices the idea that 
“business comes last” must go out 
the window. 

Remember, I’m not talking now 
about people in the shop. I’m talk- 
ing about top executives, and the 


sales department, and plain old- 
fashioned hard work. 


—George T. Trundle Jr., in “Trundle 
Talks,” published by Trundle Engi- 
neering Co., Cleveland. 


The Missing List 

The business of selling mailing 
lists is a useful and perhaps even 
profitable one. Names and address- 
es are broken down so that a man 
‘can buy those of 3,518 people with 
‘glass eyes, 1,763 people who own 
|dogs that need toupees, 4,151,003 
|people who will throw out their 
television sets next month if one 
more giveaway program is added 
to the schedule, and 61,000,002 
people who can’t make a semi- 
monthly paycheck last fourteen 
days. One list is missing: the 
names of those people who turn 
the flood of direct mail appeals 
into the handiest wastebasket. 


—From an editorial in the Union, 
Springfield, Mass. 
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| Rough Proofs 


Lucky Strike is using magazine 
spreads to let people know “It’s 
toasted.” 

But don’t expect a revival of 
“Reach for a Lucky instead of a 
sweet.” 


e 

“In this modern store,” says Al- 
lis-Chalmers, “are toiletries and 
drugs, fountain pens and _ books, 
electrical appliances, toys, food 
and candy.” 

Yes, but where are the baseball 
bats and catcher’s mitts? 

s 

Now that Governor Dewey is 
personally taking charge of the 
milk promotion campaign, the 
Brazilian coffee growers really 
have something to worry about. 

Those silent ou.rooard motors the 
manufacturers are introducing this 
year are going to make the fish 
in the northern bass lakes believe 
everybody’s gone away for the 
summer. 

* 

“Let an experienced New Eng- 
land Mutual career underwriter 
help you get the answer that ap- 
plies to your personal situation,” 
the ad says. 

Look out for those career boys 
in the insurance business—they all 
belong to million-dollar clubs. 

e 

Eversharp’s Schick injector ra- 
zor does everything automatically, 
but it is working under the handi- 
cap of not automatically providing 
tv viewers with box fights and 
horse races. 

* 

“Downtown isn’t doomed,” Hal 
Burton tells readers of The Satur- 
day Evening Post. 

That’s right—all big cities need 
in order to rescue their congested 
areas is to spend a few billions 
wiping out nearby slums and 
building underground parking 
garages, and then persuade their 
leading citizens not to move to the 
suburbs. 

a 


Of course, Du Pont deserves 
ample credit for all of its wonder- 
ful inventions, but it has really 
come to the rescue of humanity 
with a new car wash that is just 
sponged on and rinsed off, with 
no wiping or chamois work. 

* 

Time Inc.’s new sports weekly 
probably has booked a larger vol- 
ume of advertising and subscrip- 
tion business than any other un- 
named magazine in the history of 
the publishing industry. 

e 

Underwood boasts that its new 
Model 150 is something really new 
in a writing machine, but accord- 
ing to the authors of those books 
about the typewriter business, the 
keyboard is still very unscientif- 
ically arranged. 

= 


Bobby Jones signs a Spalding 
ad that says a few kind words 
about the golf clubs which carry 
his signature. Now if Bobby could 
only accompany the clubs for a 
little first-hand instruction, the 
results would be wonderful. 

2 

“Fly abroad now—pay later!” 
is Pan-American’s alluring invita- 
tion to an overseas vacation. 

But did you ever examine the 
bankroll of a tourist who has just 
returned from abroad? 

Copy Cus. 
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“Seats of Learning” on the 8:22 - 


Getting all the facts about the state of business and industry in Delaware Valley, U.S.A. Just 
is a daily must with business executives. THE as advertisers prefer THE INQUIRER to tap 
: : : Industry is diversified in 
INQUIRER carries more news of finance, busi- the total $7,000,000,000 buying power of DELAWARE VALLEY, U.S.A 
ness, industry than any other Philadelphia this great area. Rh Bey 


Representation in 85% of all industrial clas- 


newspaper; is the only Philadelphia news- That’s why THE INQUIRER is FIRST in finan- sifications stabilizes Delaware Valley econ- 
paper publishing closing market quotations céal advertising, as well as national advertising, omy and maintains a consistent high level of 
in every edition. So, advertisers choose THE = retail_advertising, classified advertising and pega ed aaatcicten 

INQUIRER to reach leaders of business total advertising. 


The Philadelphia Inquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 1127 Wilshire Boulevard 

Murray Hill 2-5838 Andover 3-6270 Woodward 3-7260 Garfield 1-7946 Michigan 0259 
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Lo mejor en anuncios y 
exhibiciones que muestran 
el punto-de-venta, 


¢ quill yo de mieux 
ay point de vue yente en 
enseignes et réclames, 


sot Oe 
ts 


in any language... | 


*the very best in point-of-sale 
signs and displayers! 
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OHIO ADVERTISING 


CINCINNATI 2, OHIO 


DISPLAY COMPANY | 


Saperstein Fc rms TV Firm 
Abe Saper tein, owner 


offices at 12) 
| Chicago; Empi:e State Bidg., New 
| York, and 8506 Sunset Blvd., Hol- 


- |lywood. Associ:ted with Mr. Sap- 


lerstein is Samuel Rosen, who is 
‘in charge of } roduction and dis- 


| tribution in Hc \lywood. 


' | Durstine Names Heyman 
| Sander Heyman has joined Roy 


-S. Durstine In. and will head the 


- |agency’s tv and radio activities for 


its Los Angele; and San Francisco 
‘offices in addition to other execu- 
'tive duties. He was formerly with 
'Schenley Industries in various ad- 


| vertising and sales capacities. 


| Milwaukee Adclub Elects 


Vernon S. Mullen Jr., advertis- 
‘ing director of Miller Brewing Co., 


and. 

/coach of the I arlem Globetrotters 
_ | basketball tean, has formed Abe 
: |Saperstein T\ Enterprises, with. 
N. Dearborn St.,| 


Camden, N. J., finalizes the contract for 


president, CBS-TV; Ben Duffy, president, 
make the plunge 


DOG'S BEST FRIENDS—R. M. Budd, director of advertising for Campbell Soup Co., 


the new “Lassie” series on CBS-TV start- 


ing Sept. 12. Watching with approval are (left to right): J. L. Van Volkenburg, 


BBDO, and Lassie, who has decided to 
from movies to tv. 


has been elected president of the 
|Milwaukee Advertising Club. 


He didn’t know that Houston is now the 
largest city in the South; that it has risen 
from third in 1930 to first today; that it's 
now the nation’s 13th city. Mr. Oversight 
is sticking to Model-T space-buying practices 
in this high-powered market. While his com- 
petitors are passing him rapidly with com- 
plete and streamlined selling programs, Mr. 


IM r. Oversight Gets Left Behind - 
in the Largest City of the South | 


He's Not Using, Whe Houston Post 


Oversight is falling farther and farther 


behind — reaching for less than half this 
dynamic market, because he’s not using the 
pace-setting Houston Post. Get all the facts 
from your nearest Moloney, Regan and 


Schmitt office today! 


Starch studies made regularly. Details avail- 


able on request. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON POST 


More than 188,857 Daily—206,567 Sunday* 


--.and still growing! 


tt Takes THE HOUSTON POST 
to Sell the Houston Market! 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
of Advertising 

Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
March 31, 1954 


Sales Down 4.8%, 
But Furniture Men 
Predict an Upturn 


Cuicaco, June 8—Home furnish- 
ings dealers are in no state of 
despair about the fact that their 
1954 sales are running behind last 
year’s; most, in fact, expect to 
finish the year either ahead of 
1953 or on a par with it. 

This, at least, is their expressed 
opinion in response to a question- 
naire by Chicago Market Daily. 
The survey found sales averaging 
48% below 1953 figures in the 
first four months of this year, 
with nearly two-thirds (65%) of 
the respondents reporting lagging 
sales. 

It also found that two-thirds 
(64%) expect to wind up the 
year equal to or ahead of 1953. 
Figured as a consensus, however, 
the dealer estimate is that sales 
will be 2% under 1953 when the 
year’s returns are in, Chicago 
Market Daily reported. 


a An interesting sidelight to the 
furniture trade survey is the way 
in which dealers divide on mer- 
chandising approaches, according 
to whether their sales are up or 
down. 

The 35% whose sales are even 
with or ahead of last year, for 
instance, voted nine to one in 
favor of increased sales and pro- 
motion efforts. Among the lagging 
two-thirds, however, 55% ex- 
pressed the opinion that increased 
sales and promotion efforts do 
not pay off. 

Other opinions reported in the 
suryey included: 

1. On the subject of outside or 
out-of-the-store selling, 64% of 
the “ahead” dealers said they use 
it or plan to: only 56% of 
the “behind” dealers agreed with 
them. 

2. On the question whether ads 
featuring price or quality give 
best results, the divergence was 
sharper. Among dealers whose 
sales have held up, 54% preferred 
quality, but the majority of deal- 
| ers—those with lagging sales— 
'went for price advertising by a 
three-to-one margir. 

One area in which all dealers 
agreed was trade-ins. Well over 
| two-thirds of both groups reported 
‘taking trade-ins in new furniture 
sales, and 71% said they thought 
| business would increase if trade- 
|ins were accepted in the furniture 
business as generally as in the 
appliance or automobile fields. 


Ernest Garth Opens Agency 
Ernest Davidson Gecffrey Garth, 
formerly a v.p. and an account ex- 
ecutive with Lee Ramsdell & Co., 
Philadelphia, has opened his own 
agency at 512 Main St., East 
Orange, N. J. The agency is han- 
‘dling advertising for C. R. Bard 
Inc., Summit; Wallace Labora- 
tories, a division of Carter Prod- 
Fucts, New Brunswick, N. J., and 
|M. W. Adams Co., Philadelphia. 
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LA PRESSE is a close third 


in North America 

(Milwaukee Journal 
and The Washington Star) 
in Total Display lineage. 


In Canada, La Presse 


leads all publications 
in this field. 


proof that concentration 

in French Canada in — 
.. ONE publication reaps __... 
more sales at a lower cost. *"" 
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WHAT'S GOING ON? | 


Clippings from the business press, 
farm papers and consumer maga- | 
zines can keep you posted on what's | 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon’s Publicity Checker in 99 
market groups. ’ 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business’ 
Order Bacon's Publicity Checker on Approval 

Price $6.00— it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 J 


Penton Boosts Rowland 
Penton Publishing Co., Cleve- 
land, has appointed Harold G. 
Rowland advertising director of 
Steel. Mr. Rowland formerly was 


regional manager of Steel’s cen- 


tral-eastern territory. Earl H. 
Thomas, formerly district mana- 
ger of American Exporter, has been 


‘named central-eastern district 
_manager of Steel. William J. Ver- 
‘schoor, formerly on the advertis- 
‘ing sales staff of Tide, has joined 


Steel as eastern district manager, 
with headquarters in Philadelphia. 


AIR CONDITIONING & 
|. REFRIGERATION [/ 


AIR CONDITIONING BUSINESS 


The Information Authority ¢ 


450 W. FORT ST., DETROIT 
NEW YORK 

OWS 22 
BEREA, OHIO 


ut) - 


The Advertising Leader 


White Names Roeder A. M., 
Georgia Arthur to New Post 

John C. Reeder has been named 
advertising director for White 
Sewing Machine Corp. and its sub- 
sidiary, Domestic Sewing Machine 
Co., Cleveland. Mr. Roeder for- 
merly was advertising manager of 
Domestic. 

Georgia Arthur, formerly adver- 
tising manager of White, has been 
named to the new post of director 
of special services for White. 


Archambault Named President 
Bennett Archambault, formerly 
v.p. and general manager of M. W. 


Kellogg Co., has been elected pres- 

jident and a director of Stewart- 
|Warner Corp., Chicago. Stewart- 
|Warner has reelected James S. 
‘Knowlson chairman of the board. 
|/Mr. Knowlson has been chairman 
‘since 1934 and president since 
' 1939. 


WASHINGTON, June 8—A Fed- 
eral Trade Commission hearing 
examiner ruled yesterday that the 
/commission’s efforts to curb the 
|fair trading of Eastman Kodak’s 
photographic supplies “would to a 
'great extent nullify and frustrate 
‘the purpose and intent of the Mc- 
Guire [Federal Fair Trade] Act.” 

Examiner J. Earl Cox directed 
his attention to a case in which 
the commission has argued that 
Eastman is foreclosed from fair- 
trading its products because it 
operates retail stores which sell 
Kodak supplies in competition with 
retailers who are bound by East- 
man fair trade contracts. 

“Many manufacturers sell direct 


$3,900 JAGUAR SPORTS CAR 


[ VERMONT 


EY 


By using America’s only “3-state one- 
station TV network” you can save the 
cost of a $3,900 Jaguar sports car in 
fifteen weeks of a half-hour weekly pro- 


gram. 


‘MAINE | 
NEW HAMPSHIRE 


COVERS 3 STATES 


Mt. Washington’s more-than-a- 
mile high TV station covers most 
of the three states of Maine, 
New Hampshire, and Vermont. 


On the air in August. 


CBS—ABC 


Mt. Washington TY, Inc. 
WMTW 


WHAT A REACH 


Covers virtually all the families 
local stations do. Reaches thou- 
sands of families they cannot 
reach. Costs 54% less than the 
combination of the 3 TV stations 
giving next best coverage. 


Represented nationally by 
HARRINGTON, RIGHTER & PARSONS, Inc. 


Channel 8 
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FTC Examiner Rules Eastman Kodak 
System of Fair Trading Is Legitimate 


to the retail trade,” Mr. Cox wrote. 
“Some sell to wholesalers exclu- 
sively. Others sell to wholesalers, 
te retailers and to the public, direct 
or through subsidiary organiza- 
tions. These are all common busi- 
ness practices of which Congress 
was cognizant when it enacted the 
McGuire Act. 


a “The argument of counsel sup- 
porting the complaint ignores the 
complexity of the marketing struc- 
tures of the present day business 
world and, if accepted, would to a 
great extent nullify and frustrate 
the purpose and intent of the Mc- 
Guire Act.” 

(Mr. Cox’ ruling is not to be 
confused with an action taken by 
the full commission last week, re- 
opening a cease and desist order 
issued in 1947 barring Eastman 
from fair trading its color films for 
motion picture cameras. In this 
case, FTC ruled that E2stman dom- 
inated the field so completely that 
it cannot be permitted to fix re- 
tail prices. Eastman has petitioned 
that the competitive situation has 
been altered since 1947, resulting 
in sufficient competition so that 
the right to fair trade should be 
restored.) 


= The Cox decision tosses back 
to the commission an issue which 
resulted in divided opinions in 
October, 1943, when Eastman 
moved that the case be dropped. 
With Chairman Edward F. Howrey 
dissenting, the majority ordered 
the case to trial, holding at that 
time that the complaint, if proved, 
constituted a violation of the law. 

The majority tcok the position 
that the McGuire Act does not 
authorize agreements between re- 
tailers. Since Eastman acted as a 
retailer as well as a manufacturer, 
the majority said, it could not 
claim the fair trade exemption. 

In a dissent at that time, Chair- 
man Howrey stated that the com- 
plaint “represents another one of 
those peripheral test cases of 
strained statutory interpretation, 
dcubtful validity aud unfortunate 
economic consequence.” 


a Mr. Cox noted yesterday that 
Eastman sells 163  fair-traded 
products through 10,000 retail 
stores and 35 Eastman-owned out- 
lets. He concluded that less than 
3% of the sales of Easiman’s fair- 
traded products are in Eastman 
stores. 

After reviewing the legislative 
history of the act, he concluded 
the McGuire Act “was not in- 
tended to and does not deprive a 
manufacturer of the right to make 
fair trade agreements with his re- 
tailers so long as those agreements 
are entered into by him as a manu- 
facturer, notwithstanding the fact 
that the same manufacturer may 
be carrying on other activities, in- 
cluding the retailing of his own 
products.” 


Ayer Names Price, Benedict 

John M. Price, free lance artist, 
has joined the television art staff 
of N. W. Ayer & Son, New York. 
Gillis M. Benedict, recently pub- 
licity manager of Packard Motor 
Co., has rejoined the Plymouth 
News Bureau in Ayer’s Detroit of- 
fice. 


Welch Wine Names K&E 

The Welch Wine division of 
Welch Grape Juice Co., Westfield, 
N. Y., has named Kenyon & Eck- 
hardt, New York, to handle its ad- 
vertising. 


Headley-Reed Moves 
Headley-Reed, radio and televi- 
sion station representative, has 
moved its New Orleans office to 
the Delta Bldg. 
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Who’s on first? 


Comes Spring, comes baseball, comes a great turning 
of the pages of The New York Times, fast, to get to 
sports. If you’re a fan, you can understand why. 


It’s fun getting out to the ball park, or seeing the game 
on TV, or listening to it. But real fans, hungry for the 
fine points, want to read about it, too. 


And where better than in The New York Times? Here 
Sports Editor Ray Kelly manages the biggest te.:m of 
sports writers on any U. S. newspaper, and iis fine a 
team of baseball writers as any paper can bes! 


Take Roscoe McGowen. He’s been cover 1. the 
Dodgers for so many years, some 25, he’s pr: «' cally 
one of them. Full of Scotch wit and wisdom :¢ one 
time he wrote verse, and then editorials — he - «ne of 
the most quoted writers in the business. 


And John Drebinger. A star sprinter in hig! <= hool, 


McGowen, Drebinger, Effrat and Sheehan. Photo by Arnold Newman. 


he is still, after covering baseball for The Times for 
27 years, one of the fastest men with a typewriter 
on the staff. His World Series stories—he has written 
the lead stories since 1929—are classics of sports 
reporting. 


And Louis Effrat. He’s been covering sports since his 
teens, has 27 years of it now. Fans know him as the 
lad with the twist. If there’s a curious slant to any 
game, Lou’s sure to make the most of it. 


And Joseph M. Sheehan. He started covering sports for 
The Times as a campus correspondent at Manhattan 
College 24 years ago, has been solidly at it since. 


Vigorous, colorful, expert sports reporting make The 
Times sports pages among the best-read in a paper 
distinguished for vigorous, colorful, expert reporting 
in every field. Its reporters and editors put more into 
The Times. Readers get more out of The Times. 


Any wonder that advertisers get more, too? Ask us to 
give you the score. 


The New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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Make mine with 


What's the one thing men are definitely more brand 


conscious about than women? Right! It’s alcoholic 


beverages. 


Don’t take our statistics for it, either. Ask any liquor 
dealer or bartender. They'll confirm our figures. Men 
select the brand 8 times out of 10. Not only that, men 
buy the liquor for the house 8 times out of 10. 


Ergo, to sell a brand you have to sell the man. To sell 


(Fill in your 


more men, advertise in TRUE, largest selling of all 


men’s magazines. TRUE, read by 2,000,000 men every 
month! 


TRUE’s latest liquor survey uncovers a number of 
salient figures. Over 80% of TRUE’s readers drink 
beer. 78.3% drink American whiskey. 24.4% drink 
Scotch whisky. 26.3% drink gin. 5.1% drink vodka. 


In 1953, 15 states accounted for 71.9% of all liquor 
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consumed. TRUE’s circulation in these 15 states is a 
shade under one million — 974,594. Buy TRUE and 
you'll buy coverage in these states for the lowest cost 
per thousand among the following magazines — Argosy, 
Esquire, Collier’s, Life, Look, Newsweek, New Yorker, 
Time, Field & Stream, Outdoor Life, Sports Afield and 
Holiday. 


Men buy liquor. 2,000,000 men read... 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MAN’S MAGAZINE 


One of : « Fawcett family... serving millions of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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Hunting issue 
to be biggest, 
best yet! 


Every type of hunting engaged in by 
Elks will be featured in articles 
by famous outdoor writers. 


Of the 1,078,590 Elks who read, 
believe.in and buy from The Elks 
Magazine, over 41% are known hunters! 


These men with exceptionally high 
incomes will read The Elks for October 
with unusually high interest. 


Advertisers of hunting and outdoor 
equipment will find this issue 
especially resultful. 


New York « Detroit « Chicago « Los Angeles 


Connecticut Plans to 
Collect Taxes from 
Out-of-State Sellers 


HARTFORD, June 8—Out-of-state 
purchases by Connecticut residents 
amounted to more than $44,000,000 
during 1953, and the state tax de- 
partment aims to collect sales 
taxes on some of these purchases. 

State tax commissioner William 
F. Connelly said yesterday that the 
total sales reported by 1,140 out- 
of-state retailers amounted to $44,- 
687,616. 

Mr. Conneliy explained that the 
state’s attempt to collect sales 
taxes on such purchases is based 
on a recent Supreme Court de- 
cision involving the right of Mary- 
land to collect taxes from out-of- 
state dealers. The court held that 
the mere delivery of merchandise 
did not give the state in which 
delivery was made the right to 
collect tax. It held that there must 


/be some other effort to conduct 


business within the state. 
This ruling, he said, would “be 
strictly construed in Connecticut.” 


es “The court ruling,” he con- 
tinued, “means to me that any 
other business activity in Con- 
necticut apart from mere delivery 
will be closely examined to de- 
termine if it is sufficient to make 
the out-of-state seller subject to 
our sales and use tax. 

“If the out-of-state retailer has 
representatives or agents in Con- 
necticut, or maintains here any 
base of operations, such as an of- 
fice or warehouse, he will be 
required to collect the Connecticut 
tax on all sales made to Connecti- 
cut residents.” 


pont PICK BLIND” 


IN SHREVEPORT! 


took at KWKH's HOOPERS! 


JAN.-FEB., 1954— SHARE OF AUDIENCE 


KWEH is a 50,000-watt station TIME KWKH | Station B | Station C | Station D | Station E 
—reaches out far, far beyond MON. THRU FRI. 38.1 19.5 6.2 16.0 19.5 
Metropolitan Shreveport. Even od nsdn ‘ 
so, look how the hometown 120 MOG aan bh 44.3 21.2 9.2 6.1 19.4 
people like us, as proved by -—— — 

SUN. THRU SAT. EVE 
Hooper! 6:00 'P.M.-10:30 P.M. | 54.6 ae - _ 


took at KWKH's SAMS AREA! 


KWEKH reaches 22.3% more people, daytime, than all 
other Shreveport stations, combined! Cost-per-thousand 


listeners, however, is far, far less than any other station 
in the area, 


Ask The Branham Co. for detailed data! 
50,000 WATTS — CBS RADIO 


The Branham Co., Representatives Henry Clay, General Manager 


Fred Watkins, Commercial Manager 


Advertising Age, June 14, 1954 


Getting Personal 


Walter O’Meara, who made headlines when he chucked his job as 
top creative head at Lennen & Newell, will have a new novel coming 
out this October. It’s called “The Spanish Bride” and will be pub- 
lished by G. P. Putnam. Mr. O’Meara is also a consultant for Sulli- 
van, Stauffer, Colwell & Bayles... 


Lots of new babies being born these days. New fathers include: 
Gene Okin, advertising manager for Rudin & Roth, with a first 
child named Peter Michael; Lifetime Living publisher Henry 
Schmitt Jr., passing out cigars for his new daughter; Ellis Moore, 
manager of radio and tv publicity at NBC, celebrating the birth of 
his second daughter, Kathy (he also has a son). Independent pack- 
ager-producer Hank Leeds has a new daughter whose mother is 
Jean Harrison, president of Harrison Productions. Two new DuMont 
network fathers are eastern sales manager William Koblenzer (Amy 
Elsa is his baby’s name) and James L. Caddigan, programming and 
production director, who has a new son named Craig... 


VICTORY SMILE—Jack G. Williams (second from left), veteran Detroit advertising 

man and v.p. of Brooke, Smith, French & Dorrance Inc., receives congratulations 

from agency officials on his election as mayor of Grosse Pointe Shores, a suburb of 

Detroit. Wishing His Honor a successful term are (from left): Guy C. Smith, general 

manager and secretary-treasurer of BSF&D; Willard S. French, president, and 
Walter C. Ayers, executive v.p. 


Bruce John is the name picked for the May 3 arrival in the 
home of John Palansky, art director at Torkel Gundel, Advertising, 
Chicago. John’s wife Dorothy says the newcomer already demands 
his Pablum via fixative sprayer... 

Poultry Tribune’s fifth annual admen’s poultry judging contest 
was won by Charles C. Palmisano of Keller-Crescent Co., Evans- 
ville, Ind. The prize was a prime oven-ready turkey... 

Ernest W. Gross, v.p. of John C. Dowd Inc., Boston, and Mrs. 
Gross are touring Europe on a combined business and pleasure trip. 
In Frankfurt, Germany, Mr. Gross is scheduled to speak to a group 
of advertising men on American distribution problems. The couple 
will visit London, Paris, Geneva, Milan and Rome... 


BOWLING CHAMP—Frank Kizis, sales traffic manager of WOR-TV, accepts the top 

bowling trophies presented by Thomas F. O'Neil (right), president of Mutual Broad- 

casting System, for the first annual MBS-WOR Intramural Bowling League competi- 
tion. At left is John Sansevere, chairman of the league. 


G. M. Basford Co. account executive Leonard Arnow, as pub- 
licity chairman of the Stuyvesant High School Alumni Assn., is in 
charge of promoting the school’s 50th anniversary dinner June 15, 
which will honor 12 famous alumni... 

Joint Defense Appeal honors Henry H. Oschay, circulation direc- 
tor of Triangle Publications’ magazine division, with a publishers 
division dinner June 22 at the Savoy Plaza... Joyce Barbara Geary 
of Young & Rubicam has married lawyer Kenneth H. Volk... New 
president of the Torch Club of Washington for 1954-55 is Dr. Walter 
J. Murphy, American Chemical Society editor and president of the 
Society of Business Magazine Editors. .. 

Lt. Col. W. M. “Tommy” Thompson, advertising production super- 
visor for Shell Oil Co., takes a 15-day leave of absence beginning 
June 20 to serve as public information officer for all U. S. Army 
Reserve schools in the First Army area...Industrial Marketing 
space salesman Bill Laurie now boasts a private pilot’s license... 

Ralph T. Reed, president of American Express Co., has been ap- 
pointed an Officer of the Order of the Crown by His Majesty, 
Badouin I, King of the Belgians, for his services rendered to Belgium 
in the field of travel... 
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(ADVERTISEMENT) 


Why “Fix Up,” Plus Remodeling and 
Repair, Is Building's Biggest Business 


Anyone in the building business | byists. Typical products are paint, 


during the dark days of the De- 
pression recognizes, with Practical 
Builder’s editors, that the huge re- 
modeling, alteration and repair 
market has always been with us. 
It is a market that has always 
been a very substantial portion of 
the total building market. In fact, 
it was the whole market back in 
those days! 

And, while both Practical Build- 
er and its companion publication, 
Building Supply News, have con- 
stantly focused a spotlight on this 
lucrative source of building prod- 
ucts sales, it was not until the big 
postwar residential building boom 
began to fade slightly after 1950 
that “fix up,” “do-it-yourself,” and 
remodeling and repair started be- 
ing generally talked about as im- 
portant markets. At that time, 
when PB pointed to a 10 billion 
dollar annual remodeling and re- 
pair expenditure, building prod- 
ucts manufacturers were skeptical, 
especially since government esti- 
mates were at only a two or three 
billion dollar figure. Later, when 
other authorities like Walter 
Hoadley of the Armstrong Cork 
Company began vigorously cam- 
paigning for more reliable govern- 
ment statistics on the market, 
interest increased. 


A Multi-Billion Dollar Market 


Government estimates covering 
the general area of remodeling, 
alteration and repair have im- 
proved in the last year or so. The 
1953 estimate for home improve- 
ments was 6.6 billion dollars, and 
nearly 11 billion for all remodel- 
ing, repair, etc——both residential 
and non-residential. 

Walter Hoadley estimates that 
the remodeling and repair volume 
for homes alone is at least 75% 
as great as total new residential 
expenditures, or 9 billion dollars 
for 1953. And since all of this 
business is similarly under-esti- 
mated, the presently reported an- 
nual volume is actually much 
larger, making this activity more 
important than any other category 
of private construction. 


“Fix Up” Plus Remodeling 

It’s a big target, but an elusive 
one for building products manu- 
facturers to set their sales sights 
on. This is simply because no one 
has yet clearly defined the various 
areas to “shoot” at. 

Actually, this vast market is 
divided into two separate phases 
involving, for the most part, en- 
tirely different products with dis- 
tinct selling problems: 

1—One phase is the Remodeling 

and Repair Market. It in- 
volves structural improve- 
ments, room expansions and 
additions, etc., that require the 
services of the builder. This 
is the phase of the market 
currently estimated in gov- 
ernment statistics (through 
BLS building permit studies) 
as involving 11 billion dollars 
annually in residential and 
non residential expenditures. 

Remodeling and Repair product 
sales involve all home building 
materials, as well as commercial 
and industrial building materials. 
The builder is the “consumer,” 
buying what he needs from the 
lumber and building material 
dealer, but in much larger quan- 
tities than the “do-it-yourselfer’s”’ 
over-the-counter purchases. 

2—The second phase is the “Fix 

Up” Market. This is the “Do- 
It-Yourself” side of the pic- 
ture that has been so widely 
publicized and variously es- 
timated as involving as much 
as 7 billion dollars annually. 

“Fix up” work is done by home 

owners, home craftsmen and hob- 


home decorating items, hand and 
power tools, garden supplies, etc., 
which are purchased over-the- 
counter primarily from lumber 
and building material dealers, 
where the home owner and hobby- 
ists find a one-stop source for 
everything he needs for “do-it- 
yourself” jobs, including profes- 
sional advice and instruction. 


A Booming. Growing Market 


There are natural forces at work 
in both the “Fix Up” phase and 
the Remodeling and Repair phase 
of this giant market that insure 
continued boom and growth: On 
the “Do-It-Yourself” side, more 
leisure time, general prosperity, 
better hand and power tools, and 
easier-to-apply building materials 
are typical factors that inspire the 


| home owner or hobbyist to under- 
take minor repairs and improve- 
ments that have been left undone 
in other days. 

The ‘Do-It-Yourself’? boom 
feeds the professionally-done Re- 
modeling and Repair phase of the 
market, too. More often than not, 
“D.LY.” projects end up in the 
hands of the builder—whether it 
be to expand the original job or 
fix up a mess. 

The need for more space, how- 
ever, outdoes all the other incen- 
tives for remodeling. For nearly 
20 years we have been building 
houses smaller and smaller, while 
since the end of World War II 
the number of children has been 
steadily increasing (this subject 
is featured in the current, June 
issue of Practical Builder). Thus, 
extra bedrooms are needed, extra 
bathrooms, more play space, am- 
pler living and cooking facilities. 


Developing the Market 


It is quite evident that this huge 
market is primarily controlled by 


(ADVERTISEMENT) 


the smaller builder and by the 
lumber and building material 
dealer. Remodeling and Repair 
jobs are often small and fussy, 
and are usually scattered in loca- 
tions so that there is rarely an 
opportunity for concentrating ef- 
forts as there is in the building 
of new houses. As a result of these 
difficulties, builders are finding 
they must give special attention 
to developing the market, just as 
the lumber and building material 
dealers have. 

Along this line, Practical Builder 
has carried stories describing 
newly-created Remodeling and 
Repair “divisions” set up within 
the framework of various home 
builder associations. Many of the 
home shows around the country 
now feature remodeling exhibits, 
and the well-publicized Rehabil- 
itation programs are based on re- 
modeling and repair. 

Thus far, the building products 
manufacturers who are going after 
the multi-billion dollar “fix-up” 
and remodeling business aggres- 


sively are primarily big firms. This 


has created a rather odd situation 
in which the bigger manufacturers 
cultivate sales to the smaller build- 
ers. It is becoming more and more 
evident, however, that the medium 
and smaller size manufacturers are 
following the lead of the “big 
fellows.” 


How To “Cash In” On It 


The prime consideration for any 
building products manufacturer 
who wants to cash in on the mar- 
ket is to make sure his distribution 
is as widespread as possible, and 
that his sales story reaches as many 
dealers and builders as possible. 
These are the builders and dealers 
who make up the primary profes- 
sional building audience attracted 
through the years by the basic edi- 
torial format of Practical Builder 
and Building Supply News. They 
build 2 out of 3 new houses, con- 
trol the multi-billion dollar re- 
modeling and repair market, the 
biggest share of the non-residen- 
tial market, and 82% of the annual 
dealer dollar volume of building 
products sales! 


this response, 1s passed ¢ 


too are practical, they 


Says a Massachusetts advertiser 

(name on request): ‘‘From the results we 
have had to date from our first 
advertisement in PB, we would not 
consider missing a single issue. It is the 
lowest cost per unit of sales of any 


of the seven national magazines we use.’’ 


jok to PB as... 


Often the obvious is all important but is overlooked 

because it is obvious. Thus Practical Builder is nothing 

if not practical. The men who own and edit it have 

but one primary concern: to make its pages practical and 
profitable to the people who read it. Hence there 

is no attempt to ‘‘pretty” its pages for sheer aesthetic effect. 

It is one thing to be fastidious about the make-up 

of a magazine. It is quite another thing to be foolish about tt. 
We repeat: practical builder must, above all, be practical. 
And because it is, readers warm up to it. This warmth, 


to advertisers. And since advertisers 


... Of the light 
construction industry 
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Slocum Urges Better Quality, Lower Costs 
to Help Papers Meet Increased Competition 


ATLANTIC City, June 8—In the 
face of increasing competition | 
from other media, newspapers 
must meet the challenge of better 
_ quality at reduced cost, Richard 
: W. Slocum, president of the Amer- 
4 ican Newspaper Publishers Assn., 
declared here yesterday. 

Mr. Slocum, who is also exec. 
v.p. of the Philadelphia Evening 
Bulletin, told 1,000 production ex- 
ecutives attending ANPA’s 26th 
technical conference that newspa- 
pers “cannot ride their past suc-| 
cesses in the face of new facts and_| 
factors today. 
“Some newspapers have shrunk 
py and more have died than we like 

to talk about,” Mr. Slocum said. 
“More will shrink if we do not 
meet our present-day problems.” 

The ANPA president listed ma- 
jor problems that newspapers must 
solve in the face of current com- 
petitive conditions. 


«Se 


m= “More revenue is needed to 
meet increased costs,” he said, “de- 
spite the fact that revenue is hard- 
er to get, because business gen- 
erally is on the soft side and every- 
body is watching his expenditures. 
Sales are harder and more effort 
must be put into making them.” 

To hold and increase revenue, 
Mr. Slocum said, newspapers must 
improve their quality and service 
and at the same time cut their 
costs. 


Referring to new competition, 


the ANPA president warned 
against minimizing the develop- 
ment of television. “It is here,” he 
declared, “and it will continue to 
grow.” 

Pointing out that an increasing 
part of newspaper costs were in 
mechanical production, Mr. Slo- 
cum told the mechanical experts 
that they have a heavy responsi- 


bility to help management reduce 
expenses. 


s “Unless you do your part of the 
job and meet this new challenge 
of better quality at reduced cost,” 
he said, “the future will be dark, 
not only for all of us engaged in 
the newspaper business, but for 
the whole American economy and, 
indeed, for the practice of democ- 
racy and free government.” 

Noting that newspapers have 
made too little progress in me- 
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chanical operations, and that ex- 
penses have risen faster in recent 
years than for almost any other 
major industry, Mr. Slocum added: 

“Fortunately, we are now awake 
to these conditions. We have at last 
become research-minded. ANPA 
through its research department 
and through its mechanical com- 
mittee and conferences, has and is 


giving concentrated leadership. 

“This progress is most encourag- 
ing,” he concluded, “but we have 
only scratched the surface.” 


Art Directors Elect Herder 

The Art Directors Club of Min- 
neapolis and St. Paul has elected 
Loren Herder, Knox Reeves Ad- 
vertising, as president. Other of- 
ficers elected are Ernest Turner, 
Campbell-Mithun, Ist v.p.; Ray 
Tollefson, Artists Inc., 2nd v.p.; 
Bill Olson, Knox Reeves Adver- 


tising, secretary; Edmund Kopi- 
etz, Brings Press, treasurer; Bill 
Burke, Campbell-Mithun, nation- 
al representative, and Jay Peter- 
son, Kerker-Peterson & Associates, 
corresponding editor. 


Riesen Named KOMA S.M. 

Gene Riesen has been promoted 
to sales manager of KOMA, Okla- 
homa City CBS affiliate. Mr. Rie- 
sen joined KOMA’s affiliated sta- 
tion, KWTV, as a salesman last 
November. 
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Atkinson Wade to Picard 

Atkinson Wade & Co., New York, 
Chicago and Los Angeles maker 
of Markwood fabrics for draperies 
and slipcovers, has named Picard, 
Marvin & Redfield, New York, to 
handle its advertising. 


Names Hunter-Tewksbury Co. 

Western Livestock Reporter, 
Billings, Mont., has named Hunter- 
Tewksbury Co., San Francisco and 
Los Angeles, to represent it on the 
Pacific Coast. 
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Advertising Age, June 14, 1954 


Keystone Adds 12 Affiliates 


Keystone Broadcasting System 
has added 12 affiliates, bringing | 


Five-Month Auto 
Figures Show 80% 


industry produced 3,000,000 vehi- 
cles, of which 2,550,242 were 


its total to 733. The new affiliates ° DOseeneTe SNES. 
are WANA, Anniston, Ala.; KBMX, Built by Ford, GM song sa Semen Setere bao 
Coalinga, Cal.; WPRY, Perry, Fla.; produce 79.8% oc e 


Detroit, June 9—As automo- passenger cars, leaving the re- 

| . tive production begins the ex-|mainder to such companies as 

| Richmond, Ky.; KALM, Thayer,| pected slackening off, the pre-| Chrysler Corp., American Motors 

f Mo.; KWBE, Beatrice, Nebr.;|dominant sales position of the Corp., Packard Motor Car Co., 
KCSR, Chadron, Nebr.; WADP,|Ford Motor Co. and General Mo- Kaiser-Willys and Studebaker. 
Kane, Pa.; KERC, Eastland, Tex.;|tors Corp. becomes more appar- | 
KENE, Tcppenish, Wash., and/ent, and in some quarters alarm- 
WLCX, La Crosse, Wis. ‘ing. 


KLKC, Parsons, Kan.; WEKY, 


= The spirited sales battle be- 
tween Chevrolet and Ford is still 


For the first five months the!a real contest. For the first five 


‘months, Chevrolet led Ford in 
production by 630,314 to 623,508. 


‘Sales figures were incomplete, 
with both companies making 
claims to leadership. 


Of the 2,550,242 passenger cars 
produced, General Motors turned 
out 1,263,478 and Ford 773,028. 

Ford produced 911,873 units 
(including commercial vehicles) 
in the first five months, compared 
with 651,308 for the same period 
in 1953. 


PRESENT 7 
TEMPERATURE : 


74. 


RELATIVE 
HUMIDITY 
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THERE'S SOMETHING ABOUT NEW ORLEANS... 


It stands out as a city with a charm and a culture all of its own. 
And WDSU and WDSU-TV stand out with the finest in radio and 
television programs — tailor-made to please the distinctive tastes 
of New Orleanians. Shown here are some of the members of 
the WDSU and WDSU-TV staffs who appear on these programs. 
Recruited from north, south, east and west, they are now welcome 
friends in most New Orleans homes. Using the specialized tal- 
ents of people like these, WDSU and WDSU-TV bring their 
listeners and viewers the kind of radio and television entertain- 
ment they want - ranging from full scale musical productions, 
helpful programs for women, complete coverage of the latest 
sports, local and international news to children’s shows and spe- 
cial feature programs. Maintaining this well-rounded staff and 
producing local shows of network calibre is another example of 
how WDSU and WDSU-TV, Louisiana’s first television station, con- 
tinue to serve New Orleans and the nation. 
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On the other hand, General 
| Motors was running slightly be- 
hind the 1953 five-month figure 
with 1,545,463 units, including 
commercial, for 1954, and 1,609,- 
339 for 1953. 


Ziv Sets Up New Department 

Ziv Television Programs Inc., 
New York, has created a new bus- 
iness department to be headed by 
Robert W. Friedheim, who has 
been with the company since 1949. 
Mr. Friedheim also has been 
named v.p. and business manager 
for Ziv Television. He will be as- 
sisted by A. Frank Reel as oper- 
ations manager and Thomas B. 
Roach as sales service manager. 
Both have been with Ziv for some 
time. 


Telex Appoints Newton A.M. 

Telex Inc., St. Paul manufactur- 
er of hearing aids and electronic 
components, has appointed David 
H. Newton advertising manager 
of both its hearing aid and electro- 
acoustic division. Mr. Newton for- 
merly was sales promotion mana- 
ger of Northwest Orient Airlines, 
St. Paul. 


Nico Bossy! 


SHE MAKES WISCONSIN 


CREAM 


OF THE 


MARKETS 


Wisconsin milk production 
exceeds 15 billion pounds a 
year—73% more than any 
other state. Income from 
dairy products alone is more 
than $560,000,000. 

It’s because Wisconsin 
farmers welcome new meth- 
ods and new products—and 
have the cash to put them 
into use—that Wisconsin 
continues its Dairyland su- 
premacy. Their chief source 
of information, of course, is 
the editorial and advertis- 
ing columns of the “‘Ag’’. 
Use it to deliver your sales 
message to 9 out of 10 of the 
state’s best farm families. 


SERVING 


WISCONSIN 
FARM FAMILIES 


THROUGH 
104 
YEARS 


Write us for 
latest market facts 
of particular 
interest to you. 


WISCONSIN 


griculturist 


AND FARMER 


Dante M. Pierce, Publisher 
Racine, Wisconsin 
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Take a product 


like Calvita, a calf-feeding formula that completely replaces 
whole milk. Develop advertising that says to farmers:“‘Just 


like human babies, bigger and better calves are now raised 
on a formula.” 


Then advertise it 
in Country Gentleman 


‘‘We had more visible farmer response from this ad- 
vertising than from any advertising we have ever 
run. Our dealers, distributors, and sales force all 
reported excellent results.” 


That is what Harold Freese, advertising manager, re- 
ported when National Vitamin Products Co. advertised 
Calvita in Country Gentleman. 


eS 


Want to put more wallop into your selling formula? 


Advertisers of a wide variety of products are finding the 
new Country Gentleman has far greater power—among 
farmers and dealers alike. 


Country 
aggre om on syentleman 


A Curtis publication « Circulation now more than 2,600,000 
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‘Aluminium Ltd. Bows 
in U. S. Consumer 

. os ’ . a 
Field with ‘Omnibus 

New York, June 9—Aluminium 
| Ltd. (Stand Corp.) of Canada, one 
|of the major North American pro- 
|ducers of aluminum, is entering 
| the consumer market in the U. S. 
|via J. Walter Thompson Co. 

The Canadian producer of alumi- 
/num ingot for the fabricating in- 
dustry is also making its bow on 
television with a _ participating 
sponsorship on “Omnibus” on 
_CBS-TV starting Oct. 17. Alumi- 
/nium Ltd. is the second sponsor to 


be signed up for the show’s coming 
season. 


|@ Commercials will be designed to 
|step up the use of aluminum. 
Preparatory to the tv series the 
‘company will break a magazine 
and newspaper drive, starting 
jabout July. 

Full-page ads are scheduled for 


Fortune, Newsweek, Time and | 
U. S. News & World Report. Inser- | 
tions will run also in the New York | 
Times and Wall Street Journal. | 


SeaView Appoints Eisfeld 

SeaView Awnings & Firmingham | 
Industries, Miami, has named E.| 
M. Ejisfeld Advertising Manage-| 
ment, Miami, to handle its adver- 
tising. Outdocr posters, newspapers 
and television in Florida will be 
used, with promotion expanded 
to national newspapers, building 
trade and shelter group publica- 
tions in the fall. 


Ashland Oil Names Jones 

Ashland Oil & Refining Co., 
Ashland, Ky., has named Ralph H. 
Jones Co., Cincinnati and New 
York, to handle advertising for its 
branded products. The company 
markets its Ashland gasolines and 
lubricants in Ohio, Indiana, 
Pennsylvania, West Virginia, Ken- 
tucky, Michigan, Missouri and 
Illinois. 


Texans have solved the problem of making small advertising budgets 
make money in sales! Take, for example, Johnson Dusters . . . made by Carl 
A. Johnson & Sons, Inc., of Thrall, Texas. 

This company sells to the folks it knows best. And because it has a 
limited, beginning advertising budget . . . it is significant to note that this 
company selects The Farmer-Stockman exclusively, to sell its product in Texas. 

Whether large or small... discerning advertisers have been quick to learn 
that to make advertising dollars count most . . . they can count on The 
Farmer-Stockman to boost their sales in the rural Southwest! 


406,082 
SUBSCRIBER FAMILIES 
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Oklahome ................ 118,035 
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Advertising Age, June 14, 1954 


J. GLEN TAYLOR, v.p. of General Teleradio, 
New York, has been named executive assist- 
ant to Thomas F. O'Neil, president of Mu- 
tual Broadcasting System, to relieve the 
iatter of certain operating details. Mr. 
Taylor left General Tire & Rubber Co. in 
1952, after 12 years as a key executive, to 
join General Teleradio, which is the major- 
ity stockholder of Mutual and owner of 
five tv and seven am radio stations. 


World Wool Growers 
Decide to Expand 
Promotion Program 


PRETORIA, SOUTH AFRICA, June 
7—A survey to determine if it is 
possible to enlist more wool-pro- 
ducing countries in a worldwide 
wool promotion program was 
agreed upon today at the close of 
a six-day International Wool Con- 
ference. 

Attending the conference were 
representatives of the Australian 
Wool Bureau, New Zealand Wool 
Board and South African Wool 
Board. The groups also decided to 
expand their joint promotional 
program into new countries and to 
change the administration of the 
program. 

In planning the comprehensive 
survey, members voted to first ex- 
amine the prospect of enlisting 
United Kingdom wool growers to 
support the program. Future ex- 
pansion plans include four coun- 
tries—Spain, Portugal, Turkey and 
Austria. Wool research will be 
pursued in any country where fa- 
cilities exist. 


= The conference accepted a rec- 
ommendation that the world head- 
quarters of the program should be 
separated from the United King- 
dom branch of the International 
Wool Secretariat. The reorganized 
world organization will be headed 
by a director general, who will be 
assisted by two or three deputy 
directors general, 2:1 of whom 
must be Dominion nationals. An 
invitation was extended to Austra- 
lia to submit names of three men 
from whom a director general will 
be appointed. 

The conference agreed to abolish 
the position of executive, and the 
director general will assume his 
duties on July 1, 1955. L. F. Hart- 
ley, South Africa, was appointed 
to a chairmanship post, and will 
preside until the director general 
changeover is completed. 


Oregon Adclub Elects 

Ru Lund, partner and Portland, 
Ore., manager of Moore & Lund, 
radio-tv station representative, has 
been elected president of the Ore- 
gon Advertising Club. Other of- 
ficers elected are John W. (Jack) 
Fitting, Portland zone manager for 
West-Holliday Corp., v.p., and 
Orman Binford, assistant manager, 
Metropolitan Printing Co., secre- 
tary-treasurer. 


BBDO Has Polaroid Cameras 


In its June 7 issue, reporting an 
advertising campaign by Polaroid 
Corp., Cambridge, Mass., for its 
new Highlander camera, AA re- 
ported that Cunningham & Walsh 
is the agency for the campaign. In- 
stead, it should have listed Batten, 
Barton, Durstine & Osborn, Boston. 
Cunningham & Walsh is the agency 


for Polaroid’s 3-D viewing glasses. 
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An accomplishment of 
23 years in publishing a regional 


magazine for the West 


PENA ESI LANE gO A cal ih Ree tae 
Nase Se OR wy Le aN Te ee sf Ne Bae 
Be SAS a ka ae a ue 
i Sr he Sisk win ata 5, ; 


ADVERTISING PAGES IN MONTHLY MAGAZINES MAY 1946 TO MAY 1954 


For 56 years SuNsET has been published in the West. For the last 
25 years, it has been published as The Magazine of Western Living— 
since February 1929, in fact. The first years were not easy; but in 
every issue advertisers and readers have found its pages a sound 
investment. As publishers, we know that our advertisers are impor- 
tant partners with our editors in giving a complete service to our grow- 
ing number of readers. SUNSET readers must purchase products to 


MAY 1946 MAY 1948 MAY 1950 MAY 1952 MAY 1954 
Vogue (2) 331 Vogue (2) 192 BH&G 198 BH&G 188 Sumer 196 
Harpers Bazaar 229 BH&G 184 Good House. 190 House Beautiful 171 
Glamour 221 Popular Mech. 183 House Beautiful 173 House & Garden 152 BH&G 178 
Madamoiselle 209 Madamoiselle 180 Popular Mech. 148 Good House. 148 House Beautiful 176 
Charm 182 Good House. 179 Ladies H. Jni. 142 Sunset 147 Popular Mech. 151 
Good House. 166 Charm 171 House & Garden 138 Good House. 145 
Seventeen ‘154 Ladies H. Jnl. 167 Popular Science 135 Popular Mech. 146 Fortune 139 
Popular Mech. 146 House Beautiful 164 Vogue (2) 130 Fortune 143 Glamour 132 
Junior Bazaar 140 Popular Science 148 Seventeen 129 Seventeen 126 House & Garden 130 
Fortune 138 House & Garden 133 Glamour 128 Charm 125 Popular Science 130 
Ladies H. Jni. 134 Harpers Bazaar 123 Sumect 110 Popular Science 123 Charm 128 
Popular Science 133 Fortune 121 Ladies H. Jni. 120 Seventeen 123 
Town & Country 132 Seventeen 112 Harpers Bazaar 107 Vogue (2) 120 Vogue (2) 122 
House Beautiful 132 Sunset’ 107 Charm 102 Modern Industry 109 Motor Boating 115 
Esquire 123 Madamoiselle 98 Holiday 97 Ladies H. Jni. 107 
Yachting 122 Glamour 105 Fortune 98 Yachting 94 Yachting 105 
Motor Boating 115 Yachting 105 Motor Boating 97 Glamour 90 Living 102 
House & Garden 112 Field & Stream 104 Yachting 97 Motor Boating 90 Holiday 93 
Cosmopolitan 100 Motor Boating 101 Holiday 93 Madamoiselle 88 American Home 90 
Parents 99 Sports Afield 100 Field & Stream 91 Harpers Bazaar 86 Madamoiselle 87 
Field & Stream 99 McCalls 99 W.H. Comp. 83 Parents 81 Field & Stream 87 
McCalls 98 W.H. Comp. 94 Outdoor Life 82 McCalls 78 Duns Review 81 
BH&G 98 Holiday 94 McCalls 80 Banking 77 McCalls 80 
Outdoor Life 85 Parents 91 Sports Afield 78 American Home 74 Harpers Bazaar 80 
W. H. Comp. 81 American Home 89 Modern Industry 77 Womans Day 72 Banking 80 
Sports Afield 79 Outdoor Life 85 American Home 75 Todays Woman 71 Outdoor Life 76 
American Mag. 73 Town & Country 80 Parents 71 W. H. Comp. 71 Sports Afield 73 
Motion Picture 73 Mechanics Illus. 80 Mechanics lilus. 68 Ebony 71 Parents 69 
True Story 72 Cosmopolitan 78 True Story 67 Living 70 Town & Country 68 
Photoplay 71 Esquire 71 Banking 67 Mechanics lilus. 69 Mechanics Illus. 64 
Banking 70 True Story 70 Esquire 66 Duns Review 68 Family Circle 62 
Movie Story 69 Banking 66 Town & Country 65 Outdoor Life 67 Flower Grower 62 
True Confessions 69 American Mag. 62 Todays Woman 63 Sports Afield 65 Womans Day 59 
Air Travel 68 Duns Review 56 Cosmopolitan 61 Field & Stream 64 W. H. Comp. 58 
American Home 68 National Geo. 53 Womans Day 57 Esquire 62 Ebony 55 
Mechanics Illus. 68 Photoplay 53 Photoplay 56 Town & Country 56 Forbes 54 
Modern Screen 60 Womans Day 52 National Geo. 51 Family Circle 55 National Geo. 54 
Sunset 59 Household 48 Household 51 Forbes (2) 53 Esquire 52 

True Confessions 47 Amer. Rifleman 46 National Geo. 52 Amer. Rifleman 51 

Nations Business 59 Amer. Rifleman 47 True Confessions 45 Household 50 Household 51 
Ebony 45 Better Living 47 Better Living 50 

(Source: Printers’ Ink) | American Mog. 44 a Nations Business 49 


‘o things our editors write about. The confidence of readers in the 

ditorial content and the significant sales reaction from advertising 
sages have resulted in SUNSET’s ranking among the top magazines 
n every Printers’ Ink monthly report. Our thanks go to those com- 
vanies and agencies who have helped to make Sunset the first re- 
ional magazine in publishing history to carry more pages of adver- 
ising in the same issue than any other monthly consumer magazine. 


LANE PUBL 3HING CO. 
Publishers of Sunset agazine & Books 
MENLO PARK, LIFORNIA 
L.W. Lane  esident 
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SMOOTH YOUR 


WAY TO 


SALES WITH 


FOUR BIG PLUSSES 


+ TO FILL IN THE GAPS 


Mutual has 328 affiliates in markets where no other 
network has a station, where other media straggle— 
but where 9,000,000 radio families live and buy. 


+ TO OBLITERATE DISTANCE 


Mutual is the far-largest of all networks, with 570 
Stations, closest to the most people—and the most 
dealers and distributors—in the most markets. 
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There’s no obstacle between you 
and 48-state sales that net- 

work radio can’t smooth out best 
—and no network can smooth 

your way to sales with earthier 
advantages than Mutual’s. Examine 
the four special plusses shown 
here...Mister PLUS at the controls. 


+ TO BROADEN THE BASE 


Mutual’s unique combination of programs and stations 
draws more out-of-home audience than other networks 
— and in-home audiences that all media miss. 


maximum flexibility and multip! 


| e€ impact—"“To " 
| audiences regularly delivered Pp Ten 


at rockbottom cost. 


-size 


. 222 the ALL-America netv ork for radio... PLUS 
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_Farson, Huff Names 2V.P.s_ | 

Farson, Huff & Northlich, Cin-| 
cinnati and Louisville, has named| 
Alexander M. Stclley and Albert) 
H. Rotsinger v.p.s. Mr. Stolley has_ 
been with the agency for the past} 
four years as an account execu-| 
tive and Mr. Rotsinger joined the 
agency at its inception in 1949 and 
has been copy chief and account 
executive. 


The NEWS of the Rockies 


In Colorado and Wyoming, outside 
Denver, there are nine cities of 15,000- 
plus population. In these 9 cities, the 
News has 16,488 daily, Denver's eve- 
ning newspaper has 16,576. 

(Audit Report, 9/30/53) 


Best Names La Fonteese 

Hil F. Best Co., Detroit radio 
station representative, has ap- 
pointed Louis R. La Fonteese As- 
sociates as West Coast representa- 
tive. Florence Lundquist is San 
Francisco manager, and Mrs. Leah 
Coyle manages the Hollywood of- 
fice. 


Linn to Strauchen & McKim 


Strauchen & McKim, Cincinnati, 
has been named to handle adver- 
tising and promotion for Linn Sup-)| 
ply Co., Cincinnati. 


cky Mountain News 
UM berigy Howard Newspapers DENVER 


mes MILWAUKEE BRAVES 
RESERVATION 


_— 


LIER BREWING COMPANY 


HEAP BIG SAFETY—Several signs like this along highways leading to Milwaukee are 
Miller Brewing Co.’s contribution to safety in the National League baseball team’s 
home territory, referred to as a “reservation” in the sign. The signs were erected 
in cooperation with the Milwaukee Junior Chamber of C ce. Cream City Outdoor 
Advertising Co. is the plant operator. Miller sponsors broadcasts of the Braves’ 
games over a 46-station network in Wisconsin, lowa, Minnesota, Michigan and Illinois. 


Agencies Can Sharply Reduce Accounting 
Costs by Using Punch-Card Methods: Fields 


Cuicaco, June 8—Advertising 
agencies can drastically reduce 
operating costs by streamlining 


their accounting departments with 
punch-card machines, according to 
Norman Fields of Fields & Fields, 


Make it more memorable Be. 


PRINT IT ON CHAMPION PAPER. Quality paper plays an important 
part in producing an attractive school annual. It is essential to 
good yearbook architecture as well as to all good printing jobs. 
Champion papers—coated or uncoated—are recommended for 
distinctive printing. Specify them for your printing. 


THE CHAMPION PAPER AND FIBRE COMPANY « HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, St. Louis, 
Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. 


WHATEVER YOUR PAPER PROBLEM...IT'S A CHALLENGE 


certified public accountants. 
Speaking last week before rep- 
resentatives of 17 major agencies 
at an advertising agency clinic 
conducted by Remington Rand, Mr. 
Fields said punch-card machines ~ 
do all billing, paying and account- 
ing. 

Punch-card methods eliminate 
the following, he pointed out: 

1. All computation and checking. 


2. Typewriting of bills and 
checks. 
3. Proofreading of bills and 
checks. 


4. Balancing of details. 


a “In addition to cutting costs,” 
Mr. Fields said, ‘“punch-card ma- 
chines are time-saving, give a 
large number of copies of original 
accounting data, and provide man- 
agement the facts and figures nec- 
essary to control operations.” 

Mr. Fields said that only a hand- 
ful of agencies are now using 
punch-card machines, but he 
added that they are actually with- 
in the budget of any agency. 

“A large agency,” he said, “may 
buy machines for between $80,000 
and $160,000. This is a small in- 
vestment, compared with the 
added profits which punch-card 
methods bring an agency. 

“Some agencies prefer to rent 
machines. Small agencies can get 
the same service as large agencies, 
which own or rent machines, by 
hiring Remington Rand’s service 
bureau to aid their accountant.” 


® Discussing the importance of 
cost accounting, Mr. Fields said 
few agencies employ such prac- 
tices and those that don’t are ac- 
tually giving clients away to com- 
petitors. 

“If no cost accounting practices 
are employed,” he said, “too much 
service is given to one client at 
the expense of another. The result 
is that the neglected client will 
soon take his business to another 
agency.” 

Most agencies shun cost ac- 
counting, Mr. Fields said, because 
it means the keeping of time slips, 
—‘“a chore which creative people 
in the ad business consider detest- 
able.” 

“But agencies are in business to 
make money,” he said, “and with- 
out proper cost accounting, profits 
are reduced. Cost accounting 
should show that identifiable costs 
run about 50% of the income de- 
rived from a client’s business.” 


‘Do-It-Yourself Digest’ Bows 


“Do-It-Yourself Digest,” new 
editorialized advertising feature, 
will be launched by the New York 
publishing company of the same 
name in the September issue of 
American Legion Magazine. Based 
on 1/9 of a page participation 
units, the minimum rate is four in- 
sertions for $4,000. Norman S. 
Golding is general sales manager 
of the new advertising service. 


TRADE-MARK 


Symbol of Quality, Integrity, Service 


TO CHAMPION 
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1. Women do speak a different 
language from men. To help you 
understand their expressive but 
complex tongue, Ladies’ Home 
Journal offers an official transla- 
tion of some common, everyday 
female phrases. 


5 = 


2. Whena womansays, “They’re 
so MAD—I’m crazy for them!”’— 
she’s talking about her new se- 
quinned evening slippers and she 
likes them. 


3. Ifshe says, ‘‘You’re a genius 
.. - how did you EVER think of 
it?’””—she means you’ve finally 
come around to the Williams- 
burg blue she knew was right for 
the living room walls. Right — 
because she saw it inthe Journal. 


4. “I didn’t get a THING done 
today.”” This means she merely 
did enough chores to exhaust 
three strong men—from coping 
with the young to reorganizing 
the attic. And made a flower ar- 
rangement in passing. 


5. When she says, “J found a 7. “I have a feeling it’s going to 
FABULOUS shop with the rain.’ This can mean far more 
CHEAPEST things’’—she’s re- than an official forecast from the 
ferring to an antique shop and weather bureau—because of 
it’s either fabulous or cheap, something called Woman’s Intui- 
but not both. Nevertheless, as tion. Because women rely intui- 
Director of the Budget she does tively and completely on the 
a wonderful job—with counsel Journal, more women buy and be- 
from the Journal. lieve init than any other magazine. 


r. 2 
‘ (aa 


ra 


p 8. Don’t call the FBI if you 
6. Ifshe says, ‘J don’t really un- y find a code message like this 
derstand mechanical things’’—it around the house. “K 15, K 2 
means she just repaired an elec- tog., K 2,sl 1, K 1, PSSO, K 29, 
tric mixer with a bobby pin — ; K 2 tog., K 2.”’ It means she’s 
and it works. knitting you argyle socks with 
her own loving hands! 


Contrary to popular opinion, women listen much more than they ever 


talk. Especially when the conversation gets around to the things that 
ow to Talk to Women 732.2255 


The Journal is wonderfully adept at talking to women, about all 
the things women find interesting—in the language women under- 


stand, and respond to best. 
Which is one of the very good reasons for the Journal’s fantastic 
. a success: 
bd eR The Journal is No. 1 in newsstand sales among all magazines carrying 
advertising. 
x The Journal is No. 1 in circulation and advertising revenue among 
magazines edited exclusively for women. 


Never underestimate th power =aper Some il 


of the magazine women be ve in... UTnNa 


A CURTIS PUBLICATION 
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Candy Makers Eye Calorie-Conscious 
with ‘Eat Candy and Lose Weight’ Ad Theme 


(Continued from Page 3) 


marketing boards are acting in 


in a sweet dessert or after-dinner | cartel capacities to boost prices.” 


candy, which prolongs the sensa-| 


He said that 30¢ of the cocoa 


tion of satisfaction after a meal.” | bean price boost came in the last 

/seven months since European na- 
= Mr. Greene praised Leo Burnett |tions de-rationed candy, adding 
Co. for its handling of the ad cam- that delegates at the convention 


paign for the Sugar Assn. He said | were 


disappointed that cocoa 


the public relations part of the growers did not tell them how 
promotion is being successfully; they would supply the larger de- 


conducted by Selvage, Lee & Chase 
and by Sugar Information Inc. 

“A sound scientific knowledge 
underlies every statement in the 
ad copy,” Mr. Greene said. “Mean- 
while, the advertising is phrased 
in popular, interesting and gener- 
ally understandable terms.” 

Mr. Greene urged candy com- | 
panies who adopt the “lose weight” | 
advertising theme to use the same 
techniques which are proving suc- 
cessful for the Sugar Assn. 


= Another optimistic note was 
sounded at the convention by Ja- 
cob M. Schaffer, deputy director 
of the U. S. Department of Com- 
merce’s food industries division. 
He gave encouragement to candy 
makers who are worried over the 
rise in the price of cocoa beans 
from 5¢ a pound in 1941 to a pres- 
ent price of 70¢ a pound. 

Mr. Schaffer said cocoa produc- 
tion can be boosted from 100 
pounds an acre to almost 600 
pounds an acre, reducing the pres- 
ent shortage. He pointed out that 
such increases in output have been 
obtained in Costa Rican tests with 
the use of improved growing prac- 
tices. 


# Robert Schnering, president of 
Curtiss Candy Co., Chicago, 
warned cocoa growers in Africa 
and South America that unless 
they meet the world demand for 
their product they will face in- 
creasing competition from new 
producing areas such as Caribbean 
and other Latin American coun- 
tries. 

“So far as we can determine,” 
Mr. Schnering said, ‘there is no 
basis to charges that governmental 


You're askin’ what's in it for you? 


Brother, you hit the jackpot with... 


TRANSPARENT 


ABCO Plastic & Supply Co. 


SPRAY 


NEWARK, WN. J. ¢ OS ANGELES, CALIF. 


| 


mand. 

“The only real report,” he said, 
“came from Nigeria where grow- 
ers are being encouraged to plant 
more, but crops have actually been 
reduced by drought.” 


WTCN-TV Names Sevareid 
Paul A. Sevareid, an account 
executive and creative man for 
Bozell & Jacobs, Minneapolis, has 
been named chief newscaster for 
WTCN-TV, Minneapolis. Mr. 
Sevareid, a brother of CBS news- 


caster Eric Sevareid, will eontinue 
his association with Bozell & 
Jacobs. 


AFA Adds Five Members 

Advertising Federation of Amer- 
ica, New York, has announced the 
following new sustaining member- 
ships: Biow Co., New York; 
WROV, Roanoke; Ray C. Jenkins 
Advertising Agency, Minneapolis; 
Pownall Advertising, Decatur, II1., 
and Marcus Advertising Agency, 
Cleveland. 


Advertising Age, June 14, 1954 


Boat Maker Names Agency 

Lamport, Fox, Prell & Dolk, 
South Bend, has been named to 
handle advertising for Southwest 
Mfg. Co., Little Rock, Ark., mak- 
er of Arkansas Traveler alumi- 
num boats. 


Railroad Elects Symes 

James M. Symes, formerly exec. 
v.p. of the Pennsylvania Railroad, 
has been elected president of the 
railroad. He succeeds Walter S. 
Franklin, who has retired. 
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Advertising Age, June 14, 1954 


White King Adds Radio Time | 

White King Soap Company, Los | 
Angeles, has signed to sponsor 
“Queen for a Day,” on alternate 
days, over the full Don Lee net- 
work, effective July 2. At the same 
time, the company has added the} 
13 new stations of the Intermoun- 
tain Network to the hook-up for 
the Monday through Saturday, 
“Hemingway and the News,” now 
on the full Don Lee network, plus 
Intermountain and Arizona sta- 


tions. White King also sponsors 


the “Harry Babbitt Show” on al- 
ternate days over the Columbia 


‘Committee Okays 


Pacific radio network. Raymond Restricted Use of 


R. Morgan Co., Los Angeles, is 
the agency. 


Roger Purdon Joins Houston 


Roger Purdon has been named 
v.p. and creative director of Bryan 
Houston Inc., New York. For the 
past three years he has been copy 
chief at William H. Weintraub & 
Co. and before that was copy su- 
pervisor at Kenyon & Eckhardt. 


Cigaret Machines 


Cuicaco, June 10—This city’s 
license committee today followed a 
middle-of-the-road policy in a con- 
trcversy over the legalizing of cig- 
aret vending machines (AA, May 
31). 

The committee, by a vote of 7 to 
3, approved an amended ordi- 


nance which permits cigaret 
vending machines in places not 
accessible to the general public, 
to prevent minors from purchas- 
ing cigarets. The ordinance means 
that cigaret machines can be in- 
stalled in plants, office buildings 
and stores for the use of employes 
only. The original ordinance also 
would have permitted machines 
in rooms of restaurants and ho- 
tels where liquor is not sold. 
The amended ordinance is ex- 
pected to be approved by the city 


| for Calesmen 


Engineering and management personnel are not generally 


paid to buy things, but to solve problems. . . increase effi- 


sy 


@ ciency... speed up productivity ... And you can’t always 
& iknow how many of these men have a voice in the considera- 


tion of a product or service designed to meet their specific problems. 


Therefore, when you sell to business and industry your market is 


dependent upon getting your sales message into the minds of these hidden 
buying influences. 

Your salesman is the skilled workman. His job is to tell your story, 
and sell your product. He can’t afford to spend his limited and extremely 
valuable selling time ferreting out and creating acceptance among all of 


the possible buying influences. That’s the job for Business Publication 
Advertising. 


We call this ‘‘Mechanized Selling’ because consistent advertising 
mechanizes the preliminary steps to a sale. At pennies per contact it de- 
livers your selling message to the men in business and industry who look 
to their Business Magazines for help with their problems and jobs. It 
enables your salesman to devote more of his time and talents to the pay- 
off steps—making the proposal and closing the sale. 


Ask your McGraw-Hill man for a copy of our 20-page booklet, 
“Mechanizing Your Sales With Business Paper Advertising.” Also about 
our sound slide film, ‘“‘Plateau of Progress” which is available for showing 
at sales and management meetings. 


McGRA ay i 


 f FOR BUSINESS ARD 


McGRAW-HILL PUBLISHING COMPANY, INC. 


HEADQUARTERS FOR BUSINE 5 


330 WEST 42nd STREET, NEV “ORK 36, N.Y, 


INFORMATION 


council next week. 

The original ordinance was op- 
posed by the Chicago Civic 
League, a group of tobacco dis- 
tributors, which had the backing 
of the Chicago Daily News. The 
opposition claimed the machines 
would fall under the control of 
this city’s erime syndicate. 

The original ordinance was en- 
dorsed by National Automatic 
Merchandisers Assn. This city is 
the only major city in the coun- 
try where cigaret vending ma- 
chines are restricted by law. 


Chicago Reps Elect Brooks 


Robert J. Brooks, Story, Brooks 
& Finley, has been elected presi- 
dent of the Chicago chapter of the 
American Assn. of Newspaper 
Representatives. Other officers 
elected are Charles D. Buddle, J. 
P. McKinney & Son, v.p.; Donald 
B. Milliken, Texas Daily Press 
League, secretary and assistant 
treasurer, and George E. Gilbert- 
sen, John W. Cullen Co., treasur- 


POINT 
of technical progress 
in the packaging 
and materials handling 


fields 


@ Unique exhibit of products, 
equipment and materials 


@ Short Course Educational 
Program (sponsored by Dept. 
of Mech. Eng., Univ. of Illinois) 


@ National Packaging and 
Materials Handling Competition 


CHICAGO COLISEUM 


Produced by 
SOCIETY OF INDUSTRIAL 
PACKAGING and MATERIALS 
HANDLING ENGINEERS 
111 W. Jackson Bivd., Chicago 4, I!!. 
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ANNUAL AFFAIR—This ad will appear in 123 newspapers in 96 markets during the 
week of June 13. It is the 20th consecutive year Seagram-Distillers Corp. has run a 
moderation message to commemorate Father's Day, to be celebrated this year on 


E. S. Miller of Seattle, 
District Manager of 


5. C. JOHNSON & SONS, Inc. 


says: 


tele 
ee? 


“Johnson’s Wax Products have been advertised 
consistently in the Tacoma News Tribune because 
Johnson’s advertising department and advertising 
agency recognize the need for local coverage in the 
prosperous Tacoma market. They realize that pro- 
motions in Seattle newspapers do not reach buyers 
in the Tacoma area. 


Mr. Miller continues, “As district manager, I 
know how important the Tacoma market is to our 
sales in the Pacific Northwest and am glad my firm 
is familiar with the marketing conditions of the 
Seattle-Tacoma area.” 
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NEWS- TRIBUNE ‘CONSISTENTLY " : 
IN THE “FIRST FIFTY” LIST | 
Throughout 1953 and during the first 
three months of 1954, the News — 
Tribune ranked high among Canadian’ . 
and U.S. evening newspapers, accord- 
ing to lineage reports of MEDIA ~ 
RECORDS. It is one of 7 evening news- 
Papers on the Pacific Coast and one : 
of 2 in the Pacific Northwest to appear 
consistently in the ‘‘First-Fifty’ list. t 
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NATIONALLY REPRESENTED BY SAWYER, FERCUSON, WALKER COMPANY 


is Winning. 


‘Campaign — 


Holds a 


SALES: “WINNING. 


Idea for 


is one of a series of trade publication ad- 
vertisements which won an award in a re- 
cent national newspaper promotion contest 
conducted by EDITOR & PUBLISHER. 


The theme on which the series is based 
holds a SALES-WINNING idea for you. 


The theme is this: 

The Seattle-Tacoma market is important 
to national manufacturers and advertisers. 
But this market cannot be treated as a 
single market in advertising and merchan- 
dising efforts. The Seattle area and the 
Tacoma area are two distinct, separate 
markets; they join but do not overlap. 
So few Seattle newspapers find their way 
into the Tacoma Market, they cannot 
influence Tacoma buying. Therefore, to 
reach the rich and populous Seattle-Ta- 
coma market, a Seattle newspaper AND 
the Tacoma News Tribune must be used 
to provide adequate coverage. 


Read just a tew “quotes” by regional 
managers of nationally known products. 
Many have lent their names and quota- 
tions to this series. 


“I ask for local promotions in Tacoma as 
well as in Seattle” 
—Seattle district sales manager 


Sperry Operations, 
General Mills 


“To sell Schilling products in Western 
Washington, Tacoma MUST be included” 


—Seattle division manager, 
A. Schilling & Co. 


“Sales promotion in the Northwest without 
Tacoma would be like a coat without 
sleeves” 


—Pacific Northwest manager, 
S & W Fine Foods 


“When thinking Pacific Northwest we al- 
ways think of Seattle AND Tacoma... 
never Seattle alone” 


—Northwest Sales manager, 
Stokely-Van Camp Inc. 


“Side-by-side on the map—but they’re two 
distinct markets” 
—District manager, 


Gerber Preducts Co. (speaking 
of Seattle and Tacoma) 


June 20. Warwick & Legler is the agen- 
cy for Seagram 7-Crown whisky and in- 
stitutional copy. 


Ice Cream Company 
Uses Aluminum Foil 
Packs to Hike Sales 


Cuicaco, June 8—In less than 
one year since it introduced diced 
ice cream in aluminum foil pack- 
ages, Central Ice Cream Co., 
maker of Highlander ice cream, 
has jumped from an also-ran to 
one of the leaders in the package 
ice cream field in this city and its 
suburbs. 

The company used a full-page 
color ad in the Chicago Tribune 
last July when it pioneered in the 
aluminum-foil packaging of ice 
cream, and it ran a similar ad this 
week to launch its summer sales 
campaign. The company also spon- 
sors the Buddy Black radio show 
on WGN. 

According to Bill Kurtis, ad 
manager of the company, the com- 
pany was sixteenth in the package 
ice cream field when it started 
aluminum-foil packaging. He said 
Highlander is now rated third in 
package ice cream sales. 

Mr. Kurtis added that High- 
lander was the first ice cream ever 
to be packaged in aluminum foil. 
Reynolds Metals Co., he said, ex- 
perimented with aluminum-foil ice 
cream packaging and his company 
adopted it when studies showed it 
provided 32% better insulation. To 
add eye-appeal, each of High- 
lander’s 21 ice cream flavors comes 
in a different-colored aluminum ° 
pack. 

In 1949, Central became the only 
company in the area to use diced 
ice cream, he said—four cubes, in- 
dividually wrapped in a pint-sized 
package. The diced ice cream 
packaging device—for neater serv- 
ing and homemade cones—has 
been widely used in many parts of 
the country since it was invented 
by Arden Farms Dairy of Califor- 
nia. 

Hanson & Hanson is Central’s 
agency. 


WSVS Buys WHAP, Hopewell 


Southern Virginia Broadcasting 
Corp., owner and cperator of 
WSVS and WSVS-FM, Crewe, Va., 
has purchased WHAP, Hopewell, 
Va., for $38,000. The station was 
purchased from Mortimer L. Hen- 
drickson of Blackwood, N. J. Pur- 
chase is subject to the usual Fed- 
/eral Communications Commission 
| approval. 


Dixie Frozen Foods to Sample 

H. G. Sample Advertising Agen- 
cy, Atlanta, has been named to 
handle merchandising and sales 
promotion for Dixie Frozen Foods 
Inc., Atlanta. 
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Dallas, Texas—On Sunday, April 
4, Titche-Goettinger. Co., one of 
this gS fine department stores, 
ran a four-page solid ad section 
in The Dallas Times Herald an- 
nouncing some extremely inter- 
esting values in a basement sale. 

It was a good job of advertising, 
reflecting sound buying and mer- 
chandising. Background art on 
the section’s front page showed 
crowds storming toward Titche’s 


MEDICAL PR—Talking about expanding activities in the fall of the National Fund entrances. 

for Medical Education are (left to right) Vernon W. Lippard, Dean of the Yale Uni- Nothing could have been more 
versity school of medicine and president-elect of the Assn. of American Medical prophetic. 

Colleges; Colby M. Chester, honorary chairman of General Foods Corp. and chair- By’8 am. Monday, knots of 
man of the NFME’s committee of American industry; E. J. Ade, executive secretary shoppers were gathering outside 
of the committee of American industry; Donald K. Clifford, president of Doherty, —o- vee ae As open- 
Clifford, Steers & Shenfield and chairman of the NFME’s advertising and public Ragga DRI sy I oh a 
relations committee, and Richard Prentice Ettinger, president of Prentice-Hall Inc. and 


chairman of NFME’s book publishers committee. 


throng at between 4,000 and 5,000 


Artist Proved Prophet 
When Crowds Storm Store 


and got a little nervous. 


They summoned special police, 
let in a basement full of shoppers, 
then allowed others in only as 
first comers left. It was necessary 
to keep the guards on the doors 
until mid-afternoon. 


Needless to say, Titche’s base- 
ment that day chalked up one of 
the most successful single days in 
its leng and eventful history. 


All any newspaper can offer 
its advertisers is friendly, intense 
readership, as measured not only 
by circulation but by specific 
reaction. 

Reader reaction to The Times 
Herald is illustrated by the story 
above. As for circulation, The 
Times Herald reaches in excess 
of 24,000 more families daily and 


28,000 more Sunday, in Dallas 
County than any other news- 
paper. 

The Times Herald is repre- 
sented nationally by the Branham 
Company. (Adv.) 


‘Barber's Journal's’ 
Unusual Ads Reflect 
New Postal Ruling 


New York, June 8—Barber’s| 
Journal, 51-year old business and | 
professional paper, claims to be 
the first business publication to 
take advantage of new postal 
rulings (amendments to Sec. 34.58 
PL&R) which permit “unusual” 
advertisements in second class. 
publications. 

Its current issue, mailed last 
week, contains an eight-page ad of 
Bayr Chemical Co., Newark, N. J., 
that opens out both horizontally 
and vertically. This was not for-| 
merly permissible under postal 
regulations. 

Also in the current issue is an 
eight-fold (16-page) ad of Graham 
Mfg. Co., Holyoke, Mass., for a 
cellulose barber towel printed on 
the three-ply towel itself and ap- 
pearing in the issue of the maga- 
zine in the form of a 5x6” booklet. 


| 


s Joseph M. Koehler, publisher of 
BJ, told AA that “liberalization of 
Post Office rules as to what con- 
stitutes an advertisement in second 
class publications is certain to 
bring about more interesting ad- 
vertisements in all business papers. 

“It will take longer for unusual 
advertisements to get into con- 
sumer magazines,” he said, “be- 
cause of the printing problems in- 
volved.” 

While it is too early to test the 
impact of these new-type ads, Mr. 
Koehler said, early indications are 
that readership may increase as 
much as 200% over standard lay- 
outs. 


L. A. Adclub Elects Carter 

Glenn E. Carter, assistant v.p. of 
the Bank of America, has been 
elected president of the Advertis- 
ing Club of Los Angeles. Other of- 
ficers elected are Nelson Carter, 
v.p. of Foote, Cone & Belding, Ist 
v.p.; Paul G. Beach, advertising 
agent, Union Pacific Railroad, 2nd 
v.p.; J. A. Crooks, advertising 
manager, Certified Grocers of Cal- 
ifornia, treasurer, and Robert L. 
Hemmings, v.p. of Burroughs Inc., 
secretary. 


Farson, Huff Drops Clopay 

Farson, Huff & Northlich, Cin- 
cinnati, has resigned as advertis- 
ing counsel to Clopay Corp., Cin- 
cinnati, effective July 31. Although 
no announcement has been made 
yet, S. C. Baer Co., Cincinnati, re- 
portedly will get the Clopay ac- 
count. 


Dictograph Names Agency 

Dictograph Products Inc., Ja- 
maica, N. Y., has appointed Al- 
fred J. Silberstein-Bert Goldsmith, 
New York, to handle advertising 
for its Acousticon division. Bu- 
chanan & Co., New York, is the 
previous agency. 


The Avery Paper Company 


ge en wat 


that it is now in production of its quality line of 


Avery Dry-Adhering Papers 


in its new modern plant at Painesville, Ohio. 


Avery Papers are pressure sensitive, instantly 


self-adhering without moistening. Available in a variety 


of stocks. They are ideal for labels, display signs, posters, bumper strips, 


metals — stick tight but peel off easily without damage to finish or leaving 


especially for smooth surfaces such as glass, porcelain, plastics, fine woods, 


any mark. Ave y Papers are now available to the graphic arts industry. 


Write for sampies, data and price list. 


The Avery Paper Company 


PAINESVILLE, OHIO 
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MEMO to...The Avery Paper Company 
256 Chester Street, Painesville, Ohio 


Company 
Street 


City and State 


Please send samples and prices 
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97 words 


TV and radio 


One of the industry’s top executives recently called this fact to our 
attention: With 16 half-hour time slots per week — more than any other 
independent producer — Walt Framer Productions is currently holding 
down first place on the TV-radio scorecard. Yes, 16 half-hours weekly — 
and more coming! That’s where you enter the picture. 12 additional 
Framer packages — each with the stamp of potential success — are 
just about ready to be wrapped up and sold. If you're shopping around 
for a sales-effective format, give us a call. Today — right now — 

is the very best time! 


wait framer 
productions 


1150 AVENUE OF THE AMERICAS 
NEW YORK 36, N. Y.* OXFORD 7-3322 


TRANSIT ORGANIZERS—Officers of Mutual Transportation Ad- 
vertising Inc. are shown after their election by representatives 
of the 16 transit advertising firms who mutually own and direct 
the national sales organization. Left to right (first row) are 
Frank J. Cleary, secretary of the organization, who was also 
elected to the new post of exec. v.p.; Joseph E. Wellman of 
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Transportation Advertising Co., Detroit, president; Tom McCand- 
less of Mitchell, McCandless & Klaus, Cleveland, director. Top 
row: Max Kiebel, v.p., Chicago division; S._S. Csine of Philbin 
& Coine, New York, director; Joseph Batchelder Jr. of Traction 
Advertising Co., Peoria, director, and Eldridge King of Loomis 
Advertising Co., Kansas City, v.p. 


New Cash Register 
Line Bows in ‘SEP,’ 
10 Business Papers 


Dayton, June 8—National Cash 
Register Co. has launched an ad 
drive using The Saturday Evening 
Post and ten business publications 
to introduce a new series in its 
cash register line. 

The new medium-price regis- 
ters—called the Class 51 series— 
represent seven years of engineer- 
ing development, $2,000,000 in 
special tooling, and field surveys 
of business men’s cash-handling 
and record-keeping needs, accord- 
ing to NCR. 

The company will use a page in 
color in the July 17 Post. The in- 
sertion will be one of several cur- 
rently appearing in the magazine 
which feature new products and 
developments of the _ business 
machine company. Other publica- 
tions on the schedule are Amer- 
ican Lumberman, Drug Topics, 
Hardware Age, Industrial Retail 
Stores, Meat & Food Merchan- 
dising, National Grocers Builetin, 
National Assn. of Retail Druggists 
Journal, Progressive Grocer and 
Super Service Station. 

Theme of the advertising, han- 
dled by McCann-Erickson, accord- 
ing to G. W. Head, National’s ad 
department chief, will be “It Pays 
for Itself with the Money It Saves.” 
Copy will stress (1) faster, better 
customer service offered by the re- 
gisters, (2) additional money- 
making information provided by 
the register for the merchant, (3) 
quiet operation, and (4) superior 
receipts printed for customers by 
the registers. 

Information provided by the 
machine includes an automatic 
activity counter which tells the 
merchant which departments are 
being shopped and which are not. 


Three Appoint Ad Fried 

Ad Fried Advertising Agency, 
Oakland, has been appointed to 
handle advertising for the Fruit- 
vale Merchants Assn., Western 
|Renair Inc. and the Northern Cal- 
‘ifornia Automatic Bowling Pro- 
'prietors Assn. 


Virginia Heyl Named A.E. 

| Virginia Larson Heyl has been 
mamed an account executive of 
/Ketchum, MacLeod & Grove, Pitts- 
|burgh. Miss Heyl for the past 20 
years has been advertising man- 
'ager of Gimbel Bros., Philadelphia 
| department store. 


Magee Continues Theme 

Fall advertising for the Magee 
Carpet Co., Bloomsburg, Pa., will 
continue the “Make a House a 
Home” theme which was begun 
this spring. Ads, through Grey Ad- 
vertising Agency, New York, will 
appear in September, October and 
November in American Home, 
Better Homes & Gardens, House 
Beautiful, Living for Young Home- 
makers, McCall’s, Small Homes 
Guide, This Week Magazine and 
Woman’s Day. 


Green Giant Elects Two V.P.s 

Green Giant Co., Le Sueur, 
Minn., has elected Robert C. Cos- 
grove v.p. of personnel and public 
relations and George O. Tong v.p. 
of sales and advertising. Mr. Cos- 
grove joined the company in 1933 
and Mr. Tong in 1935. Green 
Giant also has elected Lloyd C. 
Volling, treasurer and_ assistant 
secretary, and A. P. Radebaugh, 
executive assistant to the v.p. of 
production and research, to its 
management group. 


Greenleaf Mfg. to French 

Greenleaf Mfg. Co., St. Louis 
manufacturer of precision aviation 
instruments and electronic control 
devices, has appointed Oakleigh 
R. French & Associates, St. Louis, 
to handle its advertising. 


Swan Clothes to Schnitzer 
Clinton Swan Clothes Inc., New 
York manufacturer of men’s suits, 
has appointed Bernard B. Schnitz- 
er Inc., San Francisco, to handle 
its advertising on the West Coast. 


‘High Court Upholds 


N. Y. Fair Trade 


ALBANY, June 8—The New York 

court of appeals last week upheld 
once again this state’s 13-year-old 
fair trade law .when it ruled in 
favor of three lower court deci- 
sions against New York City re- 
tailers accused of selling below fair 
trade prices. 
- The unanimous opinion declared 
that arguments against the wisdom 
of fair trade laws should be ad- 
dressed to the state legislature, not 
to the courts, because they do “not 
provide sufficient reason for us to 
reopen settled constitutional is- 
sues.” 

In each of the cases involved, 
manufacturers asked injunctions 
against selling below fair trade 
even though fair trade agreements 
had not been signed. Actions were 
brought against Masters Inc. by 
General Electric Co.; against S. 
Klein by Lionel Corp., and against 
Sam Goody by Capitol Records 
Inc. 


MacDonald to Louttit Laundry 

Donald J. MacDonald will re- 
sign July 15 as v.p. of T. Robley 
Louttit Inc., Providence agency, to 
become advertising manager of 
Louttit Laundry Co. and its asso- 
ciated companies. Mr. MacDonald, 
who has been general manager of 
the agency since it was founded in 
1945, will coordinate sales promo- 
tion and public relaticns programs 
of the laundry company’s several 
affiliated textile processing firms. 


All figures copyright 
Total Homes Reached 


Homes 

Rank Program (000) 
1 1 Love Lucy (Philip Morris, 

GOD dessnscciveseccccqenentpeenetenvesisvens 16,462 


2 Colgate Comedy Hour (NBC) ....14,020 
3 Dragnet (Liggett & Myers, 


7 ee SC 13,885 
4 Milton Berle Show (Buick, 

SID? dechinaicchcentinliienistieitbiwbeciniis 12,373 
5 Television Playhouse (Philco, 

DEY Udigansedbvnataplsk sbitssvepecsunccesnss 10,925 
6 Ford Theater (NBC) ................... 10,916 
7 Jackie Gleason Show (Schick, 


Sheaffer, Nescafe, NBC) ...... 10,901 


8 You Bet Your Life (DeSoto- 
PROC, PDE) |. .cisicccisccssceses 10,867 
9 Godfrey's Talent Scouts (Lipton, 
LOSSES ESSE ee ee 10,858 


10 Gillette Cavalcade (NBC) ........ 10,631 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending May 8, 1954 


by A. C. Nielsen Co. 


Program Popularity* 


Rating 
Rank Program (%) 
1 1 Love Lucy (Philip Morris, 

TEE scsevictabisnarbianisectsecentseaoiisvieniges 57.5 
2 Dragnet (Liggett & Myers, 

WUNED  cecesiadirkiesssiasrcccariniansanctenniele 50.0 
3 Colgate Comedy Hour (NBC) ........ 49.7 
4 Milton Berle Show (Buick, 

PIED Sith desihccosnsekbantmnsdbbbintivcisséteecd 47.1 
5 Jackie Gleason Show (Schick, 

Sheaffer, Nescafe, NBC) ............ 41.4 
6 Godfrey's Talent Scouts (Lipton, 

OIE co daccsaynsntbavenadtinocureeertineneaseened 41.3 
a RO 41.1 
8 Television Playhouse (Philco, 

EEE . cophesinneounmnasencrsensagnesbabonninsie 39.9 
9 This Is Your Life (Hazel Bishop, 

PRUTELP seaprehsslaiecoreenesocbsibbocnanndisisores 39.9 

10 You Bet Your Life (DeSoto- 

eS ee 39.4 


* Percentage of homes reached in area where program was telecast. 
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The Greatest Selling Force 
In America Today 


The measured tread of soldiers’ marching feet can crack the 
girders of a mighty bridge. With a force just as powerful, the 
steady impulse of advertising in national magazines can sway 
buying attitudes in favor of the advertiser and crumble away 
the piers of sales resistance. With an average per issue circulation 
of 103.8 copies per 100 population, the highest in history, it is 
easy to understand why NATIONAL MAGAZINES ARE THE 
GREATEST SELLING FORCE IN AMERICA TODAY. 


PRODUCING | 


30 Million 


MAGAZINES | 
A MONTH 


kawcett Dearin’ Printing Co 


BROADW/. AT ELEVENTH ST., LOUISVILLE, KY. 
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Your advertising story in color soars up from the pages of national 
magazines —high above ordinary advertising —into the minds of 
millions of prospects. This magic motive power of national magazines 
lies in the sparkling color reproduction of advertising illustrations — 
unmatched by any other national media. 

Yet color is very economical. The latest available figures show that 
the average cost of a full page in color in national magazines is but 
$4.66 per thousand messages... 


SO YOU SEE YOUR TICKET ABOARD THE MAGIC CARPET OF 
COLOR COSTS VERY LITTLE. 
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GOOD PRINTING 
MAKES GOOD ADVERTISING 


be Hey Like diamonds in the rough, the ideas of advertising's creative 
m 


en do not achieve their full brilliance until given the polish which a 
well printed page conveys. Expert printing, both type and illustration, 
lends a glinting diamond-like fire to your advertising message — beckoning the 

eyes of readers to pause and observe. 


2: 


(k 


The national magazines printed by Fawcett-Dearing are outstanding examples 
of what good printing can do for good advertising, for the experienced 
craftsmen at Fawcett-Dearing know every facet of the Printers’ art. 


ADVERTISING IN NATIONAL MAGAZINES EARNS GOOD READERSHIP — 
WHICH IS INDEED A PRECIOUS GEM. 


30 Million 
i awcett Dearing Printing Co 


A MONTH 
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Information for Advertisers 


J 


e Working women can be counted 
among any liquor dealer’s best 
customers, according to Charm, 
which in a recent survey found 
that 82% of its readers serve liq- 
uor in their homes. Only 8.6% 
of the working women questioned 
reported that they had no alcoholic 
beverages in their home at the 
time the survey was made. The 
study also investigates selecting 
and purchasing of liquor. Copies 
can be had by writing Grant 
Chamberlain, advertising mana- 
ger, at the magazine’s offices at 
575 Madison Ave., New York 22. 


e Automobile ownership and sales 
of automotive accessories in Can- 
ada are covered in an 82-page 
mimeographed study prepared for 
Reader’s Digest Assn. (Canada) 
Ltd., Toronto, by Gruneau Re- 
search Ltd., Toronto. 


e A new market kit is now avail- 
able for the Tulsa-northeastern 
Oklahoma area, showing a billion 
dollar market of over 805,800 peo- 
ple. Copies of this folder and oth- 
er facts are available from George 
Ketcham, general promotion man- 
ager, KTUL, Boulder-on-the- 
Park, Tulsa. 


e Eight out of every ten house- 
wives in New York, the nation’s 
largest television market, listen 
to an average of four-and-one- 
half women’s radio programs ev- 
ery week. This is revealed in 
Broadcast Advertising Bureau’s 
latest report in its series on ra- 
dio’s unduplicated audiences, “The 
Cumulative Audience of Wom- 
en’s Radio Programs.” The report 
is being released to BAB’s 800- 
plus member radio stations. 


e The ninth annual “Consolidated 
Consumer Analysis,” criginated 
by the Milwaukee Journal, has 
been released. This year 19 mar- 
kets are covered, compared with 
last year’s 17. The two new mar- 
kets are Portland, Ore., and 
Phoenix. Newspapers involved are 
the Cincinnati Times-Star; Co- 
lumbus Dispatch-Ohio State Jour- 
nal; Duluth Herald and News- 
Tribune; Fresno Bee; Honolulu 
Star-Bulletin; Indianapolis Star 
and News; Long Beach Independ- 
ent Press-Telegram; Milwaukee 
Journal; Modesto Bee; Omaha 
World-Herald; Oregon Journal, 
Portland; Phoenix Republic and 
Gazette; Press Herald-Evening 
Express, Portland, Me.; Sacramen- 
to Bee; Salt Lake City Tribune 
and Deseret News; San Jose Mer- 
cury-News; Seattle Times; St. 
Paul Dispatch and Pioneer Press, 
and Washington Star. Copies are 
available from the newspapers or 
their representatives. 


e The Philadelphia Inquirer has 
released “Pennsylvania Liquor 
Facts,” the ninth of a series of 
annual reports of the best selling 
whiskies in Pennsylvania. The list 
gives standings for the 45 leading 
brands as determined by 1953 
pales. Copies may be obtained 
from the newspaper’s research de- 
partment. 


e American Home has published 
its 1954 ‘“Localizers,” a sales anal- 
ysis with maps of the top 43 mar- 
kets. The annual study includes 
data on many categories of retail 
store sales, as well as an analysis 
of total retail sales, net effective 
buying income and total house- 
holds for each market. 


e Results of a travel survey 
among subscribers to the Wall 
Street Journal show that 92.8% of 
them took a trip during the 12- 
month period ended April 30. 
During the same period, 75.8% 


traveled for purely business rea- 
sons and 83.7% were on-the-go 
strictly for pleasure. The study 
was conducted for the publication 
by Erdos & Morgan. Copies are 
available from F. X. Timmons at 
the newspaper’s offices at 44 
Broad St., New York. 


e WOR, New York, has had a 
study made by Pulse to discover 
just what people are doing while 
they listen to radio during various 
hours of the day. Copies of the 
report can be had by writing the 
station’s research director, Robert 
M. Hoffman. 


e A 20-minute movie, prepared 
for Johnson Publishing Co., Chi- 
cago (Ebony, Jet, etc.), by Sarra 
Inc., Chicago, gives up-to-date 
facts about the buying power of 
the nation’s Negro population— 
an estimated market of $15 billion. 
Distribution of the film will be 
made through the publishing com- 
pany’s headquarters in Chicago. 


e A survey titled “The Five W’s 
of the Hennepin County Auto 
Market Story” has been released 
by the Minneapolis Star and Trib- 
bune. A companion survey on gas- 
oline, oil and tires also has been 
released. Inquiries should be ad- 
dressed to William A. Cordingley, 
national advertising manager. 


e A 16-page booklet titled “A 
Factual Analysis...of Reader- 
ship” has been prepared and pub- 
lished by the research department 
of Putman Publishing Co., 111 E. 
Delaware Pl., Chicago 11. The 
bocklet deals with what it calls 
fallacies inherent in “orthodox” 
readership studies which utilize 
massive, “overwhelming” figures. 
It points out that such readership 
study techniques have never been 
validated. The booklet goes on to 
tell how to get the most adequate 
sample of readership. Copies are 
available tc advertising people at 
no charge from the research de- 
partment. 


e A story of buying action spring- 
ing from advertising is told in a 
new booklet entitled “How Much 
Are Inquiries Worth to You?” The 
booklet, produced by New Equip- 
ment Digest, published by Penton 
Publishing Co., Cleveland, evalu- 
ates advertising in terms of how 
many actual orders stem from in- 
quiries. Copies are available to 
advertising and sales executives 
by writing the publisher, F. O. 
Rice, at his Cleveland headquar- 
ters in the Penton Bldg. 


e A revised 27-page study of the 
Baltimore, Washington and east- 
ern shore of Maryland Negro mar- 
ket has been published by Radio 
Station WANN, Annapolis, Md. 
Copies are available frcm the sta- 
tion at P.O. Box 749. 


e The Modern Grocer has com- 
pleted a readership preference 
survey of food trade publications 
in the New York metropolitan 
market. Copies available free up- 
on request to the magazine at 370 
Lexington Ave., New Yerk 17. 


e Sutton Publishing Co., 172 S. 
Broadway, White Plains, N. Y., 
has issued a folder on how Elec- 
tronic Equipment serves the in- 
dustrial electronic market through 
its editorial columns. 


e For direct mail users and oth- 
ers, “Letterhead Logic” offers a 
sampling of the kind cf letter- 
heads used by leading businesses. 
Sample copies of the folder are 
available from Richard Townley, 
v.p., R.O.H. Hill Inc., 270 Lafay- 
ette St., New York 12. 


Tike ours ea 
up with the 


In addition to its new models 
every year, the automotive in- 
dustry changes from month to 
month, from week to week. 
Here’s how dealerships like 
Rohrer Chevrolet, Camden, N. J., 
keep up with the fleeting pace: 
Says William Rohrer, President: 
“I’ve been relying on Automotive 
News to keep me up-to-the- 
minute since 1928, it gets top 
priority at my desk every Mon 
day morning. I then route it to 
our General Manager, Sales Man- 
ager, Used Car Manager, Truck 
Manager, Parts Manager, and 
Service Manager. 


“Each of us makes actual pur- 
chases from it—regularly.” 


Service Manager Charles 
Kane depends on Automotive 
News for up-to-the-minute Serv- 
ice information. “As I turn the 
pages, countless new sales oppor- 
tunities appear — practical ones 
we can put to work right away.” 


THIS PICTURE IS TYPICAL OF 
DEALERSHIPS EVERYWHERE 


Parts Manager James 
Straub has used the 
Automotive News as his 
parts and accessories 
“buyer’s guide” ever 
since joining Rohrer 22 
years ago. “I spend at 
least an hour on every 
issue. The classified ad- 
vertising section is espe- 
cially valuable: I’ve made 
many a “good buy” 
through it. 


REPRESEN 


SELLING TO AUTOMOTIVE FACTORIES, TOO? 


Automotive News gets the same kind 


as engineering and production men. 


of thorouy! readership from the Deci- & 2s 


sion Men i: 


IT PAYS TO /°VERTISE 
WHERE AJ” MOTIVE 
PURCHAS!I!:. DECI- 
SIONS ARE ‘DE. 


fess code eet A Oh 


the automotive factories: @ 
top admi;\:\(rative executives as well 


ABC audited circulation: 
@ Readers per issue: 


41,000 
over 150,000 


THE WEEKLY NEWSPAPER OF AMERICA'S NO. 1 INDUSTRY 
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|New PR Organization 
‘to Specialize on 
| Teenage Market 


| New York, June 8—Teenage 
'Public Relations Inc—which will 
|counsel industrial organizations on 
‘the teenage market—has been 
formed here by Joan Kapp Philips 
and Earl S. Peed. 

Miss Philips, who is president, 
said the company will service such 


tere tt ts/, 
A NEW, POPULAR-PRICED 
PICTURE-IN-A-MINUTE 


fields as wearing apparel, music, Kincaid Joins Cox, Chandlee 
and records, motion picture, de-| Charles A. Kincaid, formerly di- 
|partment store, home furnishings rector of public relations of United 
and appliances, jewelry, cosmetics, Community Services, Charlotte, 
food and soft drinks, publishing N. C., has joined Cox, Chandlee & 
|and sporting goods. | Jackson, Charlotte, as director of 
_ Miss Philips, 24, has been teen- copy and promotions. 

age publicity director of Coca- 

Cola’s tv program “Do You Want | S. F. Bank Sets 50-Year Show 

to be a Star” and p.r. director of| Bank of America, National Trust 
Barton’s candies. Mr. Peed headed & Savings Assn., San Francisco, 
a public relations company here will climax the observance of its 


bearing his name. He is v.p. of the | 50th anniversary this fall with an 
new company. hour, one-time special events tele- 
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vision program, to be released 
throughout California. The show 
will be produced by Batten, Bar- 
ton, Durstine & Osborn. Charles 
R. Stuart Advertising handles the 
bank’s regular promotions. 


Benham Names Anderson A. E. 

Benham Advertising, Phila- 
delphia, has appointed H. L. 
Anderson, formerly sales promo- 
tion and advertising manager of 
Concord Chemical Co., Moores- 
town, N. J., an account executive. 


ROARING START—This b&w page in news- 
papers in 15 major markets kicks off a. 
$630,000 two-month drive by Polaroid | 
Corp., Cambridge, Mass., to introduce its. 

new Highlander camera (AA, June 7). | 


| 
Publisher Names Thompson | 
Western Industrial Publications, | 
Los Angeles, has appointed Rich- | 
ard E. Thompson manager of its | 
advertising sales division. Mr. | 
Thompson, formerly with the Ad- 
vertiser, Santa Maria, Cal., will) 
handle local and national advertis- | 
ing sales for Western Trucking, 
Western Photo Retailer and West- 
ern Tile, new publication to bow 
in July. 


Axelsen, Bennett Adds Two 
Axelsen, Bennett & Clark, Salt 
Lake City, has been appointed to 
handle advertising and public re- 
lations for Chapman-Duvall Inc., 
intermountain distributor for coal 
stokers produced by Iron Fireman 
Mfg. Co., and plumbing supplies. 
KUTV, new Salt Lake City ABC- 
TV affiliate scheduled to go on 
the air this fall, also has appointed 
the agency to handle its promotion. 


Republic Names Selvage, Lee 

Republic Steel Corp., Cleveland, 
has named Selvage, Lee & Chase, 
New York, as counsel in public re- 
lations. 


Gosh! you mean yeive 
never heard of the new... 


TRANSPARENT 


ABCO Plastic & Supply Co. 


NEWARK,N.J. © LOS ANGELES, CALIF, 


SPRAY 
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Advertising Age, June 14, 1954 


Form Milwaukee Outdoor Firm! Welch Joins Needham, Louis 


Naegele Advertising Co., Min- 
neapolis, 


Daniel Welch has joined the ac- 


and W. L. McKnight! count executive group of Needham, 


Interests, St. Paul, will join in es-| Louis & Brorby, Chicago. Previ- 


tablishing an cutdoor advertising 


ously, he has been an account ex- 


Witt Joins South Bend Bait 
South Bend Bait Co., South 
Bend, Ind., has named R. L. Witt, 
formerly with Mishawaka Rubber 
& Woolen Mfg. Co., Mishawaka, 


plant operator company in Mil- ecutive with Weiss & Geller and/|Ind., advertising and sales pro- 


waukee. 


Babbitt Names Kob 


Robert L. Kob, formerly a prod- 
uct manager for Standard Brands, 
has been named institutional sales 
manager of B. T. Babbitt Inc., 
New York. 


Foote, Cone & Belding, serving on 
the Toni account in both agencies. 


‘Bride’s’ Names Kimball 


Maurice A. Kimball Co., Los An- 
geles and San Francisco, has been 
named to represent Bride’s Mag- 


azine on the Pacific Coast. 


motion manager. 


‘Craftsman’ Names Burnett 
Henry B. Burnett, formerly with 
Horton-Noyes Co., Providence, R. 
I., has rejoined Home Craftsman. 
He will represent the magazine in 
New York and New England. 


CBS-TV Shifts Lower | 


Elmer W. Lower, director of 
news and public affairs for CBS) 
Television in Washington since) 
September, 1953, has been ap-| 
pointed to the new post of mana-| 
ger of news and public affairs for) 
the network. 

| 


Walter J]. Klein Moves 

Walter J. Klein Advertising Co., 
Charlotte, N. C., has moved to larg- 
er quarters in its own building at | 
1214 Elizabeth Ave. 


Sure, you’ve got to keep chopping, whether you’re 
after mahogany or markets. 


How much chopping 
to get in the chips? 


What’s it take to make a market tumble? Less than 


you think, if your im 


plement is Collier’s. 


With just $220,000 for example, you can place 13 
full color pages in Collier’s—and get more paid cir- 
culation (ABC) than an equal amount will buy in 
any other mass weekly or biweekly. 


You save plenty in production costs, too, since no 
color plates are needed in Collier’s and, as you know, 


No. of 4-color 
Pages per Year 


COLLIER’S . . 13 $216,710) 
eS Se 
| Prey 
ee 


“ABC Circulation, 


color plates cost money. 


What $220,000 Buys 


9 ($209,790). 
7 ($214,200) . 
. 11 ($214,555)... 


Total Cost per Page 

Cost Advertising per Thousand 

of Plates Impressions * of Circ. (ABC) 
... None... 47,430,630 . . . $4.57 
sal 8 «4 pe te ee 
; ? .. . 38,308,060 . . . $5.59 
2? ... 40,896,449 . . . $5.25 


Dec. 31, 1953—times no. of insertions 


Aren’t these facts worth considering, when you map 
next year’s advertising program? More data is yours 


for the asking. 


The big new 


Collier's 


For Impact and Frequency 


The Crowell-Collier Publish 


Publishers of Collier’s, The American Magazine, Woma’’ 


ing Company, 640 Fifth Aven 


and Collier’s Encyclopedia 


Jew York 19, N.Y. 
tlome Companion 


versal-International Studios. 
wear Catalina swimsuits. Reference to the 


erase Tee 


= Miss Umiowvrie 


See ES. 


‘MISS UNIVERSE—Catalina Inc. is supplying 
dealers with a 20” counter easel like this 
to promote entries in the Miss Universe con- 
test to be held in Long Beach, Cal., July 15- 
25, in cooperation with the city and Uni- 


Entrants must 


contest is made in $200,000 worth of ad- 
vertising. Top prizes include a movie con- 
tract with Universal. Foote, Cone & Belding 
is the agency for Catalina and the pageant. 


He’s a distant 


business cousin 
of ACB’s 


Tony’s stock of home-town news- 
papers supplies the city wayfarers 
with news from ‘“‘back home.” 
ACB receives all 1,750 of the daily 
newspapers published in the U. S. 


for a very vital service to merchan- 
disers, whose products are sold 
through retail stores. 

ACB reads these newspapers for 
advertising only, so it can tell you 
if your dealers are advertising... 
what competitive dealers are doing 
... by city or state or territory ... 
new firms. Various other ACB Re- 
ports cover new uses for products 
... Who is using premiums... ad- 
vertised prices . . . infringements on 
names or trade marks, etc., etc. 

Any information of value to you 
that appears in newspaper adver- 
tising will be spotted by ACB’s 
readers and passed on to you. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB teads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St: - Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 


"The : 
ADVERTISING 
CHECKING BUREAU 


Inc. | 
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, s i ee gramming and sponsorship, Robert, on Monday evening. do not know of any program that 
Showmanship Gets F Ir estone s Voice E. Kintner, president of the net-| “On Tuesday we have a renewal| has received more awards and 
for ABC; Kintner Reviews TV Progress work, told ADVERTISING AcE that from Du Pont for the Cavalcade of| more critical acclaim than Caval- 


(Continued from Page 1) | 
night Hugh James told you that, 
the ‘Voice of Firestone’ which has | 
been broadcast at 8:30 on Monday | 
night for the past 25 years on radio 
and the past five years as a simul- 
cast on television would not be 
heard on the NBC network after 
tonight’s program. We were ad- 
vised that the 8:30 period on Mon- 
day night would not be available 
throughout the year and that no 
other evening television network 
time would be offered to Firestone 
for continuing our long-established 
program for the benefit of our 
loyal listening audience.” 

The sponsor’s candid comments 
were followed by a rebuttal wire 
from NBC president Pat Weaver, 
which was read to the radio-tv 
audience by the program’s an- 
nouncer. Lamented Mr. Weaver: 
“We are very sorry that the Fire- 
stone company did not accept our 
proposal to continue the radio pro- 
gram in its present Monday eve- 
ning time period and did not find 
suitable our offers of television 
time periods which we believed 
were more advantageous for the 
program’s continuance.” Firestone 
and NBC exchanged thanks and 
good wishes in their remarks. 

American Broadcasting-Para- 
mount Theaters owns the ABC 
network and the Paramount the- 
aters. ; 


s ABC-TV’s fall list of new ad- 
vertisers, in addition to Firestone, 
will include Elgin National Watch 
Co., which has signed to replace 
Motorola as alternate week spon- 
sor of the 9:30 to 10:30 p.m., EST, 
Tuesday period. Herbert Brodkin, 
who produced the departing ‘“Mot- 
orola TV Hour,” will produce a 60- 
minute drama for Elgin. The “Uni- 
ted States Steel Hour” will con- 
tinue to be televised every other 
week in this pericd. Young & 
Rubicam handles the Elgin ac- 
count. 

The U. S. Steel series is one of 
seven programs renewed on the 
network within the last 30 days. 
On an annual basis Alexander 
Stronach Jr., v.p. in charge of the 
ABC-TV network, estimates this 
renewal business at $8,135,400 in 
gross time sales. 

Other shows covered in these 
orders include: “John Daly and 
the News” (ReaLemon-Puritan 
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| Cosmetics 


ie ee 


Smart Cosmetic Producers 

Use Balloons to... 4 

@ Introduce new beauty My} 
products. 

@ Sell their brand to women = 


with children. 


®@ Get dealer support of their brand as part 
of store promotions. 


PIONEER Qualatex Balloons 


©@ are inexpensive, easy to insert 
in package or tie on 


@ have real toy value as 
premiums 


@ carry name of your cosmetic 
wherever kids take them 


Get ideas, samples and 
imprint information 
from our Premium Dept. 
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approximately 80% of last season’s|; America; we have sold the Florida|cade of America; the Danny 

Co.); “Sky King” (Derby Foods); sponsors have already renewed, Citrus Commission Twenty Ques-|Thomas program (Make Room for 
“Ozzie & Harriet” (Hctpoint Co. and much new business is sched- tions; we have a renewal from The | Daddy); and the U. S. Steel Hour. 
and Lambert Co.); “Pepsi-Cola uled. American Tobacco Co. and Dodge 
Playhouse”; “Break the Bank”) Running through the week, day | for the Danny Thomas show; we/|® “On Wednesday we are launch- 
(Dodge) and “Make Room for by day, Mr. Kintner reported: vhave a renewal from U. S. Steel|/ing Walt Disney’s new hour show 
Daddy” (American Tobacco and| “We have obtained renewals Corp. for the U. S. Steel Hour and|7:30 to 8:30 p.m. and will an- 
Dodge). All of these telecasts will from Duffy-Mott for Jamie; we the alternating hour will be spon-|nounce its sponsorship shortly. We 
stay on throughout the summer. have landed the Voice of Firestone| sored by Elgin; we have The/|have sold the time period follow- 
on both radio and television; we Name’s the Same to round out the|ing the Walt Disney show to one 

# In a run-down of ABC pro- have launched the big-time boxing | evening. During the last season, I of the largest cigaret companies in 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
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the country. We have additional 
orders that will fill out Wednesday 
night. On Thursday, General Mills 
has renewed the Lone Ranger; 
Kraft has renewed its Television 
Theater and we expect several ad- 
ditional orders for a fall start. 


a “On Friday evening, General 
Mills will sponsor the 7:30-8:30 
p.m. time—a renewal; Listerine 
and Hotpoint have renewed Ozzie 
& Harriet; Ray Bolger will go into 
the 8:30 p.m. NYT time, fully 


sponsored; to be followed by the 
sponsored A Dollar A Second. 

“On Saturday we plan to pro- 
gram a new music conception in 
the 8 to 9 p.m. period. The Bayuk 
Fights have been renewed; and the 
Stork Club with multiple sponsors 
will follow the fights. In addition, 
we have concluded arrangements 
to have exclusive collegiate foot- 
ball through the NCAA on televi- 
sion on Saturday afternoons this 
fall. 

“We will have professional foot- 


ball on Sunday afternoon. Super 
Circus fully sponsored is one of the 
strongest programs on Sundays. 
You Asked for It for Skippy has 
beat all competition during the last 
season. Pepsi Cola has bought the 
time following Skippy. The Mask! for a network whose merger with 
will return in the 8 to 9 p.m. Sun-| Paramount Theaters was delayed 
day period. Walter Winchell, Mar- | in Washington for almost a year. 
tha Wright, Dr. I. Q., and Break; To have approximately 80% of the 
the Bank follow, in that order, for| sponsors who have been with you 
the fall. in the 1953-54 season renew for the 

“During the past season, we/ 1954-55 season seems to me gives 
have launched the Breakfast Club’ potent proof of the efficacy of the 


on daytime television, sponsored 
by Philco and Quaker Oats. We are 
now preparing to expand our day- 
time structure for the fall. 


# “I do not call that a bad record 


ITEM: 
into New England for 


ITEM: 


4 to 5 million vacationists bring a billion dollar bonus 


WBZ-WBZA advertisers. 


Poconos and Atlantic seashore jammed from June to 


September with extra K YW listeners. 


ITEM: 


July, August and September retail sales beat Jan- 


uary, February and March in big KDKA market. 


ITEM: 


WOWO blankets Indiana and Michigan vacation- 


land ... delivers huge car radio audience at cross- 


roads of the nation. 
ITEM: 


Most people vacation at-home in KEX Pacific West. 


800,000 in-coming summer vacationists are almost 


100% plus audience. 


AND because radio is so fast 


, any or all these bonuses can 


be yours with a phone call to the stations or to Eldon 
Campbell, WBC National Sales Manager, at Plaza 


1-2700, New York. 


| AWBZ-TV, Boston; KYW* WPTZ (TV), Philadelphia; KDKA, Pittsburgh; WOW ©, Ft. Wayne; KEX, Portland, Oregon 


& PETERS, INC. 
, New York 22, N. Y. 


Represented by Frr 
444 Madison Ave 
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GEORGE WOLF has been named v.p. 
and director of the New York radio 
and television department of Ruth- 
rauff & Ryan, effective June 22. 
Mr. Wolf formerly was v.p. and 
director of radio and television of 
Geyer Advertising, New York, and 
prior to that was director of radio 


and television productions for 
Foote, Cone & Belding. 
ABC television network. 
“These advertisers are ‘blue- 


chip advertisers.’ This business is 
placed by such large agencies as 
Batten, Barton, Durstine & Osborn; 
Young & Rubicam; J. Walter 
Thompson; McCann-Erickson; Leo 
Burnett, etc., to mention but a few. 

“The success of television pro- 
grams is a function of their quality 
and the public viewing habit per- 
tinent to the time period involved. 
That this viewing habit often 
favors ABC just as it at times 
favors NBC and CBS is well 
known to all astute time buyers. 
We believe that the so-called ‘third 
network’ has already arrived; that 
buyers not only are, but have been 
for over a year, ‘looking at all 
three.’ ” 


Miami Firm Names WerBell 

Beach & Terrace Products Inc., 
Miami manufacturer of products 
for outdoor living, has named Mit- 
_chell WerBell Advertising, Ft. 
| Lauderdale, Fla., to handle its ad- 
vertising and _ sales promotion. 
Current program calls for adver- 
| tising the Tropi-Cabanas, portable 
yard, terrace and beach cabanas 
made of aluminum. 


Manson-Gold-Miller Moves 
Manson-Gold-Miller, Minneapo- 
lis agency, has moved to larger 
quarters at 724 Roanoke Bldg. 


FOOD SALES 


UP 27% over 1950 
1953 Sales $125,904,000 
1950 Sales $ 99,133,000 


A growing market is a swell place 


The Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 
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Otto Guenther Dies; 
Spent 59 Years in 


Agency Business 


CuHIcaco, June 8—Otto Guenther, 
head of Guenther-Bradford Adver- 
tising Agency, and perhaps the last 
“advertising pioneer” who was still 
active in the business, died yester- 
day at Grant 
Hospital. Mr. 
Guenther was 78. 

He was active 
until the last, 
having been at 
his desk at the 
agency last week 
as usual. A few 
hours before his 
quiet death, 
while executives 
of the agency 
were chatting 
with him after having brought him 
in to the hospital, he said: “You’d 
better get back to the office. We 
can’t have everyone stalling on the 
job.” 


Otto Guenther 


= Mr. Guenther spent nearly 59 
years with Guenther-Bradford, an | 
organization founded by his father, | 
Otto Guenther Sr., in 1885, and he | 
was proud of the fact that the) 
agency was the oldest in Chicago | 
(and probably the oldest any-| 
where) which had such a long his- | 
tory of continuous operation by the | 
same family. 

Surviving Mr. Guenther is his! 
brother Rudolph, at one time head 
of Rudolph Guenther-Russell Law, | 
which subsequently merged with | 
Albert Frank to become the present | 
agency of Albert Frank-Guenther | 
Law, of which Rudolph was chair- 
man of the board until his retire- 
ment. Another brother, Louis, 
founded Financial World and was 
its publisher until his recent death. 


® Through the years Guenther- 
Bradford has sailed along, a re- 
latively small but solid, substantial 
business. Operating heavily, but 
not exclusively, in the mail order 
business, the agency developed a 
good many accounts by publishing 
various house organs, including one 
called “Advertising Age,’ which 
blossomed from a_ predecessor 
named “Mail Order Journal,” and 
which in its turn died a natural 
death several years before the 
present ADVERTISING AGE was 
started under entirely different 
auspices. 

Accounts which the agency has 
picked out of the blue and sky- 
rocketed to fame and fortune run 
into the scores. The agency was the 
first to handle Sears business— 
when Sears was in the mail order 
watch business. It developed the 
Stransky carburetor account—a 
fabulous success in the early days 


(ADVERTISEMENT ) 


Lewis M. Schott Named 
V.P. and Director of 
Newport Steel Corp. 


Lewis M. Schott has been named vice 
president and a director of Newport 
Steel Corporation. 
He holds similar 
posts with Merritt- 
Chapman & Scott. 
Newport Steel was 
recently acquired 
by Merritt-Chap- 
man & Scott as an 
operating subsidi- 
ary. 

Both organiza- 
tions are big users 
of heavy machinery 
and many other in- 
dustrial goods and 
services. They represent the above- 
average buying market effectively 
reached by The Wall Street Journal. 
At both Merritt-Chapman & Scott and 
Newport Steel many officials like Mr. 


Schott read The Journal. They are’ 
among the 295,367 executives who share 


this habit. They look to The National 
Business Daily for its useful informa- 
tion—both news and advertising. What 
an advertising medium! 


of motoring—and subsequently the | dollars a month on mail order ad- 
Vacuumatic carburetor. 
‘the business. Druggist Richardson’s 
s But not all the good accounts! mail order business blossomed out 
came to Guenther-Bradford. In an | into the giant Vick Chemical Co. 
interview with ADVERTISING AGE. 
some years ago, Mr. Guenther told! # “I’d rather take an account from 
with relish of the day a man scratch and build it up than any- 
named Post walked into the office thing else in the world,” Otto 
and wanted to place some adver- Guenther once told ADVERTISING 
tising—if the agency would supply AcE. “We have taken accounts 
some credit. The agency wouldn’t,| from other agencies, but we have 
Mr. Post went to another agency never solicited them. Personally, I 
which would, and the result was think an advertiser is crazy to take 
the fabulous Post cereal business. |an account away from an agency 
Another time Mr. Guenther was that has had it for some time and 
in Winston-Salem calling on a dis-|has gained a lot of valuable ex- 
tiller account, and was urged to go perience at the expense of the ad- 
over to Greensboro to see a local) vertiser.” 
druggist named Richardson who| The agency business, he opined, 
was spending a couple of hundred had changed a lot in the half cen- 


'vertising. He did, but didn’t land | 


tury or so of his experience, but 
“fundamentally it’s just about the 
same. 

“I don’t believe in formulas. 
Every account must be handled on 
an original basis if there is any 
possibility of doing so. You’ve got 
to have sales sense and a peculiar 
sort of intuition. 

“This is at least a semi-profes- 
sional business. That’s why the 
‘nuts’ are successful in it—never 
the fellows in the groove. You can’t 
be in the groove and be a good ad- 
man. It doesn’t make sense.” 


‘News & Observer’ Boosts 3 

R. H. Carson, advertising mana- 
ger of the News & Observer, Ra- 
leigh, N. C., since 1938, has been 
named advertising director in 


Advertising Age, June 14, 1954 


charge of retail, classified and na- 
tional advertising. Alfred H. Clem, 
formerly on the retail advertising 
staff of the paper, has been named 
classified advertising manager, 
and William H. Duncan, national 
advertising staff member, has 
been appointed national advertis- 
ing manager. ~ 


Mid-Continent Names Niessen 

Mid-Continent Petrcleum Corp., 
Tulsa, has appointed C. F. Niessen 
advertising and sales promotion 
manager, succeeding Dale C. Rog- 
ers, who will remain in a consult- 
ing capacity until he begins study- 
ing for the ministry in the near 
future. Mr. Niessen formerly was 
assistant sales promotion manager 
of the company. 


| 


138,000 Management, Production, Engineering and Purcziiasing 


executives in metalworking read it. . . use it... depend upon it! 


renner 


= ae es 


Ae fies Eiki enc, tk ak ie Rak Gye ea ea RS ar be Sig Kben SUORIOR Wg Uta ata 9 ee <i ae SC pies PRR Res er eae a we a : ba' $y cuit ps ER ae ob ie gr iar es ; : Rede, oe rota ae L 
pate fee go FOF. Seiad eee gs HEN. ent OR LOE, Wine Ce Nay fice Sis Se Meee sie: ota erates teal: Noa age a Be Ne ae eg Pad? RL aN) Sa x i esr Sere eee ae oe eee ee pares CE a eka UM eta SB Bd ge eRe tatae oY A or ee eee 5 ih clr tultas’ wb” te Wan” Ea Tp eae « RCS Sie ctien, 
ies es CS iin rip cite Sate (OA OMe Bee heh OR os iy Se or ae et ate SS reats sc So 8 pre ro MEY Ree ELS a Pa LG ay URNS ee kere he Yi Orere : peteree eer a a(t, Mate gy OX, ie ate (Met eee ene ee ee Rees yh . ce nstee eg VA Se o> 
ce ge ve Pe acs mere RR rae. “ke Mea a Sua et comtaneren. ful: eee AO ae welll a a sie is Sent © eee Lh baie ae yD Ree IR ae Amat Niet Shoe: nea om ERS ghas SO AR ch acme a Sh 2 Sal Si dhe, he a aa cers tr ee Ste eine PONG ea ay 
Beene Yee stn or tac) Sy Rn Sy he a | ryt eee ‘ Lee ie ee” RR SE a race RCI Age algae Meola AT eae be a2 eat ee be Ain ON, he BS eS atin Seances Meet tec bemamgees Me baat eee SR Ren gh << pda Bit ch. at eae do cme Aare Lo 
re lk aia Fe etter ie Sig Ti RL ou a ants oS Ua, Se tetetgek | yi talent eden ty catia ee asc ane Set arm oe Re at ah ee GS TRG pcr eR a Sree 9s RRR ON FR eee PA ee Er 
“aes ¥. - : 7 . St eae ee) Z Sa egmr es Hint Soe ea PE 3055 ae f we ae) hi ty Sai CaP Ne ee 

hg ‘ ’ aa , : " heey , aye cae 
era “4 . ‘ ’ Sint ete | 
eeu oe eats a: 

; rere ae 
a | Pe oes Ra 
| : eS ee 
= ie: 

: j oye 
| ee os 

’ 
; ‘ 
’ 

Be | we Sy 4 
ae ae 4 
i fe Ss 
¥" } Ree Sie er 

: . Ce sf; ' 

y “eh ‘ { 

; hae . 
- : éj 
Wi a : : 
32 id 
a a kien 4 fs 
x 4 ea ( 
¥ ern, 
es ee ix 
" 4 sti : 

; . f 

' zt : 

‘ ‘ d 
ee 

j 

i } 

. ae Ee oT EE 
=a 1 f Gone gee 
x: ‘ ae ee 
A | ’ Co ae 
ele We era 
m eee 
Ap ee cs et 
a) og ie 

Fic Oe 
i . eee 
ei EES 
a Behe am Ses i 
a eee ji 
Dae) aires y 
i, meee VW 
tabs ao tite epee } 
ee eee 
ee Boe | 

am en eee 

EP | 
: | 

ahi - | 
pee . se i 
ad \ ve ts | 

ea Sis acti (t 
is eee 
¥ Me ee ii 
y ey ‘ ) 

|) 
er) i] 
- ‘ S|) 
ae sr | 
Rees | 
eer i| 
ae ; oe 
ia 
‘i ae F | 
rae. See ae i ve 

Zr ie Stes ba ea ‘ehh 

eS Se ad _ bat einer 
: F- a See 4 ie Gas es : 
Ree Se . “algae 

a “ae : ct oh if | 
ee ay a ae ae 

+ SES i .¥ Oc a 
Som *. ee Soh 
yes ee, 8 < Ray een 
ag 4 %. ‘ ae 
yuan ad ' Pe A 2 eee | 
. a ak ee & i i 
a ee as. : ee 

eS ea x ° ae ee i 

: 2 SBS a , : pit ss ; Sia es 
aoe Oe oo re Bees << Sg aoe Pte i MeN tay Pe a ae 
Me: eae game ae i ili RR Sh é ON tr cartel Ty! ah [ aaa : 
oe ae “es RR a ee Mj. J) eR Se | 

as De ¢ é ‘ ¥ daw ‘fae SR yew RES oh Se ; ae. sade teenth Baur hs = ee | 
aoe : ry , : See Bee eS a Bite bs Mae ; oe ee 

; iam a ‘ * ee ere aa * ake 3. a las, Rn a 2 ee eR ay Heresy | ! 
ae fee: : ‘ : : ad Re is ot Ae io x pr kee toe 4 08 eae 4 oe 
oes fs Pe 2 P pee ae oe - Rie pee Cf Eee Pa Coens BE pn heya 
aia 4 =: ee cr. So al oS ae ee gene man gaat Sa hs. aaa 

re By ee ae ee FE . eee. 5 g a iy of ‘ ae 
eases Be a i ae. Ee a Se EAE j * vraen 2: 
Of gbes: as eng es “ah ae = eve sto: S 2 f i k ret e 
Fe 7 . a ) , : : 
Ye 3 ae +. ania . EE 
i we. Pa : 
Be ss SR c : oe : ae ‘ : pee sions Poth e a sats } 
ae x Sn = ‘ i x see ¥ bose ee oe, Sa ees ae a ae hd 5 Rae gape a 
sige She 5 i : ns tee * ee ed ieee ose eee oe wie eine Vas Ah OID 
= ye . te Pig Se sere: 3 See Soaps at fn. : “ : : Es ae Gal f 
Re ae : Z . nan 4 ; teas 3. eee ACS : es : : 
ae Po: ae 4 B be : ts LOO Te ed a Bee ate 3 bch a oS Saray 

~T na : 3 ~ eo é x * 3 es i Pee en, ae ; 7 5 Rae fe ie me Pie Sg 

a aE 5 : - # ae Bee ‘ re “Fh ‘ yy s Pr gS Si SE ee Ae Ee Me ee ap ORE 
Pe ie me ; : see oi ees £ Rr 8 eg a ES ae ee is) 

Nes A Sie . ; 5 ah. : iy ‘= 4 : Ge eat ey. at Sa ee aS ae ees. Ae oan en VAP, 
as a ine ; ie coe * PE es), ; Bere ee psp a> a 5 eral eae OE ecaae gy Aira Ty go ig oo | 
Beta c 3 ik 6 : . : ET re A ee ak Re oe ees ogee hen aes gts 

wis a a oe ‘ 9 Be : i é eS ; 4 pO Sawa ee 0 area Re Be eh necoreen PA en ae 

* pass ‘ bee . . > 5 aes é = fee eR a ae ls ie ai Bathe Se ok dew oS ah Fe er: 

Game Pees Se SIS : : : ee % dike Es, : Be ae See i eas alas: Aaa SED caer PT hee ae Geta gs 
Beier Lies, ae ; bx “ s ae Figg at ete es : es wate ‘3 i 
Eis Be aie ‘ ‘ q 2 * : paantet : gle Raee A SIC: ae ep ete eee ee oe cpa Botan 
i Sauies ie ees ee ; nt ae Po ee gee e \ OE age Seek is Bihshes a ae aaete a 
ee Pet * ie i Re Pd = Bs “ Rie qi aglow Gr oe aes ete Me aah gst ani aa ore a 
ee: ee : ‘ r vie oe Ae: <i a s eee ee Beg 0 ates  - Ree ae 

i é i ey % + Se Fer. Xs tas a?) aaa - S Pes ch pe Ge 6 Penh yt aa 5 wie pe Fasc mite 
rene = ¢ ne ea ‘ tt ‘i ee Be yee fs ‘ : Mee pus es aes ae eat Cr ae ee ‘ Mens, ; 
N ee en : : gdea” are a e ‘ia yee! : ea aa : Wide 
ee oe & cae Oh : ae es 2 ee ve ee 
; = : beth ors, . ae i fy : 

mee os rs - on ey ieee "ete 4. . ae z) - 4, 2 is 

. a . oT hes : be i 
ies : ee ss be , ge . 4 ye : : X: Z 

Sa i ae ; yee a *¢ Se Ee Ce ee, es eA 

a “ a Re N 2 ey # ae 5M - : 3 _ Be vee “ am ¥ : eer ates 
oe - ‘5 Sa oe : : we: sige < gee i " oe Se ; Ga 
ie ‘ ee : ‘ aF at: ce F Sti je 089 ae a. “eke eet ae i Lae 

~ ky . a ea ee abate “pe Seether ici £, Pied ed , : ea a 
= me ig E 4 By eS z 4 ' gee i ee Pe oe es Re eo = eee t fy hie Higiteanee 

Ee teed Be 2 ” ‘ eet x aS ests att Sg Baia eee WR a Fs 3 gaa ees aR : | leraaes 

ts nee — 5 5 aes pe eae SCO Le RS ba 4 : Nie ¥ * 4 nse eg er ee % Fi 
* pk OP Ee ye NS eS et se ee eee a! Ee a ‘ Saee, 3 oe ‘ 54 i 4 
Be oe  . v i 
Rae aes : . : 
rate a ‘ eed C ae 
Bee Ee : ¢ ; 

Eyes, 5 ‘ee me als. % 4 A aca 

Ses pis « % " vo fi as eS coe Hoes 
nia * . Aen ee % 1 

MEE ager like a Pi Mi éj Z ve 
parc) r® a ; 

Tar wea - % . 
agp eeee ¥ * Me s ae 

f aed: ss Ne he a 
¥ aa > _— ee : 4 
‘ | ag aaa a , ce 
\ Soh gr me Bes ES 
S — , 4 
* t pe PR r “ei ry. tated i 
" “Sy ae a Tees A : 
_ __™ ea 
a ee . 
; lle) i rae 25s eae : 
" om : 3, OM e Eee, * ? A 
ae eS | 
v } y Pe tk: ne e * es — — 1 : i 
Se >t _— Bins i 
i es = ee j 
= * if Bis ee e a 
; , * =, — es a ' 
te Ae pe OR 
' ee ae eS 
Me, ie Be: em pe na ; : } 
ee ee as Me 3 ttm al 7 3 . 

went ARES . * 7 7 ; rs 
Lik ayers ~ . 2 

~ zi | \ we et : 
5 eer ia ‘ : in ’ 

‘ ; F 
as 5 g 
ts | “ : 
: a 2 3 tre 
: vied me 
3 ] y een ‘ 2 . * j Zi ie: ge 
rere << phorah o - Bj Oe. Oe Sen ae Es Pa ia . pil Se a fa i : ? eS , ’ ; Thi Mateo ae ‘ . : ; . ee Sree es 
? 2 ee . x te % : avin 3 ee 7 Bers Ny 


Y 


Advertising Age, June 14, 1954 


Pittsburgh Adclub Elects 


Arthur Dimond, advertising 
manager for H. J. Heinz Co., has’ 
been elected president of the Pitts-_ 
burgh Advertising Club. Other of-_ 
ficers elected are Charles Schmidt, | 
U. S. Steel Corp., Vincent Drayne, | 
Ketchum, MacLeod & Grove, and. 
Ruth Duff, Better Business Bu-| 
reau, all v.p.s; Roy Mumma, U. S.| 
Steel, treasurer, and Polly Reilly, 
Bell Telephone Co., secretary. 


| 
| 
| 


Prag Joins Leo Burnett Co. 


Billy Prag, who for 11 years was 
in charge of premiums for Quaker 
Oats Co., Chicago, has joined Leo 
Burnett Co., Chicago, to head up 
all premium selection and pur- 
chase. 


English Writer Offers 
Psychology Text for | 
Advertising Students 


Lonpon, June 8—The kind of 
psychology described in Leslie E. 
Gill’s new book, “Advertising and 
Psychology,” is one that most ad- 
vertising men have been familiar 
with for years. 

Mr. Gill, a lecturer in advertis- 
ing at the College for Distributive 
Trades, merely attempts to relate 
the basic psychological concepts of 
habit, emotion, memory, feeling, 
etc., to advertising in a simple and 
clear manner. 

The book is intended for adver- 


tising students and laymen, and, as 


such, accomplishes its job with a 


minimum of technical discussion. graphs, 


It is part of the psychology series 
in Hutchinson’s University Library 
collection and is distributed in the 
U. S. by Longmans, Green & Co., 


\New York. Price of the text edi- 


tion is $1.80; the trade edition costs 
$2.40. 


MODERN STORE DESIGN 
OUTLINED IN NEW BOOK 


NEw York, June 8—The editors 
of Architectural Record have gath- 
ered into one volume the fruit of 
six years of research and study on 
“Design for Modern Merchandis- 
ing” in stores, shopping centers and 
showrooms. 

Composed of articles originally 
appearing in the publication, the 


book is crammed with 600 photo- 


stores “where good design has 
paid off in flourishing traffic and 
‘comfortable, satisfied customers.” 
| The publisher is F. W. Dodge 
Corp., and the price, $8.95. 
RONALD PUBLISHES 
NEW RADIO-TV TEXT 


NEw York, June 8—A new at-]j 


tempt to capture the kaleidoscopic 
surface of the electronic media has 


been published by Ronald Press| 


Co. as “An Introduction to Radio 
and Television” ($5). 

| It represents the combined ef- 
‘forts of two college professors— 
David C. Philips, head of the de- 


‘partment of speech and drama at|f 
|the University of Connecticut, and 


iprospects into customers 


plans and diagrams of|® 


PRACTICING PREACHER—Secretary of Agri- 

culture Ezra T. Benson gets behind his own 

“Drink More Milk” campaign with the aid 

of one of four Rowe Corp. milk vendors in- 

stalled in the Department of Agriculture 
Bldg. 


Earl H. Ryan, in charge of radio 
studies at New York’s City Col- 
lege—plus an old-line Broadway 
actor, John M. Grogan, currently 
with William Esty Co. as director 
of the CBS “Camel Caravan.” 

The book gives a general treat- 
ment to almost every facet of the 
industry, including history, station 
organization, programming, writ- 
ing, production, audience measure- 
ment and industry regulation. Em- 
phasis is on the “actual and 
practical,” with much illustrative 
material, including scripts, step- 
by-step production and a copy of 
the AFTRA code of fair practice— 
“to show the form of union con- 
trol.” Discussion centers on net- 
work and large-station operation. 

As a modern note, there is a 
chapter on tv film, since “from all 
indications, such films will con- 
stitute well over half the program- 
ming in coming years.” 


Distributes Polio Booklet 


The Lehn & Fink division of 
Lehn & Fink Preducts Corp., NeW 
York, will distribute more than 
1,000,000 copies of a 16-page illus- 
trated booklet, “Handbook on In- 
fantile Paralysis,” through 20,000 
drug stores, starting July 1. The 
booklet is condensed from an arti- 
cle which originally appeared in 
Good Housekeeping. 


New! New! 
Sunbonded 
DAY-GLO 


Lasts twice as long! 


Now your 24-sheet 
showings will retain 
their brightness at 
least twice as long 
when you specify 
new Sunbonded 


DAY-GLO. 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 
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SOME OF THE BEST—Among the top 


New York Art Directors Club’s 33rd national exhib- 


ition of advertising and editorial 


being shown at the Associated American Art Gal- 
leries June 9-25 are these examples. In the top row 
(left to right) are William H. Weintraub & Co.’s 
newspaper ad designed by Paul Rand of Weintraub; 
Chrysler Corp.’s color magazine ad designed by 
Robert Pliskin of McCann-Erickson, 


Three Agencies Get 
Seven of 15N. Y. Art | 
Directors Awards 


New York, June 8—Seven of 
the top 15 awards made in the 
New York Art Directors Club an- 
nual advertising art and design 
competition were gobbled up today 
by Young & Rubicam, J. Walter 
Thompson Co. and William Doug- 
las McAdams Inc. Five editorial 
art awards also were given. 

Y&R art directors Carl Lins, 
Jack Sidebotham and Gene Deitch 
came off with three—two to Mr. 
Lins and one to Messrs. Side- 
botham and Deitch. JWT’s George 
Booth took a pair of prizes, and 
Harry Zelenko and Victor Trasoff 
of McAdams were singled out for 
one each. All but one of the 
awards were club medals, JWT 
getting the Kerwin H. Fulton 
medal for 24-sheet posters. 


= The awards, presented at a 
luncheon in the Waldorf-Astoria, 
were among 423 selected by the 
club’s 33-man jury for the 33rd 
national exhibition of advertising 
and editorial art and design June 
9-25 in the Associated American 
Artists Galleries. 

Also given were 55. “second 
place” distinctive merit awards, 
plus four “top management” rec- 
ognitions by the club for apprecia- 
tion and encouragement of good 
art and design. These went to 
Henry Ford II, president of the 
Ford Motor Co.; Frank Stanton, 
president, CBS; David Ogilvy, 
president, Hewitt, Ogilvy, Benson 
& Mather, and Henry R. Luce, 


winners in the 


art and design 


and Ford Motor 


colors—Chas. Pfizer & Co., William Doug- 
las McAdams, Victor Trasoff. 

Posters, 24-sheet—Ford Motor Co.'s 
“The Swing is to Ford,” J. Walter Thomp- 
son Co., George Booth. 

Best editorial page, two colors or b&aw— 
Good Houskeeping, by Suren Ermoyan 
and Richard Ewen. 

Best editorial section, four colors— 
Vogue, Alexander Liberman and Priscilla 
Peck. 

Best magazine ad art, three or more 
colors, product illustration—General Foods 
Corp., Young & Rubicam Inc., by Carl 
Lins and Irving Penn. 

Best magazine ad art, three or more 
colors, general illustrations—Ford Motor 
Co., Kenyon & Eckhardt, Gerard Guarch 
and Norman Rockwell. 

Editorial art, fiction, four colors—Col- 
lier’s, William O. Chessman, John C. 
Pellew and Robert Fawcett. 

Editorial art, non-fiction, three or more 
colors, general—Vogue, Alexander Liber- 
man, Priscilla Peck and Irving Penn. 

Editorial art, fiction, four colors—Good 
Housekeeping, Suren Ermoyan and Al 
Parker. 

TV commercials, film, live and anima- 
tion mixed—Jell-O instant puddings, 
Young & Rubicam, Jack Sidebotham and 
Gene Deitch. 

Kerwin H. Fulton Medal, posters, 24- 
sheet—Ford Motor Co.’s “Only Converti- 
ble That Outsells Ford,” J. Walter 
Thompson Co., George Booth. 


Business Paper Ad 
Volume Stays About 
the Same for May 


CuIcaco, June 9—May business 
paper advertising volume _re- 
mained almcst unchanged from 
last May’s volume, according to 
Industrial Marketing’s monthly 
tabulation. 

A slight average loss in pages 
of 0.3% (114 pages) was regis- 
tered for all publications in this 
category, however. For the first 
five months of 1954, compared with 
last year, the drop was 1.4% 


editor-in-chief, Time Inc. 

Client, agency and art director plus edi- 
torial art awards in the winning categories 
were: 

Best magazine ads, three or more colors 
—Chrysler Corp., McCann-Erickson, by 
Robert Pliskin, and General Foods Corp., 
Young & Rubicam, Car! Lins. 

Best magazine ad, b&w—Alexette Bac- 
mo Glove Corp., by Lester Harrison Inc., 
Ambrose J. Kennedy. 

Best newspaper ad, color—Neiman- 
Marcus, Ann Bryan, no agency. 

Best newspaper ad, b&w—Wm. H. 
Weintraub & Co., Paul Rand. 

Best newspaper ad, 300 lines or less— 
CBS Radio, Louis Dorfsman, no agency. 

Best trade periodical ad, three or more 
colors—Brown & Caldwell, Hal Stebbins 
Inc., by Kenneth Parkhurst. 

Best trade periodical ad, two colors— 
Chas. Pfizer & Co., William Douglas 
McAdams Inc., by Harry Zelenko. 

Best trade periodical ad, less than full 
page, b&w-—WOR, Mutual Broadcasting 
System, Arnold Roston. 

Best booklet, direct mail, three or more 


| (2,622 pages). IM’s report covers 
| 275 publications. 
Individually, the publications 
‘showed the following percentage 
| variations: 
| Industrial publications had a 
gain of 0.2% (45 pages) for May, 
and an 0.9% (1,096 pages) decline 
|for the year. Product news publi- 
| cations showed the greatest amount 
of increase for May—3.8% (126 
units) and reported a gain of 0.9% 
| (142 units) for the year to date. 


| 


\s The group of export publications 
had the biggest percentage de- 
crease for the year thus far, 5.5% 
(323 pages). They showed a drop 
|of 2.5% (29 pages) for May. Trade 
publications dropped 35% (216 


The MICKE Was 


ever the same agin 


Perraanscin 


Co.’s magazine ad by Gerard Guarch of Kenyon & 
Eckhardt. In the bottom row are two Jell-O win- 
ners, the first a Jell-O tv commercial for instant 
puddings done by Jack Sidebotham and Gene Deitch, 
Young & Rubicam, and the second a General Foods 
magazine ad for Jell-O pudding designed by Carl 
Lins of Y&R. At bottom right is Chas. Pfizer & Co.’s 
color booklet designed by Victor Trasoff of William 
Douglas McAdams Inc. 


pages) in the five-month total. 
Class publications showed a de- 
crease of 1.2% (40 pages) in May, 
but increased 0.3% (39 pages) for 
1954 thus far. 

The full Industrial Marketing 
tabulation for the categories of 
publications is as follows: 


Month of May 

Classification 1954 1953 %change 
Industrial _........ 24420 24,375 +0.2 
Product News* 3,403 3,277 +3.8 
WD Siiktdinsesecinl 5,914 6,130 —3.5 
BNE» asses seczbanaaee 3,300 3,340 —1.2 
BONY ainsscdcinas 1,126 1,155 —2.5 
Tete | sscmisicns 38,163 38,277 —0.3 


January-May Inclusive 
Classification 1954 1953 % change 


Industrial _........ 114,915 116,011 —0.9 
Product News* .. 16,008 15,866 +0.9 
EN ‘Wibanisacaninaed 30,235 31,619 —4.4 
IE: aiatecsccthadian 15,139 15,100 +03 
ID  eidciiecaccaven 5,567 5,890 —5.5 
TS Beer 181,864 184,486 —1.4 
* 1/9 page units. 
Madison Adclub Elects 
Frank R. Lathers, of Arthur 


Towell Inc., has been elected pres- 
ident of the Madison Advertising 
Club. Other new officers are Rob- 
ert Steil, Straus Printing Co., v.p.; 
Al Erickson, Madison Newspapers 
Inc., secretary, and Marvel Ings, 
Wisconsin Motor Carriers, treasur- 
er. 


Put a Little More Coal 
on the TV Set, Father 


SYRACUSE, June 10—First 
prize this week in the most- 
stimulating-thought depart- 
ment goes to George Till- 
man of General Electric’s 
news bureau. A GE press re- 
lease relays the intelligence 
that the British, who’ve had 
tv since 1937, still prefer the 
17” screen because the “com- 
mon living room coal fire- 
place tends to group people 
more closely, making the 
smaller screen size prefer- 
able.” 

As authority for this bit of 
television information he 
cites a GE visitor, H. G. Fos- 
ter, manager editor of Elec- 
tronic Engineering, a British 
publication. Mr. Foster theo- 
rized that Americans like 
the 21” picture because they 
can spread out in centrally- 
heated homes, while in Eng- 
land many people still clus- 
ter around 4 single fire. 


/pages) in May, and 4.4% (1,384 


Advertising Age, June 14, 1954 


‘Department Store Sales... 


Sales Slump 18% Behind ‘53 Figure 


WASHINGTON, June 10—Depart- 
ment store sales in the U. S. skid- 
ded downward for the week ended 
June 5 when an 18% decline was 
recorded, compared with the cor- 
responding week of 1953. 

According to the Federal Re- 
serve Board, a contributing factor 
was that there was one less shop- 
| ping day due to the Memorial Day 
| holiday. 

Sales had reversed a five-week 
downward trend in the week end- 
,ed May 29 when an 8% gain was 
recorded. But this increase was 
due to a large extent to the fact 
that there was one less shopping 
day during the corresponding 1953 
week, during which stores closed 
for the Memorial Day holiday. 

During the June 5 week, all dis- 
| tricts reported a drop in sales with 
declines ranging from 1% in the 


Atlanta district to 27% in the Min- 
neapolis district. 

Cool weather was still hamper- 
ing sales in most of the country. 
The South reported that much of 
the cotton crop has been damaged 
by cool and wet weather. 

% Change from ’53 

Week Ended 

| Federal Reserve May May 

| District, Area, and City 22 29 

| UNITED STATES ................ — 5 + 8 

Boston District .................... —i7 +8 
Metropolitan Areas 

Ce —4 +20 

Downtown Boston ........ — 5 +17 

oy —4 +23 

Lowell-Lawrence ............. 4 +13 

Cities 

SIIMNNIIE - ssssencessensciensacoie —13 +14 

TOD isinccssersevescenieres —15 +3 
New York District ............ —5 +15 

Metropolitan Areas 

BIE -sévictrnivicresisserssnssnasonss — 5 +16 

II sinuscncsuneesaseunionnes —2 +5 

SIE Secsahssicintevnsnsiesonsees r— 6 +17 

Cities 

i —4 +14 

III Sinkviicsccesnsenicnarinceeions —10 +17 
Philadelphia District .......... r—lI4 +9 

City 

Philadelphia .................. 0-12 + 4 
Cleveland District .............. —10 + 8 

Metropolitan Areas 

Akron —13 +5 

Cincinnati ... —10 + 8 

Cleveland .. —10 + 7 

Columbus —7 + 8 

Toledo —9 +17 

Erie —9 + 8 

City 

IIS. sasciieiisisasinansieneses ° ° 
Richmond District .............. —i4 +2 

Metropolitan Areas 

be r—17 +23 

Downtown Washington r—18 +18 

TRRIEEIIIOES secesciseiesscseneseseseeese r—14 +12 

ee og —5 + 8 
Atlanta District .................. - — 6 —15 

Metropolitan Areas 

Birmingham _ ...........:00008 —15 —27 

Jacksonville ...........cccccccese 0 —23 

Miami r+ 4 —2 

EES ar r—12 —ill1 

MEE: siiahcdbasalcseieroissoinse —19 ° 

| TR —8 ° 

BUD Sktnnsccannsntcisnceccieieses —1 —21 

City 

Tampa 7 +2 —17 
Chicago District .................. ro +12 

Metropolitan Areas 

GID ectrcttsitincnsstsecsericscon +4 +14 

Te —9 0 

Re —1 +13 

Milwaukee ............ccccceeeeees + 5 +18 
St. Louis District .............. r— 7 —10 

Metropolitan Areas 

2 Eee +18 

NTE Snstiiissnicnscacenccinatinns —12 

Se MRNIIE. eetscteisidinessecsevinesennn’ — 5 

IE esvsideititatvinctinenncesientind —12 
Minneapolis District .......... +1 

Metropolitan Areas 

Minneapolis-St. Paul .. bd 

Minneapolis City .......... —1 

7 oS See - 

Cities 

Duluth-Superior ...... +1 

Kansas City District —2 

Metropolitan Areas 

Denver + 2 

Topeka —16 

Wichita r+ 3 

BRE APE srevtvtiecsegsinsstnicdene —3 

Albuquerque ............0000 +29 

Oklahoma City «0.0... + 2 

i —7 

City 

ek: A — 7 

Dallas District ........00000... r—tl —17 

Metropolitan Areas 

Dallas —13 —16 

ne —5 —l4 

oe —9 —21 

SII Sitersclacenisenesanictoctiions —7 —16 

BA POD .ceciccnsccnssesenaines r—17 —24 

San Francisco District ...... r—9 +19 

Metropolitan Areas 

Los Angeles .........cccccsess00 —10 +24 

Downtown Los Angeles —4 +12 
Westside Los Angeles .. —9 +27 
GE TD eriscisnsictiivcasinnne —22 +10 


Department Store 


Sales Barometer 
Change from 1953 


—3% 
—18% 

sar 

Week Jan. 1 
Ended to 


June 5, 1954 June 5, 1954 


San Francisco-Oakland 


—8 +16 
San Francisco City ...... —7 +19 
Oakland City oo... —11 +10 

(Pa oe 0 +22 

BINNIE sinsacnsivtrsntevsinsicohines — 3 +19 

Salt Lake City ................. +2 +14 

SEE Setinniiieeiseecticincensniats —7 +19 

SIND ssikspisaccstantoicdindatianses +1 +15 

II casntastasciveinscsneseieines —2 +9 
ontheviied. 

* Data not available. 

Consumption Must 

Rise to Bear Costs 

of Defense: MacNeal 

PHILADELPHIA, June 8—The con- 
sumption of peacetime goods and 


services must be increased to 
pay for the high level of our pre- 
paredness program, Robert A. 
MacNeal, president of Curtis Pub- 
lishing Co., told graduates of the 
Charles Morris Price School of Ad- 
vertising and Journalism here at 
commencement exercises last week. 

We are shifting from a wartime 
to peacetime economy, he said, 
and must pay for a high level of 
permanent preparedness by in- 
creasing consumption. This task 
can be performed by advertising 
and journalism, he said. 

Howard A. Medholdt, chairman 
of the board of trustees of the 
school and partner of Aitkin-Ky- 
nett Co., Philadelphia agency, pre- 


2| sented the 33 day and night school 


graduates with diplomas. Eight 
awards were given graduates with 
outstanding scholastic records. 
Dean M. Wistar Wood presided 
at the ceremonies. 


Oscar Olin Inc. Bows in N. Y. 

Oscar C. Olin has formed Oscar 
C. Olin Inc., at 63 Rockledge Rd., 
Hartsdale, N. Y. The new com- 
pany, which soon will open a New 
York office, will specialize in sell- 
ing, merchandising and promoting 
drugs and cosmetics. Mr. Olin 
formerly was sales manager for 
several drug and cosmetic com- 
panies. 


HAROLD D. TALBOT JR., formerly sales 
manager of the floor covering divi- 
sion of B. F. Goodrich Co., Water- 
town, Mass., has been named ad- 
vertising manager for all products 


(except photographic lighting 

equipment) of the lighting division 

of Sylvania Electric Products Inc., 
Salem, Mass. 
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SPORTS ILLUSTRATED is the name of Time In- 
corporated’s new weekly magazine. 


SPORTS ILLUSTRATED is the name of America’s 


first weekly sports magazine. A magazine of quality. 
A magazine for all the family. 


SPORTS ILLUSTRATED has already attracted more 
than 200,000 subscribers—before its name was known, 
before its issue date has been announced—with a quality 
appeal, a limited mailing, and a quality price ($6.00 
a year for Charter Subscribers). 


SPORTS ILLUSTRATED has appeared in depart- 
ment store window displays throughout the country 
(from Abercrombie’s on Madison Avenue to Bullock’s 
on Wilshire Blvd.)—two months before publication. 


SPORTS ILLUSTRATED is a magazine whose pre- 


publication advertisers have already re-defined the 
snorts market. 


Actual distribution of orders on the books: Auto- 
motive (19%). Beer, Wine, and Liquor (16%). Apparel 
and Footwear—women’s and men’s—(12%). Sporting 
Goods and Toys (10%). Smoking Materials (9%). 
Transportation (6%). Toiletries and Toilet Goods 
(4%). Jewelry and Watches (2%). Gasoline, Lubri- 
cants (3%). Other classes from 1 to 3%. 


Advertising in the first issue of SPORTS 
ILLUSTRATED is completely sold out. 


Pages are available in the remaining 
nineteen issues of 1954—the Charter Year 
for advertisers in SPORTS ILLUSTRATED. 
William Holman, Advertising Director, 9 
Rockefeller Plaza, New York 20, N.Y. 


say Shek alas asd NEA REN BAN CI Biase fie Sh a Ra AES Oh slere GN Or aC as Pty Ses aiitn Gee Cae eta ee te diet as bic ac Lei eet Peni saa i 8 es Hao eal, Go Ieee s . hd : lls oa ORs Coren eae a bet eat 
Af Re. eet toe ee Ta CBeEs eke use SR RE Pace Pesaran Law OEM paxe ' y HAS Meliss) SC Saat Wao BY Var: ae eit ee igh yA ede Sa A oe cet REA SY dee RRL yes WS Rae eeATY cette. ye We ee ie Mee vere chee Fa Sa et ee = cee Pee Ber oe Cn eNO Saal SES a 
a, PR. tg as Shae es gh aie: Mossy BY ji Veer eae phi Per CEA NS ce bit Oa sie Oe aE ANT eaten tet At OS of kc heipte Wes vo coinage Fe is ee a a ee oes ‘ Gates. GEO OS og BR ee HA bos coms tie ee oe af f Seem apaatousy Peat ote SS Cie a oe re a aet 
gees Sree aps eee at eel thx, Se te ee OP Rte oP ql he CA ee ie a eat ee Meade 2 Mo le i ace eS 2s aes Peete Ct oo aie af DMEM mi nye? st _ pares at ee PEO ae eh, ae re Me Sort eee a ee Rae 3 a » SE: Sie 5 re = 115 ep pbagl pry Ne ait aman Mare AGN di, cone, ip 
Be gagarae scape el, Pa Sere, aa: Sheets ea be ie, ae eat ea se aS Aaiek panne Megat ens eran AEN gS, 1 EC Math re pate whe: hh ae et pee Bea p BONS ares ogee 2 ieee: SS eae ra se taurean cs EE Sed onl Wintec Se oe ud. 2k sea tN es ee le 
; bey Ace tec aligs ae cat at AE |. Vi Pema Ne te) Pp ad neh a aN or, Me SN Nae, A hak i ng ss ie sia ne Aa ais f Bose por eg ae aa Bh ne ie ya ae Wy ee Cpa EN ese : fie : Se Li aoe ASS ger 3 US a get ee a 
ph S 5» mee Scat a A Nes x S " ee, “ Pcs tae ‘ = iP oe sie r Sees. 4% > at a gn eae pee Reine ' i eG, Se eae ey ae 
pS noe ee SS ie. ss pe cha ss ar Reaitee. me eas ; : a er. se +o : Cae Rebate». 5 ; hs at aoe fees ote See eyo 
ad st ples: , i aah 3 ' Se .. 
eee ‘ . an ret 
ee gules 
. x aig 
| | 
oP ak. 1 i 
: ve : . 
| eee ; | 
| 
7 i 
: i 
| 
ae 
Be ; 4 
.- ae | 
: e ; 
é \ 
a ‘Ss 
Balan 5 : 
See : ris ae 
et a Be ae 
NSS een ie 
Fo. Stee q Stee 
TP agi ; 9 feed 
ae i 7 “aie 
ee eae ; ages 
g 5S ge a hal 
Tae one j fae 
ey hs a 
eee - es > 
Ber yee q A 
ee ee ‘ ae 
Sane Mae i > ae 
. j 4 eee 
Reet ee ee pis 
(aaa Cote 
‘<3 ee q et ais 
ree cae 
Rat 8 Bee 
3 uy Fr Ne 
a a ? 4 3 § : .z = ,- A sedan 
Sc | ee Y ‘ Bie ge 
ies ella j Ss sh : i ae 
' 
| 
oll 
a : peat ait 
9 oes : 
ie 4 if : 
i Bes 
piles Ns ia ) Res 
2 ba aan : ? 
as te aa 
eS eee , Nis 
pe u ms age ~ . Re 
agi * 
Pee j 
Re | re 
ee ere 
Reis Sg ears 
Pe x . Re 
e ane tee eae 
a ae Beis: 
A . ie 
yt awe i — . 2 seeas 
ec ac. ~ me a 
pis i ; eee 
ge Nee P ao omtee - © yetentomigtaty ms oe 
hes ee “ : a ye ng ce a Ere 
ere Pa " ae . iia a ee Rs 
oe : ee a ie egaed 
Sa aan - re a , Jaane 
oo i eae j : Es ‘ * a aad seg 
ee ‘ er ee go Se i 
; , , ’ . = Ai . ae 
id : pate wy Ss x oe 
‘ eon : oo Pk 
nee be . ea ee eee oo ae 
Se yee SR > ‘ . w ako 
say Dé ris: # = 4 Maes 
Cee | a : , » Rete Rt oe 
re eee . : hed oi ree 
a Bes > . ea 
ph Ree ees . eee net Heene Be 
eee 1 XO Mbcee % = airs a: 
et ae s, eX St . Meth SS oe . Bete 
aed ae ee Sale was eae ; Seger 
EE bale { Se * ea #R ES nea 2 Sacer 
ee Arca st 7s ie ge ae a Sat : an ae ee 
dees } ‘ bi ie. + a 5 ‘ot Bas. «8 s,s SS Seren a hoe 
Roe 4 e octet S; PS ing ee 2° io EE Bae ti. oa eg, aS a 
Daves beats se Oe eb 3  * iain i —o 
Pek es: 4 ses ite itt saat. Spt ak Suan Me mee mance 
Bes ae 
ae F he Aon os 
iaeale ae Sire 
specs hes ace 
ee =i ; f ~ . at et 
| re | i f ) ) i Ps Be 
oe by) (fF — oa 1 
, i / a3 - 53 q 
a | 4 — » - 
| * 3 : y F ; re 
. oo Bi rr 2m 
: i pr Ngee BF rt mee Te & . 
‘ - ° 2 >. ee ae pes 2 é = ceo 
] oa ete ce 3 9 . — , ' ea 4 
‘ a : <iee a SF Pine te i “ee es age ‘ seg 
; : i) Set ae ee. gi eee = : % Poe ag 
SS ee ‘ pe Ea ae aes ee ee Sse 
Brees | 3 el *) r . : oe 
reipeioe ) “89 LP if = ote Sats bys 
ae : i P ; : eae 
H x 5 : ie. ‘ . A ae 
iia # Ve a e: ~*~ ‘ a : : 
. ~ “= : : . Z 
oe » ; hem. or 
H ; . %, - 
. , : | - ~~ nae 
‘e 4 poh f Pe ee yy dis 
' “ant ‘ a é Bi os 
! we i “ he 
v jie ¥ f or : pi 
=e ——e- Q ae 
{ I F “ ee 
es 1. <a k ~Y ~*~ a, 
ep — 4 ‘ * - 
rare AMAR oes ec a , * ee 
Pe } ea S Aiectie j ¥ . a 
geet / ; } ry ng 
ikke Ml ’ +e . eee 
ee = < <a ¥ 9 2 A : 
3 c vet \ 3 ss 
Say a : : 
of fn OM : 3 
Bes. ae. 3 
ben. - es 2 
" ; ® = ww eae \ 
as ee 
; : j t . . : 
3 7 \ ot 4 ij ae A 
: : 
a 
be we : beer 
i ot ate 
a eo ‘ r . x ik 7 : 


52 


Stormed by Schwegmann Brigade of Wives,|, 


Louisiana Lawmakers 


NEW ORLEANS, June 
Louisiana legislative 
has unanimously killed a bill to 
repeal the state’s fair trade law. 
It acted in two minutes after hear- 
ing three hours of lusty, tumultous 
debate. 

About 1,000 persons in 14 buses 
and dozens of automobiles—led by 
fair trade’s archfoe John Schweg- 


mann Jr.—journeyed to the state) 


capitol in Baton Rouge from New 
Orleans carrying signs asking for 
repeal of the law. 

Mr. Schwegmann, partner in the 
Schwegmann Giant Super Mar- 
kets Inc.—the nation’s most sued 
organization under the McGuire 
Act—spoke for 45 minutes. of the 
hour allotted to his side. 


® Less than half cof Schwegmann’s 
militant supporters could cram into 
the hearing room for the debate. 
The rest of the placard-carrying 
petitioners waited outside in the 
hallway. 

The chamber resounded to cries 
of “unconstitutional” and “price- 
fixing,” on one side, and “protec- 
tion of the manufacturer’s reputa- 
tion,” and “fair trade brings lower 
prices,” on the other. Mr. Schweg- 
mann occasionally came close to a 
shout in emphasizing his points. 

“You can’t shop around when 
the price is the same everywhere,” 
he said. “It injures the consumer 
and also the small merchant.” 

Under the fair trade law a man- 
ufacturer of a trademarked item in 
“fair and open competition” may 
set a price “below which the 
product may not be sold.” 


a With Schwegmann footing the 
bill for the air-conditioned buses 
he chartered for the motorcade— 
the largest group ever to petition 
the lawmakers in  person—the 
housewives congregated at his 
mammoth supermarket on the Air- 
Line Highway for an hour or more 
before the trek began. 

“What is this project costing you, 
John?” he was asked. 

“I don’t know for sure,” he re- 
plied. “But whatever it is, these 
good people gave it to me.” With 
this he waved an arm to indicate 
his customers. 

Before the start, he said, “We're 
going to make ourselves heard. If 
they [the legislators] give thought 
to the law based on the merits, I’m 
sure we’ll get it repealed. 

“I want the legislators to get a 
fresh look at the law,” he said, 
adding that the current legislature 
did not enact it. 


# During most of his talk before 
the House committee, Schwegmann 
faced the crowd. He was reminded 
once by committee chairman J. 
Thomas’ Jewell, 


“the committee is over here.” 


Schwegmann dramatically called 
for a moment of silent prayer as he 
began his remarks. From time to 
time he drew loud cheers from the 


representative 
from Pointe Coupee parish, that 


Stick with Fair Trade 


9—A | predominantly female crowd. 
committee | 


Lion’s share of the opposition’s 
hour—against the repealing bill— 
‘went to Joseph S. Lucas of New 


‘Orleans, president of the Louisiana 
'State Pharmaceutical Assn., and} 


|Murray F. Cleveland, also of New 
‘Orleans, the association’s attorney. 


a Lucas said Schwegmann was not 
a “price-cutter,” but a “price-jug- 
gler,” and made several pointed re- 
marks about Schwegmann’s opera- 
tions. 

“The consumer actually deter- 
mines the cost of an item,” Lucas 
said. He cited a survey which he 
said showed prices actually lower 
in the 45 states which had fair 
trade laws. 

Cleveland read an article quoting 


licity of his fight against fair 
trade had helped business. 


Schwegmann as saying the pub-| 


a., Who co-sponsored the fair 
trade act in 1936 and urged reten- 
tion of the law, said “it was a good 
law then and it’s a good law now.” 

Others who spoke for the fair 
trade law included J. D. Hender- 
son, New Orleans, representative of 
the American Assn. of Small Busi- 
ness; Lloyd Keller, New Orleans, 
representing the New Orleans Re- 
tail Grocers Assn.; John J. Camp, 


.| president of the New Orleans Re- 


tail Hardware Assn., and Clayton 
Clinton, New Orleans, manager of 
the branch of a national drug 
wholesaling firm. 


a A highlight of the day came 
after the judiciary committee’s de- 
cision, while Schwegmann and his 
force of housewives were leaving 
the capitol building. 

Schwegmann was approached by 
‘Manouvrier, the law’s co-sponsor, 
'who said, beaming: “I’m the fellow 
responsible for you people being 
here. I sponsored the fair trade law 


| 


P. M. Manouvrier of Jennings, | you are fighting.” 


“Well, I wouldn’t brag about it 
any more than necessary,” said 
Schwegmann. He was apparently 
nettled. 

“Oh, but I’m proud of it. It’s a 
good thing for the working man.” 

“A good thing for the working 
man?” Schwegmann- exploded. 
“Ask the man making $60 a week 
if he’s in favor of it.” 


# At that point, his voice was 
drowned out by the ominous roar 
of his flock of housewives, who had 
gathered about. 

As Schwegmann walked away, 
sizzling with anger, Manouvrier 
followed and continued to ha- 
rangue him. At this, several of the 
less inhibited women charged the 
dumbfounded Manouvrier with the 
stick end of their placards and 
threatened him menacingly. 

Manouvrier ducked behind the 
sanctity of the lobby, and the 
ladies marched defiantly away be- 
hind Schwegmann. 


| 
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New Yorker Steps Up Ads © 

The Hotel New Yorker, New 
York, is stepping up its advertising 
in June to attract out-of-town vis- 
itors during the summer months. 
Two ads are scheduled for Time, 
plus five outdoor signs in New 
Jersey and eight posters in Penn- 
sylvania Station. Needham & 
Grohmann, New York, is the agen- 
cy. 


RCA Appoints Anderson 

Ewen C. Anderson, v.p. in the 
commercial department of Radio 
Corp. of America, New York, has 
been named exec. v.p. of the de- 
partment. He will be responsible 
for all patent license matters for 
the company. 


John Wilson Joins Feeley 

John O. Wilson, formerly an 
editor of McGraw-Hill Book Co., 
New York, has joined Feeley Ad- 
vertising Agency, New York, as an 
industrial copywriter. 


} 
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Me Too 


If you buy advertising in Florida's | 
3 big cities — Jacksonville, Miami and | 
Tampa, you may as well buy o fourth | 


market — Orlando. 


Because, if you don’t do this, you 
are missing Central Florida's prosperous | 


advertising. 


| 


MONEYED PEOPLE IN THE MOOD 


The very nature of Better Homes and Gardens 
brings together millions of people with money— 


and puts them in a buying mood. 


| 
} 
| 


| 


fruit and cattle market. The big dailies | 


don't touch our territory. 


In this area, live 250,000 people 


and our paper is their ‘‘bible.”’ 


Orlando Sentinel-Star 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


| 


OU can’t simply add people up like numbers. 
, Y If you could, the couple in the cold-water flat 
| could buy as much as millionaires in a mansion. 
And that doesn’t make sense. 


Better Homes and Gardens delivers 4-million fami- 
lies, which makes it one of the very largest of all 
man-woman magazines and a mighty advertising 
medium in any league. 


But, most important is who these BH&G millions 
are—how well-off they are—and in what mood they 
read. That’s what sets these millions apart from 
people exposed to other big media. 


Take two minutes now to consider this difference 
| and you'll take a big step toward more productive 


Research it yourself, with a glance through its pages. 


These families know they can get solutions to their 
problems in Better Homes and Gardens. That’s why, 
and only why, they read it—for buying counsel, as 
a buying guide. Issue by issue, cover to cover, they 
pore through BH&G for practical help on what to 


It’s obvious that BH&G is edited to preselect the 
alert, progressive families who believe home is more 
than a place to hang your hat. 80% of them, in fact, 
own their homes. Their incomes are high above 
average. Thus they have the means to lead richer, 
fuller family lives—and BH&G gives them the urge 
to do more than wishful thinking about it. 


This creative desire for high living standards is both 
as small as a cake of soap or a new dish for dinner— 
and as large as a new car, a new wing on the house 
or a vacation trip for the family. 


do, how to do it, and what to do it with. 


THE PRODUCTIVE CARRY-OVER 


Undeniably, a “how-to-do-it” article creates an 
entirely different mood from a “whodunit.” Obvi- 
ously, page after page of editorial on how to raise 


Serving 4-million families, screened for the BUY on their minds! 


Better Homes @ 


a 
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This Week in Washington... 


Government Best Seller Stirs Debate 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, June 10—Oveta 
Culp Hobby, the Secretary of 
Health, Education and Welfare— 
who is a newspaper publisher by 
trade—figures there is something 
inequitable about the way the gov- 
ernment credits the profits when 
its pamphleteers hit on a best sell- 
er. 
Last year, for example, the Gov- 
ernment Printing Office scld over 
600,000 copies of “Infant Care,” 
one of the popular titles produced 
by the department’s children’s 
bureau. Each time a sale was 
made, the GPO pocketed 15¢. The 
children’s bureau got nothing. 

Noting that the children’s bur- 
eau spends thousands of dollars 
for writers, composition ccsts, etc., 


she told the House appropriations 
committee the least that the GPO 
should do is share the printing cost 
from the proceeds of the publica- 
tions it sells. 

“Let me say, Mr. Chairman,” 
she commented, “I surely wish I 
had that kind cf arrangement in 
private life.” 

* e * 

As the sponsor of a best seller, 
the children’s bureau gets hit two 
ways. It sits by and watches the 
GPO grow rich on the fruit of its 
genius. In addition, it is expected 
to provide members of Congress 
with hundreds of thousands of 
booklets—free—so that the mem- 
bers can hand them out to their 
constituents. 

Last year. the children’s bureau 


spent $90,000 to provide Congress | 


with over 1,000,000 copies of “In- 
fant Care.” Demand was so heavy 
that it finally sent out a round 
robin letter announcing that print- 
ing funds were exhausted. Some 
424 members who requested free 


/copies were put on rations. Each 


was notified that his allotment of 
“Infant Care” would be cut back 
114% until July 1, when a new 
printing budget will become avail- 
|able. 

Some members complain that 
early birds, who established big 
quotas for themselves, are getting 
breaks in the distribution of the 
limited supply of free copies. So 
Mrs. Hobby is suggesting that Con- 
gress adopt the same distribution 
plan for “Infant Care” 
worked out for popular periodicals 
of the Department of Agriculture. 
Under this plan all members have 
equal allotments. 


“Infant Care,” 


that it 


A rural con-| 
gressman, with a surplus supply of 
could arrange a 
swap with a city congressman, 
long on “Agriculture Year-book.” 


Rep. Fred Busbey (R., Ill.) pro- 
fessed to be astounded to discover 
that the children’s bureau publi- 
cations are so popular that it was 
‘necessary to ration the supply 
given out to members of Congress. 
He’s been in Congress on and off 
since 1942, and he’s chairman of 
the appropriations subcommittee 
‘handling the children’s bureau 
\funds. He reported that he has 
never given away any children’s 
| bureau pamphlets, but he observed 
the other day that he may have 
missed a good bet. 

ra s 2 

Census officials are wondering 
whether marketers and others who 
rely on government statistics will 
be on hand when the House ap- 
propriations committee turns in 
the near future to requests for $8,- 
500,000 for a special census of bus- 
iness and manufactures covering 
1954. Legislation authorizing these 
censuses reached the White House 
this week, but the work will not 
‘take place unless the appropria- 


That is why your advertising sells more—sells longer 
—in Better Homes and Gardens—line for line, page 


living standards puts people in a buying mood— 
a mood that no fiction, no political issue, no exposé, 
no entertainment program can establish. 


This is the mood they’re in when they see your 
advertising. Thus BH&G advertising pages are not 
interruptions of editorial. That’s why they work harder. 


_— -_ 


* 4% 
. 
hae eal 


C 


for page, minute for minute, dollar for dollar. 


x “i ‘ts 
4h é 


HAVE YOU EVER SEEN RESULTS LIKE THIS 


FROM ANY OTHER ADVERTISING? 


Take any of the big media you can buy. Balance their 


circulations, their audiences, 
million for million and dollar for 
dollar. Consider whether even 
an extra million or so is worth 
the powerful plus of BH&G— 
the buying mood of BH&G’s 
millions. 


Then you’re bound to consider 
BH&G’s 4-million families your 
primary millions—whatever 
you sell to the public. 


A leading food manufacturer e Wit 
ordered two gatefolds; selling 
cream cheese, to run in Sept. 
and Dec. 1953, BH&G. Soon as 
sales results came in from 


September, the manu!a: turer 
ordered three more—a‘ »»prox- the 
imately $74,000 per getc ‘old! 

The reason—results, o/ ourse! 


Look at this action: 


@ Within 18 days, nearly © 0,000 
women made one or more of 
the recipes featured in “he ad! 


Trul 
of ¢ 


NEVER FORGET—WHEN |: 


Moines. lowo 


1G SAYS “THIS IS GOOD,” PEOPLE BUY! 


and Gardens 


MEREDITH PUBLISHING COMPANY 


hin 18 days, 1,880,000 


women either clipped the recipes 
in the gatefold, or stated their 
intention to clip! 

e And, speaking of long life—25 
weeks after the first ad appeared, 


clipping total jumped by 


more than a half million! 

e Results are still coming in on the 
second and third gatefolds—and 
they’re even better than the first. 


y, here’s dramatic evidence 
ream cheese sales by the 


trainload! 


tions committee—generally hostile 
to statistical programs—is induced 
to part with the funds. 

Until now it was assumed that 
the business point of view would 
be explained to the committee by 
Dr. Ralph Watkins, director of re- 
search of Dun & Bradstreet, and 
chairman of the special evaluating 
committee appointed by Commerce 
Secretary Sinclair Weeks last 
winter to report on census needs. 

The Watkins committee reports 
stressed the urgent need for full- 
scale censuses as soon as possible, 
and Dr. Watkins played a leading 
role in the effort to move enabling 
legislation through Congress. 

Now, however, he is in the Far 
East with Gen. James Van Fleet 
and won’t be on hand when the ap- 
propriations committee takes up 
the census request. 

e © * 

Federal Housing Commissioner 
Norman Mason has ruled that tel- 
evisicn antennae installation can’t 
be included in an FHA Title I 
(modernization) loan. That’s one 
of 28 “luxury items” (others in- 
clude tree surgery, tennis courts, 
burglar alarms, etc.) which he has 
banned in an effort to tighten up 
loan regulations and _ eliminate 
abuses which sparked two con- 
gressional investigations of the 
FHA last spring. He says the FHA 
intends to refuse lean assistance 
for all items “which do not sub- 
stantially protect or improve the 
basic livability of the property to 
be improved.” 

* * * 

Since there is a lot of specula- 
tion that bars and grills will be 
first to offer color tv, just as many 
were first to offer b&w tv, per- 
haps there’s some reassurance to 
be found in the ruling of the Bur- 
eau of Internal Revenue this week 
clearly stating that “the operation 
of a television set in a restaurant, 
bar or similar establishment does 
not, in itself, result in liability for 
the cabaret tax.” 


Therefore, the Bureau of Inter- 
nal Revenue says, food, beverages 
and merchandise sold in these cab- 
arets will not be subject to ad- 
missions tax merely because a tv 
set operates therein. 
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They’re covering every- 
thing — with my new... 


oc. 


SPRAY 


ABCO Plastic & Supply Co. 


NEWARK,N.J. © LOS ANGELES, CALIF, 


TRANSPARENT 
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in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator n : : 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28" T V. It holds 30 slides (2” x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. _ 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 


; a 3 
1216 CHICAGO AVE. e DAVIS 8-7070 ¢ EVANSTON, ILL. 


| 


Sales and PR Notions... 


e Standard Pressed Steel Co., Jen- 
kintown, Pa., is promoting its Hal- 
lowell line of stools and chairs for 
industry with a gaily-illustrated 
12-page booklet which discusses 
the art of sitting down on the job. 

Titled “Stoolcraft,’ the booklet 
points out that many jobs can be 
done much better while sitting, 
which “conserves energy.” Also, 
says Standard, good seating is a 
factor in obtaining and keeping 
good employes, especially women. 


e “Remember, it’s not the heat— 


radio stations, headquartered in 


Western Family Magazine 


~Grnounces 


Effective October 1954 


Western Family Magazine 


will publish one issue each month 


Effective October 1954 


Western Family Magazine 


will be printed in its entirety 


on coated stock 


WESTERN FAMILY, 


EDGAR A. SEYMOUR, President 


Jnc. 


C. B. FOSTER, Secretary-Treasurer 


WALLACE J. STENHOUSE, Vice President 


Merchandising Ideas 


Cincinnati, is conducting an 
“Operation Sunburst” aimed at 
evading that old debbil, the sum- 
mer hiatus. 
Among its mailing devices: a 
sales jingle which the reader com- 
pletes by running his thumbnail 
down a serrated tape (and which 
AA’s staff was lamentably unable 
to decipher), and a navy-blue tie 
emblazoned with three orange- 
and-yellow “Sunbursts.” 


e Ralph Edwards, star of the pop- 
ular “This Is Your Life’ television 


‘it’s just the timidity.” With this show, has hired Transparent Shade 
and other rhymes, slogans and | Co., Los Angeles, to put him and 
gimmicks, the Crosley Group of, his show to work in the merchan- 
dising field. The shade firm has 
taken Mr. Edwards’ chief prop—a 
photo album carrying the show’s 
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Importance of Radio in Television 
Areas Today,” the 16-page 10x14” 
booklet is a compendium of re- 
prints of articles by trade publica- 
tions and newspapers, about last 
year’s Politz study of radio listen- 
ing. 


e Dana Perfume Inc., New York, 
producer of Tabu, recently sent a 
booklet of advance reprints of its 
1954 consumer ads to 2,500 drug 
and department store buyers 


around the country. Some of its 
prefatory remarks are interesting: 

“We don’t think that it’s easy to 
sell perfume and cologne and re- 
lated items. They’re nct ‘impulse’ 
purchases...So we think frag- 


MERCHANDISING PROP—Ralph _ Ed- 
wards demonstrates the album 
prop—trademark of his tv show— 
which he is now having sold, 
pocket-size, in retail stores. 


title—and is circulating to con- 
sumers a pocket-size version de- 
signed for snapshots. 

Priced to retail at 39¢, the repli- 
ca will be marketed in retail stores 
—not far, no doubt, from where 
Mr. Edwards’ sponsor, Hazel Bish- 
op Co., sells its lipsticks. Aaron 
Rothenberg & Associates, Beverly 
Hills, Cal., developed the tie-in. 


e At its convention last month, 
the National Assn. of Radio and 
Television Broadcasters was pass- 
ing around an impressive brochure 
which touted radio at the expense 
of tv by means of the print media. 
Entitled “The Press Reports on the 


| DEMAND FOR GLAMOR—That’s the aim 
lof this and other specimens of 
|Tabu consumer advertising, Dana 
Perfumes tells store buyers in a 
new ad-merchandising booklet. 


rances have to be advertised... 
consistently. In good publications 
...With exciting copy. We think 
that we have to pre-sell—and keep 
pre-selling—your customers to 
create a demand for fragrances... 

“We don’t believe in ‘cute’ per- 
fume copy...nor do we believe 
that only bad girls wear perfume. 
We think that every woman... 
wants to be as glamorous as pos- 
sible—and wants to smell good. 

“That’s why Dana _ advertise- 
ments try to make every woman 
feel that she can be as glamorous, 
as romantic, as desired as any 
sophisticated model or _ screen 
star.” 


Feller Affiliates Fx:med 

John Feller Affiliates, public re- 
lations, has opened with offices at 
11 W. 42nd St., New York. Pub- 
licist John Feller is president and 
treasurer. 


Anyone in your office can set perfect 
headlines, body text, with Fototype. 
(A stenographer set this entire ad!) 
Cuts type costs by as much as 90%. 
Use for house organs, catalogs, ads, 
direct mail, brochures—even letter- 
heads! Clean, sharp characters for 
offset, zines or silk screen reproduc- 
tion. Over 250 type styles and sizes. 
Send for your free copy of Catalog 53. 


FOR SPORTS—To boost sales of its| 
straight bourbon, Early Times Dis- | 
tillery Co., Louisville, is offering in| 
liquor stores a matched set of 10- 
oz. tumblers decorated with scenes 
from six major sports, and carry- 
ing the Early Times ‘logo on the 
rear. The retail carton carries a’ 
dozen tumblers. 
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Senate Subcommittee Will Ask Printers to 
Refuse to Handle Horror and Sex Comics 


New York, June 8—One result 
of a Senate juvenile delinquency 
subcommitee hearing here is that 
union printers in New York will 
be asked to refrain from printing 
horror and sex comics books. The 
subcommittee held hearings Friday 
on comics and Saturday on tv’s 
effects on children. 

The announcement was made 
by Sen. Robert C. Hendrickson, 
New Jersey Republican and sub- 
committee chairman, who said an 
appeal for cooperation would be 
made to printers. 

Sen. Hendrickson’s announce- 
ment came after Benjamin Freed- 
man, who runs a Times Square 
newsstand and who is chairman of 
the Newsdealers Assn. of Greater 
New York, testified that news- 
dealers are threatened with “ret- 
ribution” if they refuse to handle 
some comics. “Crime and horror 
bocks,” he said, “are forced on us 
by tie-in sales. When we protest, 
we are told that unless we buy 
these books we will be cut off 
from the other magazines.” 


mw The Newsdealers Assn. last 
week announced it was setting up 
a cooperative distributing company 
that will not handle “lewd, horror 
or indecent magazines that may 
fall into the hands cf juveniles” 
(AA, June 7). 

In his testimony Friday, Mr. 
Freedman said the association has 
compiled a list of distributors who 
force the sale of sex and horror 
comics through tie-in methods. 

Samuel Black, v.p. of the At- 
lantic Coast Independent Distribu- 
tcrs’ Assn., told the subcommittee 
that “responsibility for this ob- 
jectionable material [in comics 
bocks] lies primarily with the 
publishers who produce it.” 


= Gecrge B. Davis, president of 
Kable News Co., magazine distrib- 
utor, said no dealer “has to take 
anything from Kable News. They 
can always send it back.” 

Mr. Davis, referring to testi- 
mony given the subcommittee in 
April by William Gaines, president 
of Entertaining Comics Group, 
called it unfortunate that Mr. 
Gaines had said it was not in bad 
taste to show a severed head so 
long as blood was not shown drip- 
ping from the neck (AA, April 26). 

Then Sen. Thomas C. Hen- 
nings, Missouri Democrat, showed 
a cover of “Mr. Mystery,” distrib- 
uted by Kable. The cover showed 
two heads being boiled, a freshly 
severed one lying nearby and a 
bound man and woman, apparent- 
ly next in line for death. “It isn’t 
so horrible,” said Mr. Davis. “It’s 
comical.” Then he added, “But 
I wouldn’t agree that this is in 
good taste. Pretty bad, pretty bad.” 


a Mr. Davis ended his testimony 
with the statement that the “whole 
basket of apples [in the comics 
book field] is not rotten, it’s just 
a few of them in there.” 

Harold Chamberlain, circulation 
manager of the Independent News 
Co., told the senators that there 
are no such things as tie-in sales. 

On Saturday, which was spent 
on tv programs, the subcommittee 
heard that 3,421 “acts and threats” 
of violence were shown on seven 
New York tv stations during the 
week of Jan. 4-10, 1953. 

“During the periods known as 
children’s hours,’ said Richard 
Clendenen, staff director of the 
subcommittee, “the programs are 
twice as saturated with violence 
as during the hours of adult pro- 
grams.” 


a Ralph Hardy, v.p. of the Na- 
tional Assn. of Radio & Television 


Broadcasters, said that “expert 
and informed opinion now tends 
to be extremely cautious and re- 


definable relationship between 
television fare and influences tend- 
ing to accelerate the incidence of 
juvenile delinquency.” 

The Rev. Everett C. Parler 
of the National Council of the 
Churches of Christ in the U.S.A. 
told the subcommittee that a 
study in New Haven showed “the 
great bulk of violence occurred in 
dramatic shows. Throughout the 
broadcast day, New York stations 
averaged six acts or threats of 
violence per hour and the New 
Haven station four. In children’s 
drama, however, New York sta- 
ticns averaged 18 violent acts or 
threats per hour and the New 
Haven station 15. 

“By this measurement,” he 
added, “children’s drama is twice 
as violent as adult crime drama. 
It should be reported that most 
of this violence occurred in a non- 
humorous context rather than in a 
humorous setting.” 


5,582,675 times a week in New York area homes.* 
BAYER ASPIRIN does... 
on the Number One television station. 
WCBS.-TV CBS Owned, channel 2 


*Family impressions per week, Telepulse of N.Y., April '54 


served in assigning any clearly 


First Award for Surface Design and Printing 
—Palmolive Display .. 


by GIBRALTAR 
Copy panel by Kindred Mac tern & Co., Inc. 


Honorable Mention for Floor Stands 
and Display — Jell-O Display... 
designed by GIBRALTAR 

Copy panei by Snyder & Black 


n, Gibraltar maintains its leadershig 
corrugated display field. But sales not 
citations are the acid test of a display’ 
effectiveness. Let us tell you ho 
corrugated board, artistry and 


A Cib altar 


CORRUGATED © \°ER COMPANY, INC. 
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PHOTOGRAPHIC REVIEW OF 
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COOL, MAN!—Frank C. Verbest (right), president of Blatz Brewing Co., and Edward 

F. Schmidt, Blatz sales promotion manager, look over the new lightweight, inexpen- 

sive cooler it is putting on the market. Designed for use on picnics, fishing trips and 

at other outings, the cooler keeps beer chilled with a plastic bag filled with ice. It 

is covered with aluminum foil for insulation and can be reused. It will handle 12 cans 
of beer ond will sell for 15¢. 


PORTABLE COW-—Borden Co.'s advertising and sales promotion manager of farm 

products, John Dobson, designed this mobile barn in which to transport Elsie’s teen- 

age daughter, Beulah. The miniature barn is used for display at store openings, 
schools and in parades. 


ay 
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ABP DUDES—Ready for dinner at the Associated Business Pub- 
lications meeting last week in Hot Springs were (left to right) 
Edgar W. B. Fairchild, v.p., Fairchild Publications; Alan S. Cole, 
exec. v.p., Breskin Publications; Clifford S. Bailey, publisher, Mo- 
tor; Charles E. Whitney, publisher, Interiors; Kar! M. Mann, presi- 


RELAXING—Mitcheli Tucker, v.p., Oil & Gas Journal; A. L. Burns, 
exec. v.p., Gulf Publishing Co., and P. C. Lauinger, president, Oil 
& Gas Journal, chat in a quiet moment at the ABP conclave. 
Getting some tips from the Homestead’s tennis pro Paul Bobbitt 
(seated) are Albert Hauptli, publisher, American Machinist; 
Paul Montgomery, exec. v.p., McGraw-Hill Publishing Co.; E. B. 


SPORTSMEN—Soaking up sun on the Homestead’s golf course 
were J. E. Blackburr Jr., v.p., McGraw-Hill; A. W. Moss, exec. 
v.p., Standard Rate & Data; Nelson Bond, v.p., McGraw-Hill, 
and E. Scranton Gillette, president, Scranton Publishing Co. Tak- 


. 
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dent, Case-Shepperd-Mann Publishing Corp., and new board 
chairman of ABP; William K. Beard Jr., ABP president; Paul E. 
Clissold (rear), president, Clissold Publishing Co.; Thomas B. 
Haire, president, Haire Publishing Co., retiring ABP board chair- 
man, and J. G. Lyne, president of Simmons-Boardman Publishing. 


Wintersteen, general manager, National Cleaner & Dyer and 
Starch Room Laundry Journal; Shelton Fisher, publisher, Power; 
Leo Williams, advertising director, Retailing Daily; Edwin D. 
Fowle, publisher, Food Engineering; William P. Winsor, publish- 
er, Materials & Methods, and Edgar W. B. Fairchild, v.p., Fair- 
child Publications. 


ing it easy at right are Floyd Chalmers, president, Maclean- 
Hunter Publishing Co.; N. O. Wynkoop, v.p., McGraw-Hill; J. S. 
Crane, v.p., Simmons-Boardman Publishing Corp., and Shelton 
Fisher, publisher, Power. 


NEW OFFICERS—These are the new officers of the Advertising 
Club of Washington. In the front row (left to right) are Robert 
H. Lewis, ad manager, Washington Gas Light Co., 2nd v.p.; Stuart 
M. Armstrong, director of advertising, National Radio Institute, 
president, and H. Kenneth Brown, v.p., Progressive Composition 
Co., Ist v.p. Standing behind them (left to right) are Raoul Blum- 


berg, retail advertising manager, Washington Post & Times Her- 
ald, a director; N. Ward Guthrie, president, Guthrie Lithograph 
Co., secretary; Lawrence M. Nathan, president, Bruce Hunt Inc., 
director; Alvin Ehrlich, v.p., Kal, Ehrlich & Merrick, a director; 
Stanley Bell, WRC, treasurer, and Clayton Sanders, ad director 
of Peoples Drug Stores Inc., a director. 


NEW DAY—The signing of @ network radio contract by Mytinger & Casselberry, Los 

Angeles distributor of Nutrilite food supplement, involves Lee S. Mytiger (seated, 

left); Dr. William Casselberry, and (standing) John West, NBC v.p. in charge of 

West Coast operations, and Tom Sarnoff of NBC. The Nutrilite show will star Dennis 

Day on Sunday afternoons starting in September. AA erroneously reported in its 
May 24 issue that Nutrilite was entering tv with the Day show. 
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You’ve been hearing a lot about the need for 
going back to hard selling. 


But in this fast moving, intensely competitive 
year, going back to anything is not good enough. 
Yesterday’s methods were geared to yester- 
day’s market. : 


The 1954 economy is a new model with more 
than twice the power of ten years ago. It’s 
whizzing along at a speed undreamed of by the 
sales manager of the early forties. 


To keep pace with it calls for lifting your sights 
to the new America that each year is adding the 
equivalent of another Philadelphia to the popu- 
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to hard selling? 


~“ 


lation. More competitors in your industry, more 
capacity to produce, and the rapid launching of 
new products are making the best of yesterday 
the obsolete of today. 


Such conditions can be met only by advancing to 
a new concept of hard selling. This new hard 
selling is based on an awareness of a bigger 
market—and continuing growth. It makes use 
of the latest market facts to establish sales terri- 
tories. It relates sales calls to potentials. It 
applies sales training and sales promotion to 
step up the salesmen’s effectiveness. It makes 
increasing use of mass communication to raise 
the productivity of sales calls and reduce 
sales costs. 


Judging by the many requests we have been 
getting for current data on the metalworking 
market and its growth, a lot of companies are 
advancing to hard selling. May we be of service 
to you in supplying market data that will aid 
your sales planning ? 


PENTON 


BUILDING e CLEVELAND 13, OHIO 
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do... 
PRODUCTION 


PROBLEMS 
Keep you on 


Are you continually 
faced with a new crisis? 
It happens to lots of people 
but it isn’t necessary. 
Particularly with those who 
use Pontiac’s six services. 
Ideas, artwork, photography, 
ad-setting, photoengraving. 
electrotyping or color 
process! You can buy one 
or all and still get the 
benefits of Pontiac’s 40 years 
of experience and services 
of over 200 specifically 
trained people! 


UNIFIED 


SERVICES 
ENGRAVINGS 
PHOTOGRAPHY 
ELECTROTYPING 
COLOR PROCESS 
ART WORK ) 
TYPOGRAPHY fam 
41) a 


/ 


MZ 44S 7 
Gad 114 % ot 
4st : 


—ST VAN BUREN ST, 


CHICAGO 7, ILLINOIS. 


Widdali den final gp 


LUNCHTIME ADVERTISING—Shown above are two out of the 60-odd clients’ window 
displays which Albert Frank-Guenther Law has shown pedestrians over the past four 
years. Window at top tied in with Chemical Progress Week and was prepared at 
the suggestion of Allied Chemical Co. At bottom, pictures of California vineyards, 
products, medals and ad proofs are featured in the display for Inglenook Vineyards. 


Albert Frank-Guenther Law Uses Displays 
to Sell Its Clients to 10,000 Passersby Daily 


NEw YorK, June 9—Albert “Questions were asked about the 
Frank-Guenther Law has found, availability of decorative tiles be- 
-hat attractive displays in street) fore the installation of an Amer- 
level windows stop passersby,|ican Encaustic window had been 


please clients and provide first- 
aand merchandising experience for 
the agency’s staff. 

Four years ago, when a part of 
its premises was renovated, AF-GL 
installed what was believed to be 


joint display of client wares and 
agency production. 

Today, the agency reports in the 
current issue of its house organ, 
“Views of Interest,” AF-GL has 
three display windows which are 
changed on a regular schedule. 


a “With the exception of blow- 
ups, and certain props,” the report 
says, “displays are entirely con- 
structed by a team of versatile 
artists who have set up shop off the 
art files for power tools, paints, etc. 

“On rare occasions a window is 
used to tell an agency story, but in 
most cases the wares or services of 
an advertiser are presented, with 
examples of the advertising or 
other material prepared to help the 
client’s promotion. Client reaction 
has been excellent. 

“The number of pedestrians who 
daily stop to investigate the dis- 


Ad Assn. Elects Noble PARENTS’ MAGAZINE ........................... 94.2% 
The Assn. of Advertising Men & Women’s Magazines 
Sesame oe Caged go gg peowry ee INL: isin dcigtameteeisnpecianll — 
oO : , . 00 EE Ed Ja,tcdagaie dhasth sninev evs sdudedsatapeban 6.54 
Noble Associates, president. Other | Ladies Home Galena ihaceeppachediiialicnasthcsnaiainelehsci titel ase 
new officers are Herbert G. Ah- ES ALTER 52.3% 
, ‘|rend, Ahrend Associates, and Ben | 
CLIENT WINDOW-—Albert Frank-Guenther| Inwood, Brown & Gravenson Ad-| Shelter Magazines ‘ 
Law, New York, which has 10,000 people| vertising, v.p.s; Ruth Goldstein, PURGE FUBIRD oc s0scccsseseinessesccessscesissecsecsesscssncnssess 59.4% 
pass its office daily, uses window displays| WMGM, secretary, and John C. Botier Homes G& Gardens .........scccccccscccccsccsecsccceeses 54.0% 
to show clients’ wares and agency produc-| Ryder, Film Commercials Inc., Weekly & Bi-Weekly Magazines 
treasurer. IEE ssciscdigusolaaccteiensemlinesMislelbclurienserestoseedi 59.2% 
; eee SNES Suiiiskie sis di edoneaeecencnade aamaemeaame ts iecotaaticooeasil ating 57.5% 
Seagram's Net Profit Dips Se ORR ea. 53.1 
Seagram-Distillers Corp., New I IIIS HIIUD dsc ccsndedtnesoedsisontomveuiiandaces 51.4% 
York, and its subsidiaries, for the 
period ended April 30, reports a. > sereethere> anv 
net profit of $4,203,098 compared | American Magazine Sen covecesésesonedesdedogscens covececteseceden 60.2% 
with $6,532,658 for the comparable ES ae bevic ctbibesbedhstaststndbnecbed vactethieis<hdindecisactets 58.6 /o 


tion. 


plays and then inquire about the 
products or services offered has 
also been gratifying,’ the report 
| Says. 


|}@ “An atomic display, featuring a 
| Van Nostrand book, a Geiger coun- 
| ter, samples of radioactive ore, etc., 
was a real stopper. The Home In- 
surance Co. window, featuring a 
Scottish investment issue with 
|much ‘live’ material from Scotland, 
held a dozen or more people at a 
‘time all during the lunch hours. 


the first street-level window for | 


| completed. Currently, the agency is 
besieged with requests for Ply- 
mouth Cordage knot books.” 
Howard W. Calkins, board chair- 
man, credits the agency’s window 
|displays with having added much 
“to our knowledge of consumer re- 


|Fond Advertising, New York, to 


action and selling generally.” That 
experience is available to clients to 
help them solve their merchan- 
dising problems. | 

Displays are often lent to clients) 
also, but the agency cannot con-)| 
tract to trim windows other than) 
its own. 


# R.A. Cullinan, executive v.p. of 
the agency, told AA that by actual 
count on several occasions it was 
found that 10,000 people pass the 
AF-GL show windows daily. (The 
agency’s office is at 131 Cedar St., 
and thousands of New Jersey com- 
muters, who use the Hudson River 
ferries, have to pass the agency’s 
windows. ) 

Windows are changed on an 
average every six weeks, Mr. 
Cullinan said. During the past four 
years 60 different displays have 
been used. 

About 24 to 36 people daily take 
the trouble to enter the agency and 
inquire about products displayed. 
They are given literature, and their 
names are taken for the client’s 
mailing list. 


four months of 1953. 


Renwick Joins ‘Journal’ 

John F. Renwick Jr., formerly 
with Southeastern Cottcns Inc., has 
joined the New York sales staff of 
Ladies’ Home Journal, 
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_ National Nielsen Ranking of Radio Shows 
| Week of May 2-8 


All figures copyright by A. C. Nielsen Co. 

Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,633) 
1 Jack Benny Show (American Tobacco, CBS) «.........cccccsccsecsesessessseaseeneeenees 3,405 
2 Maat: i Cs MI ssa acts ats cca aceansies ogcimnptspsisasacasicianiecornene 3,359 
3 armnennh CRTIRITE Ge TRNI, PIG) as cose nines ce cssessccesceasSncsscecccssseesscvcenssecsecuneaen 3,079 
4 You Bet Your Life (DeSoto-Plymouth, NBC) ..........cccccccccccsssccesseesscenseseeeeees 3,079 
5 hesst Diniiln Wihebee Cmte Bim, CG) cicccsiiscevcsceicccsiisisisssicssscescissecccssesetonté 3,079 
6 Charlie McCarthy Show (Consolidated Cosmetics, CBS) .................. pee 2,845 
7 a RS TE, WS oo sass ciicapicssanbansceasssersaccsasescsneptanioosomne 2,845 
8 Bing Crosby Show (General Electric, CBS) ...........ccccccccscesseseeeeeseteeeeeeeneees 2,799 
9 I iat se I I a ieys ty an icicnde goatee ediesnatnieubdemeenes tert 2,566 
10 Sepemetteah. Camere PORE ite, CB) asic ccnscsescccessscessssccsveserssscaovessseseeenacesvernas 2,519 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (980) 
1 News of the World (Miles Laboratories, NBC) ................cccccccceeeceeeeeeeeeeee 1,773 
2 POURING UNUINGI, OUND oh ccset cron asartccseqecetensticcascssessnssqaippussnsisisoeinaesncntedte 1,725 
3 Gabriel Heatter (American Home Products, MBS) ...........cccccccccccceeceeseeees 1,493 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,539) 
1 DG TRANG TUNEE BONE CO) | icskicinnss de ciceicaicicrsissrccccrens Sesvideatatanchee ee 2,472 
2 Romance of Helen Trent (American Home Products, CBS) ...........ccccceeeeeee 2,472 
3 Wendy Warren & the News (General Foods, CBS) ............c.ccccccsseeseeeesenees 2.425 
4 Ae Sey, SO Cs GIB sesikccscnsesesesesccessnssscicicdsesssipsoneesteivensy gaan 2,239 
5 I I I dca cectrosh arts siionsssiscesvossooonssboatsintcadainesinaie aoe 2,146 
6 i i A I ais ck cS snccensaiccnsissaninscsaietanashanccnecdcestipiasasaganssasccueteaen 2,146 
7 Descartes WEE CPE, PHO): cscscinscisiscsiecescsccsscsssscessarsinssnsscssesstencsssseaavacsian 2,099 
8 Peete: TP CHR, SOM) si siasisscciekrsscess ccssevasisecsessnsesesequstasencnsnseabesneneel 2,052 
9 RI ne TI I II) aya 5ie3 pcosscnsaececaqssdsissoosscindobavanciesennsngndenins 2,052 
10 Right to Happiness (PEG, MBC) «......00:.05000..0sccossecssosesssosceesssessccsetecsecenseesas 2,052 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (733) 
1 Vw: Shade (FAG, -T, 3. TepROts, PRBS). ..cncccccsccessceccccsscccsscosscosespsseacsssae 1,959 
2 Cecil Brown Commentary (State Farm Mutual, MBS) .........:ccccccccceesseeeeees 1,353 
3 Lorne Greene (Credit Union National Assn., MBS) ..........:ccc:cccccsseceeeeeeees 1,353 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (1,073) 
1 Senate: Pate (Peete, CII, PURI) seers sescinsncncicsecssieceraicaseecassatessosvanasents 2,146 
2 City Mocmttet (Carder: Peeddte, CBS) oss... css.csccsssseicsrscsssnecssscsssesnessieenssies 1,959 
3 Share ewer Walywead (Carne, COG) ...:.0..csccescicccsscccsiscsscccsosssssavescensssen 1,866 


* The percentage of homes reached (‘Nielsen-Rating’”) may be determined by comparing 
the total number of homes reached with 46,646,000, the 1954 Nielsen estimate of total 
U. S. radio homes. 


La Fond Gets Pipe Supports 


Bergen Pipesupport Corp., New “FOR BETTER 
York manufacturer of pipe sup-| OR FOR WORSE’ 


ports for the process and power | 

field, has appointed Richard La. 
We do not intend to break this tie, 
but if a chance should come, think 


handle its advertising and public) JAY P. ofus. Free folder will help you do so. 


relations. Trade media and direct WALK advertising typography 
mail will be used. | 11 E. HUBBARD ST., CHICAGO 11 e MO 4-6134 


 They’re all ryles to get on the i 
FAMILIES -WITH- CHILDREN BANDWAGON 


Only ONE magazine gives you a concentrated 
market of biggest-buying families with children 
— PARENTS’ MAGAZINE. Here are the facts: 


Percent circulation in 
fem ilies with children® 


*Starch Consumer Magazine Report 
To sell biggest-buying families with children, 
use PARENTS’ MAGAZINE! 


PARENTS’ MAGAZINE — 1,625,000 ABC WITH SEPTEMBER I5SUE — 
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Daytime Audience 
Has Mass, Class, 
NBC Study Shows 


New York, June 10—The Na- 
tional Broadcasting Co. this week 
released a comprehensive study 
designed to tell Mr. Sponsor the 
facts about one of his favorite 
people: Mrs. Daytime Television 
Viewer. 

In the words of NBC the lady 
looks like this: “A modern, active 
woman—strongly interested in her 
family, her home and herself, in 
that order. In short she’s a better 
customer, the kind of a woman 
most advertisers are most inter- 
ested in.” 

Viewing the daytime audience in 
the aggregate, the network found 
it doubly promising for the adver- 
tiser with the “size of a mass 


medium.” 


a The survey was based on a pre- 
listed nationwide probability sam- 
ple and was made in January by 
W.R. Simmons & Associates. Some 
3,243 women living in 2,871 house- 
holds throughout the U. S. were 
interviewed. 

Results of the study were de- 
tailed to the press by Dr. Thomas 
Coffin, NBC manager of research, 
who defined a daytime home, for 
the purposes of the report, as 
“that tv home in which the house- 
wife personally watched daytime 
tv during the week befcre the 
study.” On this basis, two out of 
every three tv homes fell into the 
daytime home category. 


a Comparing the daytime tv fam- 
ily with the U. S. family which 
doesn’t watch tv in the working 
hours (7 a.m. to 6 p.m.), NBC lists 
these characteristics for the for- 
mer: 

1. Daytime viewers are ycunger. 
The largest single group of day- 
time fans was in the 25 to 34 age 
bracket—the time when most 
women are getting married, hav- 
ing children, fixing up new homes 
and keeping busy as the family 
purchasing agency. 

2. Daytime families are larger. 
The report showed that in every 
100 daytime homes, there were 371 
people, against 332 people in every 
non-daytime homes. 

3. Daytime families have more 
money to spend. The average an- 
nual income in that group was 
$4,710, compared with $4,020 in 
non-daytime homes. 

4. Daytime families live in bigger 
and better markets (in terms of 
living standards). 


a NBC’s research not only indi- 
cated that the daytime tv fan has 
more people to buy for and mcre 
money to buy with but that she 
buys more of most product cate- 
gories than the non-daytime view- 
ing housewife. For example: 


homes spend more than $20 a week 
for food and grocery products, 
while less than half the non-day- 


food budget. 


ports: “For every one of ten dif- 


than do non-daytime families. 


time homes the housewife buys 131 


figure is only 89 packages.” 


1. Two-thirds of the daytime 


time group has that big a weekly 
Stressing this point, NBC re- 


ferent food items studied...the 
story is the same: more daytime tv 
families buy the product per week 


“Not only that, they buy more of 
the product. In the case of pack- 
aged desserts, for each 100 day- 


and toiletries, home improvements, 
and cars. They used more aspirin, | 
‘smoked mcre cigarets and owned 
,more major appliances. 

| NBC’s conclusion: An advertiser 
betters his already good daytime 
Sales prospects by appealing to his 
‘potential customers through the 
“right daytime tv program.” 

The presentation includes a brief 
commercial section in which Rob- 
ert McFadyen, NBC directcr of 
sales development, takes over to 
show what the research revealed 
about specific NBC programs and 
to make a pitch for these as the 
proper vehicle for various cate- 
gories of products. 

The study was worked out in 
consultaticn with the Advertising 


chines Inc., Grand Rapids, Mich., Publisher Names Faville 


company. Ralph C. Allen, former- |Co., Dallas, has appointed Bill 
ly president, now will devote his Faville Cleveland-Pittsburgh dis- 
entire attention to his duties as trict manager. Mr. Faville, former- 
chairman of the board. Other new ly with Rheinhold Publishing Co., 
appointments include Henry A. will head new offices in the Citi- 


Walker, v.p. in charge of the west- 


May Joins Richard Feldon 

has been elected president of the Petroleum Engineer Publishing | Robert S. May, formerly sales 
promotion manager of the Win- 

chester Arms division of Olin In- 

dustries Inc., has joined Richard 

|\A. Feldon & Co., New York, as 
‘eastern advertising manager of 

Greene, exec. v.p.; J. Lawrence | zens Bldg., Cleveland. | National Comics Group. 


ern division; W. H. Duetting, v.p. 
in charge of the eastern division; y 4 St 3 ee ee 
John T. Carlson, manager of type- 

writer production and sales in 
Woodstock, Ill., and Lloyd E. 
Smith, general manager of factory 
operations in Grand Rapids. 


The QUAD-CITIES 
are located in the middle 
‘ of two of the nation’s 


Canning Campaign Scheduled 
greatest agricultural and 


Research Foundation, though Hugh 
Beville Jr., the network director 
of research and planning, points 
out that this “consultation did not 
constitute validation” by the ARF. 


medium but the quality of a class) 


'R. C. Allen Elects Phelps 


K. P. Phelps, formerly executive 
v.p. of R. C. Allen Business Ma- 


Hazel-Atlas Glass Co., Wheeling, 
W. Va., will use 86 newspapers, 16 
‘farm papers and seven business 
magazines throughout the canning 
season to feature fruit jars and 
closures and to stress the use of 
these items for freezing as well as 7 


manufacturing states 


- « » lOWA—ILLINOIS 


You cover 3 of the 4 Quad-Cities 


canning. Schedule starts this month 
when you use these newspapers: 


|in the South and moves north with 
the increasing heat. Abbott Kim- 


ball Co., New York, is the agency. ® ee ee 


packages per week. In the same 
number of non-daytime homes, the 


Totaling up all the 10 food prod- 


All Summer Long 
The Southwest listens to WOAI! 


In the summer, radio plays a bigger part 
than ever in the life of the Southwest. 
Radio goes along to the beaches, 

camps and back yard barbecues. 

Radio goes along on weekend driving trips. 
Nearly all family cars sold in the great 
auto distribution center of San Antonio 

are equipped with radios. This extra use of 
portable and car radios in summertime 
adds a healthy plus to the huge WOAI 
dominance of radio homes in the Southwest, 
as shown by SAMS and Nielsen. 

Sell to the people of the Southwest 

better than ever, more than ever, this summer, 


Send your sales message wherever they go... 


via WOAI Radio. 


“The most powerful advertising 
influence in the great Southwest” 


1200 on every dial 

50,000 watts clear channel 
San Antonio, Texas 

NBC Affiliate 


represented by Edward Petry & Co., Inc. 


ucts studied, NBC’s researchers, 
found that daytime families bought | 
38% more units each week than 
non-daytime homes. 

2. Daytime viewing families were | 
found to be bigger and better cus-_| 


tomers for household items, drugs | 
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Start Using 


ANIMATED TV 
SLIDES °: FILM 


FLASH, SPIN, ROLL and BURST! 
FILMACK STUDIOS 


1323 So. Wabash Chicago, Ill. 


FULL OF ACTION! THEY ZOOM, 


att. ORDER! 
UR SERVICE! 


SEND US 4 


Rum Needs Heavy Ad Support to Compete 
in Whisky-Drinking U. 


New York, June 8—Because the 
U. S. is a whisky-drinking nation, 
the rum industry must put forth a 
strong advertising and promotional 
effort aimed at both maintaining 
its present market and increasing 
the number of rum drinkers. 


This conclusion is drawn in a 


S., Institute Says 


new booklet issued by the Puerto 
Rico Rum Institute. The booklet, 
titled “The U. S. Rum Market,” 
was prepared by Benjamin W. 
Corrado, liquor consultant and 
statistician. The report says: 
“Since the American liquor 
drinker is primarily a whisky 


This is NOT the hottest group in town... 


Bl but the PINES WOMEN'S GROUP is! 


The lady’s getting the cold shoulder but circulation figures show 
there’s nothing cold about the PINES WOMEN’S GROUP: 


34-year-old SCREENLAND and SILVER SCREEN showed an: all-time 
circulation high during the first year under the PINES banner — 

an average of 1,107,124 for the second half of 1953 — up 25.6% 
over the same period 1952 — almost five times greater gain than 
the three other leading movie magazines combined! 


The PINES WOMEN'S GROUP which includes TRUE LIFE STORIES 
averaged 1,463,195 —a 17.1% circulation bonus. 


SCREENLAND 


SILVER SCREEN - TRUE LIFE STORIES 


Advertising Age, June 14, 1954 


drinker, rum must hold only a 
minor role in the over-all con- 
sumption picture, just as brandy, 
vodka, cordials and even gin do. 
Gin consumption is equal in vol- 
ume to under 9% of total liquor 
volume; brandy volume equals 
2%; rum, 14%, and vodka, 14% 
(1952 basis). 

“The task of expanding the rum 
market in a whisky-drinking coun- 
try is not an easy one,” Mr. Cor- 
rado says. “But so long as other 
beverages are bidding for the at- 
tention of liquor purchasers, so 
must the rum industry, unless it 
is willing to lose the market it al- 
ready has. Thus, advertising and 
promotional effort must fight to 
hold the existing market in addi- 
tion to battling for extra business.” 


® To illustrate the high cost of 
rum promotion, the report shows 
that rum advertising in magazines 
and newspapers amounts to about 
$1.20 per case, compared with 
about 75¢ per case for advertising 
of all other liquors. 

During World War II, the report 
points out, U. S. distillers had to 
conserve whisky supplies. Imports 
of rum in 1944 hit a record peak 
of 6,500,000 cases. Many retail 
liquor dealers, in order to buy 
whisky, had to take allotments of 
rum. By the end of the war, it 
was estimated that at least 3,000,- 
000 cases of rum were in the hands 
of retailers and could not be dis- 
posed of through the usual chan- 
nels. 

As a result of this situation, the 
Puerto Rican government and the 
Economic Development Adminis- 
tration, with the cooperation of 
U. S. importers, launched a Puerto 
Rican rum promotion campaign to 
restore the market. 

In 1952, about $1,195,764 was 
spent in magazines and newspa- 
pers for rum advertising, com- 
pared with about $50,000,000 for 
all liquor advertising. Rum adver- 
tising represented about 2.3% of 
total liquor advertising, while rum 
consumption was only 14% of 
total liquor consumption. 


# Other facts contained in the re- 
port include: 

1. About 1,000,000 cases of rum 
are consumed in the U. S. annual- 
ly. This amounts to 12,000,000 
fifths, or 156,000,000 two-ounce 
drinks. 

2. About 60% of the rum is sold 
in liquor stores by the bottle, rep- 
resenting about $3,000,000 in re- 
tail value. The remaining 40% is 
sold in bars, restaurants, hotels, 
clubs and taverns, representing 
about $40,000,000 in additional re- 
tail volume. 

3. Puerto Rican rym accounts 
for two-thirds of the $70,000,000 
market. This is not surprising since 
the ad support given Puerto Rican 
brands is about 80% of all rum 
advertising expenditures. 

4. In 1952, a total of 1,967,995 
proof gallons of rum were import- 
ed into the U. S. Of this, 1,467,421 
gallons were from Puerto Rico, 
295,091 gallons from the Virgin 
Islands, 106,650 gallons were from 
Jamaica and 70,058 gallons were 
from Cuba. 

5. In the first nize months of 
1953, total rum imports were l,- 
555,138 gallons. Of this amount, 
Puerto Rican rum accounted for 
1,152,239 gallons. 


Picture Council Formed 

A new trade organization, the 
Picture Agency Council of Ameri- 
ca, has been formed with offices 
at 520 Fifth Ave., New York. The 
council’s aims are: “To maintain 
and improve the standards of the 
photographic agency business” and 
voluntarily promote greater un- 
derstanding between photographic 
buyers and sellers. Membership 
includes 21 leading picture agen- 
cies. Studios, photographers’ rep- 
resentatives and specialized users 


of photographs will be admitted 
as associate members. 
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Salesense in Advertising... 


Feature Section 


Advertising Age 


People Are Not Always 
More Interesting Than Things 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


It has been averred countless times by 
students of Homo sapiens—editors, book 
publishers, playwrights, movie producers, 
and impresarios of all sorts—that people 
are more interesting than things. 

I believe that, as a 
general proposition, 
this view is correct. I 
can think of no death- 
less and_ universally 
popular work of prose 
or poetry that isn’t 
written in terms of peo- 
ple. For example, the 
Bible. John the Baptist. 
Peter. Paul. Judas. 
Lot’s wife, who turned 
to salt. The Great Book teaches its tenets 
and its truths in terms of—people. We 
are charmed by Shakespeare’s magnifi- 
cent English. But the real soul, the real 
grip in his comedies and tragedies is— 
people. Romeo, the tragic lover. Macbeth, 
the murderous kind. Shylock, the greedy 
money-lender. Strictly about people are 
our modern best-sellers: “Gone With the 
Wind,” “The Robe,” “From Here to 
Eternity.” Witness, in the realm of real- 
life drammers, the Army-McCarthy hear- 
ings! 

Does this overwhelming interest in peo- 
ple mean that the ad with the “people 
approach” is almost certain to have 
greater impact than the ad with the 
“thing approach”? I do not think so. 


James D. Woolf 


# As one minor bit of evidence, I have 
before me color advertisements of three 
competing focd products. Two of these 
ads play up illustrations of people eating 
the product and enjoying it hugely. The 
third ad portrays the product with a 
dominant mouth-watering color still life 
photograph. According to the ratings giv- 
en these three ads by one of the research 
servives, the still life “thing ad” was 
noted and read by the greatest number 
of readers. 

After an examination, just completed, 
of a stack of Starch and Gallup studies, 
I have decided that the data prove noth- 
ing definitely conclusive either way. Some 
ads with extremely high ratings have 
dominant pictures of people; other of the 
ads, equally high, are illustrated with 
large still lifes of the product, or with 
no illustrations at all. 

I know of some admen who have such 
a strong preference for the human in- 
terest approach that pictures of people 
are virtually a must. Despite the fact 
that in most areas of public entertainment 
and education people are more interest- 
ing than things, I believe the “thing ap- 
proach” is often sound. I recall that about 
three years ago McCall’s made a split-run 


test of a “thing cover” (a beautiful cake) 
versus a “people cover” (a _ beautiful 
gal). As I remember it, the beautiful cake 
cover influenced more newsstand sales 
of McCall’s than the lovely lady. This re- 
sult, I have heard, was something of a 
surprise in editorial circles. 


= It is interesting to note (as I have 
demonstrated within my own experience) 
that successful mail order ads of mer- 
chandise are in the main illustrated usu- 
ally with unadorned pictures of the prod- 
uct. The campaigns of the book clubs are 
a case in point, as are the catalogs of the 
experienced mail order houses. 

I am not contending that what works 
best in mail selling will necessarily work 
best in national print and tv advertising. 
But I am contending that the primary 
function of commercial advertising is that 
of advertising products. Whether his ap- 
proach in any given case is people or 
things, the copywriter, in my opinion, 
should operate on the assumption that 
consumers read advertisements because 
they want to know what is for sale. 

I suspect that on occasions we admen 
have far too little faith in the concept that 
people are interested in the merchandise 
they live by and spend their money for. 
Timid about playing it straight with the 
information that our product is all wool 
and a yard wide, sometimes we feel un- 
der compulsion to portray people in an 
emotional state of rhapsody over the de- 
lights of our “thing.” 


# I maintain that, oftener perhaps than 
we think, the consumer will not only 
read but will actually appreciate straight 
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DULL?—No ecstatic people here, but this ad, 
in terms of sales, has proved extremely 
profitable. 


New Role for Pre-Packaging 


The Case for Repeating Films 


product information. Can you, for ex- 
ample, imagine any product more earthy 
and commonplace than a dust rag? May I 
call your attention to the Conniver Cloth 
ad, herewith, headlined thus: “How 
Can a Dust Cloth Cost $2?” There are, 
you will note, no illustrations of people 
purring with ecstasy over the end-result 
benefits delivered by this dust rag; the 
space following the headline is jam- 
packed with closely-set text in fine type. 
Did any great number of women note and 
read this “dull” ad? There are, as far as I 
know, no Starch or Gallup figures to 
enlighten us. But I have in my possession 
a letter from the president of Madison 
House, Lester Langer, testifying that this 
ad and others like it have been, in terms 
of cash sales, extremely profitable. He 
Says that “our campaign has steadily ex- 
panded since May of 1953, and is ex- 
panding all the time!” 

Many times, I suspect, dominant pic- 
tures of people are used, not because they 
explain and dramatize a selling point, but 
solely in the belief (or hope) that they 
possess a certain magic that will capture 
attention and readership. Usually, in 
these cases, the pictures portray people 
in exaggerated attitudes of delight over 
the wondrous pleasures afforded by the 
product. 


# Note, for example, the color page of 
Paul Jones blended whisky, shown here. 
There is nothing especially wrong with 
this ad, I suppose, except that it is com- 
monplace and in no way different from 


Make a change for the better! 


* Better flavor 
* Better quality = 
S At 

* Better for your budget 
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OLLOWS PATTERN—Happy imobibers bear 
he story burden in this whisky advertise- 
nent. 


the usual pattern. I realize that whisky 
idvertising, because of restrictions, pre- 
sents an unusual challenge to the in- 
‘enuity of the copywriter. Too often the 
hallenge isn’t met with conspicuous suc- 
‘ess—the copywriter settling for a pic- 
‘ure of happy imbibers, or of the bottle, 
or of Old Pappy, who founded the dis- 
tillery in 1777. 

Now note how the challenge was met 
oy Chivas Regal Scotch whisky. The color 
oage, herewith, is typical of the current 
campaign that is running in such maga- 


C. M. Reads the ‘Funnies’ 


Bedell Bestows an Accolade 


_ CHIVAS 
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DIFFERENT—A departure from the typical 
liquor ad, this copy is said to have been 
“remarkably effective.” 


ee ate ene 
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The Greatest Name in Be 


MIRTHFUL PITCH—Another of the happy peo- 
ple either selling or consuming things in 
current magazine pages. 


zines as Holiday and Fortune. It is truly 
different and a total departure from run- 
of-mine whisky advertising. Portrayed, 
you will note, are no happy imbibers. 

Now for the $64 questicn: Is this un- 
usual advertising selling the product? 
Well, I have before me a letter from Lynn 
Baker, whose agency is responsible for 
this campaign, which reports to me as 
follows: “This campaign has been suc- 
cessful in setting a mood and creating a 
concept of Chivas Regal Scotch that we 
wanted the public to hold. It has been 
remarkably effective; so much so that 
Chivas Regal is far oversold.” 


= I want to make it clear that I am in 
no way opposed to the use in advertising 
of dominant human-interest illustrations; 
in my own work I have used them, ove: 
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SCHICK APPROACH—The thing wins over 


happy people in this announcement ad 
for the new Custom Schick. 


The Eye and Ear Department... 


the years, more times than I can remem- 
ber. But when they portray over and over 
and over again, as they do, the same 
hackneyed situation—namely, _ people 
laughing merrily and even uproariously 
over the advertised article—they are not 
only exceedingly tiresome; they are also 
incredible. The magazines are heavily 
laden with ads done in the mirthful and 
jubilant pitch of the Paul Jones color 
page, and also of the Schlitz ad, here- 
with. I counted 76 of them in two current 
magazines! 

I understand that both Dr. Starch and 
Dr. Gallup agree people are very much 
interested in products and want to know 
all about them. It is my notion that 
Schick Inc. would have made a great 
mistake if it had announced its new “Cus- 
tom Schick” with a portrait of a gent 
deliriously happy over his “Skin You 
Love to Touch” and the admiring lady 
so fondly stroking it. But this mistake 
Schick did not make. What Schick did 
do is reproduced here—and I think it’s 
great! 


Give Some Thought to Summer 
Repeats of Film Shows 


The time is rapidly approaching when 
the television audience is going to begin 
witnessing a plethora of films that many 
have seen before. Some have been shown 
within the last 39 weeks, some several 
years ago, and some will be running for 
the third or fourth time. Most advertisers 
recognize the fact that the basic argument 
for using film is the ability to get lower 
talent cost by re-runs, which generally 
cost about a third of the original cost, 
but question whether it is a good idea 
from a consumer point of view. There 
‘ is no need to guess whether it is or is not 
a good idea. Modern science has given us 
tools to find out. Let’s use them. 

Almost everyone is agreed that people 
go out of doors in the summertime. The 
sets-in-use in television fall off sharply, 
as has been discussed in some detail. It is 
uneconomical, if an advertiser is to main- 
tain a favorable cost-per-thousand, to 
continue to program a winter-priced show 
against a summer’s declining audience. 

Several experiments have been made 
to determine whether or not the same 
show quality could be maintained and the 
audience held in the summer. In each 
case it was clear that vacationing view- 
ers, motoring viewers, and just plain 
sitting-outdoors viewers lowered the po- 
tential to the point where even a sharply 
increased share of audience means lower 
circulation than in winter months. So— 
how to program for the summer months? 


s The first step is to find out what is 
available at about half the winter rates. 
The dramatic shows generally take a 
stock company and do simple shows 
against a minimum of sets. The cost of 
these run around $10,000 gross. Occasion- 
ally a situation comedy will use’ these 
stepped down dramas for an eight-week 
summer substitute. 

A company with a situation comedy, 
live or film, which feels that the audience 
needs a rest from the same old routines, 
can buy a re-run, second to fifth, of pretty 
good straight story shows on film for 
about the same amount of money, and 
can get a rating history to boot. This also 
prevents the world from falling down on 
one’s head if anything goes wrong with 
his simple live stuff at a time when the 
production staffs are suffering from year- 
end fatigue. 

Another popular summer replacement 
is the endless variation on the quiz or 
participation show. Every summer a 


whole flock of tired old favorites from 
radio and the minor leagues creep into 
the tv menu and in general tend to drive 
the viewers farther outdoors. These, how- 
ever, can be bought for about $7,500 and 
a few of them emerge with fairly sub- 
stantial cost economies. 

The last and hardest of the replacement 
opportunities is to get a network or pro- 
duction company to deliver a trial show 
which may survive the limpid months at 
a price considerably below its winter 
value. Some of these may last through 
the fall. The notable example of the 
successes is Mr. Peepers, who was born 
and thrived during the summer months. 
These deals are hard to come by, risky, 
and experimental at best. An advertiser 
must be led into a deal like this with a 
full understanding of the risks involved. 


= Let us assume that all of the replace- 
ment possibilities were discussed and dis- 
carded for one reason or another and the 
decision was made to keep the regular 
show running by the use of repeats for 
eight or 13 weeks. What happens to the 
rating and what happens to the psy- 
chological effect on the audience? 

Psychologically, the audience reaction 
to the earliest experiments with the best 
of Groucho and Dragnet would seem to 
bear out the earlier evidence uncovered 
when Amos ’n’ Andy repeated the same 
six-month batch they started with, and 
“IT Love Lucy” reached a peak rating 
with direct repeats when she was having 
her baby. The audience would prefer a 
good repeat to a bad summer replace- 
ment. 

The Nielsen company, with its scientific 
minds, has also taken on the problem, and 
while the information is secret to sub- 
scribers, the conclusions match your 
own judgment. Of the many hours of 
shows tested, the repeat shows got the 
same share of audience as in the winter 
months. The ratings declined in direct 
proportion to the seasonal decline. The 
summer replacements on the whole did 
a little less than average, with a consid- 
erably lower share of audience than the 
shows they replaced. A continuation of 
the regular shows produced about the 
same share of audience unless the compe- 
tition was down, in which case the regu- 
lar show gained in share. 

The logic for the case of repeating films 
is quite simple. The average rating of a 
30 means that 70% of the tv audience had 


Advertising Age, June 14, 1954 


The Creative Man’‘s Corner... 


Come, Kiddies 


Now gather ’round kiddies, while I read you the comics. This is called “Be- 
hind the Scenes at the Sealtest Big Top.” 


There ain’t no circus by that name, Pop. 


I didn’t say there was a circus by 
that name. This is a make-believe 
circus. Now do you want me to 
read to you or don’t yuou?...The 
girl back there behind the elephant 
is yelling, “Muscle Dan! Save 
him!” 

Save who? 

Save nobody yet. The accident 


els, 2. eis 


hasn’t happened. Now shut your 
little yaps or you go off to bed 
without this comic. You under- 
stand? All right. Here we are back 
in the circus. Jingles, the clown, is 
going up to swing from one tra- 
peze to another, passing through a 
paper hoop on the way. There he 
goes—and then, something’s hap- 
pened. The girl screams, “Jingles 


WOMOGENIZLO 
virastin Dont 


missed! He’ll be killed! Catch him, 
Dan!” And Muscle Dan, the strong 
man, says, “Gotta drink this mus- 
cle-making Sealtest Homogenized 
Vitamin D Milk fast!” 

You believe that, Pop? 

Who’s asking whether you be- 
lieve it or not? You want me to 
finish the comic? 

Yeah, but you tell us not to 


Hey, Pop? 


stuff like that tomorrow night. 


drowning in his own blood by the time Muscle Dan got to him. And drinking 
milk fast gives you indigestion. It turns to cheese. 

Tomorrow night you go to bed without a comic. Now LISTEN! The girl says, 
“Muscle Dan caught him.” And Jingles says, “Whew, that was close! Dan, how 
can I thank you?” To which Muscle Dan replies, “Thank body-building Seal- 
test Homogenized Vitamin D Milk! Better start drinking it yourself, too. A 
quart a day will make your act okay! It’s fast energy!” 

Hey, Pop, I thought that kind of advertising went out when you were a boy. 
Think this one got mislaid and thew’re just printing it now? 

I will not be interrupted. “Jingles is wowing them,” says the girl, and the 
ringmaster says, “Yes, thanks to Sealtest Homogenized Vitamin D Milk.” 


Do you remember what I told you about interrupting? 
That’s why we’re doing it. We want to be sure we don’t have to listen to any 


drink our milk fast. Besides, no 
matter how fast he drank it, Jin- 
gles would be all crushed and 


no opportunity to see the films the first 
time. Add to this three or more million 
new tv sets—depending on the length of 
time between the original showing and 
the repeat—and there is a vast new 
audience for the repeat film. In addition, 
a third of the audience in the Nielsen 


On the Merchandising Front... 


study watching the repeats had seen the 
same film before and didn’t seem to re- 
member or mind. 

The evidence is overwhelming. Save 
your money this summer, Mr. Advertiser. 
Run your repeats of your regular show. 
Nobody seems to mind but the critics. 


Big-Ticket Items Are in Line 
for Pre-Packaging 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 


dising of Grey Advertising Agency, 
New York.) 

Retailers of bulky, big-ticket merchan- 
dise are prodding manufacturers to adopt 
new shopping procedures that will wind 
up as cost-savers for the merchant. In 
its more extreme form, these suggestions 
by retailers involve shipments by the 
manufacturer, or his wholesale distribu- 
tor, direct to the retailer’s customer. In 
its less extreme form, the suggestions in- 


clude pre-packing of merchandise that 
either had never been pre-packed or had 
never been pre-packed in a manner that 
permitted it to be moved by the merchant 
to his customers with a minimum of han- 
dling costs. 

These retail-inspired prods toward the 
pre-packing of bulky, big-ticket merchan- 
dise are not without noticeable impact on 
manufacturers. On the contrary, many 
manufacturers of merchandise in this 
broad realm are actively checking into 
new concepts of pre-packing, stimulated 
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Tennis, anyone? 


So help us, Henry, this is an authentic tennis get-up of 
some years back. 


If you never saw an outfit like this, chances are you might 
remember that even in the early 30’s tennis clothes still 
had a “‘tea party” formality about them. 


But then something happened. A big change took place. 
With the amazing new mobility and the vast increase in 
leisure time which we have enjoyed in recent years came an 
entirely new concept in sports clothes. T-shirts and shorts 
replaced the long-sleeve, long-pants, tennis costumes. Golf 
knickers gave way to comfortable slacks. 


Eight years ago, when America’s big change to a more 
mobile, pleasurable way of life was truly beginning to flower, 
Holiday Magazine was born. Immediately, Holiday became 
the only magazine that reflected and stimulated this big 
change from cover to cover! 


Naturally, its readers were the people most interested in 
“everyday holiday living’—the people in every community 
who lead the big change to a more enjoyable life. 


These Holiday families (today there are more than 850,000) 
are the big reason why advertisers have made Holiday the 
most successful new magazine of our time. 


Holiday, anyone? 


HOLIDAY MAGAZINE 


A CURTIS MAGAZINE 


...its readers are leaders 
of the big change to ‘‘everyday holiday living!” 
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by the current need for competitive ad- 
vantages. 

A hugely interesting example of how 
imaginative thinking may lead to con- 
structive results in connection with this 
particular problem—and opportunity—is 
to be found in the fascinating way in 
which an idea first exploited in cigaret 
packages and for the shipping cartons of 
a few traditional non-food packaged 
items sold in food stores has been adapted 
for use by at least two furniture manu- 
facturers. 


@ The idea is the so-called “zip pack.” 
Its use on cigaret packages is well known; 
you pull a tiny tab and zip, the package 
is open. For several non-food packaged 
items it has been employed for the ship- 
ping carton. The zip-and-it’s-open tech- 
nique saves time and money in ware- 
houses and stockrooms, which makes it 
very welcome to the food super. 

Now the same concept is being em- 
ployed by the Morganton Furniture Co., 
of Morganton, N. C., and the Drexel 
Furniture Co., of Drexel, N. C., for vari- 
ous numbers in their furniture line. So- 
called “case goods” have been, until re- 
cent years, traditionally shipped by the 
furniture industry in wood crates. (Some 
shipments in cartons have been made for 
quite a while.) The wood crates have in- 
volved the following disadvantages: 

1. Weight and bulk add to shipping 
costs. 

2. Breaking open the crate too fre- 
quently results in some damage to the 
merchandise. Both the time involved in 
breaking open the crate and in repolish- 
ing or repairing the furniture add to re- 
tail costs. 

3. For various reasons, some case goods 
furniture has been shipped without prop- 
er regard for the amount of polishing, 
etc., that would have to be done by the 
retailer before delivery to the shopper— 
and sometimes after delivery to the shop- 
per. This has sometimes necessitated 
opening the case at the retailer’s ware- 
house, polishing, re-crating, and then re- 
peating the performance in the custom- 
er’s home. 


® Currently, the two furniture manufac- 
turers mentioned are, or were at the time 
of writing, testing a zip-type carton for 
furniture. To open the carton, it is neces- 
sary only to pull a tear strip that circles 
the container some three or four inches 
from the bottom. Tear off the strip, lift 
up the top of the carton, and there is the 
piece of furniture, adequately wrapped 
in a cellulose wadding. 

The advantages claimed for the new 
technique include the following—and 
this list is well worth checking by any 
manufacturer of bulky, big-ticket mer- 
chandise as well as by some manufactur- 


Employe Communications... 


ers of merchandise not quite so bulky 
and not quite as big-tickety: 

1. Damage avoided to contents when 
carton is opened. 

2. Furniture is properly finished; it 
can be delivered to the shopper’s home 
without opening the carton; the retailer 
has every reasonable assurance that the 
shopper will be entirely satisfied with 
the item’s condition when it is removed 
from the carton. Refinishing require- 
ment is reduced to a minimum, 

3. Time and labor are saved by the 
merchant. No tools required; no skill. 

4. There is a saving in transportation 
charges. 

5. Where cartons have been used, in- 
stead of wood crates, the new zip idea 
makes it unnecessary to gouge holes in 
order to open it up. That hole gouging 
also resulted in damaged merchandise and 
added to labor costs. 

6. The carton can be opened, obvious- 
ly, right in the home. Wood crates usually 
had to be opened outside the home, or 
when they were opened in the home, 
damage to the rug, etc., sometimes re- 
sulted. 

7. Extra cost of zip carton, as com- 
pared with other cartons, is merely 2 or 3¢. 


= There is little question that in 1954 an 
astounding number of items not formerly 
pre-packed will wind up being shipped 
to the trade in re-sale packages. And as 
one examines current trade paper adver- 
tising in one field after another, as I do 
regularly because it is an excellent way 
to spot trends, it is impressive to note how 
many items are climbing aboard the pre- 
packed bandwagon. 

Some of our large retailers, including 
some department stores, are doing quite 
a bit of pre-packing right on the selling 
floor and special devices are now avail- 
able to merchants that speed up this op- 
eration. However, the retailer—I think 
quite properly—does not consider that 
packaging is his proper function and it 
seems more likely to me that, in a com- 
paratively short time, the bulk of the 
items he is now bagging in various forms 
will be shipped pre-packed by alert man- 
facturers, 

It seems apparent, too, that pre-packing 
on bulky, big-ticket items will become 
extremely common on merchandise where 
the practice has been either rare or to- 
tally unknown. On bulky items where 
pre-packing has been done by methods 
that still involve the merchant in unnec- 
essary costs, new techniques like the zip 
idea will be employed. 

Our retailers (like just about every- 
body else) have embarked, through sheer 
necessity, on a cost-cutting campaign, and 
this is one way in which some manu- 
facturers can cooperate and perhaps win 
at least a temporary competitive advan- 
tage. 


Let the Office People Know 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

The head of the accounting department 
of a medium-size concern last year hit 
upon a formula of personal cOmmunica- 
tion with employes, and decided to give 
it a try. It was simple enough: All he 
did was to arrange that, at one luncheon 
period in each month, the people from 
his department would get together. The 
choice of the luncheon spot was left to 
the group, and the affair was to be on a 
Dutch treat basis. 

After several months, during which 


the accounting people got better ac- 
quainted with the boss and with one an- 
other, a member of the group came up 
with an idea: Why not invite some de- 
partment head each month to join the 
party and tell the accounting people 
about his own work? 

The guest speaker feature is now six 
months old, and the verdict is in. Over 
a period of six months, the accounting 
department group has been taken behind 
the scenes of sales promotion, advertis- 
ing, purchasing, engineering, manufac- 
turing and maintenance, with several 
more to come. The effect upon the ac- 
counting group, by its members’ own tes- 


timony, has been remarkable. Depart- 
mental morale is ’way up. Confusions 
that used to arise between accounting 
and purchasing, for example, are being 
erased, because the accounting people at 
their luncheons are able to quiz the guest 
speakers and get answers to puzzling 
questions. 


= Now here’s the cdd part about it: This 
company has a tremendous need for inter- 
departmental understanding. Efficiency 
is often low because one department 
can’t seem to pull in harness with the 
next. Hours are wasted in straightening 
out minor points about departmental cp- 
erations. Yet, until the head of the ac- 
counting department unwrapped his 
formula and put it to work, it had never 
occurred to anyone in the entire organi- 
zation that small group meetings, de- 
signed to explain the functioning of the 
company, might be helpful. Even today 
no other department has taken the cue 
from the accounting department. Even 
today no one in top management has said: 
“This is a good plan—let’s broaden the 
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base and adapt the idea to the whole 
company.” 


a Management continues to expect loyal- 
ty and devotion from employes, but so 
many concerns do little or nothing to 
build a foundation for it. Recently a man- 
ufacturing concern inaugurated a series 
of short plant tours for its office person- 
nel, and after the trip was completed, 
each participant was asked to write 
down, on a form provided for the pur- 
pose, his impressions of the trip and sug- 
gestions for improvement. The reactions 
were uniformly favorable, but there was 
one comment from practically every of- 
fice employe that meade management sit 
up and take notice: This was the first 
time in the experience of 90% of the 
people that they had seen the manufac- 
turing operations of their company. One 
woman employe, with 40 years of serv- 
ice, had never been in the plant befcre! 
Nobody needs to point a moral here. 
This particular company appears to have 
been 40 years late in seeing the clear 
blazes on the trees. ; 


training.) 


also more than that. 


it can’t “get off the ground.” 


Looking at the Retail Ads 


By Ciyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


A good ad is never less than excellent 
communication. Of course a good ad is 


But if an ad doesn’t communicate well, 


Here is a Toronto ad from a store, a 


FRANK STOLLERY'S 
MID-WINTE® SALE 


number of whose ads I have noted with 
respect. They are not the result of a 
devoted academic approach, or they 
would use more persuasion more effec- 
tively. But they reveal a considerable 
intuitive perception as to some of ad- 
vertising’s basic precepts. 

You have a story to tell, so you tell it. 
You aren’t cryptic or stuffed shirt or 
devious or “creative.” You just step up 
before the audience the editors have as- 
sembled and tell them what you think 
they’ll be interested in knowing about 
the merchandise. 

In this ad the copy sounds like talk. 
It presents one of the important sets of 
factors essential to good selling—that is, 
selling points. But in presenting them, it 
doesn’t look or sound wholesalish—or 
like a parts catalog for a machinery 
house. The copy is casual, friendly. 

Type is varied and broken up, not pro- 
fessionally and with finesse from a good 
typographer’s standpoint, but purely as 
an intelligent device for making reading 
appear easier. (As an architect breaks 
long flights of steps into short flights and 
landings.) 

The copy doesn’t do much of a job of 
whetting desire, but it does an excellent 
job of carrying conviction, of getting it- 
self believed. 

It is also complete. It quite responsibly 
answers the questions it may be assumed 
customers might ask as they read—in- 
cluding: How about mail orders? Ac- 
cepted? To be paid for, how? How about 
satisfaction? Suppose I’m disappointed. 

When I’m next in Toronto, if I have 
any furnishings to buy, I know where I'll 

go. 

A poinsettia to Frank Stollery! 
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“A Study of Duplication”— sequel to “A Study of Four Media”— reports 
duplication for average issues of leading publications, and also on the basis of 


accumulation and frequency of reading. 


HE new duplication study by Alfred Politz Research, 

Inc.—based on A Study of Four Media—represents 
a completely different and far more useful set of dupli- 
cation measurements than has ever been available. 


The study reports audience duplication of an average 
issue of one publication with an average issue of another 
... as well as duplication among average issues of groups 
of three, four and five publications. 


The highlight of the study is the analysis of duplica- 
tion by accumulative audiences and frequency of read- 
ing. These provide new information never before avail- 
able for evaluating advertising programs in publications. 

If you would like to know more about the findings of 


this study, write to A. Edward Miller, Market Re- 
search, LIFE, 9 Rockefeller Plaza, New York 20, N. Y. 


TYPICAL QUESTIONS ANSWERED 
IN DUPLICATION STUDY 


covering LIFE, Loo’, The Saturday Evening Post, Ladies’ 
Hom. Journal, This Week. 


1. Which pair of pu lications provides the largest net audi- 
ence? Which the !argest amount of duplication? 
2. Does duplication increase as income increases? 


3. What combina‘': 1 of three publications will provide me 
with the larges: «ct female audience? 

4. How many diffe: . it people are reached by using six issues 
of each of the {.» publications? 

5. To what extent » |!l adding a fifth publication to a list of 
four increase t) potential audience? 


6. To what extent |. | miss frequent and occasional readers 
if I use one pul ation instead of two? 


9 Rockefeller Plaza, New York 20, N. Y. 
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' Sun Oil Age 
for Faulty 
ae To the Editor: In the last sen- 
tence of his column of May 24, 
concerning the Sun Oil Co.’s in- 
troductory advertisement, the 
writer of your Creative Man’s 
Corner asks the question, “Does 
our memory fail us?” The answer 
is, Yes. 

But we would like to submit 
that not only does your Creative 
Man’s memory fail him; so, too, 
do certain principles of editoria! 
responsibility. Your Creative Man 
questions not the effectiveness of 


When you BUY a new home 


THE 


house--home 


the greatest influence in homebuilding 
DESIGN + CONSTRUCTION « FINANCE + SALES » MODERNIZATION 


the odds are in your favor that Fee 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome 


ency Takes Creative Man to Task 
emory and Irresponsible Comment 


the advertisement, but the inte-| 
grity of those responsible for it. 
These are grave charges and it is| 
incredible that they are made) 
against a background of unin- 
formed opinion and an admittedly 
vague memory. 

In answer to the first question 
of veracity, the fact that New Blue 
Sunoco is new is entirely true. 
The gasoline has been raised to a 
new high level of anti-knock pow- 


er and performance, as reported | 


in display type in the advertise- 
ment. 

Secondly, the test questioned by 
| your Creative Man was, in fact, an 
|entirely new test conducted at the 
Indianapolis Speedway Track un- 
the supervision of Wilbur 
‘Shaw and the Pittsburgh Testing 
Laboratory. The premium-priced 
‘brands tested against New Blue 
‘Sunoco included the 16 leading 
|brands being sold in Sun’s mar- 
keting area. 

If your Creative Man had taken 
the time to investigate the facts, he 
would have discovered that he was 
confusing this new test with a pre- 
vious test conducted last August 
on highways of five states under 
the supervision of the United 
States Testing Co. 

These are necessarily details, for 
\it is upon details that we have | | 


AMERICAN 
WEEKLY 


iS 1. 


THIS WEEK 


PARADE 


LOUISVILLE 


BELONGS ON 


ANY 


SUPPLEMENT 


SCHEDULE 


been questioned. But we would 
like to raise a far more important 
point than what this ad did or did 
not say. It is this: We respect your 
right to criticize the effectiveness 
of our advertising. This is a matter 
‘of opinion. 

But we do not acknowledge your 
authority to challenge our integ- 


Man’s faulty memory. This is a 


matter of fact. 


|wrong. Proofs of the fall and 
spring campaigns are attached. 

This letter is not the usual ex- 
pression of an honest difference of 
opinion on the effectiveness of ad- 
vertising, to be buried in the Let- 
ters-to-the-Editor section and for- 
gotten. This agency and its client 
have been challenged on a funda- 
mental question of advertising 
integrity by an anonymous colum- 
nist. We expect a position in your 
publication within, or equal in im- 
portance to, the Creative Man’s 
Corner. 

Serious charges have been lev- 
eled. We ask only that all those 


The proof of any gasoline is how 
it performs in your car 


BLUE SUNOCO BEATS 15 
PREMIUM: PRICED BRANDS 


rity on the basis of your Creative | 


And the fact is, you are entirely | 
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ONLY ONE GRADE - PREMIUM QUALITY 
STILL AT REGULAR GAS PRICE 


THE NEW HIGH-TEST 


Stepped up to a new high level of anti-knock performance for all 
makes of cars - including those with highest compression engines 


16 PREMIUMS LOSE T0 
NEW BLUE SUNOCO 


=n. 
Oradea Regular-priced New Blue Sunoco wins » 
| =z | miles-per-dollar test by as much as 14% we 


NEW high anti-knock power 
NEW high all-around performance 
NEW high value for your money 


WINS AGAINST 16 —PREMUMS” 


—) OUTER er 1m Se nme eS aT semana ore 
" ome 


er 
— zs a 

| 

| 


PREMIUM QUALITY-REGULAR PRICE! PAY MORE? WHAT FOR? PREMIUM QUALITY REGULAR PRICE! PAY MORE? WHAT FOR? 


1954 CAMPAIGN—The ‘54 spring campaign, including these two ads, is based on a 
series of tests at the Indianapolis track, supervised by the track president, in which 
16 cars were fueled with $3 worth of Sunoco and “16 premium-priced gasolines” 
and driven around the track until the tanks ran dry. Copy points out that Sunoco 
averaged 10.4% more miles per dollar than the other brands tested. 


record licensing firms prior to the 
passage of the Act. 

It would be greatly appreciated 
if you would correct this error in 
an early issue. 

Harry K. Lone, 
Harry Long Inc., York, Pa. 
*. ° * 
UP Lines Up the Record 
on Family Rate Plan 

To the Editor: On Page 38 of 

your May 24 issue there appears a 


1, 1953—E. B. Padrick’s Tariff No. 
233-1, ICC No. 5375. This was 
promptly protested by -the Santa 
Fe July 28, 1953, but the commis- 
sion declined to suspend our tariff. 

Following this, all of the western 
lines (except SP, WP, MP, StLSW 
and D&RGW) joined in issuing 
Tariff No. 233-2, ICC No. 5382, re- 
placing the former tariff and ef- 
fective Sept. 21, 1953. Up to that 


Proved in 


road tests conducted by U.S. Tes Co. using cars of every American make 
Wigh-Test Bive Suncce gives op te 12.4% | 
eS SS ae an | 
matches them off fer 

o04 overall 


es 


ze | 


‘53 fall campaign for Blue Sunoco, featur- 
ing road tests conducted by U. S. — 
Co. 


equal opportunity to read this an- 
swer. We expect only that you fol- 
low common principles of journal- 
istic fair play. 

F. BOURNE RUTHRAUFF, 
Vice-President, Ruthrauff & 
Ryan, New York. 


present the Sun Oil case, and ob- 
jects only to the suggestion that 
anything can be “buried” in this 
department, which is in fact one 
of the best-read features in the 
paper. 
* * * 

Tells Smokey Bear's History 

To the Editor: Reference is 
made to a reprint from ApveErTIs- 
ING AcE of Sept. 21, 1953, copy en- 


\“Railroads Follow Airlines, 


"| started Sept. 21 by the Santa Fe 


= | 


=| | Santa Fe’s lead.. 


1953 CAMPAIGN—One of the ads in the) 


who read the charges be given an} 


AA welcomes the opportunity to 


statement which I feel obliged to 
challenge. Your article headed, | 
Em- 
'bark on Family Rate Plan,” con- 
tains the statement that...“the| 
family plan of rail travel was 


PER 1000 
READER-EXPOSURES 
MATCHCORP 


WL, 


Book Match Advertising 
With Inside Printing 


Put your name, or your client's name, in 


“lights’’ . . . to get low cost results. We 
will circulate your book match advertising 
in major marketing areas throughout the 
country, or in markets of your choice. 
Minimum circulation is two million books, 
| with even lower prices on larger circula- 
' tion. Your first cost is your last cost; 
| prices include all art work, production 
| 


| Railroad. Other Toads followed | 
The facts are ‘that the Union|! 
Pacific Railroad, and no one else, | 
_started family plan fares in the 
West. After an experimental peri-| 
od wholly within the state of Ida-| 
ho, UP with C&NW and Wabash* 
_joining, filed the original tariff 
July 27, 1953, to be effective Sept. 
| 


and plate costs with printing in one t 
five colors. Book match advertising ca’ 
include coupons and keys. Commission- 
able. For details, write, wire or phone 
W. E. Scaman, Vice President. 

MATCH CORPORATION OF AMERICA 
Manufacturers of Book Matches for Advertising 
3433-43 West 48th Place, Chicago 32, Illinois 

Virginia 7-2244 


| 


...give your sales message momentum! 


| ner Oo 4 


 PHILCO. 


AIR CONDITIONERS 


THE MECHANICAL 
WAVING FLAG 


DID YOU KNOW? 


The 303,238 circulation total of the Louisville Courier-Journal 
Magazine is greater than almost two-thirds of the 33 This 
Week newspapers . . . ranks above more than half of the 
26 American Weekly newspapers . . ; ranks above all but 
three of the total of 38 Parade newspapers. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 
Journal, Lovisville 2, Kentucky. 


THE LOUISVILLE 


| Courier~ 


Sunday Courier-Journal Circulation 303,228 « Member of The Locally Edited Group 
Represented Nationally by The Branham Company 


closed, pertaining to an article 
entitled “Smokey Bear Products 
Get Ist Retail Push.” 

In the 12th paragraph your 
article reads as follows: 

“Following the sheet music and 
record licensing, the first mer- 
chandise permit was issued to 
Brian Fabrics Corp., manufacturer | 
of Brico scarfs.” 

This reprint came to my atten- 
tion only recently and I hasten to 
correct this gross error. Our com-| 
pany holds the first license issued | 
subsequent to the passage of the 
Smokey Bear Act and to the best! 
of my knowledge and belief our 
| deposit representing an advance on_ 
|royalties was also the very first) 
| money received by the Forest 
| Service under this Act. It is my 
understanding that permission was 
Pana to the sheet music and 


THAT COMMANDS 
ATTENTION! 


@ 42” over-all height. Metal base, 7” wide. 

e Pennant, 13” x 21”; easily interchangeable. 
e Individually packed. Shipping weight, 5 Ibs. 
@ Operates on AC current. 


BOR FULL PARTICULARS WRITE TO — 


FULLER DISPLAYS, Inc 


48th AVENUE, LONG ISLAND CIT A 
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time this family fare plan was for | ty indicate that the best-read ad in 
first-class traffic, good in sleeping the leading women’s service maga- 


cars. 


Union Pacific pioneered again 
by being first to file notice of in- 
tention to have family fares good | 
in coaches. The Santa Fe and oth- | 
er western lines agreed, and Tariff | 
No. 234-1, ICC No. 5383, was issued | 
to be effective Oct. 19, 1953. The, 
eastern lines observed our success | 
in family fares and with all of the 
western lines, except those men- 
tioned above, joined in issuing the 
tariff that became effective May 
31, 1954, and which authorizes the 
sale of round-trip family plan fares 
from coast to coast. As yet, the 
New England and the southern 
railroads have not joined in the 
plan. 


H. B. NorTHCOTT, 
General Advertising Manager, 
Union Pacific Railroad Co., 
Omaha. 
8 9 * 


‘Anybody’ with Courage Is 
‘Somebody’ in Ad Business 

To the Editor: According to your 
May 24 editorial, we are among 
the “anybody (s) that can hang 
out a shingle and become an ad- 
vertising agency.” 

We did so, eight years ago. 

We don’t like the form letter) 
mentioned in your editorial any) 
better than you do, but why wor- 
ry? Won’t clients developed by | 
such solicitation be as easily lost | 
as they are found? 

We believe advertising is the | 
greatest business in the world, just | 
because of the single fact that. 
“anybody can hang out a shingle.” 

May we suggest that someone is 


|zine was looked at an average of 


4.9 seconds by its readers. 

Your second objection to spot— 
advertisers can’t buy a good spot 
campaign—doesn’t stand up when 
you look at growing lists of adver- 
tisers turning to spot radio and 
spot tv and getting effective sched- 
ules. In fact, radio spot expendi- 
tures increased 34% since 1949 and 
tv increased 1,100% in that same 
period. It is true that there are a 
limited number of spots on a sta- 
tion and naturally, as in any other 
medium, the preferred positions go 
first. But it is possible, with less 
expensive time periods, to buy 
sales producing schedules... 

I could go on at length discussing 
the various points raised in your 
article, but to sum up: It’s true, 
some spots are better than others. 
When purchased intelligently, spots 
are a bargain! 

THOMAS B. McFApDEN, 
Director, NBC Spot Sales, New 
York. 

a * e 
Reports Agency's Test of 
Proofreading Methods 

To the Editor: I read with in- 
terest Kenneth Butler’s article, 
“For Accuracy, One Proofreader 
or Two?” in your May 31 issue. 

We made a test similar to the 
one Mr. Butler suggested on our 
copywriters about three years ago 
except that, working secretly with 
typographers, we deliberately in- 
troduced controlled errors into our 
‘regular production stream. 

By introducing our own errors 
without the knowledge of the 


wrong about this “anybody” busi- | writers, we were able to draw a 
ness? Not everybody has ideas. Not bead on specific weaknesses and 
everybody has the strong faith ‘correct them to the extent pos- 


needed to sell his ideas. So why) 
isn’t the “anybody” who dares to) 
hang out a shingle in competition | 
with established admen really a) 
“somebody’’? 

He may only be contributing to. 
the truly great business of adver- | 
tising by believing he has some- 
thing new or advanced to offer cli- | 
ents. He may prove it by a measure | 
of success. What does it matter if a 


done, hangs out a shingle and 


makes a contribution to the adver-_ 
tising art? Isn’t this one business| 
where the true test of greatness is | 


the economic success of the right 
idea at the right time? 

We too use “form” letters, in- 
dividually typed. We enclose two 
for your review. We are in the ad 


business to sell the ad business | 
and to sell it as the key to most) 


industrial problems. We’d like you 
to ask, “How many of these ‘any- 
bodies’ feel they are ‘somebodies’ | 
in this business that starts with a) 
shingle?” 
GORDON SPEEDIE, 
Gordon Speedie, Advertising, 
West Medford, Mass. 
* « * 
Takes the Stand in Favor 
of Spot Broadcasting 


To the Editor: Your article, “Are 


Spots a Bargain?” in your May 24 
issue doesn’t tell the whole story 
on spot broadcasting and its place 
in the advertising picture. 

First, spot broadcasting is more 


than just the 10- and 20-second | 


station breaks discussed in your 
columns. Actually, a large portion 
of spot revenue comes from the 
sale of locally originated or syndi- 
cated programs and participaticns 


in such programs. Many top-rated | 
radio and television programs are) 


spot programs and can be pur- 
chased in one or many markets. 


Your first objection to spot—| 
there isn’t enough time—should be wrong figure. If you can, please 


measured against other media. 
America’s leading advertisers have 


found that not only 20-second sta- | 
tion breaks, but also 10s do a real 


selling job for them; this is con- 
siderably more time than the “best 
read” newspapers and magazines 
enjoy. Eye camera magazine read- 
ership studies at Purdue Universi- 


‘responsibility increases. 
man who doesn’t know it can’t be | 


‘Pharmaceutical Advertising 


sible. 

We quickly learned: (1) that 
,certain copywriters were error- 
| prone, and not easily changed; (2) 
that accuracy is a habit, and once 
a copywriter gets the habit he 
keeps it; (3) that a copywriter 
(or anyone else) should never sign 
anything he doesn’t read; (4) that 
a proofreader improves as his sole 


HERMAN S. THOENEBE, 
Vice-President, Arndt, Pres- 
ton, Chapin, Lamb & Keen, 
Philadelphia. 

* ra 4 


Has Wide Interest 


To the Editor: Personal observa- 
\tion leads me to suspect that Ap- 
VERTISING AGE is read by the de- 
partment of almost every pharma- 
| ceutical firm. They, therefore, will 
have read your report of the Mid- 
/'western Pharmaceutical Advertis- 


tistnc AGE, May 31) of “La cigar- | 
ette qui fait ‘BOUM’?” 
No reference to soda water, that; | 
rather, to the famous Picasso dove | 
of peace which was promptly con- | 
verted by Low and other cartoon- | 
ists into a pouter pigeon with a 
cannon sticking out front as cn | 
a tank, and labeled “La colombe | 
qui fait ‘Boum’.” 

EpMonp G. THOMAS, 
Chew, Harvey & Thomas, 
Philadelphia. | 

ra © ae 
Threatens Action Against | 
Next Anti-Gladys \Vriter 
To the Editor: The next time. 
some joker writes you that in his | 
opinion the Gladys feature is | 
neither clever or funny, I’m going 
to write him. He will be notified 
that he has been inducted into one 
of my personal private organiza- 
tions: “The International Order of 
the Stuffed Shirts.” 

ARTHU® HALLAM, 

Sales Promotion Counselor, 
Pomona, Cal. 


When you buy the 


TORONTO DAILY STAR 


you reach 452,876 


adult readers and buyers 
in the Toronto A.B.C. 
City Zone 


Source: Sanders Marketing Research 


1 


‘ing Club meeting (AA, May 24). 
However, current 


/maceutical products currently ex- 
tends far beyond the advertising 
‘department. 

| Would it be agreeable with you 
for us to repeat this item (Page 73) 
|with full credit to AA? 

O. J. WILLOUGHBY, 

| Publisher, Drug and Allied In- 
dustries, Atlanta. 

* * a 
‘Subscription Price Corrected 
for French Publication 


To the Editor: Two letters from 
America inform me that you were 
kind enough to mention our publi- 
cation in your May 17 issue. I 
would like to thank you. I believe 


| 


[$24.94]. 


| publish a correction. 

JACQUES THIBAUD, 
Director, L’Actualite Publici- 
taire, Paris, France. 

7 om o 

Comments on French Poster 
To the Editor: 


interest in) 
professional advertising of phar-| 


you have by now received our 
April 10 issue which we mailed to 
you. As to our subscription, the 
|exact price is 8,600 French francs 
I believe you had the 


How many for- 
eign news readers have picked you 
up on the cutline (Page 58, ApvErR- 


we 
Pas 
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photo engraving co., 118 so. clinton st., chicago 


Our experience in making R.O.P. color engravings 
has included such a wide variety of subjects that 
you can buy from us with definite assurance that 
we will deliver the best plates money can buy, 
anywhere! A phone call to our R.O.P. color 
department will bring proof of this experience to 
your desk. Our familiarity with the requirements 
for national R.O.P. color campaigns and our ability 
to produce the engravings to meet those 
requirements is a service you need right from the 
first R.O.P. color ad you set out to produce. 
Please PHONE FR-2-6343 

R.O.P. Color Service Department 
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On the International Scene... 


British Witness Ad 


War, as Unilever 


Goes After P&G's Detergents Market 


Lonpon, June 8—Unilever Ltd. 
is out to break Procter & Gamble’s 
hegemony in the British detergent 
market. 


To do the job, Unilever has. 


brought out a new detergent, Omo, 
and backed it with a super-adver- 
tising budget. Hudson & Knight 
Ltd., one of the many Lever divi- 
sions here, is marketing Omo and 
the campaign is being handled by 
S. H. Benson Ltd. 

The nationwide Omo drive was 
uncorked at the end of May. 


ORCHIDS 


FREE brochure Openings ~ 


telling you how 


Ask about our “Individual Premium Mailing” Plan 


H. C. KRUEGER - FLOWERS OF HAWAII 
AA-64 
670 S. Lafayette Park Pi. Los Angeles 57, Calif. 


eet ell 


With this new drive, Unilever is 
facing up to two hard facts: 
| 1. Detergent sales have ex- 
/panded tremendously here, as they 
‘have in the U.S. Trade reports 
indicate that detergents now ac- 
,count for at least 35% of the wash- 
ing-agent market in Britain. 
| 2. Thos. Hedley & Co., British 


Stocks of Omo—a blue detergent— subsidiary of Procter & Gamble, 


had already been built up with re- 
tailers all over the country. 


s The campaign is claimed to be 
the “biggest ever to advertise a 
synthetic detergent in Britain.” 
Full pages and half-pages are run- 
ning in national newspapers and 
magazines; poster sites and bus 
sides are being used heavily, and 
a sample box of Omo is being dis- 


tributed to every home in Britain | 


—that means a distribution of 15,- 
/ 000,000. 
' On top of all this, Unilever is 
mailing out millions of coupons en- 
| titling bearers to reduced prices. 
| Theme of the Omo campaign Is: 
| «Whiteness alone is no _ longer 
enough!” The copy explains: 

“There are several good washing 
|powders which promise you a 
‘clean white wash. And they keep 
\that promise. New, blue Omo guar- 
| antees you a clean white wash too. 
But it does not stop there. Omo 
goes further, does more. 


s “Omo gives you not only the 
completely clean and stain-free 
whites you expect; it gives you, 
too, an exciting added brightness 
-which puts ordinary whiteness in 
the shade. 

“Today, whiteness alone is no 
‘longer enough. Women who take 
ja real pride in their wash want 
whiteness plus Omo brightness.” 
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apple pie... 
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Superb quality! 


'. FREE Production Men, send 


for new copy-fitting aids: T 


RULER—measures every size 5-15 
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| TYPOGRAPHY 
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PLASTIC PLATES ¢ NEWSPAPER MAT SERVICE e TRU-TONE® ETCH 


PROOFS e TRANSPARENC 


1ES FOR OFFSET AND GRAVURE 


has captured the bulk of the de- 
|tergent business—some say as 


|much as 75%—with Dreft, Tide 
and Daz. 


/@ Unilever is, of course, the tra- 
ditional giant of the British soap 
industry. Before the war it had 
about 60% of the market—if not 
‘more. It still is the king of the bar 
‘soap and soap flake fields, but 
this is precisely where sales are 
falling off. 

Since de-rationing of soap in 
1950, Hedley has been spectacu- 
larly successful with its all-out 
promotion of detergents. Tide, in- 
troduced in 1950, is the big seller. 
Lever countered with Surf in 1952, 
but Hedley came right back last 
year with a saturation ad drive 
for Daz, a blue detergent. Now 
Lever is fighting back with Omo. 

Hudson & Knight will have to 
go some to meet its claim that the 


| 
| 


| 
| 


SPRING MEETING—At the recent gathering of the National Business Publications 

at Lake Placid, N. Y., are (left to right) G. C. Buzby, v.p., Chilton Co., Philadelphia; 

Albert J. Robinson, Assistant Postmaster General; Harvey Conover, president of 

Conover-Mast Publications, New York, and chairman of NBP; and Robert E. Harper, 
president of NBP, Washington, D. C. 


Advertising Age, June 14, 1954 


Laborites Make 
Final Jabs at 


Omo drive is the biggest detergent 
campaign ever launched in Brit- 
ain. Expenditures for all soaps and 
detergents are already running ata 
heady clip. Magazine and newspa- 
per advertising has climbed from 
$4,480,000 in 1952 to $7,400,000 in 
1953. 


= The latest figures, for the first 


three months of 1953, show the 


gent marketers: 


Daz (Hedley) ............ $320,552 
Derge (Co-op brand) $2,165 
Dreft (Hedley) ........ $85,277 
Fab (Colgate-Palm- 

ERD aati eicissccscsccesis $15,809 
Spel (Co-op brand).. $8,616 
Surf (Lever) ............ $222,771 
Tide (Hedley) ........ $328,878 


These figures naturally do not 
ing spent on contests, sample dis- 


able coupons. When Unilever 
launched Surf, it gave away 6,- 
000,000 coupons, each worth 19¢ 
toward the purchase of a 27¢ box 
of Surf. 

Hedley gave away a box of Daz 
to hundreds of thousands of house- 
holds, plus a coupon worth 6¢. 
Some of the prizes offered in a 
Hedley contest last summer were: 
three houses, each worth $13,000; 
30 tv sets, and hundreds of £5 
($14) vouchers. And Unilever re- 
cently ran a competition offering 
as prizes 10 automobiles, each with 
$280 worth of gasoline and oil. 


= This high-powered advertising 
has sold a lot of soap, but it has 
also made a lot of enemies in 
Britain. A bill was introduced in 
Parliament to set minimum prices 
for soaps and detergents, on the 
grounds that present prices are too 
high because of excessive adver- 
tising. 

Various retail trade groups have 
objected vigorously to the sample 
giveaways, claiming that this free 
distribution of products hurt their 
sales. 

Richard Evely, a leading writer 
on economics for the Socialist 
press, had this to say about the 
“crazy soap war”: 

“The only people who applaud 
these campaigns are in the ad- 
vertising industry. For it is the 
advertising industry, with its 
hordes of publicists, copywriters 
and highly-paid executives, that 
produces the armaments for pres- 
ent-day commercial wars. 

“Manufacturers pay well for 
every new weapon in their battle 
for sales. But the costs are passed 

n. 
“In the end, it is the consumer 
who foots the bill. The housewife 
pays for the business wars.” 


tributions and mailing of redeem- | 


Commercial TV 


Lonpon, June 8—The long 
drawn-out dispute over commer- 
cial television—the end is now in 
sight—continues to enliven Par- 
liamentary sessions in Britain. 

Laborites have been trying for 


more than a year now to thwart 


the government’s plans. Though 


following expenditures by deter-| unsuccessful, they refuse to give 


up the fight. Last week they 
charged that Conservatives were 
attempting to corrupt the Sabbath 
with advertisements. 

| A number of Labor M.P.s, the 
majority of them Scottish, spoke 
in favor of an amendment barring 
Sunday advertisements on the pro- 
jected commercial tv stations. 


cover the considerable amount be-| @ William Ross, Laborite repre- 


senting Kilmarnock, said commer- 
cial tv would destroy “a cherished 
feature of our way of life—the 
|traditional British Sunday.’ He 
added: 

“One firm selling detergents 
spent £1,100,000 ($3,000,000) last 
year on press. advertisements 
alone. It was said that cleanliness 
came next to Godliness, but under 
commercial television cleanliness 
would exclude Godliness because 
religion—the Church—would not 
be able to buy its way into Sun- 
day.” 

Another Labor M.P., Eric Flet- 
cher, backed up Mr. Ross, declar- 
ing that the Home Secretary 
should be ashamed of himself for 
trying to invade the quiet peace 
of Sunday with ads. Mr. Fletcher 
cited the success of the recent 
London crusade by evangelist Bil- 
ly Graham as proof that “there 
was a hunger by the people for 
something different from the or- 
thodox commercial entertain- 
ment.” 


= These arguments failed, some- 
how, to shame David Gammans, 
assistant postmaster general. He 
pointed out that the Sunday news- 
papers, which are filled with ads, 
sell 33,000,000 copies, an average 
of three copies per home. “How 
can we say in the light of that 
that there is any general objection 
to advertisements on Sunday?” he 
asked. 

Mr. Gammans was also intrigued 
by Mr. Fletcher’s position as v.p. 
of a chain of movie houses. He 
asked whether Mr. Fletcher’s 
chain showed filmed advertise- 
ments on Sunday. Mr. Fletcher, 
cornered, admitted that his cine- 
mas show ads on Sunday, although 
he said they didn’t until 12 months 
ago. 

At this, there was a roar of 
laughter from the Conservative 


benches and the smiling Mr. Gam- 
mans suggested that “it is slightly 
hypocritical for Mr. Fletcher to 
make that speech about television 
when he did not even declare his 
interest in the cinemas.” 


= The Labor amendment was re- 
jected, 226 to 194, although one 
Conservative bolted his party on 
the issue. 

A series of other Labor propos- 
als—two of them designed to ban 
liquor and gambling ads—were 
also defeated in the House of 
Commons. The Socialists did get 
somewhere, however, with their 
move to prohibit tobacco ads on 
commercial tv. 

Government leaders agreed to 
take up the matter with the Minis- 
ter of Health, who recently warned 
Britain’s youth about the dangers 
of smoking. In view of this con- 
sideration, the amendment was 
withdrawn. 

The government’s television bill 
has now passed the committee 
stage in the House of Commons, 
which means that the major ob- 
stacles have been surmounted. It 
went through in seven days, 
thanks to the application of the 
guillotine: a time limit on debates. 


a The bill must now go to the 
House of Lords, where another hot 
session is expected. Still, the gov- 
ernment seems determined to get 
the bill. approved before the sum- 
mer recess. If it does, commercial 
television in Britain will be reality 
by the summer of 1955. 

London agencies are certainly 
going on this assumption. Nine 
leading agencies—Clifford Blox- 
ham, C. R. Casson, Cecil D. Notley, 
Everetts, Alfred Pemberton, Rum- 
ble, Crowther & Nicholas, Smith’s, 
Stuart and Basil Butler—have set 
up a joint television training 
course. Employes of each agency 
will get lectures and film showings 
in the creative, commercial and 
administrative aspects of tv. 

Set manufacturers are also go- 
ing on this assumption. Almost all 
of them are running ads pointing 
out that their new models are 
equipped to receive alternate sta- 
tions. 


Four Join ‘Bob Crosby’ List 


CBS-TV, New York, has added 
four new sponsors for the “Bob 
Crosby Show.” They are General 
Mills (Batten, Barton, Durstine & 
Osborn), Toni Co. (Weiss & Gel- 
ler),.S.O.S. Co. (McCann-Erick- 
son), C. A. Swanson & Sons (Ta- 
tham-Laird) and Englander Co. 
(Leo Burnett Co.). 


MacKay Joins Roy Durstine 

C. W. MacKay has joined Roy 
S. Durstine Inc., New York, as 
v.p. in charge of research and 
marketing. He was at one time v.p. 
of Kenyon & Eckhardt, and most 
recently was senior associate of 
Stewart Dougall & Associates. 
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Cellucotton Booklet 
Describes Qualities 
of Salesman’s Wife 


Cuicaco, June 8—Oikologists— 
better known as homemakers— 
have been paid an impressive trib- 
ute by the sales department of In- 
ternational Cellucotton Products 
Co. 

They have just been issued a 
meaty 50-page booklet which takes 
them into the firm as part of a 
“triumphant partnership” of wife, 
salesman and company. 

Titled “The Salesman Takes a 
Wife,” the brochure was written 
for Cellucotton by James F. Ben- 
der and aims directly at strength- 
ening the morale of the semi- 
nomadic, often-alone salesman’s 
wife, who at the same time is an 
important factor in her partner’s 
sales achievements. 

“The factor. ..that we find com- 
mon to sustained success among 
our salesmen is the happy wife,” 
says the booklet. 

On this note, Cellucotton’s public 
relations effort gets busily to work 
explaining the wife’s part in the 
corporate setup to its audience of 
“invisible salesmen.” 


# A chapter on “The Wife as Her- 
oine” emphasizes the ideal sales 
wife’s adaptability, her prudence, 
her ability to be left alone without 
nagging. Another one points to her 
husband’s professional status as 
“Dr. Salesman,” and notes that he 
is only on the road one-third of 
the time. Still another explains 
“How to Help Your Husband Get 
to the Top.” 

Most intriguing of all is a bat- 
tery of 34 marriage-problem ques- 
tions which help bring home ICP’s 
point that “common sense and 


i: ees AND SELL YOUR STORY . 
WITH GENUINE PHOTOGRAPHS | 
8x 10's Post Cards Tip-ons 
Miniaiures—Portfolios—Business (Cards 


HE GROGAN PHOTO COMPANY 
1279. N. Bahly St. Danville, Hines 


“Cool! Quick! Luscious! 
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Cake ‘n Lemonade!” a» Ratgguoae 


ee ae 


LUSCIOUS!—Color spreads like this are being used in magazines and Sunday news- 

paper sections by General Mills and the California Lemon Products Advisory Board 

to promote “Cake ‘n Lemonade Month” during July. Batten, Barton, Durstine & Os- 

born is the agency for General Mills’ Betty Crocker cake mixes, and McCann-Erickson 
handles the lemon growers’ promotion. 


planning make a good marriage.” 
Some of the questions answered 
for the company by New York’s 
National Institute for Human Re- 
lations: Do underweight women 
make poor marital risks? (Yes.) 
Does poor cooking lead to divorce? 
(Yes.) Do intelligent men and 
women divorce less frequently 
than the less gifted? (Yes.) 

Other sections of the well-filled 
pamphlet contain a bibliography 
on marriage and home manage- 
ment and a quiz for the reader on 
“How do you rate as a wife?” 


Sales Club Elects Guequierre; 
Sets Annual Scholarships 

A. J. Guequierre Jr., sales man- 
ager of W. R. Wagner Mfg. Co., 
has been elected president of the 
Sales Executives Club of Milwau- 
kee. Other officers elected are 
Dallas K. Rudrud, Hall Chevrolet, 
v.p.; George A. Kopatzke, Wagner 
Electric Corp., treasurer, and Les- 
lie H. Hunkel, Western Union 
Telegraph Co., secretary. 

The club has voted to sponsor 
two $250 annual scholarships, one 


|for Marquette University and the 


‘other for the University of Wis- 


‘consin. Junior students who will 


major in marketing and selling in 
the senior year are eligible. 


ARE Key TO THE $451,000,000* 
QUAD-CITY MARKET 


IN CIRCULATION 
IN QUAD- CITIES 


MORNING 
DEMOCRAT 


Evening 
DAILY TIMES 


Sunday DEMOCRAT & TIMES 
*Copr. 1953 Sales Management Survey of Buying Power 


Serving the Quad-Cities of 


DAVENPORT, IOWA; ROCK ISLAND, MOLINE and 
EAST MOLINE, ILLINOIS 


HEADQUARTERS: DAVENPORT, IOWA 


Represented Nationally by 
JANN & KELLEY, INC. 


General Mills and 
Lemon Board Boost 
‘Cake ‘n Lemonade’ 


Los ANGELES, June 8—In a joint 
promotion of “July Is Cake ’n 
Lemonade Month,” General Mills 
and the California Lemon Products 
Advisory Board will run a national 
advertising campaign, using maga- 
zines, Sunday newspaper sections, 
television and radio. 

General Mills (Batten, Barton, 
Durstine & Osborn) will promote 
its new Betty Crocker angel food 
cake mix. Lemon Products Advi- 
sory Board (McCann-Erickson), 
which represents every brand pro- 
moter of California lemon juice 
products, will push frozen lemon- 
ade. 


= The campaign will cover 371 
major cities. It includes four-color 
spreads in the June 28 Life and in 
the July issues of Better Homes & 
Gardens, Ladies’ Home Journal 
and Woman’s Home Companion as 
well as in July issues of The Amer- 
ican Weekly, First 3 Markets 
Group, Parade and This Week 
Magazine. 

Insertions also are scheduled for 
the Chicago Tribune, Des Moines 
Register, Kansas City Star, Mil- 
waukee Journal, Minneapolis Trib- 
une, St. Louis Post-Dispatch and 
St. Paul Pioneer Press. 

Also, there will be commercials 
on “Saturday Night Revue” (NBC- 
TV); “Bob Crosby Show” (CBS- 
TV); “Time for Betty Crocker” 
and “Whispering Streets” (both on 
AEC radio). All major U. S. gro- 
cers are being sent a four-color 
display kit. 


Jamian Shares Standard 

In its May 24 issue, AA reported 
the appointment of Rutledge & 
Lilienfeld, Chicago, to handle ad- 
vertising for Standard Milling Co. 
This agency will handle the ac- 
count in the Chicago, Milwaukee, 
Minneapolis and St. Louis trading 
areas. Jamian Advertising & Pub- 
licity Co., New York, handles the 
account in eastern areas where 
the milling company has distribu- 
tion. 


Florida CofC Names Carman 

Bob Carman has resigned as 
head of the script devartment of 
National Broadcasting Co., Chica- 
go, to become directo: of publicity 
and promotion for ‘he Daytona 
Beach, Fla., Chamb:r of Com- 
merce. Mr. Carman hod been with 
the central division o' NBC for 10 
years. 
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‘Business Bureaus 
Clarify Stand on 
Discount Houses 


New YorRK, June 8—Because of 
references which have indicated, 
directly or indirectly, that better 
business bureaus are opposed to 
discount houses, Victor H. Nyborg, 
president of the Assn. of Better 
Business Bureaus, has issued the 
following statement to clarify his 
organization’s stand: 

“The better business bureaus’ 
basic interest in any business is in 
whether or not its advertising and 
selling practices are in keeping 
with generally accepted rules and 
standards, and are in the public 
interest. 

“The better business bureaus’ 
interest in discount houses is ex- 
actly the same as with any other 
method of selling goods and serv- 
ices. Where deception or fraud are 
involved, where practices may be 
derogatory to competition, or 
harmful to the public, the bureaus 
will investigate to see what ac- 
tion, if any, is warranted to bring 
about voluntary elimination of the 
causes of justifiable complaint. 

“The better business bureaus are 
not concerned with the price at 
which any merchandise is sold, but 


\the merchandise is 
'quantities to satisfy any reasonable 
'demand resulting from the adver- 


they are concerned with whether 
available in 


tising and, also, whether the mer- 
chandise is honestly and freely 
sold to the public.” 


Sunshine Names Agency 
Sunshine Industries, Zealand, 
Mich., has named Associated Ad- 
vertising Agency, Cincinnati, to 
handle advertising for its Nu-Life 
lawn mower automatic honing at- 
tachments. Newspapers, radio and 
trade publications are planned. 


When you BUY a new home 
the odds are in your favor that 
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Have you overlooked one of the 


() Anny Times 


The Network 
of Service 
Newspapers 


worlds largest grocery chains ? 


COMMISSARIES, which supply the great majority of all grocery products 
consumed by U.S. Armed Forces families, are one of the 4 largest super- 
market operations in the world. A huge amount of the 8 BILLION DoLLAR 
spendable yearly income of Service personnel is used to buy food in 
Service-operated Commissaries all over the world. 


COMMISSARIES on Army, Air Force, Navy and Marine Corps bases in 

' the United States and abroad are modern, well-stocked super markets. 
All have tremendous turnover. Servicemen and their families spend 
upwards of seven hundred and fifty million dollars each year in their 
own ‘‘super markets’ —the Commissaries. 


PROFIT FROM OUR EXPERIENCE—ask our nearest representative to 
to show you the fastest, most direct way to get your product before the 
3!4 million consumers in the Armed Forces and their families. 


THE NEWSPAPERS with widest Service readership, ARMY TIMEs, AIR 
Force Times, Navy Times and Air Force Daily, THE AMERICAN DalILy 
in Europe, are advertisers’ best pipeline to this market. 


GET ‘“HOW TO SELL’’ DETAILS, SAMPLE COPIES, RATES AND MARKET DATA AT NEAREST OFFICE. 
@ WIDEST SERVICE COVERAGE 
@ LOWEST COST PER 1000 READERS 


@ PUBLISHED IN 12 WEEKLY EDITIONS 
AT HOME AND OVERSEAS 


@ LOW COMBINATION RATES FOR ALL 
FOUR GREAT SERVICE PAPERS 


“THE MILITARY 
MARKET” 


The Monthly Trade 
Paper for Military Buy- 
ers Everywhere. Wid- 
est readership-Lowest 
cost per ad dollar 


WASHINGTON 
3132 M ST_NW. ; 
YORK: 41 East 42nd St. ee 
AGO: 203 N. Wabash Ave. — 
DEL 

N © FRANKFURT 


ARMY TIMES 
NAVY TIMES 
AIR FORCE TIMES 


(Members: Audit Bureau of Circulations) 


AIR FORCE DAILY 


The “AMERICAN DAILY” in Europe 


A: RW. ae 1015 Chest St.¢ B 
PARIS © ROME 


‘ 


LOS AN 
SAN FR 


ELES: 6399 Wilshire Blvd. - 

CISCO: Monadnock Bldg. 
STON: John Hancock Bidg. 
OKYO ¢ CASABLANCA 
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You Ought toKwow . .clittShaw 


Cliff Shaw, promotion manager , 


of the Providence Journal and 


Bulletin, hopes to accomplish two | 


major objectives during his tenure 
as 1954-55 president of the Na- 
tional Newspaper Promotion Assn.: 
1. He wants to get more news- | 
papers interested in setting up pro- | 
motions that will appeal to young- | 
er readers—to the kids in school, 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
graph, oe h, addressin Pd 
e- 


mailing job. 


pick-up an 
livery, fast an urate work, plenty 
of experienced personnel, charges 
“Padget in line. THE LETTER SHOP, 
Inc., 431 S, Dearborn St., Chicago 5. 


(Now in our 25th successful year.) 


. 


warded with expense-paid trips. 


_ elaborate for many of the smaller | 


who “are vital to the future of| | papers, Cliff Shaw admitted, but | 


‘even the smallest newspapers can 
carry on the job of “personalizing,” 
by having staff members address 
various school classes. 


newspapers.” 

2. He wants to have the NNPA 
continue its program designed to 
make the association a kind of 
|promotion department for the ad- 
vertising and publishing industry. 
In this capacity, it would offer its 
services to the Four A’s, the ANA 
‘and similar groups. 


= The second objective listed by 


the new NNPA president is not 
a new one. It is, as he puts it, 
merely the extension of a program 
that was started when Clarence 
Harding of the South Bend Tribune 
was president of NNPA (1951-52), 
and which has been continued un- 
der the last two NNPA presidents, 
Irv Taubkin of the New York 
Times (1952-53) and Otto Silha of 
the Minneapolis Star and Tribune 
(1953-54). 

“If, with this program, we can 
pool our talents with those of 


@ There are several ways in which 
newspapers can “personalize” 
themselves to their youthful read- 
ers, according to Cliff Shaw. He 
cited as an example the once-a- 
week world-events program con- 
ducted by the Minneapolis Star 
and Tribune, in which the students 
|who score highest on a list of 


ii 


Custom-printed and corrugated. 


Put up in continuous rolls for use 


as backgrounds, wrap-arounds, 
valances, wall displays, 


decorative trims, etc. 


ss FOR FULL PARTICULARS WRITE TO. 


FULLER DISPLAYS, Inc. 


5-39 48th AVENUE, Lone ISLAND add ae 


displayofl 


paima...cmsor! White Re R 1g 


groups like the Four A’s and the 
ANA,” Cliff told AA, “we can 
make our newspapers better and 
can help them retain their position 
as the dominant medium.” 


CONTINUOUS-ROLL 


CX 


an s Cliff Shaw’s interest in newspa- 


pers dates back to the time he 
wrote sports while in high school. 
He later attended Carnegie Tech, 
and then studied journalism at Co- 
lumbia University. His first full- 
time newspaper job was with the 
Progress in Clearfield, Pa., where 
he spent 12 years. 

When he left the Progress in 
1933 he was city editor; for the 
|next three years he held down the 
managing editor’s desk at the 
Herald, Shenandoah, Pa. He moved 
on to Hyannis, Mass., to help found 
the Cape Cod Colonial, “the first 
daily paper on Cape Cod.” It lasted 


HE: mH 


world-events questions are re-| 


A program like this may be too} 
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offers classical music to fourth, 
fifth and sixth graders. Given 
every Friday, these concerts draw 
about 2,200 pupils weekly. 

The Journal and Bulletin pay 
half the cost; students contribute 
25¢ each to defray the other half 
(if some pupils are unable to pay 

'their way, PTAs, parents’ groups 
and women’s clubs make up the 
| difference). 
_ The concerts are tape recorded 
and played back into the other 
® classrooms at school; then the 
s programs are carried a step fur- 
ther by asking the students in 
these classes to draw their impres- 
sions of the musical compositions. 
Prizes are awarded for the best 
drawings. 


Cliff Shaw 


I wanted to write,” he told AA. 
“One of the tragedies of the news- 
paper business is that so many 
times a reporter who is good athis|;™ W” . 
job and just wants to write is| Principal “hobby” of promoting 
shoved into an editorial job, where | newspapers, Cliff indulges his only 
his writing activities are reduced to Other hobby, which is singing. z 
virtually nothing.” “I’m a tenor,” he admits, ‘but 

Four years after he joined the You might say my singing bridges 
Bulletin, Cliff was out of a writing Several religions. You see, I am 
job again. This time they named ‘natively a Methodist; I belong to 
him promotion manager of the pa- the Baptist religion—but I am cur- 
per, following the death of Ken-| ‘rently singing in an Episcopalian 
neth Seibert—and he hasn't been | church. 9 


able to get much writing done) Cliff is married and has two 
since. children, both boys. One is an en- 


gineering student at the University 
= Journalism and journalism f Rhode Island; the other is in 


schools are still dear to Cliff Shaw. Junior high school. 

It is in this area, he pointed out | 

again, that newspapers can ac- Distiller Names Honig-Cooper 

complish so much by giving stu- | National Distillers Products 

dents a better idea of what news-|Corp., New York, has appointed 

paper promotion entails. _Honig- Cooper Co., San Francisco, 
“If we could have our members | ‘to handle advertising for Lejon 

work with the schools—conduct | brandy and vermouth and Hartley 

seminars and workshops, for ex- brandy. 

ample—it would benefit all con- 

cerned. The idea is not to make 

promotion men out of the journa- 


a When he’s not involved with his 


Mermaid Plastics to O'Leary 
Mermaid Plastics New 


Versatile 
Colorful 


exactly 13 months. lism students, but simply to give 


After his brief stay with the ill- 


fated Colonial, Cliff Shaw ac- newspaper promotion means, and 


them an opportunity to know what | 


Inc., 
York, has appointed R. F. O’Leary 
Jr. & Associates, New York, to 
handle its public relations. 


Flexible 
Economical 
Dimensional 
Lightweight 


cepted a one-year assignment for 
the Standard-Times in New Bed- 
ford, Mass. His job: To organize 
and run a campaign aimed at get- 
ting a new city charter for New 
Bedford. 


® Scheduled to stay a year, Cliff 
| ended up as the man who came to 
|dinner—he joined the paper in 
1937 and stayed for nearly ten 
years, becoming city editor in 1942. 

Once again he vacated an editor- 
|ial chair when, in 1945, he joined 
ithe city staff of the Providence 
| Bulletin. 


to ask questions in order to gain 
a better understanding.” 

Two years ago, at Boston Uni- 
versity, four NNPA members con- 
ducted just such a workshop for 
some 150 students of the journa- 
lism department. Each of the four 
NNPAers presented a promotion 
campaign that had been success- 
fully completed. 

“The questions asked and the 
discussion that followed showed | 
the need for just such a program,” 
Cliff Shaw said. 


RETAIL DEALER ADS 
Yours or Your Cosapetturs. 


From newspapers and 
magazines published 
throughout the country. 
Write for let... 


165 Church St., N. Y. 7 
BA 7-5371 - 


# In his own bailiwick, Cliff has | 


Why this latest move? “Because , 


set up a concert series sponsored 
by the Journal and Bulletin that 
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Coming 
Conventions 


June 13-16. American Marketing Assn., 
annual conference, Ambassador Hotel, At- 
lantic City. 

June 14-17. National Industrial Adver- 
tisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 

June 27-30. Advertising Assn. of the 
West, 51st annual convention, Hotel Utah, 
Salt Lake City. 

June 28-30. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Hotel 
Del Coronado, Coronado, Cal. 

July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chica- 
go. 
Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 23-25. Newspaper Advertising 
Managers‘ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 


Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 


Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 


Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 


Nov. 8-10. Assn. of National Advertisers, 
annual meeting, Hotel Plaza, New York. 


Methodist Official 
Hits Liquor Ads at 
Church Conference 


Monroe, La., June 8—Liquor 
advertising got a going-over at 
the annual conference of the 
Methodist Church here last week. 

Dr. Caradine Hooten of the 
Methodist general board of tem- 
perance attacked liquor advertis- 
ing, charging it never reveals 
liquor’s unfavorable results. 

He supported a bill now before 
Congress to control advertising of 
alcoholic beverages across inter- 
state lines. 

“It is hardly fair that such ad- 
vertising cannot be censored or 
censured and that it continues to 
make young people think such 
things are necessary to ‘gracious 
living’,” he said. 


s Dr. Hooten said that persons 
who uphold the liquor industry on 
the basis that it pays taxes are 
misinformed. “The industry pays 
no taxes; it simply transfers what 
the people pay into the coffers of 
the government,” he declared. 
When asked if the board favors 
prohibition, he said that unless the 
traffic and advertising are curbed, 
the people either will be “par- 
alyzed into insipid inaction or will 


rise up and demand _ defense 
against this invasion of their 
rights.” 


Ruth Lusch Joins Meltzer 


Richard N. Meltzer Advertising, 
San Francisco, 


Center Promotions Inc., a pack- 
age plan for shopping centers. 


has named Ruth) 
Lusch publicity director and an/| 
account executive on Shopping| 


| 
| 


eR y 


SOLOMONS—These gentlemen are judging entries for the 1954 advertising club 
achievement contest sponsored by the Advertising Federation of America. Awards 
will be given for education in advertising; public relations for advertising; higher 
standards in advertising, and public service through advertising. Winners will be 
announced at the 50th annual convention in Boston. The judges aie (seated, left to 
right) Ellis L. Redden, director of publicity, Magnavox Co., Fort Wayne, chairman of 
the judges; Lawrence G. Chait, director of list research, Time Inc., New York. Stand- 
ing, William R. Baker Jr., chairman of the board, Benton & Bowles, New York, 
and Arthur H. (Red) Motley, president, Parade Publication, New York. 


Pittsburgh UHF 
Outlet Cuts Statt, 


Station Bans Popular 
Songs Incorporating 


New York Court 


Drops Eight Shows 


PITTSBURGH, June 8—Television 
station WENS (Channel 16) has 
canceled eight shows and slashed 
its staff 15%. 

Larry Israel, v.p. and general 
manager of the u.h.f. station, said 
the WENS studio will be closed 
from June 11 until Sept. 15 because 
of the rocky economic situation 
here. 

He listed Coca-Cola, Duquesne 
Brewery, Rosebaum’s department 
store, T. King McCreery Inc. (air 
conditioning), Massey Buick Co. 
and Equitable Gas as local spon- 
sors of six of the eight shows. 

He said all six have assured 
him of their return Sept. 15 “if 
the strikes [department store and 
transit] are resolved by that time.” 


‘Commercial Plugs’ 


New York, June 8—Richard 
D. Buckley, owner-manager of 
WNEW, is entirely in favor of 
singing commercials, but he thinks 
they should be paid for. 

Mr. Buckley this week an- 
nounced that the music-and-news 
station is cracking down on the 
“srowing number of pop records 
containing commercial plugs.’’ He 
said what started out as an oc- 
casional innocent reference’ to 
Tiffany’s or a Cadillac has now 
developed into “clear, unsubtle 
plugs for all kinds of products.” 


s For example, the WNEW execu- 
tive continued, Decca has released 
a “Sunny Side of the Street” 
record, which works General Mo- 
tors into the lyrics; Freddie Mar- 
tin has a new Victor disc based 
on the Muriel cigar commercial 
and Patti Page gets a plug for 
Ronson lighters into the “Milwau- 
kee Polka.” 

High up on the offending list 
Mr. Buckley put Julius LaRosa’s 
Cadence record, “Me Gotta Have 
You,” which mentions Burma 
Shave, Adler shoes, Toni, Halo, 
Swift bologna and Smith Bros. 
cough drops. 

“A popular record previously 
heard and known most familiarly 
as a commercial jingle can hardly 
be classified as pure musical en- 
tertainment,”’ he said. He added 
that there will be no more plays 
of records of this sort on WNEW. 


= The two other shows are par- 
ticipation programs, some carry- 
ing as many as 30 spot sponsors. 

Mr. Israel said closing of the 
studio will offset losses incurred 
by the subsequent drop in ad rev- 
enue. He pointed out studio oper- 
ation included four cameras and 
14 staff employes. Camera tubes— 
“good for 700 hours’’—cost $1,500, 
he added. 

He said the vacant time will be 
filled by network and film shows 
which don’t carry the excessive 
overhead required by local studio 
operation. 


Alexander Smith Names Cioffi 
Alexander Smith Inc., White 
Plains, N. Y., carpet maker, has ap- 


New York Promoting Milk ; ; ae 
pointed Richard D. Cioffi to the 


Gov. Thomas Dewey has ap- 


pointed a 13-man governor’s com-|"€W Position of fic'd promotion 
mittee which will prepare an ad-|™@nager. Mr. Cioff ne been with 
vertising program aimed at bailing|2i9S Wallpaper Co. ‘or the past 


nine years, most re. 
manager. At the car; 


ntly as sales 
company he 


New York State’s $240,000,000 
dairy industry out of a record sur- 


plus by showing the public that|Will be responsible ‘the develop- 
milk is the “finest and cheapest|™ent and coordina» of all pro- 
food there is.” The committee has|™0°Uonal activities connection 
more than $600,000 in private| With the company’s en line mer- 
funds for the campaign and will |Chandising progran 

use no state money, according to 

Gov. Dewey, who said the dairy Pineapple Growe-: Set Drive 
industry feels it can do a better| The Pineapple G: ers Assn. of 
promotion job than the state gov-| Hawaii, San Franci is sponsor- | 


ernment. ing a salad tie-in 
ads in the June 21 | 
of Better Homes . 
Ladies’ Home Jour 
issues of Farm Jou 


Story. Ads will 


July issues | 
‘ardens and) 
and August 
il and True 
ure canned/| 
se and salad | 
rs are being | 

combined 
1ompson Co. 


New Albion Completes Series 
Thirteen 15-minute puppet films 
featuring Wolo, tv actor and 
author, have been completed by 
New Albion Films Inc., San Fran-| pineapple, cottage c 
cisco. Produced entirely in San/| dressings, which gr 
Francisco by local talent, the|asked to display 
series, “The World of Wolo,” is | groupings. J. Walte 
available in color or b&w. |is the agency. 
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Snap Mfg. Appoints Ronalds 

| Snap Mfg. Ltd., Montreal, has 
Rules Newspapers appointed the Montreal office of 
Ronalds Advertising Agency to 
May Turn Down Ads handle advertising and merchan- 
dising for its hand cleaner, house- 
hold cleanser and special industrial 
cleansing products. Advertising 
ing to a ruling made here last week | seageo re . pay bonease rig» — 
by Justice Samuel W. Eager of the | °° 2PPo!nte ecorge Hi. Koverts, 
N. ¥. state supreme court. |president of Roberts & Turvey Ltd., 


Justice Ruger thus dismissed q| Sales agents, v.p. and a director. 


complaint of Poughkeepsie Buying 
Service Inc. against the Pough- 
keepsie New Yorker. The service 
had charged the daily refused its 
advertising as a result of persua- 
sion and coercion by local mer- 
chants competing with the service. 


NewsurcH, N. Y., June 8—News- 
papers in this state can reject ad- 
vertising for any reason, accord- 


Bebell Moves to New York 

Bebell & Bebell Color Labora- 
tories has moved from Brooklyn to 
larger quarters at 108 W. 24th St., 
New York. 


- ‘ss Photo- Reports 


Diller Battery to Cary-Hill 
Diller Battery Corp., Kansas 

City, Mo., has appointed Cary-Hill, 

Kansas City, to direct its advertis- 


acwatet Pe Suto how 
es gets pictures 
for Advertisers and Tditers 


Send for free copy 


ing and public relations. Initial | SICKLES 

newspaper campaign breaks this. pone am atin 0 png 
“ “ Pl., Newark, N. J. 

month in a 10-state test area. Bus- | Lana 


iness papers also will be used. 


ENGLISH 
FRENCH 
GERMAN 
ITALIAN 
SPANISH 
SWEDISH 


YIDDISH 


THE MOST 
= FREQUENTLY USED 
SS WORDS IN 7 LANGUAGES! 


BRITANNICA 
WORLD LANGUAGE DICTIONARY 


Published by Encyclopaedia Britannica 


The most important advancement of word-study since the develop- 
ment of the first English Dictionary in 1730! The BRITANNICA WORLD 
LANGUAGE DicTIONARY enables you to see at a glance—on a single 
line of a single page—the most frequently used words in 7 languages. 
This monumental new work contains sections translating French, 
German, Italian, Spanish, Swedish and Yiddish into English and 
from English into each of the six foreign languages including transla- 
tion guides and grammatical rules for each language . . . in addition 
to a complete Funk & Wagnalls New Practical Standard Dictionary of 
the English language. Never before has such valuable material been 
published in one reference work. 


Offered while First Edition lasts—complete in 2 handsome volumes 
—for only $35.00. ; 


To fully appreciate this great achievement, SEND Now for free 
specimen pages, showing a completely new approach to lan guage study. 
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ipaign with | | 


| ENCYCLOPAEDIA BRITANNICA, Dept. S-21, 425 N. Michigan Ave., Chicago 11, Ill. 7 


Please send me, free and without obligation, Specimen Pages of the BRITANNICA WorLD 
| LANGUAGE DICTIONARY Showing the revolutionary new approach to language study. 


| Name 
| Addr 
] City Zone State 


0 Check here if you need Dictionary promptly so we can send it at once by fast C.O.D. mail. 
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National Drug Names Clearly 
David M. Clearly, formerly pub- 
lic relations account executive | 
with Lewis & Gilman, Philadel- 
phia, has been named director of 
public relations for National Drug 

Co., Philadelphia. 


When you BUY a new home 
the odds are in your favor that 
THE 
MORTGAGE 
LENDER 
who 
financed it 
reads 


house +home 


the greatest influence in homebuilding 


DESIGN + CONSTRUCTION + FINANCE « SALES » MODERNIZATION } an 
'e The European edition of the 


e The 
/marked its 125th year of continu- 


Along the Media Path 


Philadelphia Inquirer 
ous publication on June 1 with a 
front page statement by editor and 
publisher Walter H. Annenberg. 
The paper was founded in 1829 


and is Philadelphia’s oldest news- | 


paper. It has absorbed five other 
papers: the Democratic Press in 
1829; the Morning Journal 
1830; the Daily Courier in 1834; 
the National Gazette & Literary 


Register in 1842, and the Public) 
in| 
'ticipating 
_products promotion. The promo- 
Restaurant begins a) 


Ledger, morning and Sunday, 
1934. 


e American 
new, special editorial section in its 
June issue—devoted to high-speed 
food, drive-in and luncheonette 
operations. 


HERE'S NEWS! 


Judging from the volume of color and 


black and white engravings being crafted 


by ROGERS these days, most big name 


advertisers are working hard on the 


principle—"‘you’ve always got to sell!’’ 


... It’s nothing new, though, that these 


consistently active advertisers—success- 


ful, 


too—continuously depend on 


ROGERS’ photo-engraving craftsman- 


ship and co-operative service to help 


boost their reader percentages. Do you? 


a, as ee, a ee ae 
O -M 


Waster Craftsmen of Photo- Engraving 


C 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 
2001 CALUMET AVENUE * CAlumet 5-4137 * CHICAGO 16 | 


ae 


Member of 


in| 


_New York Herald Tribune has 


published a 136-page book called 
“1954 Guide to France and Italy.” 
Events, restaurants, medical, den- 
tal and postal services are covered 
in the book. Complimentary copies 
are available to readers from the 
information service department. 
Manhattan and Bronx readers 
must enclose 18¢ in stamps; else- 
where, 24¢. 


e McCall's is providing free pro- 
motion kits to all drug chains par- 
in its August beauty 


tion is built around an editorial 
feature, “How Pretty Can You 
Look,” using a before and after 
“how to” technique. 


e The Chicago Tribune’s annual 
resort and travel section, published 
June 6, broke all its previous rec- 
ords with more than 50,000 lines 
of travel and resort advertising 
and 32 pages. It’s the largest re- 
sort and travel section ever pub- 
lished by the paper. 


|e Robert P. Crossley, editorial di- 


rector of Capper’s Farmer, Topeka, 
Kan., received the award for “su- 


N G 
Y 


perior journalistic contributions. . . 
|toward the building of the soils 
of our nation” from the American 
Plant Food Council at its ninth 
}annual convention. 


|e Seventeen is launching a contest 
promoting European travel. Cash 
prizes of $375 are offered to the 
three teen-agers who submit the 
_best story-and-picture accounts of 
their trip to Europe this summer. 
All three accounts will be pub- 
lished in future issues of the mag- 
azine. 


e Department of New Laurels: 

| American Aviation Publications, 
|Washington (American Aviation, 
‘American Aviation Directory, 
American Aviation Daily and Of- 
ficial Airline Guide), showed a 
|gross sales income of $1,000,000 
|for the first half of 1954. By De- 
|cember, gross income is expected 
‘to be $2,000,000 or better. 
Advertising revenue for the Au- 
/gust, 1954, issue of Argosy in- 
creased 37.7% over the corre- 
/sponding issue last year. Linage 
increased 3.4%. 

| The Export Buyer reports that 
dollar volume of advertising dis- 
play space sales for the first six 
months of 1954 was 5% 
than the first six months of 1953. 


mer issue carried the 


year history. 


higher 


largest | 
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ARCHITECTURAL SPLURGE—These three architects drawings represent building plans 
for three broadcasting companies. The first shows what WBTW, Florence, S. C., will 
look like late next September in its $500,000 home when it goes on the air. It is 
owned by Jefferson Standard Broadcasting Co., Charlotte. Next is Storer Broadcast- 
ing Co.'s new WJBK radio and television studios in Detroit. Construction starts in a 
few weeks. WOOD and WOOD-TV’s new home in Grand Rapids, Mich., will look 
something like the drawing in the bottom panel when it’s finished next December. This 
is part of a $1,600,000 expansion program by Grandwood Broadcasting Co. 


Research Firms Affiliate 


Alan C. Russell Marketing Re-| 
and CORE | 


search, New York, 
Communications Research, Toron- 


to, have established a working af- |: 


filiation to serve clients in the U.S. | 
and Canada. Both companies will | 


maintain their separate identities. } 


TV Programs in New Office 
Television Programs of America 

has moved into new offices at 477 

Madison Ave., New York. 


American Artist’s special sum-| William Harvey Co. Moves ' 
William W. Harvey Co., Los An- 
amount of advertising in its 17- | geles, has moved into larger quar- 
iters at 5747 Melrose Ave. 


New Sales Opportunities 

for Fishing. Tackle and 

Equipment Manufacturers 
Reaching more dealers 


than 10,000 key 
12,700) who serve the 
fishermen. 


ae. 
TRADE NEWS _ 


Wilmette, Illinois 7 Phone. Wilmette 4714 


WAY. ee Via 


MOVE YOUR DISPLAY Hs _ 
THIS EASIER, SAFER — 


(listed under ‘ 


Wayne, Ind. 


<= 


— = 


Door-to-Door Padded Van 


Service 
product itself, and everything between, travel safely 
in North American padded vans . . 
crating. The only departméntalized display moving serv- 
ice, staffed by full-time experts. Quicker, surer, cheaper! 
HELPFUL NEW BROCHURE on dis- 
play moving free. Phone local NAVL agent 


*Movers”) or write Nortu iw 
AMERICAN VAN Lines, Dept. AA654, Fort 


SERVING THE MOVING NEEDS OF A CONTINENT 
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e Delicate animated exhibits, your 


. with little or no 
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Advertising Not 
Lobbying, Top 
Court Decides 


(Continued from Page 1) 
cepted sense—to direct communi- 
cation with members of Congress 
on pending or proposed federal 
legislation.” 

While other cases testing the 
lobbying act have reached the 
court in the past, today’s is the 
first decisive constitutional ver- 
dict. In effect the court has said 
only the individuals who contact 
members of Congress and organ- 
izations which hire individuals to 
contact members of Congress 
must file quarterly reports reveal- 
ing the sources of their income 
and list all their expenditures. 


= By confining the act to those 
who directly contact members of 
Congress the court skirted the 
charge that the lobbying act vio- 
lates constitutional safeguards as- 
suring freedom of speech and 
press. 

Justice Robert Jackson, in dis- 
senting, commented, “I recall few 
cases in which the court has gone 
so far in rewriting an act.” Warn- 
ing that the statute will be a 
threat as long as it remains on the 
books, he commented. ‘The clear- 
est feature of this case is that it 
begins with an act so mischievous- 
ly vague that the government 
charged with its enforcement does 
not understand it.” 


a The internal split in the court 
hinged on language requiring re- 
ports from individuals and organ- 
izations which “influence, direct- 
ly or indirectly, the passage or 
defeat of any legislation by the 
Congress of the United States.” 
National Farm Committee, a 
Texas organization, was accused 
of failing to report receipt of con- 


tributions to influence legislation | 


which caused a rise in farm prices. 
Three individuals were accused of 
failing to report compensation re- 
ceived for communicating face-to- 
face with members of Congress, 
and for a campaign to induce in- 
dividuals and groups to communi- 
cate with members of Congress. 


The court did not specifically pass | 


on the individual charges. It mere- 
ly stated that the act was to be 
confined to direct contacts with 
Congress, and that lower courts 
were to reconsider the charges in 
the light of this ruling. 


a Justice William Douglas issued 
a dissent charging that the court 
rewrote the law in order to keep 
it within the First Amendment. 

He cited five examples of the 
type of effort that is used to in- 
fluence legislation: 

1. Addressing a trade union to 
stimulate support for an effort to 
repeal a labor law. 

2. A manufacturers’ association 
that runs an ad in newspapers ad- 
vocating a sales tax. 

3. A farm group raising money 
for an educational campaign in 
newspapers, magazines and on 
radio and tv, “showing the need 
for revision of our attitude on 
world trade.” 

4. Oil companies that station 
agents in the capital “to sound the 
alarm at hostile legislation, to ex- 
ert influence on congressmen to 
defeat it, to work on the Hill for 
passage of laws favorable to the 
oil interests.” 

5. Business, farm, labor, reli- 
gious, social, racial or other groups 
that raise money to contact peo- 
ple with requests that they write 
their congressman to get a law 
passed, repealed or modified. 


s “The court apparently excludes | Kent cf Ward-Griffith were named render further co: 


the kind of activities listed in 


categories (1) (2) and (3) and 
includes part of the activities in 
(4) and (5)—which entail con- 
tact with the Congress,” he said, 

“I find no warrant in the act 
for drawing the line, as the court 
does, between ‘direct communica- 
tion with Congress’ and other 


pressures cn Congress,” he contin- 
ued. 


tion with Congress’ are not in the 
act. The Congress was concerned 
with the raising of money to aid 
in the passage or defeat of legis- 
lation, whatever tactics are used. 


# “But the court not only strikes 
out one whole group of activities 
—to influence ‘indirectly’—but 
substitutes a new concept for the 
remaining group—to influence ‘di- 
rectly.’ 

“To influence ‘directly’ the pas- 
sage or defeat of legislation in- 
cludes any number of methods— 
for example nationwide radio, 
television or advertising programs 
promoting a particular measure 
as well as the buttonholing of con- 
gressmen. To include the latter 
while excluding the former is to 
rewrite the act.” 


= “Can Congress require one to 
register before he writes an arti- 


letter seeking to influence existing, 
pending or proposed legislation?” 
he asked. “That would pose a con- 
siderable question under the First 
Amendment... 

“The court seeks to avoid that 
consequence by construing the 
law narrowly as applying only to 
those who buttonhole congressmen 
or who collect and expend money 
to get others to do so.” 

The Chief Justice wrote that 


signed to eliminate reasonable 
fears about the coverage of the 
act. 

“Even assuming some such de- 
terrent effect, the restraint is at 
most an indirect one resulting 
from self censorship, comparable 
in many ways to the restraint re- 
sulting from criminal libel laws.” 


= He said present day legislative 
complexities are such that individ- 
ual members of Congress cannot 
be expected to explore the myriad 
of pressures to which they are 
regularly subjected. “Yet full re- 
alization of the American ideal of 
government by elected represent- 
atives depends to no small extent 
on their ability to properly evalu- 
ate such pressures. Otherwise the 
voice of the people may all too 


easily be drowned out by the voice | 


of special interest groups seeking 
‘favored treatment while 
| querading as proponents of the 
| public weal. This is the evil which 
'the lobbying act was designed to 
prevent. 

“Toward that end Congress has 
not sought to prohibit these pres- 
sures. It has merely provided for 
a modicum of information from 
those who for hire attempt to in- 
fluence legislation or who collect 
or spend funds for that purpose.” 


N. Y. Newspaper Reps 
Elect Peter Benziger 


New York, June 10—Peter Ben- 
ziger, head of Ridder-Johns, to. 
day was elected president of the 
New York chapter of the Ameri- 
can Assn. of Newspaper Repre- 
sentatives. He succeeds J. Rufus 
Doig of O’Mara & Ormsbee. 

Named as v.p. of the AANR 
group was William C. Johnson of 
Small, Brewer & Kent. Stephen W. 
Hamlyn of the Katz Agency was 
|elected secretary and John J. Ra- 
‘hill of the Texas Daily Press 
|League was reelected treasurer. 
James L. Ferguson of Sawyer, 
|Ferguson & Walker, and Jack F. 


directors. 


“The words ‘direct communica- | 


cle, makes a speech or writes a 


the narrow interpretation was de- | 


mas- | 


| 


OSCAR DYSTEL, formerly assistant to 
the president and editorial adviser 
of Parents’ Institute Inc., has been 
‘elected president and director of 
Bantam Books Inc., New York, ef- 
fective July 1. Sidney Kramer has 
been reelected v.p., secretary and 
treasurer. Walter Pitkin Jr. has re- 
signed as Bantam’s exec. v.p. and 
director. 


Poliak, Material 
Handling Institute 


Plan Separate Shows 


(Continued from Page 1) 
ter E. Schirmer, Clark Equipment 
Co., Buchanan, Mich., who is 
chairman of MHI’s_ exposition 
committee, polled his membership 
following the 1953 show. Accord- 
|ing to an institute spokesman, “al- 
‘most 100% of the members” indi- 
‘cated that one show every three 
;years was sufficient, giving as 
‘their reasons the relatively slow 
|development within the industry 
of new machines or techniques 
‘worth exhibiting, and the high 


| cost of transporting heavy bulky 
|}equipment to show areas. 


# Meanwhile, the exhibit produc- 
ing company’s president, Saul 
Poliak, saw no reason not to pro- 
ceed with his organization’s spon- 
sorship of the show in 1955. Ac- 
cording to his statement, which 
jseems to be substantiated by 
|sources checked by AA, the Ma- 
\terials Handling Exposition was 
| conceived by his company and is 
owned by it. 

To date, although his announce- 
|/ment was received by prospective 
_exhibitors no earlier than May 11, 
he has received 230 booth reserva- 
,tions, of which about 20 are from 
{members of MHI. 

A price war might well become 
one of the features of this impend- 
ing struggle for dominance in the 


| 


| materials handling exhibit field. 
\Clapp & Poliak’s 1955 exposition 
is being booked at the rate of $2.50 
per square foot. The final sentence 
of MHI’s announcement of its 1956 
show reads, “cost of space to ex- 
hibitors is planned to be 50% less 
than space purchased by exhibi- 
tors at the Philadelphia show in 
1953.” Since the charge at that 
time was $2 per square foot, sim- 
ple arithmetic shows that cost for 
space at MHI’s 1956 exhibit will 
be roughly only 40° of the fee 
being asked for the Clapp & Poliak 
exposition in 1955. 


# An attempt to bring the two or- 
ganizations together floundered 
when a meeting scheduled for May 
28 to resolve the con ‘ict was con- 
celed as a result of ‘he illness of 
W. C. Elledge, manger, sales to 
material handling i» ‘ustries, Gen- 
eral Electric Co., Sch nectady, who 
is president of MH! 
Although Mr. | 
quently told AA th 
to sit down and ta’ 
tute at any time,” 
no further attem) 
made by either si’ 
another meeting. 7. 
announcement by 
tent to handle its 


liak subse- 
he “is ready 
to the insti- 
appears that 
have been 
to schedule 
lay’s definite 
HI of its in- 
n show may 
liatory steps 


| impossible. 


NCAA Reports TV 
Fans Don't Come 
Back to Football 


| New York, June 10—In the age 
of television, college football is not 
only failing to attract more new 
fans to the game but the already- 
established lovers of the sport are 
not attending as many games as 
they used to. 

This is the pessimistic conclu- 
sion arrived at by the National 
Collegiate Athletic Assn. televi- 
sion committee after a study of the 
findings of the fifth annual survey 
of the effects of television on col- 
lege football attendance. This na- 
tionwide survey, like its prede- 
cessors, was made by the National 
Opinion Research Center of the 
University of Chicago. 

The NCAA’s most recent analy- 
sis of the football situation is real- 
ly based on three surveys—one 
made at the start of the 1953 sea- 
son, the second in mid-season and 
the third at the conclusion of the 
year’s schedule. 


a After taking a long look at the 
{data collected over the last five 
'years, the NCAA committee re. 
layed these findings: 

1. With almost every college 
gridiron squad now exposed to tel- 
evised football competition, the 
maximum of live television on at- 
tendance has already been reached. 
Maintaining the present schedule 
of one NCAA-approved game per 
week from a different section each 
|week should hold average atten- 
dance relatively stable at the pres- 
ent levels—which are 27% under 
the expected totals based on the 
pre-television years of 1947 and 
1948. 


'a “This does not mean, however, 
‘that the 27% attendance loss to 
‘television will be socn regained, or 
‘that fans will return to their nor- 
'mal habits now that they’ve en- 
joyed tv for a number of years, 
and start flocking back to the 
stadiums,” the report states. 

“That attendance is lost and it 
will take many years of popula- 
tion and income growth to regain 
i" 

2. All the fans interviewed 
claimed some interest in college 
football, but only 20% had taken 
the time and trouble to go to a 
game during the 1953 season. 
However, 66% had watched games 
on television. Of the 20% who did 
go to a football stadium to watch 
the action in person, 60% went to 
only one game, 20% to two games 
and 20% to three or more games. 


@ Unlike previous seasons, the 
1953 season indicated little evi- 
dence of the sports fans’ “dissatis- 
faction” with the NCAA schedule, 
“mainly because most fans have 
begun to realize the college tv 
problem and are now more sympa- 
thetic with it.” 

4. Most fans follow most close- 
ly a team in their home town or 
adjoining territory. Some 62% at- 
tended only games within a 100- 
mile radius of their home town. 
Another 37% went to the stadium 
only to see a game within their 
NCAA district and only 1% made 
the trip to see a contest outside 
their NCAA district. This, to the 
NCAA committee, indicated that 
“regional telecasts might provide 
harmful direct competition to gate 
sales.” 


a One of the most discouraging 
conclusions reached, from _ the 
standpoint of the colleges which 
are struggling to keep up their at- 
tendance figures, was the fact that 
there is no indication that the 
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by some researchers in 1949, has 
worn off.” 

Taking issue with the Jerry Jor- 
dan studies, which did much to 
give rise to the “novelty effect” 
theory, the report asserted: 

“NORC’s Report No. 4 last year 
effectively refuted the theory, 
first in terms of the research de- 
sign which suggested it and sec- 
ond in terms of actual attendance 
experience since the theory was 
first propounded... 


a “About half of all fans in tele- 
vision areas in 1953 told us that 
last season was the fourth year 
in which they could watch tele- 
vised football games on their own 
tv sets. About one fan in five had 
owned his set for three seasons, 
14% for two seasons, and 13% 
said this was the first year they 
could watch the game of the week 
telecasts at home.” 

Studying the habits of this 
group, the National Opinion Re- 
search Center concluded: 

“It appears that watching the 
telecasts of games breaks the habit 
of attendance and becomes a new 
habit itself. Those who attend a 
football game one season are more 
likely to attend the next season as 
well. If they fail to attend one sea- 
son, they are less likely to attend 
the next season either. The new tv 
owner may continue his old at- 
tendance patterns for a while and 
use television only on the other 
Saturday afternoons. But gradually 
tv becomes a substitute for fre- 
quent attendance and then a sub- 
stitute for all attendance.” 


NCAA EASES TV RULE 
FOR ‘GAME OF WEEK’ 

CHICAGO, June 10—In an appar- 
ent effort to aid the American 
Breadcasting Co. in lining up a 
sponsor for the 1954 football tele- 
casts, the National Collegiate 
Athletic Assn. has eased its rules 
governing the selection of the tv 
“game of the week.” 

The NCAA television committee 
has announced that this year the 
sponscr and network will be per- 
mitted to wait until one week be- 
fore a scheduled program to select 
the “game of the week.” Last year, 
the National Broadcasting Co. and 
the sponsor, General Motors, were 
forced to accept the entire slate 
of games before the season started. 
General Motors was known to have 
been dissatisfied with this plan. 
Ell Henry, public relations direc- 
tor of the central division of ABC, 
which will carry the games ex- 
clusively this fall, said the action 
of the NCAA will undoubtedly 
make it easier for the network to 
obtain a sponsor because adver- 
tisers are reluctant to pick up the 
tab for a pre-season package of 
football telecasts. 


Staley Sets $1,000,000 
Radio-TV Campaign 


DEcATuR, ILL., June 9—In a 
$1,000,000 radio-tv promotion for 
its Sta-Flo liquid starch, A. E. 
Staley Mfg. Co. signed today to 
sponsor portions of both the Arthur 
Godfrey show and Don McNeill’s 
“Breakfast Club.” 

The company will sponsor God- 
frey on the CBS Radio network 
starting July 19 and Don McNeill 
on the ABC-TV network beginning 
a week later. 

The $1,000,000 budget for the 
premotion over 258 radio and tv 
stations for the remainder of 1954 
is in addition to a_ substantial 
budget already allocated for news- 
papers, magazines and other media, 
Staley reported. 

Ruthrauff & Ryan, Chicago, is 
the agency. 


Gets Emkay Chemical Account 


novelty effect “on tv hypothesized | 


Emkay Chemical Co., Elizabeth, 
N. J., has named Josephson, Gu- 
lick & Cuffari, Montclair, N. J., to 
handle its advertising. 
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Magazine Publishers Rebel Against — 
‘Smears’ by Post Office Department 


(Continued from Page 1) 
Magazine Publishers’ Assn. to in- 
sist to their representatives in 
Congress that they be stopped.” 


e Mr. Cole reviewed the discus- 
sion of postal rates and the efforts 
of the Post Office to operate as a. 
public utility instead of a public 
service. He acknowledged the dif-. 
ficulties of balancing the Post Of- 
fice budget and the natural differ- 
ences in points of view between 
the department and its customers. 

“Meanwhile,” he _ continued, 
“the magazine publishers of Amer- 
ica feel that they are being abused 
and smeared by the Post Office} 
Department. And the officials of. 
the department are using govern-| 
ment money to carry on this prop- 
aganda campaign. | 

“What are they saying? In ef-| 
fect they tell the American people 
that we, the publishers of America, 
are unwilling to pay our just share 
of postal costs; that we are self- 
ishly and unpatriotically shifting) 
our due burden to others, to the 
tune of $240,000,000 last year, 


, 


Quality 
CIRCULATION BUILDERS | 


for leading 
Magazine Publishers 


UNION CIRCULATION CO., INC. 
Columbus Circle * CO 5 8088 
33 W. 60 ST., N.Y. 23, N.Y. 


| 


“Over a Quarter Century 
of Dependable Service" 


MAGAZINE REVENUE 


35 PUBLISHERS 


11m MILLIONS 


| OF DOLLARS 


| $700 


alone; and that we are building up) 


untold millions of debt which the 
taxpayers’ children and grand- 
children will have to pay. 


a “This is not only untrue—it is | 
so far from the truth that we find | 


it hard to see hcw anybody could 
be expected to believe it. I for 


one cannot help feeling that the | 
persons who spread such charges | 


must know better. The time has, 
come not simply to expect but to) 
demand different treatment from | 


the Post Office Department.” 


Mr. Cole charged that the at-| 
tacks on mail users have been ac-| 


companied by a running campaign | 
of misrepresentation in two major, 


fields: 


(1) the reductions in ex-| 
‘pense accomplished by the Post 


Office and (2) the significance of | 


the figures produced by the Post) 


Office cost ascertainment system. 


|He said that the claimed savings 


in annual operating costs of over 


$400, 000,000 are mainly the result 


‘of shifting some postal costs to 
‘other departments and_ raising 
rates on fourth-class mail. 


|g While conceding that improve- 


;ments have been made in some di- 
rections, and in planning research 
‘to improve methods, he empha- 
| sized that these steps are only the 
‘foundation for possible future 
progress in operating efficiency. 
Mr. Cole said that cost ascer- 
'tainment figures are being used 
|by the Post Office Department as 


_a basis for setting rates, disregard- 


ing various factors, such as pri- 
ority and character of service 
value of items hauled, etc., which 
must be considered in rate- -making | ® 
policy. 

“The Post Office Department,” 


incomes of over $4,000—as 


a state average of 46.9%. 


For more information on this rich market wri 


f 


agent 


The News- Sentinel 


Represented by Allen-Klapp Co. 
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MORE SUBSTANTIAL INCOMES 


In the Fort Wayne Metropolitan Area, 
57.6% of consumer spending units have 


with a national average of 43.7% and 
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WHERE THE REVENUE WENT 
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The charts cover the 


the magazine publishing industry,” 


tinues in its propaganda to cite the he continued, “nor is it hard to see 
figures in the cost ascertainment | why they want control of second- 


rate increases. You are all famil- 
iar with the utterly unrealistic 
figure of $240,000,000 which is 
cited again and again by depart- 
ment officials as the loss incurred 


,| by second-class mail. 


a “Despite their own admission 
that such figures are meaningless 
for rate-making purposes, despite 
the fact that they do not take into 
account priority of service, value 
of service, value of the items 
hauled, ability to pay, the public 
welfare, the adjustment of the 
whole postal structure to the needs 
of first-class mail, or the close as- 
sociation of post offices with the 
very heartbeat of every commun- 
ity—despite all this, the Post Of- 
fice continues to link that unrea- 
listic $240,000,000 figure with its 
request for higher second-class 
postal rates.” 

The speaker emphasized the 
viewpoint of the magazine pub- 
lishers that Congress should set 
policy and rates and not the Post 
Office Department. 


s “It is not hard to find the rea- 


sons for the calumnies and mis- 


report to justify its requests for|class rates in their own hands. 


They want badly to push up the 
rates which are charged for the 
hauling of magazines through the 
mails, regardless of our ability to 
pay, and regardless of established 
congressional policy. 


a “I mentioned a year ago that 
magazine profits were down to an 
alltime low of 2.9% of sales—a 
figure that puts the entire industry 
on a shaky foundation. In 1953 our 
profits did not rise from that wor- 
risome low—indeed, they dropped 
another fraction of a point. And 
anyone who has been watching 
magazine trends for the first six 
months cf 1954 will realize that 
still tougher times may lie ahead.” 

In discussing the services of- 
fered by the magazines to the pub- 
lic, Mr. Cole referred to some of 
the problems they face—‘prob- 
lems, for instance, like the handful 
of publishers who insist on spread- 
ing salacious literature or degen- 
erate comics across the newsstands 
of America. In my opinion, we 
should be able to deal with those 
problems ourselves. As you know, 
a committee appointed by this or- 


\ganization has been at work for 


WHERE THE MONEY GOES—These two charts, showing revenue 
of 35 magazine publishers (left) and a breakdown of 
their expenditures for taxes, paper and other costs, were 
given to members of the Magazine Publishers Assn. at 
its meeting in White Sulphur Springs, W. Va., this week. 


period between 1935 and 1953. 


he said, “recognizes these weak-'representations to which the Post|the past year on the issue pre- 
nesses of the cost ascertainment Office administration has subjected | 


sented by those few comics books 
system. Yet the department con-| 


and others which are fouling the 
nest of the legitimate and useful 
comics book industry. We will 
whip that—and we hope we can 
do it through our own policing, 
without interference from any 
outside source.” 


a Mr. Cole outlined the status of 
H.R. 6052, the postal rate bill 
now before the House of Repre- 
sentatives, and noted that it has 
been approved by the House post 
office and civil service committee. 
It is now in the rules committee, 
and may not come to the House 
floor for a vote for another two or 
three weeks. The new rate bill has 
not yet come up for a hearing in 
the Senate, and probably will not 
do so unless H.R. 6052 passes the 
House. It is impossible to say, he 
added, whether there will be time 
for the Senate to complete com- 
mittee hearings and bring the 
measure to a vote at this session 


- advertising representatives 


ON THE WEST COAST 


AARON D. VILLER & ASSOCIATES 
7960 BEVERLY BLVD. 


LOS ANGELES 48, CALIF. 
YORK 0440 
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Advertising Age, June 14, 1954 


of Congress. 


Walter D. Fuller, Curtis Pub-| 


lishing Co., chairman of the MPA, 
also reviewed the postal rates sit- 


uation in his annual report, dis-| 


cussing the recommendations made 
to the Carlson committee by its ad- 
visory council, and pointing out 
that the Post Office Department 
had accepted 24 of the 28 recom- 
mendations made by the council, 


agreeing partially to two and re-| 


jecting two relating to policy mat- 
ters. 


w He said that the matter of cen- | 
sorship of editorial content has| 


been proposed to certain legisla- 
tive bodies and added: 

“While the great mass of maga- 
zines, and I believe all of those 
which are members of this associ- 
ation, handle their editorial text 
on an exceedingly high plane, 
nevertheless there are thcse which 
are open to substantial criticism, 
and there has been pressure by 
certain legislative groups to force 
restrictive legislation which might 
do serious injury to editorial free- 
dom. As an association we cer- 
tainly cannot take any part in cen- 
sorship. Any of you who have seen 
the recent booklet, with pictures, 
put out by the state of New York 
will understand how serious the 
situation has become. A _ special 
committee of the Magazine Pub- 
lishers Assn. is now considering 
this matter.” 

Mr. Fuller also took note of re- 
cent criticisms of methods of field 
selling of magazine subscriptions, 
and said: 

“Another headache which has 
been with us for a long time has 
to do with bad field selling prac- 
tices. It is true that these bad 
practices are caused by but a small 
mincrity of the sales group, but 
the bad effects handicap everyone 
and the magazine business in par- 
ticular. 


a “Likewise it has been true that 
there has been an improvement in 
the past few years since the Cen- 
ral Registry Bureau was organ- 
ized. But it is also true that there 
are still occasional sericus viola- 
tions of the rules. These violations 
are so serious that they show either 
complete dishonesty or gross care- 
lessness in operation. Violaticns do 
the honest and fair dealing sales- 
man a great injustice, handicap his 
operations and create an unsavory 
and unfortunate position for all of 
us. 
“The answer seems to be an in- 
tensifying of our self-enforcing ef- 
fcrts. I believe that Central Regis- 
try must be very strict in enforcing 
the rules, that possibly it should 
increase the size of its fines, and 
that both the magazine members 
and the members of the agency 
groups must realize the seriousness 
of the situation. 


# “As your chairman I am asking 
the publisher members of the Cen- 
tral Registry for a factual analy- 
sis of the subject as soon as pos- 
sible. When received I shall call a 
joint meeting of these members 
and the association’s policy com- 
mittee for careful consideration 
and report to the board.” 

In the meantime, the Central 
Registry will -have a meeting at 
the Hotel Roosevelt in New York 
June 16, at which representatives 
of magazines, subscription agen- 
cies, better business bureaus and 
others will be present, for the pur- 
pose of discussing the situation and 
determining what, if any, action 
should be taken to tighten up su- 
pervision of field selling so as to 
eliminate the abuses which have 


increases have been less in this 


jattacked. For example, 


NET PROFIT—Meeting to make plans for the addition of KIMN, 
Denver, formerly KFEL, to the Intermountain Network are repre- 
sentatives of the station, network and Avery-Knodel, station rep- 
resentative. Seated, left to right, are Lynn Meyer, president, In- 
termountain; Collin W. Lowder, v.p. and general manager, 


KIMN; David H. Sandeburg, Avery-Knodel, San Francisco. Stand- 
ing in the same order are B. P. Timothy, Avery-Knodel, Chicago; 
John McEniry, commercial manager, KIMN; Arthur H. McCoy, 
Avery-Knodel, New York, and Ken Palmer, Intermountain re- 
gional sales representative. 
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Plan Men's Wear Campaign 
More than 900 daily newspapers 
will receive the Men’s Wear Inter- 
Industry Council package to help 
provide coverage of styles and de- 
velop volume of local retail men’s 
wear advertising. A men’s wear 
store promotion package also will 
be distributed by the Wool Bureau, 
in cooperation with manufacturers. 


Nopco Division Names Agency 

Gray & Rogers, Philadelphia, 
/has been named to handle adver- 
tising of the vitamin division of 
Nopco Chemical Co., Harrison, N. 
J .. maker of vitamin products for 
dairy and feed industries. Pre- 
viously, Gorden Baird Associates, 
New York, handled the account. 


Bogart to Forbes Lithograph 

Forbes Lithograph Mfg. Co., 
Mhcsian. has appointed John A. Bo- 
|gart Jr. advertising and sales pro- 
|motion manager. 


When you BUY a new home 
the odds are in your favor that 
THE DEALERS and 


nois and recently announced, and 
the educator-editor conference to| 
be held June 14 and 15 at Cclum-| 
bia University. | 


In reporting for the public re-| ing his service because of the ser-| closing thought, 
lations committee, Reginald Clough iousness of the postal rate situation.| High, was that magazines will lay 
of Tide described some of the) W. H. Eaton, American Home, was|more stress in the future on basic 
work which has been done in con- | reelected treasurer, and Ford Ste-| values rather than materialism, 
nection with the postal rate con-| wart, Christian Herald, secretary.) and that because of readers’ needs 
troversy, and added that interest Members of the policy committee|for understanding in this field, 


in work with educators would 
probably lead to an extension of | 
the effort to other special fields, | 
such as agriculture. Dudley, An- 
ders & Yutzy is the public rela- 
tions counsel of MPA. 


a The problems of publishers were 
given another airing in the report 
of the paper committee, headed 
by Kent Rhodes of Reader’s Digest. 
The committee had prepared a 
booklet containing a number of 
charts showing trends in magazine 
revenues, costs and net profits, 
and also the position of the bock 
paper manufacturers who supply 
them. 

While magazine revenues in 
1953 were at an alltime high, to- 
taling $705,000,000 for 35 leading 
publishers, and including both 
circulation and advertising income, 
net profit was shown to have de- 
clined to 2.8%, the lowest on rec- 
ord, while paper costs of 26.2% of 
income remain at their highest 
level. For this group of large pub- 
lishers the high point in net profit 
was reached in 1946, when 8.4% 
was reported, with a steady decline 
to the present low. 

Paper costs, it was shown, have 
leveled off at $189 a ton, the same 
figure reported for both 1952 and 
1953. While paper costs have risen 
steadily during the past 18 years, 


field than for commodities as a 
whole. Paper companies’ profits 
for 1953 were charted at 7.9%. 


m The paper ccmmittee reported 
that commercial consumption of 
book paper outside of the maga- 
zine field has declined this year 
and that there is some possibility 
of a decline in paper prices as a 
result. 

The accounting committee report 
indicated that studies are being 
initiated in the field of subscrip- 
tion fulfillment, and that high 


costs in this department shculd be 
it was 


is chairman. 


a Mr. Fuller was reelected chair- | 
man of the board of MPA, continu- | 


are Albert E. Winger, Crowell- 
Collier; Gardner Cowles, Cowles 
Magazines; Roy E. Larsen, Time 
Inc.; Richard E. Berlin, Hearst 
Magazines, and C. B. Larrabee, 
Printers’ Ink. 

Mr. Cole, cf Reader’s Digest, 
will continue as chairman of the 
general operations committee, and 
Marvin Pierce, McCall Corp., as 
chairman of the nominating com- 
mittee. 

Directors reelected were Ray- 
mond Bill, Sales Management Inc.; 
Gardner Cowles; George T. Dela- 
corte Jr., Dell Publishing Co.; 
Godfrey Hammond, Popular Sci- 
ence Publishing Co.; Mr. Larsen; 
J. H. Moore Sr., Moore Publishing 
Co.; T. F. Mueller, Newsweek, and 
Philip Zach, Capper Publications. 
Irving Manheimer, Macfadden 
Publications, was elected a direc- 
tor to succeed Harold A. Wise, of 
the same company. 


s Dr. Gabriel Hauge, administra- 
tive assistant to President Eisen- 
hower and a former editor of Bus- 
iness Week, spoke at the dinner 
Monday evening on the economic 
situation. He said that the business 
adjustment is about over, and pre- 
dicted that even the farm situation 
will improve rathe: than decline. 

The feature of ihe closing ses- 
sion Tuesday morning was an edi- 
torial panel which devoted itself 
to answering ques: ons submitted 
by the audience. C') rence W. Hall, 
Christian Herald ind Lifetime 
Living, was the yderator, and 
participants inch i Edgar A. 
Grunwald, Busine Week; Stan- 
ley High, Reader Digest; Law- 
rence Laybourne, ime; Herbert 
Mayes, Good Hov. keeping; Car- 
roll P. Streeter, Far Journal and 
Town Journal; *< nneth Stuart, 
The Saturday Ev-.ing Post, and 
Otis L. Wiese, Mcc ill’s. 


mw The consensus . 
tors indicated th: 
do not put too m 


iong the edi- 
nost of them 
» emphasis on 


DISTRIBUTORS 
who supplied 
the 

materials 


Cover designs, they agreed, are 
not as important in selling copies 
on the newsstand as some circula- 
tion men seem to believe. The 
voiced by Mr. 


house home 


the greatest influence in homebuilding 


magazines will not be eliminated 
by television or other purely en- 
tertainment media. 


Whrth shooting at / 


THE 11-COUNTY 
CALLER-TIMES MARKET 


eral $345,749,000 


SALES 
FOOD $82,123,000 
$29,275,000 


GENERAL 
HOUSEHOLD $17,355,000 
$11,328,000 


DRUGS 
$83,582,000 


AUTO 
515,755,000 


EFFECTIVE 
BUYING $ 
INCOME 


CIRCULATION AT 
ALL-TIME HIGH 


84,281 


ABC, 12-month period 
ending Sept. 30, 1953 


These figures from Sales Management's 1954 


Survey of Buying Power promise happy hunting 
for sales-seeking advertisers. For the 


complete picture write for new market folder. 


been complained of. \stated that 10% of the labor cost 


‘in subscription fulfillment has been | 
® The public relations problems of | attributed to the handling of com- 
the magazine industry were given plaints. A report showing compar-| editorial policies. 
attention in many of the reports, |ative costs for operaticns in this | showed considera’ 
with special emphasis on the edi- | department will be published later|cf advertising 
torial awards set up for adminis- | by the committee, of which George | though few indic: 
tration by the University of Illi- |Garland, Garland Publishing Co.,|that character. 


formal readershi 
though practicall. 
field work with 


research, al- 
ill depend on 
ders to guide 
vlost of them 
independence 
considerations, | 
d pressures "7 


CORPUS CHRISTI, TEXAS 


represented nationally by 


TEXAS HARTE-HANKS NEWSPAPERS 
927 National City Bidg., Dallas 1, Texas 


New York 
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Brewers Spending $1.50 Per Barrel 
on Ads, Compared with $1.40 in ‘53 


(Continued from Page 1) 


ical approach will have its social 


period rose 13.7% and tea 18.5%.” and economic effects.” 
Mr. Fein attributes the differ- 
ence to the “substantial increase in new branch breweries in the in- 


our non-adult population.” 


continuing. 


consumed to the youngsters. 


pattern of tea sales may be at- 
tributed, in some degree, to iced 
tea promotion programs. And it 
could be also that Arthur Godfrey, 
the world’s foremost salesman, 
may be partially responsible for 
the increasing popularity of tea.” 


s Mr. Fein also makes the point 
that “smart brewery advertising, 
in recent years, has become pro- 
gressively ‘pitched’ towards the 
woman and the family. Unques- 
tionably,” he says, “this psycholog- 


The 
population under 19 years of age 
increased 23% between 1940 and 
1950 and the trend is currently 


He attributes the increase in the 
volume of carbonated beverages 
In 
connection with the increased use 
of tea, he says, “I believe the rising 


A Billion Dollar 
Market and How 
to Sell lt 


Reach the rich and influential legal mar- 
ket in one low cost book. CASE AND 
COMMENT guarantees 100,000 controlled 
circulation among members of the legal 
profession. Average 6 mos. circulation— 
119,705 . . . more than double any other 
legal magazine. Plus 22,571 bonus bulk 
circulation among law students. Use 
CASE AND COMMENT to influence men 
who direct spending on every economic 
level. For sample copy and facts, write 
CASE AND COMMENT, Dept. AA2, Aque- 
duct Building, Rochester 14. N. Y., or 
our eastern representative. National Pub- 
lishers Representatives, Inc., 114 E. 47th 
St., New York 17, Plaza 3-5171. 


Commenting on the impact of 


dustry, he quotes the outlook of the 
‘authorities. The consensus boils 
down to this: Branch breweries 
that are being built will affect the 
competitive situation within the in- 
dustry. Schlitz, Budweiser and 
Pabst on the West Coast will be- 
come bigger factors. But a great 
deal will depend on their pricing. 
If they follow the procedure used 
in the East, their pricing setup to 
the consumer will probably remain 
the same but they will have a high- 
er price to wholesalers than their 
current f. o. b. prices at Milwau- 
kee. 

In other words, a complete sav- 
ing in freight probably will not be 
passed along to the wholesaler, but 
will be used for extra promotional 
effort. 

All of this, it is surmised, points 
in the direction of stronger but 
fewer brands, and the effect on the 
wholesaler means that only the 
strong will survive and they must 
have one of the major brands to 
stay in business on a profitable 
basis. 


= The 25 leading brewers in the 
U. S. that sold 61.3% of the na- 
tion’s total beer volume in 1953 
follow (figures in parentheses rep- 
resent 1952 rank): 


Barrels 

(000) 
Brewer 1953 1952 
1. (1) Anheuser-Busch Inc. 6,711 6,034 
2. (1) Jos. Schlitz Brewing Co.* 5,255 6,347 
3. (3) Pabst Brewing Co.* 4,250 4,047 
| 4. (4) P. Ballantine & Sons 3,882 4,038 
5. (6) Liebmann Breweries Inc. 3,085 2,856 


FULL COLOR 
MAGIC MOTION 
DISPLAY. . 


AVAILABLE WITH YOUR MESSAGE IMPRINTED 


Bright Colorful 
MOBILES 


HAND DIPS A TEA BAG 


AS COPY CHANGES! 


LIVING PLASTICS, INC.© 4567 BERMUDA ST. +PHILA., PA. 


YOUR ADVERTISING 
MESSAGE GETS ACROSS.. 


‘Coming and Going... 


with an optical motion 
that sells & demonstrates 


your PRODUCT” 


* Life-Lite is the most versatile dis- 
play idea you've ever worked with. 
It produces through optical illusion 
a constant motion effect. It can be 
worked into illuminated and vacuum 
formed models, for indoor and out- 
door use. 


* LIFE-LITE DISPLAYS ARE PRO- 
DUCED IN FULL COLOR. YOUR 
DESIGN IDEA CAN BE ADAPTED 
TO LIFE-LITE BY OUR CREATIVE 
DEPARTMENT. 


* Write for complete information 
or contact your advertising jobber. 


A limited number of ter- 
ritories are still available 
for jobber representation. 


.|to the smaller companies. 
-|trend toward packaged beer has 
‘}also favored the larger operators 


6. (8) Falstaff Brewing Corp. 2,911 2,277) 
7. (7) F. & M. Schaefer 

Brewing Co.* 2,541 2,485 
8. (5) Miller Brewing Co.* 2,138 3,043 
9. (9) Jacob Ruppert Brewery 2,005 1,800 
10. (12) Lucky Lager Brewing Co. 1,740 1,475 
11. (15) Theo. Hamm Brewing Co. 1,686 1,387 
12. (13) Goebel Brewing Co. 1,580 1,445 
13. (14) Griesedieck Western 

Brewery Co. 1,484 1,424 
14. (11) Pfeiffer Brewing Co. 1,442 1,504 
15. (16) Drewrys Ltd. 1,420 1,222 
16. (18) Piel Bros. 1,375 1,200 
17. (17) C. Schmidt & Sons 1,374 1,213 
18. (22) Stroh Brewery Co. 1,135 $22 
19. (20) Carling Brewing Co. 1,096 893 
20. (10) Blatz Brewing Co.* 1,062 1,662 
21. (19) San Francisco Brewing 

Corp. 1,018 961 
22. (25) Jackson Brewing Co. 934 767 
23. (32) Duquesne Brewing Co.** 923 631 
24. (24) National Brewing Co. 850 775 


. (23) Genesee Brewing Co. 815 
*1953 sales affected by 77-day strike 
season peak. 
**1952 sales affected by 105-day strike 
season peak. 


during 


during 


In the foregoing table it will be 
noted that Anheuser-Busch topped 
Schlitz in sales last year by 1,456,- 
000 bbl. This is the first time 
since 1947 that Schlitz has been 
passed as the leader. In ’47 it 
passed Anheuser-Busch for the 
first time with a lead of 382,000 
bbl. and until last year maintained 
a safe lead. 

The strike in Milwaukee last 
summer affected four of the big 
brewers—Schlitz, Pabst, Miller 
and Blatz. This accounts for most 
of their changed positions on the 
list. Pabst, however, increased its 
sales despite the strike and held 
its No. 3 position. Blatz, on the 
other hand, dropped from 10th to 
20th position. Other factors than 
the strike helped to account for 
this, notably marketing problems 
and unfavorable publicity follow- 
ing the strike. 


# Another significant fact dis- 
closed in the current study is the 
continued rise in the ratio of 
packaged beer sales to total U. S. 
volume. In ’53, packaged beer rep- 
resented 76.5% of the total, com- 
pared with 74.7% in ’52 and 73.6% 
in ’51. Back in 1935, two years af- 
ter repeal of Prohibition, packaged 
beer represented only 29.5% of to- 
tal volume. 

Number of breweries operating 
in 1953 totaled 334. Since 1935 
the number of breweries has 
dropped about 50%. Heavy cost 


_|of modern brewing and bottling 


equipment has proved a handicap 
The 


who can finance the large adver- 
tising campaigns necessary to win 
and hold brand acceptance. 


= The current edition of “Brewing 
Industry Survey” contains an 
analysis of sales and income fig- 
ures of 25 typical companies. 
For these companies 1953 sales 
amounted to $814,688,000, net in- 


ANDREW C. QUALE has been elected 
v.p. of Public Relations Manage- 
ment Corp., New York, a network 
of public relations agencies in 26 
major cities. He was formerly sales 
and advertising manager for the 
Walter Baker division, General 
Foods Corp. 


come was $39,966,000 and the ratio 
of net income to sales was 4.91%. 
In 1952 the ratio was 5.12%; in ’51 
it was 5.54%, and in ’50 it was 
7.35%. 

“These figures are startling,” Mr. 
Fein says. “They reflect the in- 
creasing bite on net profits from 
major sources: (1) Fierce compe- 
tition; (2) excise taxes; (3) in- 
come taxes; (4) miscellaneous 
taxes, and (5) costly strikes. 

“It is apparent,” he says, “that 
brewery managements today must 
be increasingly alert to opportuni- 
ties for greater efficiency at the 
production, administrative and 
marketing levels if they are to 
maintain and improve their posi- 
tion and profit.” 


FRANK DONSHEA 


New York, June 8—Frank H. 
Donshea, 60, former v.p. of New- 
ell-Emmett Co., predecessor of 
Cunningham & Walsh, died June 
3 following a heart attack. 

Mr. Donshea was graduated 
from New York University in 1914 
and, following postgraduate work, 
served with the Army in France 
during World War I. After the 
war he joined Newell-Emmett Co. 
and became a partner and v.p. of 
the agency. He continued with 
Cunningham & Walsh following 
the organization of that agency in 
1950, but retired at the end of De- 
cember, 1952. 


WILLIAM ALBERS 


CINCINNATI, June 8—William H. 
Albers, 74, president of Albers 
Super Markets, died June 6. 

Mr. Albers, who rose from a 
grocery clerk to the head of one 
of the biggest chain store opera- 
tions in the nation, had been hos- 
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pitalized since April 21. 

In 1902 Mr. Albers got his first 
job clerking in his father’s corner 
grocery store. In 1908 he joined 
Kroger Co. and in seven years be- 
came its v.p. and general mana- 
ger. 

At that time the chain con- 
trolled 190 stores with annual 
sales of $9,000,000. When Mr. Al- 
bers became president of Kroger, 
succeeding B. H. Kroger in 1928, 
the company operated 5,400 stores 
with an annual sales volume of 
$294,000,000. 


ws Mr. Albers resigned from Kro- 
ger in 1929 and bought the con- 
trolling interest in A. Nash Co., a 
tailoring mail order outfit that 
discontinued business in 1942. He 
opened his first supermarket in 
1933 and the chain has grown to 
67 supermarkets in Ohio and 
Kentucky. 

Mr. Albers founded the Super 
Market Institute and was its pres- 
ident for seven years. He served 
as a director until his death. 


WILLIAM C. NELSON 

New YorK, June 9—William C. 
Nelson, 82, art director of the old 
New York World until its merger 
with the Telegram in the 1930s 
and subsequently head of his own 
advertising art service, died yes- 
terday. 

Mr. Nelson was with the World 
for 28 years and later was well 
known in advertising agencies for 
his skill in designing special dis- 
plays and point of purchase ma- 
terials for large advertisers. 


SPARK EVERY PROMOTION 
- — with Genuine a. 


GLOSSY PHOTOS 


‘Ideal for all purposes! 


Sharp, clear, crisp prints in quan- 
tities of 5 to 50,000, sizes from 


2% x a 


- Additional $1.35 


The PHOTOMATIC Co. 


53-59 E. Illinois St. © Chicago 11 


i. 
Phone WHitehall 4.2930 ° « 


OGOEN 


NEWSPAPERS 


WHEELING 


INTELLIGENCER (A.M.) 
NEWS-REGISTER (P.M.) 
NEWS-REGISTER (SUN.) 


in This Rich WEST VIRGINIA 
GOLDEN TRIANGLE 


There's a triple threat to sagging sales curves waiting for you in this tri-city 
area in prosperous West Virginia. You get dominant coverage exclusively 
with the Ogden Newspapers . . . serviced nationally by McDevitt . . . Proof 
of the market value? These 1954 Consumer Market figures: 


POPULATION ..........455,886 
HOUSEHOLDS ..........134,480 
CSI ...........-$684,070,000 
RETAIL SALES .....$392,053,000 
FOOD SALES ......$108,606,000 


PARKERSBURG 


NEWS (A.M.) 
SENTINEL (P.M.) 
NEWS (SUN.) 


DRUG SALES ......$ 8,955,000 
GEN’L MDSE. .....$ 47,214,000 
APPAREL ........$ 23,376,000 
AUTOMOTIVE .....$ 73,038,000 
BM&H ..........$ 27,189,000 


FAIRMONT 


TIMES (A.M.) 
WEST VIRGINIAN (P.M.) 
TIMES-WEST VIRGINIAN (SUN.) 


Represented Nationally by GEORGE A. McDEVITT CO., INC. 
NEW YORK — CHICAGO — DETROIT — PHILADELPHIA — PITTSBURGH 
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People Are Switching 
Cigaret Brands More 
Than Ever: McComas 


CuicaGco, June 10—There prob- 
ably is more brand switching go- 
ing on now than ever before in 
the history of the cigaret industry, 
Philip Morris & Co.’s president de- 
clared today. 

O. Parker McComas told the In- 
vestment Analysts Society of Chi- 
cago that gains registered by filter 
and king size brands indicate that 
consumers are sampling a number 
of brands. Filter cigarets will dou- 
ble sales of last year and wind up 
with 8% to 9% of the market in 
1954, he predicted. 

Mr. McComas said sales of king 
size brands will probably increase 
to 30% to 32% of all cigarets con- 
sumed this year. In 1953, the kings 
held 26% of the market. 


= Despite relief that came when 
price controls were lifted last 
February, the industry’s basic net 
price has risen only 57% since 
1940, compared with a 92% in- 
crease in the BLS consumer price 
index, he said. Mr. McComas 
termed the tobacco stockholder 
the “forgotten man” of the indus- 
try. 

Since 1940, he said, tobbaco 
growers’ income has risen 358%, 
state and federal income taxes 
444%, dealer margins 208%, 
manufacturers’ net income 39%, 
and payments to owners of com- 
mon stock 15%. The federal gov- 
ernment, he said, benefits 15 times 
more than the owners of the 
manufacturing plants. 

Production during the first 
quarter of this year indicates that 
consumption of cigarets is down 
by about 5%, he said. Mr. Mc- 
Comas estimated that consump- 
tion for the year will be off from 
3% to 5% in units, but “almost 
equal to the industry’s best year 
in dollar volume.” 


= The decline is caused by a 
switch to king size, “which be- 
cause of their greater length, use 
approximately the same quantity 
of tobacco in fewer number of 
units,” he said. 

In discussing the current con- 
troversy over the effects of cig- 
arets upon health, Mr. McComas 
asserted that “since King James of 
England in 1604 first placed the 
responsibility for various diseases 
on tobacco, other ailments have 
been ascribed to the use of tobac- 
co throughout the centuries and 
in each case have been disproved.” 


42% FEWER CIGARETS 
SMOKED THIS YEAR 

WASHINGTON, June 10—In the 
fiscal year ending June 30, Ameri- 
cans will have smoked 442% fewer 
cigarets than in the previous year. 

This is according to a report by 
the marketing service of the De- 
partment of Agriculture, based on 
factory tax stamp removals. 

Smokers will have consumed a 
total of 416 billion cigarets at the 
end of this fiscal period, the report 
shows. 

The department said it does not 
know if fear of lung cancer had 
anything to do with the decline, 
but said “it may be” that smokers 
who switch to king-size brands, 
which contain about 17% more 
tobacco than regular sizes, smoke 
slightly fewer cigarets daily. 


Breinig Elected a V. P. 

Granvill M. Breinig, advertising 
manager of Pratt & Lambert Inc., 
Buffalo paint and varnish maker, 
has been elected a v.p. of the com- 
pany. 


Last Minute News Flashes 


Dancer-Fitzgerald Gets New Crocker Mix 
MINNEAPOLIS, June 11—General Mills has appointed Dancer-Fitz- 


gerald-Sample, New York, to handle advertising for Betty Crocker : 


pancake and waffle mix, a new product. The agency also handles Gold 
Medal flour, Cheerios and the West Coast Sperry division of GM. 


Hallicrafters to Market ‘King Size’ 21-Inch TV 


Cuicaco, June 11—Hallicrafters Co. is folowing Admiral into the mt 


“bigger than big” 21” tv set field. Details (including ad plans) will 


not be announced until next week, but the 1955 Hallicrafters line : 


will include models with a Westinghouse wide-angle tube having a 
picture area of 263 sq. in. (compared with 250 sq. in. for the standard 


21” tube). Admiral is claiming 270 sq. in. for its jumbo version.!| = 
Hallicrafters plans to advertise the new tube under the slogan, “King| & 


Size.” MacFarland, Aveyard & Co. is the agency. 
Guild, Bascom to Handle Rye-Krisp in West 


San Francisco, June 11—Guild, Bascom & Bonfigli has been ap- 
pointed to handle a special West Coast campaign for Rye-Krisp 
(Ralston-Purina Co., St. Louis). The campaign will feature a new 
copy approach and a different package for the product. Gardner 
Advertising Co., St. Louis, will continue to handle Rye-Krisp adver- 
tising elsewhere. 


New Time Inc. Weekly Named ‘Sports Illustrated’ 


NEw York, June 11—Time Inc. will announce Monday that its new 
magazine will be called Sports Illustrated, a title that once belonged 
to Dell Publishing Co. 


Auto Dealers Name Compton Advertising 


New York, June 11—The Local Chevrolet Dealers Assn., a group 
of New York, New Jersey and Connecticut dealers, has picked 
Compton Advertising to handle its account, estimated at close to 
$1,000,000. The group’s contract with Campbell-Ewald expires June 15. 


Trend Bows in East; Other Late News 


e Purex Corp., South Gate, Cal., is introducing its new Trend suds for 
dishes and fabrics along the Atlantic coast with a 1¢ sale. This makes 
the product national. Advertising includes Sunday supplements and 
magazines through Foote, Cone & Belding, Los Angeles. 


e Eugene J. Garvy, an account executive with Foote, Cone & Belding, 
Chicago, has joined Tatham-Laird, Chicago. At FC&B Mr. Garvy 
worked on the Libby pineapple, Perkins Products, U.S. savings bond 
and First National Bank of Chicago accounts. 


e Gage Hats, Chicago, a division of Slocum Hat Corp., has named 
Aubrey, Finlay, Marley & Hodgson, Chicago, to handle its advertising. 


A fall promotion will include business publications and fashion mag- 
azines. 


e Kenyon & Eckhardt, New York, has appointed Christopher Cross, 
formerly assistant publicity director, to direct a newly formed ex- 
ploitation division within the agency’s promotion department. The 
new division will handle projects requiring sales exploitation in local 


Plastics Co. to Lavenson 

Precision Plastics Co., Philadel- | 
phia, has appointed the Lavenson | 
Bureau of Advertising, Philadel- | 
phia, to handle its advertising and) 
public relations. 


or regional areas. 


‘Building Specialties’ Refuses Ads Showing 
Prices in Effort to Stop Bait Ad Practices 


NEw York, June 11—In a drastic 
move to kill off bait advertising, 
Building Specialties & Home Im- 
provement Dealer, a Hoffman pub- 
lication, has notified all advertis- 
ers that after its June issue it will 
not accept any advertisement 
which shows the price of any 
product advertised. 

Stanley R. Kermish, v.p. and 
publisher, told AA that the move 
was necessary because of a rash of 
bait advertising on the part of a 
number of manufacturers of alum- 
inum combination screen and 
storm sashes. 

“During the past few months,” 
Mr. Kermish said, “we have been 
turning down 10 to 12 ads every 
month because of the misleading 
nature of many of the ads sub- 
mitted for publication by combina- 
tion window manufacturers. It be- 
came literally impossible to police 
the industry and to protect our 
dealer subscribers. So we adopted 
this drastic policy. 


ws “In several instances we received 
complaints about ads we had run. 
Dealers found they couldn’t get 
products at the advertised price, 
or that they were given the switch 
treatment, and received substitutes 
instead of the goods they’d or- 
dered.” 

Mr. Kermish said that since the 
new policy was announced May 21 
“eight advertisers have cancelled. 
But,” he added, “we have already 
received many letters of congratu- 
lation from advertisers, agencies 
and readers, and two manufactur- 
ers who had not previously adver- 
tised have sent in contracts.” 

He said that the publication has 
also received several letters con- 
demning the action as dictatorial. 


“But,” he said, “we believe we are 
right, and we will stick by our 
guns for the good of the whole 
industry as well as ourselves.” 


HUGH M. ROGERS 


New York, June 11—Hugh M. 
Rogers Jr., 38, director of tele- 
vision production for Batten, Bar- 
ton, Durstine & Osborn, died 
yesterday at Norwalk General 
Hospital. He had been at BBDO 
since 1949, and during the 1952 
presidential campaign he handled 
programs for Gen. Eisenhower 
originating on network tv. 

Born in Jamestown, N. Y., he 
was graduated from Syracuse Uni- 
versity in 1938. From 1941 to ’47 
he was a writer and assistant to 
the managing editor of Life. In 
1948 and °49 he was a producer 
for Columbia Broadcasting System. 

Mr. Rogers had also acted as 
producer for the Bleckfriars Guild, 
an experimental t)eater project, 
and had assisted the Rev. James 
Keller, founder ane director of the 
Christophers, in cirecting radio 
and tv programs. 


PHILIP C. KAUFFMANN 

WASHINGTON, Jine 9—Philip 
Christopher Kauffr: inn, 58, a part 
owner of the Washi) «ton Star, died 
in Palm Beach las’ night after a 
long illness. He wa: a brother of 
Samuel H. Kauffmann, president 
cf the Evening S .1r Newspaper 
Co., and the son of ‘he late Victor 
Kauffmann, forme’ treasurer of 
the company. 

After Navy service during World 
War I, he joined th Star city staff 
and rose to city editor. In 1929 he 
went on indefinite .eave because 
of ill health. 


*. 


Sears Sale Offers 
Discounters Some 
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Cuicaco, June 10—In a dramatic 
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FREE TRIAL CARPENTER--Community 
Builders Inc., Chicago, says it is 
the first company in the nation to 
offer a “free trial carpenter” to 
prospective customers. Under the 
plan, a homeowner who has a 
building job gets one day’s labor 
free to sample the company’s 
workmanship. This page ad is one 
of a series appearing in the Chi- 
cago Tribune, Chicago Sun-Times 
and Chicago American. Television 
audiences are hearing of the plan 
on “Community’s Theater” over 
WGN-TV. 


Kupsick Creditors 
Advised to Settle 
for 30% of Claims 


New York, June 10—The cred- 
itors committee of J. R. Kupsick 
Advertising has recommended that 
the agency’s creditors accept 30% 
of their claims as payment in full. 

Kupsick is one of six agencies 
which had accounts of Louis Lin- 
ett, president of several mail or- 
der companies, when Mr. Linett 
prepared to file voluntary bank- 
ruptcy proceedings last Decem- 
ber (AA, Dec. 7). The agency soon 
was liquidated and its principals, 
Mr. Kupsick and Saul Kampf, 
joined Daniel & Charles. 

As of January, Kupsick Adver- 
tising assets were $51,984.72 and 
its liabilities $80,796.27, according 
to the creditors committee report. 
Some $28,000 of the accounts re- 
ceivable are of “questionable” na- 
ture, said the committee. Of the li- 
abilities, $55,210.68 are owed to 
media. 


= Under the proposed plan, Kup- 
sick Advertising will pay all cred- 
itors who consent to the 30% set- 
tlement, 5% upon acceptance of 
the plan and 5% every three 
months thereafter until the 30% 
is paid. Mr. Kupsick and Mr. 
Kampf will personally guarantee 
the first three instalments, ac- 
cording to the committee. 

In its report recommending ac- 
ceptance of the plan, the committee 
pointed out “that in view of all 
the factors involved, among them 
the fact that the debtor has no 
tangible assets, and the fact that 
in a bankruptcy proceeding it 
would be a certainty that there 
would be little or no dividend paid 
to general creditors ...this plan is 
in the best possible interest to all 
creditors.” 


Box Office TV Gets Agent 


Music Corp. of America, New 
York, one of the world’s biggest 
talent agencies, has been named 
sales representative for Box Office 
Television, New York. The latter 
produces closed circuit television 
meetings for industry. The agree- 
ment also calls for all talent for 
such meetings in the future to be 
booked through MCA unless spe- 
cific acts are requested by the cli- 
ent. 


attack on the spreading habit of 
discount selling in this city—and 
'with an eye perhaps on a similar 
\promotion by Spiegel’s—Sears, 
Roebuck & Co.’s Chicago retail 
group takes over a warehouse this 
weekend for a “biggest ever” sale 
which offers big discounts on prac- 
tically everything in the catalog. 

Last week, Spiegel’s took over 
90,000 sq. ft. of the International 
Amphitheater—scene of conven- 
tions of a different and probably 
quieter order two summers ago— 
for a $2,000,000 sale which it 
termed “the biggest event of its 
kind ever held in Chicago.” 

This Friday and Saturday, Sears 
throws its own warehouse ex- 
travaganza, a hugely advertised 
event described as “the greatest 
sale ever held under one roof.” 


a In both cases, the advertising is 
a delight to behold, with all media 
getting into the act, including four- 
page sections in newspapers and 
saturation radio and tv spots. For 
its sale, Spiegel’s used 99 radio 
and 150 tv spots, while Sears is 
specializing in four-page sections 
in all four Chicago dailies. 

According to unofficial sources 

around Sears the harmful effect 
of discount selling is responsible 
for the big promotion. And a 
glance at the ads gives ample proof 
of how far Sears’ stores are going 
in their effort to “show the dis- 
counters.” 
Sample price reductions in the 
Sears sale: gas ranges, 21%; Cold- 
spot refrigerators, 22%; automatic 
washers, 26%; standard washers, 
39%; Kenmore apartment ranges, 
37%; dinette sets, 40%, and 
broadloom carpeting, 40%. 

Sears officials emphasized that 
this is only a local promotion de- 
signed to meet a “local situation,” 
but hinted that there would be 
more of the same, or anything else 
needed to put the discount houses 
back in their places. “Sears has 
definitely been hurt in recent 
weeks by the discounters,” said 
one spokesman. 


‘Machinery’ Resigns 
from Audit Bureau 
of Circulations 


NEw York, June 11—Machinery, 
an Industrial Press publication, has 
resigned from the Audit Bureau of 
Circulations, effective June 30. 
Robert B. Luchars, president, 
told AA that the major reason for 
Machinery leaving ABC, of which 
it has been a member for more 
than a quarter of a century, was 
ABC’s continued refusal to audit 
both paid and non-paid circula- 
tion. 

“We have found that both paid 
and non-paid circulation are 
needed to give adequate coverage 
in the metal working field,” Mr. 
Luchars said. “ABC has refused to 
furnish an audit of that part of 
our circulation which we believe 
to be of great value. Moreover,” he 
pointed out, “Machinery has been 
a member of Business Publications 
Audit [formerly Controlled Cir- 
culation Audit] for many years, 
and BPA is now auditing both paid 
and non-paid circulation. 

“ABC reports are incomplete and 
unsatisfactory ...The total figures 
it reports do not reflect the true 
circulation picture, as we see it. 
We think it is a waste of time and 


money and a great nuisance to 
have two audits, especially when 
one does an incomplete job.” 

Mr. Luchars said that Machinery 


|was the first business publication 
\for which BPA did an over-al! 


audit of both paid and non-paic 
circulation. 
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Rates: $1.00 per line, minimum charge 


THE ADVERTISING MARKET PLACE 


$4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
Preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED | 


HELP WANTED 


WANTED - ADVERTISING MAN | 
in his thirties who will live in small town | 
and is good enough to develop into adver- | 
tising manager of Tidy House Products| 
Company. Salary around $6,500 to start. | 
All replies confidential - write, do not 


call—Tidy House Products Company, 
Shenandoah, Iowa. 
BARNARD 


A service for employers and applicants | 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


ADVERTISING SPACE SALESMAN 
Leading trade publication. Large A.B.C. 
Circulation. Established territory in Chi- 
cago office. Excellent opportunity. Experi- 
ence preferred. Write stating age, experi- 
ence, education. 

Box 6891, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


4 COLOR PROCESS 
SILK SCREEN PERFECTED 

Salesman needed to represent a new con- 
cern in 24 sheet posters and sales promo- 
tion materials. 22 years of research have 
gone into perfecting this method. Only 
competent men with successful selling ex- 
perience in either silk screen or lithog- 
raphy will be considered. Protected ter- 
ritories will be given. 

Box 6899, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 
TECHNICAL COPYWRITER 
Opportunity with established and grow- 
ing national manufacturer of electrical 
equipment. Must have ability to translate 
engineering data into accurate, readable, 
good selling copy. Some engineering train- 
ing helpful. Salary, bonus, merit increases, 
profit sharing retirement plan, group in- 
surance, paid sick leave, vacations. Pleas- 


ant living and working conditions in small 
Midwest town. 

Box 6898, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 

AGRICULTURAL PUBLISHER 

NEEDS EXPERIENCED SALESMAN 

If you've had a few years’ experience in 
selling magazine space and don’t mind 
considerable travel, this position will ap- 
peal to you. Located in scenic northern 
Illinois. This company is recognized as 
one of the progressive agricultural busi- 
nesses of this country. Write, stating age, 
previous experience, present employment 
and salary desired. 

Box 6881, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


DISPLAY SALESMAN—MFRS. AGENT 
calling on large accounts are offered op- 
portunity to earn good commissions on 
two striking point-of-sale items now 
winning wide acceptance among national 
advertisers. Exclusive territories open. 
Give experience and background. 
FULLER DISPLAYS Inc. 
5-39 48th Avenue, Long Island City 1, N.Y. 


“Our 43rd Year” 
JUNE IS WEDDING MONTH 
We cannot help you with a gal, but 
we can aid in marrying you to an 
advertising position if you have 
that rare spark which permits dy- 
namic thinking and incisive writ- 
ing. And you will live happily ever 


after. 

GLADER CORPORATION 
“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn Ce 6-5353 Chicago 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


ADVERTISING SPACE SALESMAN 
Top grade position for advertising space 


| salesman to work on long established na- 


tional industrial and trade publications, 
acknowledged leaders in their fields. | 
Man we want should have advertising | 
sales experience, not over 40 years of age, | 
must be prepared to travel. We want a 
self starter with ideas, initiative and in- 
tegrity, - a man who can prove he is a 
producer. 
Salary plus commissions and expenses 
and unlimited opportunity for the future. 
Our staff is aware of this advertisement. 
Kindly apply providing full particulars re- | 
garding background to 
Box 6895, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


POSITIONS WANTED 


FREELANCE, INC. 

art, copy, radio tv scripts-prodn, publici- 
ty, convtn ideas, etc. Quickly available 
thru our membership of top craftsmen & 
young talent, many regly employed by ad 
agcys, etc. Call, choose the craftsman who 
fits your job and budget. SU 7-9172, Rm 
401, Palmolive Bidg., Chi. 


| POSITIONS WANTED 


CONTROLLER - OFFICE MANAGER, 36 
| for your advertising agency. Contributes 
| experienced know-how and good judg- 
| ment to preparation and analysis of all 
Financial Statements, Client Cost Reports, 
Accountmen’s Schedules, Budgeting, Fore- 
casting, Personne] Management. Any- 
where. 


Box 6893, ADVERTISING AGE 
| 801 Second Ave., New York 17, N. Y. 


Wanted: STOPPING PLACE - for long 
stay (not a vacation). I am Siamese twins 
...have run the gauntlet of nearly every 
| phase of ad. & sales prom. and recently 
| the agency business. Pedigree is long in 
| agri. - feed & poultry. Price tag - less 
| than 10 G’s with good hill to climb. Sales 
|r.p.m. developed in 6 yrs. exp. Good 
|reason for change. J. Gordon Johnson, 


| 1924 NBC Bidg., Cleveland, Ohio. 


TV SALESMAN & PRODUCER 
Young TV producer has experience in 
packaging, producing, and selling low 
budget local shows producing RESULTS. 
Now looking for connection with a future 
in TV with an agency, production com- 
pany, or TV advertiser. 

Box 6897, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


EXPERIENCED ADVERTISING MGR. 

Adv. Mgr. with 8 years retail and 5 years 
industrial desires position in mfg. adv. 
dept. Electrical and mechanical back- 
ground, full knowledge production, media, 
agency coordination, etc. House organ 
editor, several ad awards. Employed, mar- 
ried, family, 36 years old. Start with $8000. 


Box 6889, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


WRITER - 7 YRS. PUBLICITY, PR, EDIT. 
exp., NU grad, 30, versatile and well- 
versed. Box 6892, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


BUSINESS OPPORTUNITIES 


MARKETING MANAGEMENT 
Opportunity Desired - Here are six basic 
qualifications: 5 yrs sales exp.-ability to 
work with others-high degree of practical 
judgment-creative ability-B.S. in Adv.- 
M.B.A. in Marketing Management. 

Here are six opportunities which I desire 
to gain: career in marketing management- 
work with top marketing executives-sales 
program planning-some field contact with 
customers or distributors-permanent as- 
sociation as I do not like to change posi- 
tions-better compensation. 

Here are some personal traits: age 33- 
vet-Naval reserve Officer-enthusiastic out- 
door sportsman-employed by a fine com- 
pany, but the possibility for further ad- 
vancement is limited. 

Box 6894, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


EXPORT - DOMESTIC MANAGER 
20 years as sales mgr. and export mgr. 
for large electronic mfgr. Thoroughly 
familiar with details of traffic and docu- 
mentation for foreign trade. Visited over 
45 world markets, surveyed, interviewed 
and appointed agents and distributors. 
Well versed in foreign advertising and 
sales promotion methods. Many friends 
and business acquaintances throughout the 
world. Other experience embraces sales of 
typewriters, books, cookware, bank vault 
equipment. Merger has eliminated posi- 
tion. Middle age. 

Box 6900, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING—PROMOTION 
Manager, major home appliances, now 
with promotion-training agency. Experi- 
enced all phases, all media. Planning, ad- 
ministrative, creative ability. Early back- 
ground daily news reporting, employee re- 
lations, public relations. 

Box 6890, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


RETOUCHER WILL RELOCATE 
Studio, agency experience, technical, 
mechanical illust., samples and reference. 
Seek perm. job with progressive company. 

Box 6896, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Seeks New Responsibility 


Chicago area. Now directing large, 
diversified advertising program. 18 
years broad experience; 8 in man- 
agement. Fine record. Versatile. 
Creative. Profit and quality minded. 
Age 38. $12-15,000. Write Box 904, 
ADVERTISING AGE, 200 E. Illinois 


St., Chicago 11, Ill. 


TEST SAUNDERS DANDY ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N.Y. 
TOPS IN GRASS ROOTS VALUE 


MISCELLANEOUS 
FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No, 36 Omaha, Nebraska 
CANADA’S BEST MAILING LIST 
200,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 


DRAKE PERSONNEL, INC. 


Suite 1009 
7 W. Madison * Financial 6-2100 © Chicago 2, ILL. 


Guaranteed 
Damp Proof 
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NEW SUMMER CAMPAIGN—International Salt Co. will use this 24-sheet 

poster in full color throughout the summer in 32 eastern, midwestern 

and southern states. Scheideler, Beck & Werner, New York, is the 
: agency. 


(Continued from Page 3) 
percentage gain would mean that 
NBC billed a little under $2,000,000 
for the comparable period in 1953. 
Queried on this by AA, NBC said, 
“That is correct. Things were pret- 
ty dull around here last year.’’] 
Renewals for the same period were 
ancther $16,000,000. The placement 
of over $25,000,000 in new and re- 
newed radio orders shows what 
can be done to revitalize this dy- 
namic medium and widen its use- 
fulness to the advertiser and the 
public. 


a “We have patterns and plans to 
fit the needs of any and all na- 
tional advertisers. This is demon- 
strated by the fact that of our $9,- 
000,000 in new business, almost 
$7,000,000 was placed in orders 
for time for programs following 
the traditional half-hour, quarter 


LEADING SALES — 
MERCHANDISE MANAGER 


With outstanding record of 
achievement in hard goods field— 
heavy background in appliances, 
radio, TV and housewares—seeks 
challenging position in sales-mer- 
chandise or agency management. 
Comprehensive background in all 
phases of distribution and mar- 
keting, budgets, design, produc- 
tion, buying, sales promotion, ad- 
vertising, national sales meetings, 
etc., with dominant national or- 
ganization. Skilled at negotiation 
and sales with all levels of man- 
agement of leading manufactur- 
ers, department stores, retail 
oom, etc. College trained. Under 


Box 9022 ADVERTISING AGE 
801 Second Ave. 
New York 17, N.Y. 


This shirt-sleeve COPY CHIEF-IDEA MAN 
will produce for you without delay! 


Four years in ad departments, last 16 years in three leading 4A 
agencies. Highly diversified experience, spiced with specialized experi- 
ence in automotive lines, appliances, foods, metals, plastics, building 
supplies, air conditioning, chemicals, industrial goods. Outstanding 
record as creative copy writer, creative account executive, now Copy 
Chief-Idea Man. Ride herd on copy writers, upgrade copy, but shine 
brightest in creation of Basic Selling Ideas. Convincing proof of un- 
usual abilities offered in presentation. “Rave” notices from present and 


past clients and agency associates. Early 40’s—no signs of battle fatigue! 
Address reply to Box 903, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Illinois 


hour and spot patterns, while over 
$2,000,000 was spent on participa- 
tions in our new and flexible ad- 
vertising plans. 

“When our competition deplores 
our application of new flexibility 
patterns to network radio, it is an 
admission that price cutting is the 
only solution the competition can 
offer. The sales patterns we are 
developing are bringing into net- 
work radio clients it should have 
had years ago but was never able 
to reach because it was frozen to 
conventional patterns established 
at its beginning. At the same time 
we are making the conventional 
use of network radio a still more 
attractive buy for those who pre- 
fer this pattern. 


= “On the programming side we 
are applying concepts that will 


make the most of the changing ra- 


WANTED 


MALE SPACE BUYER 


. . « by one of Chicago’s leading 
agencies, in the $5-$10 million 
group, serving a list of top-flight 
clients. The man we seek is 
probably an assistant in a Media 
Department, ready for a greater 


opportunity, and whose media 


ADVERTISING MANAGERSHIP OPEN! 


This opportunity is with a long-established, successful manu- 
facturer in the outdoor field. Location is in a pleasant mid- 
western city. Responsibilities require a good background of 
experience in department supervision and administration of 
substantial expenditures. This opening will particularly ap- 
peal to an enthusiastic, experienced outdoorsman—in fact, 
this is a basic qualification. Age, preferably between 35 and 
45. Salary open. For consideration, write us a really complete 
“tell-all” letter, enclosing a recent snapshot. 


Box 893 ADVERTISING AGE 
200 E. Illinois St. 


experience includes trade paper 
buying, particularly in the Auto- 
motive and Industrial fields, He 
will work with a cooperative 
group, enjoy close contact with 
agency executives and clients. 
Bonus, profit sharing trust, lib- 
eral vacation plan. Our people 
know of this advertisement and 
your application will be treated 
in the strictest confidence. Box 
900, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill. 


Chicago 11, Ill. 


dio listening habits. By taking ad- 
vantage of the growing trend to- 
ward a more personalized type of 
listening, we are meeting the real 
needs of the public as well as those 
of the advertisers.” 

Mr. Weaver’s wire to stations 
pointed out that for the past three 
years NBC has been allowing 70- 
second station breaks preceding 
eight evening programs and will 
continue to do so. In addition, he 
said, the network will continue to 
allow local one-minute commercial 


availabilities in the body of net- 
/work participation programs and 
three-minute local cut-ins_ in 
\shared-sponsorship shows like 
| “Roadshow.” 


NBC, CBS Cross Swords on Who Has 
Put Spot Radio on a Bargain Basis 


CBS’ revised rate structure, 
which will be offered for fall busi- 
ness, calis for the stations to get 
70-second station breaks on some 
nighttime programs. Again without 
giving the competition a plug in 
the press release, Mr. Weaver 
calied this a ‘“‘belated’’ move to 
“meet a practice instituted by NBC 
Radio years ago.” 


a Within a week or ten days 
American Broadcasting Co. will 
announce details of its formula for 
reducing evening rates in line 
with the CBS and NBC moves. 

“IT don’t think we have much 
choice in the matter,” Charles T. 
Ayres, v.p. in charge of the radio 
network, said, pointing out that 
the question is not if but how ABC 
will act to maintain its competitive 
position. 

Among other proposals, ABC is 
considering setting up a single 
rate for day and night. The net- 
work had this plan under consid- 
eration the last time network ra- 
dio’s price structure was being 
“re-evaluated.” 

Mr. Ayres admits it presents 
certain problems but thinks one 
flat rate, with discounts differen- 
tiating morning, afternoon ard 
evening segments, would be more 
logical and realistic than the “fic- 
titious evening gross rates with 
discounts sometimes running 
around 70%” or whatever it takes 
to effect a 20% reduction for 
sponsors. 


McKelvy Names Gorman Head 


Patrick H. Gorman has been 
named president and general man- 
ager of Alfred D. McKelvy Co., 
New York manufacturer of Sea- 
forth products, replacing Louis H. 
Bonham, who has jcined Bourjois 
Inc. as president. Mr. Gorman for- 
merly was assistant to the presi- 
dent of the Vick division of Vick 
Chemical Co. He was advertising 
manager of Philip Morris & Co. 
from 1947 until 1952, when he 
joined Vick. 


Kane to Head PR, Ads 


Robert H. Kane, formerly ad- 
vertising and sales promotion man- 
ager of General Electric Supply 
Co., Bridgeport, Conn., has joined 
Connecticut Railway & Lighting 
Co., Bridgepcrt, as director of 
public relations. He will be respon- 
sible for advertising and promotion 


PUBLISHERS ATTENTION 
Are you interested in securing 
PROVEN ABILITY as_ advertising 
sales representative? Midwest ter- 

ritory—Chicago headquarters. 
We have established outstanding 
|| records for ALL publications served. 
} These records available to you 


as well as public relations. 


‘Uranium’ Bows in July 
Uranium, a monthly mining 

journal, will bow with its July 

issue, to appear June 25. The pub- 


as proof. Recently enlarged staff 

permits addition of one trade or 
consumer magazine of good stand- 
| ing. Principals will arrange to meet 
with you during week of July 12th 
wherever you are located. Box 
901, Advertising Age, 200 E. Illinois 
St., Chicago 11, Ill. 


lisher is Henry W. Hough, 601 
|Ogden St., Denver, who also 
publishes Rocky Mountain Oil 


|Reporter, also a monthly. Ad rates 
begin at $95 for a b&w page one 


| time. 
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Justice Dept. 
Blasts D. C. Fair 
Trade Proposal 


(Continued from Page 2) 


the Justice Department statement 
is likely to foreclose any inclina- 
tion on FTC’s part to give encour- 
agement to fair traders. 


= In its report to the District of 
Columbia committee, the Depart- 
ment of Justice tried to draw a 
distinction between previous con- 
gressional approval of the McGuire 
Act, authorizing fair trade, and the 
present proposal to establish a fair 
trade system in Washington. 
Terming the McGuire act “ena- 
bling legislation,” the department 
said it was “in effect, a decision by 
Congress not to place any obstacle 
in the way of those states which 
considered it desirable to insulate 
from the rigors of competition 
certain segments of the business 
community.” 

Turning to its reasons for op- 
posing fair trade, the department 
said “so-called fair trade is in fact 
price-fixing and, as such, is incon- 
sistent with the philosophy of the 
anti-trust laws. 

“The basic principle which has 
kept our economy dynamic and 
vigorous,” the statement said, “is 
that the regulator of our free en- 
terprise system shall be competi- 
tion, not the suppression of compe- 
tition by governmental regulation 
or by private agreements. 


= “Under so-called fair trade, 
price fixing agreements are en- 


in the 


WHEELING MARKET 


represented by 
HOLLINGBERY 


now 316,000 watts 


BOOK PROMOTERS—Joseph A. Duffy (left), executive 
secretary of the American Booksellers Assn., pre- 
sents ABA awards for outstanding promotional ma- 
terials produced last year at the association’s 54th 


annual convention. On the receiving end are Jack 
Barless, Meredith Publishing Co.; Igor Kropotkin, 
Charles Scribner’s Sons; Albert Leventhal, Simon & 
Schuster, and John J. Geoghegan, Doubleday & Co. 


tered into by private parties with- 
out public regulation or supervi- 
sion. The public interest is not 
represented at any stage of the ne- 
gotiations. 

“This bill would eliminate the 
very core of competition,” the 
statement contended. ‘Without 
competitive pricing the form of 
competition may remain, but the 
substance of true competition is 
lost.” 

The department said the ban on 
horizontal price fixing agreements 
between competitors, which is in- 
cluded in fair trade laws, is 
largely ineffective. 

“Two dealers who cannot legally 
enter into agreement with each 
other to fix prices can accomplish 
the same result by signing resale 
price maintenance contracts with a 
manufacturer or distributor. While 
the agreements contemplated are 
vertical in form, it would be naive 
to assume that they would not be 
effective with reference to persons 
in competition with each other.” 


a To be successful, pressure for 
price maintenance must come 
from an organized group of retail- 
ers, the department said. And it 
must be directed at several manu- 
facturers, for manufacturers will 


are the key to engraving excellence, 
and we honestly believe that DOT 
men are the finest in the country. 

They are thoroughly familiar with 
the most complex engraving processes 
... aware of the printing metheds that 
will be used . . . determined to produce 
not just a “plate,” but an engraving 


4 
/ 


‘t 


HIGHLY TRAINED CRAFTSMEN 


that is precision itself—and produce it 
on-time to meet your schedules. 
Whether it’s a simple line cut, or a 
complicated color job... if it’s a DOT 
engraving, it’s as close to perfection as 
human skill and pride of workmanship 
can make it. So, next time, call DOT 
ENGRAVERS for complete satisfaction. 


resist if others are able to adjust 
their prices to undersell them. 

“In the drug industry, for in- 
stance, when such an agreement 
is entered into for a given com- 
modity, it is customary for most, 
if not all, of the leading manufac- 
turers producing that commodity 
to sign similar contracts. If a man- 
ufacturer refuses to go along, his 
product may be put under the 
ccunter until he sees the wisdom 
of acceding to the demands of the 
group. 

“Pertinent in this connection is 
the fact that so-called fair trade 
has been successful in those fields 
where strong trade associations ex- 
ist. Trade associations working 


with jobbers and wholesalers can |} 


spread the fair trade net over both 


retailers and manufacturers, and |\ 
it is apparent that so-called fair |% 
trade presents an opportunity for |% 


illegal policing activities by trade 
associations.” 


w The department said enactment 
of the bill would put Congress on 
record as favoring the elimination 
of price competiticn among retail- 
ers. It would also, said the depart- 
ment, result in: 

1. Higher prices to consumers. 

2. Throttling competition among 
retailers by depriving them of the 
choice as to whether to take small 
markups and make their profit 
from volume sales and low over- 
head rather than high markups 
and fewer sales. 

3. An advantage to chains and 
large outlets which can market 
private brands below fair trade 
prices of trademarked goods. 

4. Opportunities for boycotting 
and other coercive tactics to insure 
“cooperation.” 


Excello Ad Runs Again 

P. Jacobson & Sons, New York, 
once again will run t!\c small space 
ad for Excello shirts ‘hat has been 
used consistently for the last 13 
years. As in the p<. the theme 


will be “tailored 1° a jacket,” 
although an addi onal slogan, 
“your form in fab.:.” will also 
be used. Media include the 
Christian Science mitor, For- 
tune, New York Ti °s Magazine, 
The New Yorker, “he Playbill, 
Time and U. S. N-ws & World 
Report. Alfred J. Si|* -rstein—Bert 
Goldsmith, New ork, is the 


agency. 


Birmingham Staticrs: to Blair 
WABT, Birmingt tv station, 
has appointed Blair- .\, New York, 
as its national -cpresentative. 
WAPI, Birminghan: radio outlet, 
has named John Biair & Co. to 
represent it. Bott stations are 


owned by the Birn ingham News. 


Ray C. Jenkins Adds Two 


Ray cC. Jenkins Advertising 
Agency, Minneapolis, has been ap- 
pointed to handle advertising and 
public relations for Twin City 
Rapid Transit Co., Minneapolis, 
and for Maple Island Inc., Still- 
water, Minn., producer of non-fat 
dry milk solids, diet-freeze ice 
cream mix and other dairy prod- 
ucts. 


‘Sales Club Reelects Lawder 


Robert A. Lawder, of Minneapo- 


lis-Honeywell Co., has been re- 
elected president of the New York 
Sales Managers Club. Other offi- 
cers chosen are H. David Ward, 
Scovill Mfg. Co., v.p.; J. H. Cuth- 
bertson, William H. Plummer & 
Co., secretary; G. Lloyd King, re- 
tired, 
Tranfield, E. I. du Pont de Ne- 
mours & Co., assistant treasurer. 


treasurer, and Frederick 


Boston Jr. Adclub Elects 


David D. Wyllie of Chambers & 


Wiswell has been elected presi- 
dent of the Junicr Advertising 
Club of Boston. Other officers 
elected are Margaret V. Lund, 
WNAC, v.p.; Charles J. Colova, 
Jordan Marsh Co., treasurer, and 
Charlotte 
|Marsh, secretary. 


E. Williams, Jordan 


When you BUY a new home 
the odds are in your favor that 
THE 
REALTY 
SALESMAN 
who 


house+home 


the greatest influence in homebuilding 
DESIGN + CONSTRUCTION « FINANCE + SALES » MODERNIZATION 


forest for 


“I have ADVERTISING AGE 
sent to my home,” he writes, 
“because I don’t want to miss 
the forest for the trees. I work 
with art and artists from nine 
to five. AA keeps me reminded 
that the pictures in an advertise- 
ment is only part of the whole. 
The old-fashioned art director 
got by simply through promot- 
ing the newest fashion in art; 
but today a good agency will 
not allow advertising space to 
be used for exhibition space, Ad 
Age helps me see the broader 
purposes and the thinking be- 


Chicago 11, Illinois 


He doesn’t 
want to migg the 


Here's your coupon 


Advertising Age, 200 E. Illinois Street 


Please enter my one year subscription to Advertis- 
ing Age at the regular $3 rate and send me free a 
copy of “Tips for the Production Man” by Ken 


the trees 


says Gene M. Kowall, Art Director 
Arthur Meyerhoff & Company 
Chicago 


hind successful campaigns .. . 
Personally, I find that the Fea- 
ture Section stimulates me to 
develop new ideas when I feel 
a rut approaching.” 

Are you “missing the forest 
for the trees” by hastily scan- 
ning AA during crowded office 
hours? Why not try having it 
sent to your home for quiet, 
leisurely study. For a mere $3 
you may have a full year of AA 
(52 issues)—plus, FREE a copy 
of “Tips for the Production 
Man” by Ken Butler. 
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In June and July... 


64 of the nation’s top food and 
drug products will tie in 


with LEO retail promotions. 


*K In 1953, LOOK developed ... in the Food and Drug classi- 


fications alone ... @ total of 44,744 store-wide retail tie-ins. 
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